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Introduction

Entrepreneurship has gained greater significance at global level under changing economic scenario.
Global economy in general and Indian economy in particular is poised for accelerated growth driven by
entrepreneurship. An entrepreneur is a person who is able to look at the environment, identify opportunities to
improve the environmental resources and implement action to maximize those opportunities. The
entrepreneurial skills are also needed to improve the quality of life for individuals, families and communities
and to sustain a healthy economy and environment. This is why entrepreneurship is considered a prime mover
in development and why nations, regions and communities that actively promote entrepreneurship development,
demonstrate much higher growth rates and consequently higher levels of development thannations, regions and
communities whose institutions, politics and culture hinder entrepreneurship. An entrepreneurial economy,
whether on the national, regional or community level, differs significantly from a non-entrepreneurial economy
in many respects, not only by its economic structure and its economic vigorousness, but also by the social
vitality and quality of life which it offers with a consequent attractiveness to people. As a rapidly growing third
world Country, India has been taking careful and measured steps in its diverse development efforts over the
years, the small scale industrial sectors has been accorded adequate importance and constitutes an importance
and crucial segment of the industry sector. The contribution of Small scale Industrial sector to employment is
next only to agriculture. After independence, several entrepreneurship development programs have been started
to develop the skill, knowledge, and competence among the entrepreneur. In spite of various entrepreneurship
development programmes launched by the Govt. and non-government agencies, the entrepreneurs are
encountering a number of problems for establishing economically viable small-scale units like lack of physical
facilities like, communication, transport and storage, lack of quality control measures, selection of products,
non-availability of right type of raw material, lack of managerial competence, poor linkage with marketing
bodies, lack of trained workers, low scale of production, improper communication with other developmental
agencies. Long and complicated procedures to avail institutional help, lack of Govt. support and incentives, lack
of sufficient finance and working capital and problems in procuring finance as well as loan from different
agencies.

Objectives of The Study:
1. To study the role of women in rural development
2. To study the different schemes introduced by the government for developing women entrepreneurship
3. To identify the factors of hindrance for women entrepreneurship
4. To determine the possible success factors for women in such entrepreneurial activities.
Research Methodology:

This research study is based on secondary data. The information for this research paper is collected
from books, magazines, journals and websites.
Rural entrepreneurship:

The most appropriate definition of entrepreneurship that would fit into the rural development context is
the one which defines entrepreneurship as: "a force that mobilizes other resources to meet unmet market
demand", "the ability to create and build something from practically nothing", "and the process of creating
value by pulling together a unique package of resources to exploit an opportunity". However, the existing
generation of entrepreneurship also is passing through the transition period. They experience financial resource
limitation to promote or to develop a venture and there is also look of research and innovation to meet with
marketing challenges. Indian rural economy is also experiencing behavior of entrepreneurial. Aim of most
farmers is to earn profits from farming as from any other business, if he determines the objectives. A farm
business necessary requires deliberate decision and proper investment, after assessing risk and available
resources to maximize profit. Therefore, entrepreneurship is not simply adoption of new activity but it is
transformation of a person from traditional to modern India. Organizations will face seven trends in the next
decade as they flight to survive, grow and remain competitive.
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Need for sowing the dream in the minds of rural youth
“Youths in the rural areas have little options”, this is what they are given to believe. This is the reason
that many of them either work at farm or migrate to urban land. The need is to plant other options in the minds
of rural youth. Entrepreneurship could be the best option. If planted and nurtured in the minds of rural women
and youth, it could result in revolutionizing the Indian economy. It should be emphasized that the projects
undertaken by these entrepreneurs should not be constrained by its location in rural area. It should enjoy all the
advantages of the location. Following are the advantages of rural industrial projects:
1. Tax holidays and other tax advantages given to rural projects.

Abundance of cheap labour.

Advantage of local and regional resources in case the unit uses them as a raw material.

Prestige and respect among the local community.

Live example for local youth for taking up entrepreneurial project.

Support and motivation from local people.

Competitive advantage over the big business due to the proximity to the raw material and labour.
8. Employment generation for local people.

Position of women entrepreneurs in rural India:

Empirical evidence shows that women contribute significantly to the running of family businesses
mostly in the form of unpaid effort and skills. The value of this effort is underestimated both by the families
that take it for granted and in academic studies. On the other hand, many of the enterprises defined as being run
by women (that is, enterprises in which women hold the controlling share) are in fact run in their names by men
who control operations and decision-making. Programmes meant to reach women entrepreneurs can succeed
only if they take note of this paradox as well as of the familial and social conditioning that reduces the
confidence, independence and mobility of women. Promoting entrepreneurship for women will require an even
greater reversal of traditional attitudes than the mere creation of jobs for women would. This does not mean that
we should wait for societal change to take place first. But it does imply that the programme should go beyond
subsidies and credit allocation to attitudinal changes, group formation, training and other support services.
Training in skills:

Skill development is being done in women's polytechnics and industrial training institutes. Under
various schemes like the World Bank sponsored programme to upgrade polytechnics, separate institutes have
been set up for women. From the inception, these should have 100 percent quality hostel facilities with
adequate security arrangements, as this is a major cause for poor occupancy and parental disinclination to send
their daughters to such institutes.

Problems being faced by women entrepreneurs in rural areas Some of the important barriers faced by
women are discussed below:

1) Access to finance: Access to finance is a key issue for women. Accessing credit, particularly for starting an
enterprise, is one of the major constraints faced by women entrepreneurs. Women often have fewer
opportunities than men to gain access to credit for various reasons, including lack of collateral, an unwillingness
to accept household assets as collateral and negative perceptions of female entrepreneurs by loan officers. In
addition to this, women entrepreneurs in developing countries continue to suffer from poor overall assets, poor
enforcement of financial rights and the existence of unequal inheritance rights and consequently poor access to
community and social resources. Gender-based obstacles — conventional thinking, cultural and social values,
lack of collateral — all aggravate the difficulties faced by women.

2)Access to markets: The ability to tap into new markets requires expertise, knowledge and contacts. Women
often lack access to training and experience in on how to participate in the market place and are therefore
unable to market goods and services strategically. Thus, women-owned SMEs are often unable to take on both
the production and marketing of their goods. In addition, they have often not been exposed to the international
market, and therefore lack knowledge about what is internationally acceptable. The high cost of developing new
business contacts and relationships in a new country or market is a big deterrent and obstacle for many SMEs,
in particular women-owned businesses. Women may also fear or face prejudice or sexual harassment, and may
be restricted in their ability to travel to make contacts.

3) Access to training: Women have limited access to vocational and technical training in India. In fact, women
on average have less access to education than men, and technical and vocational skills can only be developed on
a strong foundation of basic primary and secondary education. India is characterized by low enrolment among
women in education, high dropout rates and poor quality of education. When training is available, women may
be unable to access it because it is held at a time when they are meeting family responsibilities, or the content
and method of delivery may not be appropriate. Besides, most technical trainings that are offered to girls at the
post-school levels, in the women polytechnic for instance are limited to traditional careers, such as secretarial
practice, dress designing, etc. Thus, the exclusivity of training acts as limiting factor itself.

Nowunhkwn
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4) Access to networks: Women have fewer business contacts, less knowledge of how to deal with the
governmental bureaucracy and less bargaining power, all of which further limit their growth. Since most
women entrepreneurs operate on a small scale, and are generally not members of professional organizations or
part of other networks, they often find it difficult to access information. Most existing networks are male
dominated and sometimes not particularly welcoming to women but prefer to be exclusive. There are hardly
any women-only or women-majority networks where a woman could enter, gain confidence and move further.
Lack of networks also deprives women of awareness and exposure to good role models. Few women are invited
to join trade missions or delegations, due to the combined invisibility of women-dominated sectors or sub
sectors and of women as individuals within any given sector.

5)Access to policymakers: Most women have little access to policymakers or representation on policymaking
bodies. Large companies and men can more easily influence policy and have access to policymakers, who are
seen more as their peers. Women tend not to belong to, and even less reach leadership positions in, mainstream
business organizations, limiting their input into policymaking through lobbying. Womenl[s lack of access to
information also limits their knowledgeable input into policymaking.

Steps taken by government to improve position of women entrepreneurs
1) National Bank for Agriculture and Rural Development (NABARD):

NABARD was set up in 1982 to promote integrated rural development. Since then, it has been adopting
a multi-pronged, multi-purpose strategy for the promotion of rural business enterprises in the country. Apart
from agriculture, it supports small industries, cottage and village industries,
and rural artisans using credit and non-credit approaches. It offers counseling and consultancy services and
organises training and development programmes for rural entrepreneurs.
2)The Rural Small Business Development Centre (RSBDC):

It is the first of its kind set up by the world association for small and medium enterprises and is
sponsored by NABARD. It works for the benefit of socially and economically disadvantaged individuals and
groups. It aims at providing management and technical support to current and prospective micro and small
entrepreneurs in rural areas. Since its inception, RSBDC has organized several programmes on rural
entrepreneurship, skill up gradation workshops, mobile clinics and trainers training programmes, awareness and
counseling camps in various villages of Noida, Greater Noida and Ghaziabad.

3) National Small Industries Corporation (NSIC):

This was set up in 1955 with a view to promote, aid and foster the growth of small business units in the
country. This focuses on the commercial aspects of these functions.

1. Supply indigenous and imported machines on easy hire-purchase terms.
Procure, supply and distribute indigenous and imported raw materials.
Export the products of small business units and develop export-worthiness.
Mentoring and advisory services.
Serve as technology business incubators.
Creating awareness on technological up gradation.

7. Developing software technology parks and technology transfer centres.
4) Small Industries Development Bank Of India (SIDBI):

This has been set up as an apex bank to provide direct/indirect financial assistance under different
schemes, to meet credit needs of small business organisations. It coordinates the functions of other institutions
in similar activities; recommend measures considered necessary for improving the productivity of small
enterprises in the informal sector; generate more employment opportunities on a sustainable basis, particularly
in the rural areas and enhance the competitiveness of the sector in the emerging global environment.
5)Rural and Women Entrepreneurship Development (RWED):

The Rural and Women Entrepreneurship Development programme aims at promoting a conducive
business environment and at building institutional and human capacities that will encourage and support the
entrepreneurial initiatives of rural people and women. RWE provides the following services:

Creating a business environment that encourages initiatives of rural and women entrepreneurs.

Enhancing the human and institutional capacities required to foster entrepreneurial dynamism and enhance
productivity. Providing training manuals for women entrepreneurs and training them. Rendering any other
advisory services.

AT ol i

Conclusion:
It is quite clear that rural entrepreneurship cannot be developed without significant training. Therefore,
instead of just schemes (financial and developmental) as the carrot for entreprencurship development an

www.aiirjournal.com | Impact Factor 6.293 | Peer Reviewed Journal Mob.No. 8999250451 | 3




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x

intensive training needs to be provided to the youth in rural India. What’s required is to create a devoted team to
take up rural entrepreneurship training as per integrated rural development program.
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Abstract:

After the result of the demonetization, digital cash has become a hotcake among the citizens of India. In the
current market conditions, digital cash and online transactions have a strong impact on e-banking and digital banking. E-
banking mainly involves the use of electronic funds transfer and the use of online banking services. Digital cash flow was
not high in the digital market until the fall of the note. E-banking plays a key role in the current banking efficiency.
Electronic banking is estimated to be safer and safer than physical banking. E-banking ensures qualitative banking
functions as compared to traditional banking. On the contrary, when we talk about security, it has its own limitations and
challenges. The discussion of this paper revolves around the challenges that Indian banks face during e-banking,
awareness raising and solutions adopted for safe and secure e-banking. This paper attempts to discuss some of the
following e-banking practices in the world.
Key words: E-banking, Electronic Banking, Digital Cash.

Introduction:

The global economy is changing at a rapid pace and technology has made this change worthwhile. The
impact of the technology revolution is being felt in all sectors and the banking sector has seen the same. Indian
banking sector has also undergone a complete transformation. Banking is not just limited to traditional brick
and mortar systems, but it has moved towards brick and click systems and virtual banking. New services are
being provided by banks through the Internet. One of the reasons for the rise of e-banking speeds is the
increasing internet penetration among people. People today prefer to use electronic media for a bank because
there are many benefits. While e-banking offers many benefits in terms of speed, ease and convenience, it also
brings with it some issues and challenges that need to be addressed. In this paper, an overview of e-banking has
been attempted, how it has developed in India over a period of time. This paper also highlights the growth of
various e-banking products in the last five years, which is being used significantly in Indian banking industry.
Banking systems have always played a vital role in the economy of each country. This is a must for any country
as it provides for the loan needs of all the constituents of the society. India is not the largest independent
democracy in the world; it is an emerging economic monster. India's growth potential is based on its strong
banking institutions. The infusion of information technology in the banking sector has completely
revolutionized how the banking sector operates. To survive in the new globalization world, banks had to choose
this new change. Banking in India is a long journey. Technology and innovation have seen many changes. The
advent of cards, introduction of electronic clearing service (ECS), introduction of electronic funds transfer and
the concept of online banking and mobile banking are various innovations in the banking sector. Now all banks
have started with the concept of multi-channel ATMs, Credit Cards, Debit Cards, Telephone / Mobile Banking,
Internet Banking etc. The role of banking has now changed only from financial intermediaries and has become
various service providers. Under a roof, financial services act like a financial supermarket. Due to the intense
competition among banks, the entire banking system is changing. Today, modern banking is not only looking
for new ways to attract, but also to retain customers and gain competitive advantage from competitors.

Objectives of the study:
1. To study the scope of e-banking awareness raising
2. To analyze the challenges and risk factors involved in e-banking
3. To secure banking research methods
4. To increase knowledge of the measures of E-banking.

Research Methodology:

This dissertation is collected using structured questionnaire and sampling methodology and primary
data collected from various research articles and certified journal publications. Referential secondary the study
is based on data. e-banking, opportunities, challenges, secure banking, risk factor. E-banking, also known as
online banking or virtual banking or internet banking, is a system that enables transfer of money, payment of
loans and EMI, with the help of internet. Enables banking transactions such as cash withdrawals. This is one of
the extended features provided by banking institutions in addition to traditional banking. E-banking is one of
the most used features of Indian citizens after the demolition effect. This feature is believed to be the most
flexible, adaptable and secure way for users / customers to conduct bank transactions. However, it depends on
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the trust a person has in the bank he / she is working with. There are different types or sectors under e-banking
services. Internet Banking, SMS Banking, ATMs, Mobile Banking, E-Check & Debit / Credit Cards Major
services are provided. Before we go into the actual discussion before e-banking advances, let's look at the
benefits of e-banking services as soon as possible:

Facility:

E-banking is a service that is available to anyone and anyone with a bank account. It lets customers
casily access a bank's website using their username and password; Continue the transaction even if the bank is
closed.

Flexibility:

With e-banking, its flexible services like ATM and Mobile Banking flex customers are flexible. It
enables customers to withdraw cash by paying debit cards and bills.
Time Saver:

This is the biggest benefit for your generation because you cannot spend a lot of time on anything.
Time management is one of the biggest challenges in our busy lives. The e-banking enabled us to conduct
banking transactions within minutes, not to disturb our routine. The challenge or dissatisfaction of e-banking is
the IT and technology services outsourcing hotspot in the world, it's no surprise that internet banking has never
really closed. The combination of industry problems and unique challenges continues to thwart India's net
banking expansion in recent years, despite the existence of a highly technology and large customer base.

Internet banking:

Widespread acceptance of Internet banking has been impacted by technology challenges, IT practices,
certain cultural issues, industry slowness, and workplace difficulties. The main objective of our study is to focus
on the challenges of e-banking right now. Now look at the major disadvantages of e-banking in India. Low
Broadband Internet Penetration India has the lowest broadband connectivity penetration rate in Asia continent
compared to Japan, Taiwan, Korea and Singapore. Big cities like Mumbai, Delhi, Chennai and Bangalore have
a relatively good rate of broadband access, while small cities and cities use dial-up options for PC users to
connect to the Internet. For many customers who are eager to use such services, the speed of connectivity is
often offset by the online banking experience. The banks' level of cooperative engagement started in India at the
end of the IPL season but soon dropped due to lack of takers. In the middle of this decade, multinational and
domestic private banks began offering net banking services as a competitive differentiator. Recently, state-
owned and public sector banks have begun to do the same. However, due to the banks' ambiguous commitment
level and their reluctance to allocate large budgets for net banking branding initiatives, as well as lack of
industry advocacy efforts, consumers have reduced the acceptance of internet banking. Active Traditional There
is bank branches. Office staff takes lunch breaks from these branches to complete banking operations and
transactions. Most customers prefer the personal touches and customized services offered by employees at
brick-and-mortar bank branches. Many Indian call centers and banks' customer contact lines are also hostile to
resolving issues related to online bank accounts. Common and prevalent about online threats / scams, other
hackers, identity theft, theft passwords, viruses, worms and spyware. Online threats alert consumers, as do other
countries. Indian conservative consumers, who have been accustomed to saving for years in the former mixed-
socialist economy, are always afraid of losing their savings in online scams. These customers are not even sure
about the functionality of the banks' websites and their commitment to allocate funds for reliable encryption
mechanisms and strong back-end technologies and systems. Duplicate transactions on the Internet can be very
unprofessional. In other words, you do business only with the use of a computer. There is no one to receive and
check your money or to correct some of the incorrect information you typed in certain forms. And so Internet
banking is not ideal for people who offer personalized services and are comfortable dealing with real people
who use paper and money.

Difficulty for first timers For the first time user, navigating to the internet bank's website can be
difficult and can take some time. Opening an account can also take time, as some sites ask for numerous
personal details, including photo identification that could hurt a potential customer. Due to this complexity, they
may be discouraged from using this Internet banking service. Clients can be given tutorials and live customer
support to help them with their essential tasks, so it's good to take the time to get to know the virtual
environment. Security Fraud Many people are shying away from Internet banking due to security threats. They
can't help but worry about this aspect with the news about fraudulent bank transactions popping up every now
and then. However, this problem should not arise because banks which provide Internet banking services prefer
security over anything else. Because they value their customers, they always use sophisticated security
technology to protect their website. Regulation and Legality Internet banking allows banks and their customers
to do business from anywhere in the world. This greatly increases the bank's potential customer base.
Nevertheless, according to Andrea Shecher of All Business, the global approach to banking permitting makes it
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extremely difficult for regulatory authorities to enforce finance laws. In addition, the rules vary from country to
country, and banks are always adept at the financial laws of the countries in which they conduct business.
Schachter asserts that due to this lack of proficiency, banks and their clients file lawsuits and lawsuits.

Internet banking more commercially viable:

To make Internet banking more commercially viable for banks and consumers, all banks will need
sufficient funding sources so that banks can eliminate this digital divide. Reputation Shutter asserts that
customers have the ability to make the bank look bad, such as governance and security. In addition, the more
the bank relies on Internet banking, the more the bank may feel duplicated. Both of these issues can discourage
customers from choosing a bank that relies on Internet banking, no matter how convenient. E-Banking
Opportunities Despite the many challenges facing India in the context of e-banking, the market opportunities
for e-banking implementation are:

E-banking, the market opportunities:

Internet users and computer literacy In order to use Internet banking, there is a very important or initial
need for people to know about internet technology so that they can easily accept Internet banking services. This
can be a huge opportunity for the fastest growing Internet users in India and the banking industry should
provide more and more internet users with the opportunity to attract Internet banking services. Initiatives taken
by government agencies for financial literacy financial literacy and education play an important role in financial
inclusion and inclusive growth. According to one study, financial literacy has a significant impact on the use of
internet banking, if consumers are not financially educated, they will simply avoid using new online services
and will not change their traditional banking system, thus banks will not be able to convert users to their new
online banking strategies. Various players in RBI, SEBI, IRDA and other markets have taken many initiatives
on financial education. He established Internet Banking, Banking Products & Services, School Students,
College Students, Working Officers, Middle Income Groups, Home Builders, Retired Employees, Savings
Groups, etc. The school curriculum has been created with various subjects. General Chat Lounge Competitive
Advantage The adoption of e-banking gives banks a competitive advantage over other players. Implementation
of e-banking is beneficial to the bank in many ways as it reduces the cost of the banks, improves customer
relationships, enhances the geographical reach of the bank etc. The benefits of e-banking can be an opportunity
for banks to manage their banking business. Well .4. Tips for Safer e-Banking Internet Banking allows us to
conduct transactions in a fast and convenient way. Unlike traditional banking to stop us in an unending queue,
internet banking functions are just a few clicks away. However, because of the high risk of phishing, this
facility needs a safe and secure way of dealing. Following are some measures to ensure safe banking:
Passwords We need to change our passwords at regular intervals to keep our accounts secure. Upper-case and
lower-case letters, numbers, and special characters are a great way to have a password. Bank experts do not use
logging into a bank account from a cyber cafe or library. This is often the case where passwords are searched or
viewed by others. One should make sure to clear the cache and browsing history, and delete all temporary files
on the computer. Also, never remember the browser ID and password; This causes hacking. No bank will ask
for confidential information by phone or email. We need to be wary of incoming phone calls from banks or
emails requesting such details; do not provide login information. Sharing login credentials with friends and
family is also not appropriate. Regular Check your account when making any transaction online. Verify that the
appropriate amount in your account has been deducted. If you notice any discrepancies in this amount, please
inform the bank immediately. Anti-Virus Software To protect your computer from new viruses, make sure you
always use licensed anti-virus software. Pirated versions of anti-virus software may be available for free, but
they may fail to protect your computer from new viruses prevalent in online computers. Additionally, you will
receive occasional updates for software updates. Make sure you keep your antivirus up to date, so that your
confidential information is always protected.

Disconnect Internet Connection:

Most broadband users do not disconnect their computer's Internet connection when they are not using it.
Malicious hackers can access your computer via Internet connection and steal your confidential banking
information. To protect your data, make sure you are disconnected from the Internet when you no longer need
it. It is safer to type your bank URL into the browser's address bar than to click on the link provided in the Type
Internet Banking URL. Examples of fraudsters who send emails with links to fraudulent websites that have
been created similar to the original bank's website. Once you enter your login details on such a website, they
can be used to access your account and steal money. When logging in, check 'URL: //' in the URL and make
sure it is your bank's official website.

Findings and Conclusions:

Primary data were collected and work environment using a common questionnaire method for different
ages of people from different educational backgrounds. The questionnaire was shared with over 150 invitees,
when we received responses. The purpose of this study is to prove that security and security is one of the main
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challenges of e-banking in India, we find that even practical users feel safe and secure use of e-banking is a
drawback. As discussed above, if security measures are adopted by all banks, e-banking will be an
unprecedented implementation for the citizens of India. It will probably turn into a revolutionary service by
banking companies.
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Abstract:

E-commerce stands for electronic commerce. E-commerce is doing business online and electronically. The E-
commerce has completely revolutionized the conventional concept of business. Ecommerce deals with selling and
purchasing of goods and services through internet and computer networks. This paper attempts to highlight the different
challenges faced by the E-commerce in India. . There are tremendous opportunities of growth in E-Commerce in future
also.
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Introduction:

India has emerged as one of the major players on the new international business scene. Its unstoppable
economic growth since reforms in 1991 has become the focus of attention of researchers in the area of
international business and management. The cutting edge for business today is e-commerce. E-Commerce
stands for electronic commerce. It means dealing in goods and services through the electronic media and
internet. On the internet, it relates to a website of the vendor, who sells products or services directly to the
customer from the portal using a digital shopping cart or digital shopping basket system and allows payment
through credit card, debit card or EFT (Electronic fund transfer) payments. Ecommerce or E-business involves
carrying on a business with the help of the internet and by using the information technology like Electronic
Data Interchange (EDI). More simply put, E-Commerce is the movement of business onto the World Wide
Web. E-Commerce has almost overnight become the dominant online activity. There is no single definition of
E-Commerce, it means only commercial activity which is performed or linked to or supported by Electronic
Communication. E-commerce is a paradigm shift. It is a “disruptive” innovation that is radically changing the
traditional way of doing business.

Objectives of the study:
1. To know the E- Commerce process and practices.
2. To attract customers and increase online business.
3. To study the Reveal opportunities and challenges of E-Commerce.

Research Methodology:
Data Collection:-
All the data used for the study will be collected from secondary sources.Various reference books,
Journals, Reports related websites and other related printed materials will be used for proposed research work.

Review of Literature:

1. (Elizabeth & McGregor, 2000) in their paper analysed the impact of e-commerce on consumers, public
policy, business and education. A discussion of public policy initiatives, research questions and ideas
for future research was given.

2. (Dasgupta & Sengupta, 2002) in their paper examined the future and prospects of e-commerce in Indian
Insurance Industry

3. (Abhijit, 2013) in his paper opined that e-commerce has unleashed yet another revolution, which is
changing the way businesses buy and sell the products and services. New methodologies have evolved.
The role of geographic distances in forming business relations is reduced. With the development of 3G
and 4G wireless communication technologies, the internet economy will continue to grow robustly.

4. (Raghunath & Panga, 2013) concluded that initially, new internet users would be reluctant to conduct
any kind of business online, citing security reasons as their main concern. In order to increase consumer
adoption of eservices, the source of consumer confusion, apprehension and risk need to be identified,
understood and elevated. E-Commerce provides tremendous opportunities in different areas but it
requires careful application for consumer protection issues.
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5. Nisha Chanana and Sangeeta Goele (2012) The article entitled “Future of E-commerce in India”. In this
article an attempt is made to study the overview of the future of E-commerce in India and discusses the
future growth segments in India’s of E-commerce. The study found that, various factors that were
essential for future growth of Indian E-commerce. The study also found that, the overall E-commerce
will increase exponentially in coming years in the emerging market of India.

Swot Analysis:
Strength: & (1) Changing environment (2) Time saving (3) user friendly (4) low operating cost (5) Intent
Transactions (6) Expand business (7) Increasing customer base tracts.

Weakness:# (1) Privacy and security (2) Extra expense (3) Inadequate facilities for electronic payment. (4)
Lack of personal interactions (5) Hidden cost (6) Delay to receiving goods.

Opportunities: & 1) Online business (2) Online shopping (3) Cash on delivery (4) Electronic cash (5) Location
based services (6) Customer relationship management (6) Customer relationship management (7) Social
customer Acquisition (8) Improving customer experience (9) Care and regulatory environment online Retail
education (10) Payment of Transaction. (11) Opportunities new Businesses.

Threats:% (1) Customer and digital experience (2) Product & market Strategy (3) Risk, fraud and cyber
security (4) Compliance framework (5) Tax and Regulatory structure. (6) Payments and Transactions.

Opportunities of E-Commerce in India:

The E-Commerce sector in India is growing rapidly in India. The internet users’ base in India might
still be mere 400 millions which is much less as compared to developed nations of the world, but it is expanding
day by day. The accelerating growth of e-commerce in India is due to internet penetration and easily available
smart phones.

Direct sales

Many businesses use e-commerce for the direct selling of goods or services online. For some businesses
such as those selling software or music, the sale and delivery of goods can be made online. For most the supply
of goods will continue to require a physical delivery.

If you plan to sell online, you may need to rethink many of your business activities. You will
fundamentally change the way in which you interact with your customers - for example, if customers place
orders online instead of talking to a salesperson. You will also need to work out how every aspect of a
transaction is handled - including order confirmation, invoicing and payment, and deliveries and returns.
Pre-sales

You can use your website for pre-sales activities and generate sales leads. At its most basic this can
mean having an online version of your promotional materials on your site. Other options include email
campaigns, search marketing or online advertising to attract visitors to your website.

Post-sales support

You can also use the internet to automate aspects of your customer support to reduce the number of
routine customer service calls. This can be achieved by using your site to answer the most frequently asked
questions, or by putting technical information online.

Ensuring success

However you decide to use e-commerce, it is important to define your objectives from the outset. What
level of sales are you hoping to make? How many sales leads are you looking to generate? What percentage
reduction in customer telephone calls are you expecting to achieve? Ensure that targets are put in place so that
you can measure the success, or otherwise, of your e-commerce activities.

Challenges of E-Commerce:

Since the boom of the internet in the late 1990s. Web based companies have been starting up every day.
What is more, new opportunities for growth emerge daily, expanding the reach and capabilities of the
cyberspace. However for all its benefits and advantages, e- commerce faces some problems that are unique to
the industry. That is web based enterprises have a special set of challenges that traditional brick-and-mortar
business do not have.

Challenges of E-commerce in India India has less credit card population, lack of fast postal services in
rural India. Accessing the Internet is currently hindered down by slow transmission speeds, frequent
disconnects, cost of Wireless connection and wireless communication standards over which data is transmitted.
High-speed-bandwidth Internet connection not available to most citizens of the nation at an affordable rate. In
India, mostly people are not aware about the English language or not so good in English language. So that for
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the transaction over internet through electronic devices, language becomes one of the major factors to
purchases, hire and sell a particular product or services. Multiple issues of trust in e-commerce technology and
lack of widely accepted standards, lack of payment gateways, privacy of personal and business data connected
over the Internet not assured security and confidentiality of data not in place to deploy ubiquitous IT
Infrastructure and its maintenance.

Major Conclusion:

Several important phenomena are associated with e-commerce. E-Commerce has unleashed yet another
revolution, which is changing the way businesses buy and sell products and services. New methodologies have
evolved. The role of geographic distances in forming business relationships is reduced. E-Commerce is the
future of shopping. With the deployment of 3G and 4G wireless communication technologies, the internet
economy will continue to grow robustly. In the next 3 to 5 years, India will have 30 to 70 million internet users
which will equal, if not surpass, many of the developed countries. Internet economy will then become more
meaningful in India. With the rapid expansion of internet, E-commerce is set to play a very important role in the
21st century, the new opportunities that will be thrown open, will be accessible to both large corporations and
small companies. The role of government is to provide a legal framework for E-Commerce so that while
domestic and international trade are allowed to expand their horizons, basic rights such as privacy, intellectual
property, prevention of fraud, consumer protection etc are all taken care of.
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Abstract:-

E Commerce providing the capability of buying and selling products, information and services on the internet and
other online environment. E marketing is also known as web marketing, online marketing and internet marketing is a
management process. Online market open in 24 hours and 7 days provide. Questions are related to E marketing in which
given option are agree, disagree, strongly disagree strongly, neutral, yes, no. An online marketer now needs to find where
people are congregating online and needs to engage them in a meaningful way. Be it in matching with what they are
looking for, watching how they interact and understand what they like or listening to their natural opinions on company or
market and reacting to that.

Key words: E-marketing, Online-marketing, Internet marketing.

Introduction:

E-Marketing stands for electronic marketing. In contrast to traditional, E-Marketing takes marketing
techniques and concepts, and applies them through the electronic medium of the internet. Essentially, E-
marketing. Threads the technical and graphical aspects of online tools together, allowing for design, advertising,
brand development, promotion and sales. Internet marketing offer the possibility to tracking almost every action
a visitor or potential customer takes in response to marketing messages and how they navigate through their
buying cycle. One of the most desirable aspects of Internet marketing is low barrier to entry.

‘Over the years marketing’ and its way to reach the global world is transformed and the key role in this
transformation has been played by internet. The easy availability of Internet has led to progressive and
interconnected environment, and the phenomenal growth of Internet has resulted in the declining trends of
traditional media which primary cover the usage of television, radio, print media, banners and large hooding
Marketing in this closely connected an environment and using the connectivity to market the products and
services is e-Marketing. E-Marketing includes the management of the consumers real time online viability of
the product, from first online experience through purchase to delivery of the product and the respective services
beyond delivery. On of the major benefit electronic marketing is the underlining messages are not restricted by
geography or time. This paper has been divided into ten parts, introduction, Concept, Origin, How Different
From Traditional Marketing, The 7°Cs of E-Marketing, Different methods of online marketing, its advantages
and limitations, future developing trends of electronic marketing and Conclusion.

E-Marketing stands for ‘electronic marketing’. In contrast to traditional marketing, E-Marketing takes
marketing techniques and concepts, and applies them through the electronic medium of the internet. Essentially,
E-marketing threads the technical and graphical aspects of online tools together, allowing for design,
advertising, brand development, promotion and the sales.

Electronic marketing — often called online marketing or internet marketing — is essentially any
marketing activity that is conducted online through the use of internet technologies. It comprises not only
advertising that is shown on websites, but also other kinds of online activities like email and social networking.
Every aspect of internet marketing is digital, meaning that it is electronic information that is transmitted on a
computer or similar device, though naturally it can tie in with traditional offline advertising and sales too.
E-Marketing is achieving marketing objective through use of electronic communication technology.

Meaning of E-Marketing:-

E marketing is the fastest growing and most exciting branch of marketing today. As the world
becomes ever more connected, keeping up with developments and trends is vital for marketers trying to reach
new audiences — who are more discerning, fragmented and cynical than ever. Technology and software are
changing at such a high rate that it seems almost impossible to keep up with trends. Products and services are
evolving and adapting to the online sphere.

An online marketer now needs to find where people are congregating online and needs to engage them
in a meaningful way. Be it in matching with what they are looking for, watching how they interact and
understand what they’d like or listening to their natural opinions on your company or market and reacting to
that.
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"Marketing has changed. Traditional advertising does not work, brochure-like websites do not work and
the web has given people ultimate freedom of choice and of goods. When there are no monopolies and
constrictions, interrupting people's lives is not effective marketing anymore."

Objectives of the study:
1. To know the E- marketing process and practices.
2. To study the E- marketing strategy and its impact on consumer behaviour.
3. To study the Reveal opportunities and challenges of E-marketing.

Research Methodology:
Data Collection:-

All the data used for the study will be collected from secondary sources but most of the data will be
generated through various reference books, Journals, Reports related websites and other related printed
materials will be used for proposed research work.

Review of Literature:
Wilde and Swatman (1999)

Research on online brand communities, like much Internet-related research, is still somewhat a
theoretical. Explored a number of theories to support the concept of a telecommunications-enhanced
community and attempted to develop an integrative model.

McWilliam (2000)

discussed the advantages, disadvantages and limitations of online brand communities, and the new and
unfamiliar skills brand managers will need if they are to succeed in managing such communities. The problems
identified include issues of scale (the number of active participants in discussion groups etc is tiny) and
especially control. She concluded that it is extremely hard for the firm, accustomed to controlling
communications about its brand, to strike the right balance here.

Swaminathan et al (1999)

explored factors influencing online purchasing behaviour such as privacy and security concerns and
vendor and customer characteristics. Using GVU data, Bain (1999) empirically examined factors related to the
adoption of the Internet as a purchase medium. A strong (negative) relationship was found between consumer
perceptions of the risk of web-shopping and purchase behaviour, but not between perceptions concerning
information privacy and purchase behaviour.

Advantages of E- marketing:

1. Lower cost: costs incurred in designing, executive, testing sending and receiving an email is up to 78%
less for a run off 5000 over paper based direct mail version.

2. Global reach: no matter where you are or whom you need to reach, targeted emails pave the way. Borders
are no obstacles in email marketing.

3. Interactive: you can innovatively initiate complain using graphics videos music, quiz whatever that will
be interest to your prospects, to grab his attention and interest immediately.

4. Faster response: time to receive responses through email is one to three days, where you will get
maximum responses on day one itself, while a direct mail campaign would take minimum 7-12 day to
generate any responses. Further, responding to a direct mail is more cumbersome, while a person can
respond to an email immediately.

5. Highly personalised: email an enables you to personalise and greet every person you target. This helps in
cresting a special bond with the prospect.

6. Targeted marketing: since pre-packaged and custom built list are available you could reach only those
who might require your services, solutions or products without bothering those who do not. You can
select each one of your targets based on geography, age, income, spends and many others parameters.

7. Simplest executing and email campaign is simple you can do it sitting at home without any extensive
resource.

8. Measurable results: Special tools are available that accurately measure clicks — through rate, the success
of different email campaigns.

Opportunities of E- marketing:
There are many more opportunities of internet marketing that helps the online business more efficient.
E marketing gives business of any siz access to mass market at an affordable price and unlike TV or print
advertising.
In today’s internet age, building an online presence is imperative for all businesses to be competitive.
E-marketing provides businesses with access to mass markets at an affordable price and allows them to
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undertake a personalized marketing approach. The flexible and cost-effective nature of e-marketing makes it
particularly suitable for small businesses.

1. Wider prospect reach — the internet has become part of everyone’s life. So for whatever products you offer,
there is already an existing market on the World Wide Web. With e-marketing, it allows you to find new
markets and potentially compete worldwide with only a small investment.

2. Cost-effective approach — A properly planned and effectively targeted e-marketing campaign can help your
business reach target customers at a much lower cost compared to traditional marketing methods.

3. Reduction in costs through automation and use of electronic media — e-marketing presents a strong business
case in cost savings, particularly in the areas of transactional costs, customer service, digital media channels,
print and distribution.

4. A website is a 24/7 shopping destination. With a website and an online shopping engine it is working even
when your shop or office is closed. The website also allows you to communicate with customers about your
product lines in depth so they can be fully educated on your product benefits even before meeting your staff
face to face.

5. Personalized one-on-one marketing - e-marketing allows you to reach people who want to know about
your products and services instantly. For example, many people take mobile phones and PDAs wherever they
g0. By combining this with personalized e-marketing, you can create very influential and targeted campaigns.

6. Increased interactivity — e-marketing allows you to create interactive campaigns using music, graphics and
videos. Through two-way communications, interactive games or quizzes, you can engage your audience and
give them greater involvement and control over their web experience.

7. Increased ability to track results — e-marketing makes it easier to measure how effective your campaigns
are. It allows you to obtain detailed information about customers' responses to your advertising, through the use
of methods such as pay per click or pay per action, etc.

Challenges of E-marketing:

Since the boom of the internet in the late 1990s. Web based companies have been starting up every day.
What is more, new opportunities for growth emerge daily, expanding the reach and capabilities of the
cyberspace. However for all its benefits and advantages, e-marketing faces some problems that are unique to the
industry. That is web based enterprises have a special set of challenges that traditional brick-and-mortar
business do not have.

1. Marketing integration:

Most major sale efforts employ multiple channels both online and offline, e.g. email adverting,
outbound call handling. Social networking, and so on the problem with these is that they are often
handled as different parts of the work when they are supposed to serve a concrete and measurable goal
as parts of an integrated campaign.

Coordinating all marketing efforts should therefore be a priority. That means e-marketing should be
done alongside the traditional campaign and should not be tacked at the end of the business plan.

2. Security and privacy;

Most of people don’t completely trust Web companies and thus are careful about offering information
about themselves on the cyberspace this is especially true when companies that collect data are exposed
to spammer and scammer. It is imperative for e-business to adopt a sound policy and implement a fool
proof security measure. Encryption system in particular is a tool that online companies should seriously
consider investing in.

3. This is particularly a big challenge for companies that primarily use the Internet to sell their product and
services. This is because unlike traditional advertising ( such as television, Radio, billboard and print)
in which the campaigns massade can be reinforced and rapidly introduced to consumer at marketers
will online advert can be more innovative in their advertising strategies. A combination of good
copywriting , solid search engine optimization, and drawing consist traffic is something that should be
mastered.

Major Conclusion:

Today’s digital revolution involving the internet and worldwide use of website has set the stage for e-
marketing this digital revolution is leading countries towards on information society. It is also transforming
social infrastructure resulting in socio economic development of countries. Customer can get market
information from their mobile and buy goods and or find services without living home twenty four hours a day
and seven days a week (22/7) they can reads ads on the web or from e-mail get coupons, view pictures of
goods, compare prices, and make purchase s with a few clicks of their mouse, saving the time and money it
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would take to shop in person at a brick —and mortar store. E-marketing has become an integral part of modern
Marketing. This opportunities e-marketing operation increases different levels of risks for marketing. More than
ten Years of Internet marketing research have yielded a set of important findings. Based on our review of these
findings, it is clear that the Internet is playing a more and more important role in the field of marketing.
Marketers and their clients are becoming aware of the need to measure the collaborative effects of marketing
(i.e., how the Internet affects in-store sales).
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Abstract:

E-commerce is electronic commerce. E-commerce is doing business online and electronically. E-commerce has
completely changed the traditional concept of business. E-commerce deals with the sale and purchase of goods and
services through the Internet and computer networks. The purpose of this article is to highlight the various challenges
facing e-commerce India, to understand the growth factors required for e-commerce, the progress of e-commerce in India
and retail e-commerce sales in India. Studies show that the presence of wholesalers is the biggest threat in the world of e-
commerce as manufacturers can easily ignore them and sell their products to retailers and consumers. E-commerce
wholesalers can negotiate with reputable manufacturers and connect their businesses online. The study also found that e-
commerce provides a wide variety of opportunities for wholesalers, retailers, manufacturers and the public.

Key Words: E-commerce, E-Payment, Business.

Introduction:

E-commerce is an electronic commerce and helps trade goods and services through electronic means
like internet, mobile or any other computer network. These include the use of Information and Communication
Technology (ICT) and Electronic Funds Transfer (EFT) for trading between customers and institutions,
institutions and organizations or customers or customers. With the increasing use of the Internet globally,
electronic data interchange (EDI) has also increased immeasurably and e-commerce in the digital world has
increased e-commerce, which is called e-mall. Now we have access to almost every person in our daily lives at
competitive prices on the Internet. India or UK No one is educated or uneducated, whether urban or native; All
you need is an internet connection and a green bank account. Through e-commerce, you can buy almost
anything you want without actually having to actually touch the product and consider the seller before you
place the final order. Here is a beautiful picture showing how the world has evolved to adapt to the digital world
and trade through the Internet. As seen, we have everything available on the internet in attractive offers from
pizza and utensils to pairs, !! Snapdeal.com, Amazon Maison, eBay, Napole, Myntra, etc. The most popular are
e-commerce websites. It is "related to any type of transaction in which the parties communicate directly via
electronic exchange or physical contact." E-commerce is the creation, transformation and redirection of the
business' use of electronic communication and digital information processing technologies. The relationship
between the institution or the organization or the organization or the individual. E-commerce has become an
integral part of daily life in Indian society. Accessing the e-commerce platform is not a privilege but many
people need it, especially in urban areas. Today, the number of Internet users in the world is around 3 billion, of
them; India has a total of 9.1.5 million internet and broadband subscribers. With this Internet access, online
users' confidence in purchasing the Internet is growing. This is increasing the number of customers registering
on the e-commerce site and buying products using mobile phones. India is at the forefront of the development
and development of the e-commerce sector. According to the report, the annual growth rate of Japan, South
Korea and Australia's mature e-commerce market will grow from 11% to 12% in the next few years. In China
and India's fastest growing markets, these growth rates will be 25% and 57% respectively. This report also
highlights the rapid growth of e-commerce market in neighboring China. There, the annual growth rate will
jump from 5 percent to $ 5 billion. A report by the Internet and Mobile Association of India (IMA) shows that
India's e-commerce market is expected to grow by 37%.

Multi-product e-commerce:

Some Internet portals provide almost all kinds of goods and services on one site; They are customers of
every potential product or service. Indian e-commerce portal goods and services are available in various types
of goods. Men and women, health and beauty products, books and magazines, computers and equipment,
vehicles, collectibles, software, consumer electronics, home appliances, jewelry, audio / video entertainment
items, gift articles, real estate and services, businesses and opportunities, Examples of employment, travel
tickets, weddings, etc.: www.indiayplaza.com, www.thebestofindia.com, www.khoj.com, www.sify.com,
www.rediff.com, www.indiatimes.cometc.2.Single Product E-commerce: Some Indian Portal / Website Varita
work area. Examples: Automobile portal is http: //www.indiacar.comand http://www.automatindia.com, on this
site we can buy and sell four wheels and two wheels as well as old vehicles online. Some of them are research
cars and research, online valuations, technical specifications, auto insurance, vehicle finance, dealer locators
and more. Some shares and shares are http://www.equitymaster.com, http: //. www.5paisa.com. Some of the
services offered to registered members are online purchases or transactions, shares and shares, market analysis
and research, company information, comparison of companies, research on equity and mutual funds, track
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market trends and so on. In real estate, a portal like http: //www.indiaproperties.com. Although this property is
fully purchased or leased through this portal, this website facilitates online transactions in real estate. They also
provide information for new properties as well as resellers. Some affiliate services are housing finance,
insurance company architects and interior designers, property management consulting services, and so on. -
http://www.tourismindia.com is a leading government portal in the travel and tourism industry.

The major variants of e-commerce

Business to Business (B2B):

Business to Business refers to the entire spectrum of e-commerce, B2B e-commerce consists of two
components - buying and buying, supplier management, inventory management, channel management. , Sales
activities, payment management and services and support. Some B2B pioneers are Chemdex
(www.chemdex.com), Fast Parts (www.frestparts.com) and Free Markets (www.freeilers.com) - Businesses for
Customers (B2C): Buccinesto Consumer E-Commerce is a Business Exchange. Direct transactions between
consumer businesses and consumers are still unobtrusive, but e-commerce has accelerated such transactions. Ra
Traditional B2C Model: Manufacturer Retailer Customers - Online B2C Model: Manufacturer / Retailer
Customer Examples: Amazon Maison Mason.com, Yahoo.com and Squab.com. Bucinsto also considers the
customer context of a similar transaction from an ecommerce business to another. However, all customers
involved in the activity are tracked. These include sales activity, customer search, service and support.
Customers to Customers (C2C):

Customers to customers are transactions between and among customers. A third party may or may not
be involved in this exchange. Traditionally, consumers have dealt with other customers, but only a few of them
make sense in the business. E-commerce has made it possible to bring strangers together and provide a platform
for them to trade. Two Consumer to Business (C2B): Consumer to business is a relatively new commerce
model and is the opposite of traditional commerce models. Here, customers provide services or goods to
customers and create value for the business. Customers can band together and present themselves as a buyer
group to customers in a business relationship. These groups can be financially motivated like demand
regulators. This type of transaction can be seen in Internet forums where customers review product ideas and
products; They are used for the promotion of products.

Business to Business to Consumer (B2B2C):

B2B2C is a variant of the model in which there is an additional intermediary business to help you deal
with the end customer first. Here, it's better in web based commerce with the lower cost of being an
intermediary. Example: Flipkart is the most successful e-commerce portal that provides consumers with a
platform to buy a wide variety of products such as electronic goods, clothing, books and music CDs.
Conclusion:

Today, e-commerce has become an integral part of daily life. Access to the e-commerce platform is not
a privilege but a necessity for the people, especially those who live in urban areas. The rapid adoption of
internet enabled devices like smart phones and tablets has led to an incredible growth in e-commerce.
Telecommunication technology has completely changed our way of living, communicating, buying. How we
interact with friends and relatives has a big impact on how we interact, how we can get information and how we
sell web products or services. The growth of e-commerce segments in India is catching the attention of players
worldwide. E-commerce creates new opportunities for business, which also creates new opportunities in
education and education. It seems that e-business education has great potential.
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Introduction

E-commerce stands for electronic commerce is known as buying and selling of goods and services and
related activity done through internet or telecommunication networking. In simple word, E-commerce means
not only buying and selling of goods and services but also has done related activity i.e. e-marketing, e-
advertising, EDI, EFT etc.

E-commerce or online commerce companies in India are the growing faster and given significant
contribution to the Indian economy. There are various companies are make functioning as a E-commerce
companies like that Flipkart, Snapdeal, Paytm, Myntra, Nykaa and other. Day today, that companies are
growing faster than Amazon Company. The total number of e-commerce companies in India is 21697 in 2019.
It shows that, most of the traditional retail companies are converted his business into e-commerce. Amazon is
the largest company in the world, near about 3, 34,555 employees has working under this company and his
revenue is $3393 million in 2019. As a same, Flipkart is the Indian Company, near about 21,933 employees has
working under this company and revenue are $2896 million. It shows that, India will be the second largest e-
commerce industry all over the world.

In this research paper, mine focused on e-commerce companies’ market size, number of e-commerce
companies, its employability and revenues in India.

» Objectives of the research paper
Following are the objectives of the concerning research paper. They are,
To study about market size of e-commerce in India
To find out Number of companies in India
To study about number of employees in top 10 e-commerce companies in India
To study about revenues of top 10 e-commerce companies in India
Methodology
a) Data collection;
In this study, the researcher has collected secondary data with the help of Books, Magazines, newspaper
and internet. The secondary data has been collected and analysis it.
b) Tools for data analysis
The graph is the most important tools to analysis the numerical data. In this study, researcher is
used Graphical methods to data analysis.
¢) Limitation of this study
The objectives of this study, study about e-commerce companies in India. In this study, only
study about e-commerce companies, market size, number of companies, top 10 companies and its
employability and revenues in India.
> Indian E-Commerce Market Size (US $ in Billion)

Chart No. 1. Indicant e-commerce market size in India, that Indian e-commerce industry has been
growing faster and expected to become the second largest e-commerce market in the world by 2030. Following
chart shows that, e-commerce market is expected to reach US$64 billion by 2020 and US$ 200 billion by 2026
from US$38.5 billion as of 2017.

Chart no. 1: Indian E-Commerce Market Size (US §$ in Billion)
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> No. of Companies in five cities
Chart no 02 shows the total

number of companies in top five cities in
India. It shows that, Delhi is in rank first,
Bangalore and Mumbai in the rank of
second and third respectively. 21697 e-
commerce companies are in India in the
2019.

Chart no 02: No. of Companies in five

cities in India
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» Top 10 E-Commerce Companies in employability and Revenues in India

Chart no. 3 & 4 shows the e-
commerce companies in employability and
revenues. It shows that number of
employees in Flipkart Company is 21933
and in Paytm and Myntra companies is
9318 and 4978 respectively. As a same
way flipkart, paytm and sanpdeal are the
fries, second and third place in revenues.
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Chart No. 3: Top 10 E-Commerce Companies Employees in India.

Chart No. : Top 10 E-Commerce
Companies Revenues in India
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1. Market Size of E-Commerce companies in India
e In 2017, near about US$ 24 billion market was captured by e-commerce companies in India.
e e-commerce market is expected to reach US$64 billion by 2020 and US$ 200 billion by 2026 from

US$38.5 billion as of 2018.

2. Number of e-commerce companies in India
¢ In financial year 2019, above 21697 + e-commerce companies are doing his business in India.
e Delhi, Bangalore, Mumbai, Hyderabad and Pune are the top 5 cities of E-commerce companies in India.
3. Top 10 E-Commerce Companies in employability and Revenues in India
o  Flipkart is the largest e-commerce company in India in employability and revenues.

e Paytm is the second largest e-commerce company in India in employability and revenues. It was provides

9318 jobs and collect $118 million revenues.

e Snapdeal and Myntra e-commerce Companies is near about equaling in employability but in revenues

Snapdeal are $132 million and Myntra is near about $62 million.
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Introduction:-

Today’s E commerce users and many services have become available to customers in the e services
more. Because of e services are available for 24 hours, customers should meet the prices as they want when
they are in low prices .They write emails, listen to music online, pay an invoice through internet banking, and
have an aid. These all are e-services. But how can we define an e-service? Numerous definitions of e-services
generalize their essence; reflect the specific characteristics and certain elements of their production process.
They are important for economic theory and practice, but none of them have acquired general acceptance.
Supranational institutions, scientists and researchers attempt to seek one definition. A lot of definitions explain
e-services only as e-government, elearning and e-commerce. It is insufficient for further classification. We pay
attention to classification of e-services in this chapter.

Electronic Customer Relationship Management (E-CRM) is the application of Internet-based
technologies such as emails, websites, chat rooms, forums and other channels to achieve CRM objectives. It is
a well-structured and coordinated process of CRM that automates the process in marketing, sales and customers
service.

An effective E-CRM increase the efficiency of the processes as well as improve the interactions with
customers and enables businesses to customize product and services that meet the customer’s individual needs.

Electronic Customers relationship management provides an avenue for interactions between a businesses, its
ands its employees through web-based technologies. The processes combines’ software, hardware, processes
and management’s commitments geared toward supporting enterprise-wide crm business strategies.

Electronic customer relationship management is motivated by easy internet access through various platforms
and devices such as laptops, mobile devices, desktop pcs and TV sets. It is not software, however, but rather
the utilizations of web-based technologies to interact, understand and ensure customer satisfaction. An
Effective E-CRM system tracks a customer’s history through multiple channels in real time, creates and
maintains an analytical database, and optimizes a customer’s relation in the three aspects of attraction,
expansion and maintenance. A typical E-CRM strategy involves collecting customer information,

transaction history and product information, click stream and contents information. It then analyzes the
customer characteristics to give a transactional analysis consisting of the customers’ navigation, shopping cart
shopping pattern and more.

Objective of the Study:-

1. To know the E-Customer.

2. To Study the CRM.

3. To Study the Benefits of E-CRM.

4. To know the advantages of E-Services.
Research Methodology:-

The Present Research Article has been written on the basis of secondary data. The secondary
information and data were collected from published books, journals, research papers, and official statistical
documents.

Benefits of E-CRM:-

1. Improved customer’s relations, service and support.
2. Matching the customer’s behavior with suitable offers.
3. Increased customer satisfaction and loyalty.

4. Greater Efficiency and cost reduction.

5. Increased Business revenue.
Importance of E-CRM:-
1. Accessing a greater customer base
Broadening market reach
Lowering of entry barrier to new markets and cost of acquiring new customers
Alternative communication channel to customers.
Increasing services to customers.

wok
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6. Enhancing perceived company image.
7. Gaining competitive advantages.
8. Enhancing transparency.
9. Potential for increasing Customer knowledge.
Advantages’ OF e-Services:-
1. E-shops are open 24 hours a day.
2. There is no need to travel to the malls or wait at the checkout counters.
3. There is usually a wide selection of goods and services.
4. It is easy to compare prices and quality by using the E-shopping tool.
5. Price reduction and discounts are electronically conveyed.
E-Service Cost Factor:-
1. Expense of setting up applications
Maintaining applications
Internet connection
Hardware/software
Security concerns
legal issues
Training; and
8. Rapid technology changes
Customer Profile:-

Further information: Consumer behavior, Biology and consumer behavior, and Buying decision
Customer or consumer profiles are the essence of the data that is collected alongside core data (name, address,
company and Bank account ) and processed through customer analytics methods, essentially a type of profiling.
A customer is abstracted to information that sums up consumption habits so far and projects them into the
future so that they can be grouped for marketing and advertising purposes.

Nownbkwh

E-Customer benefits:-

E-Customer relationship Management (CRM) is an approach to managing a company’s interaction
with current and future customers. The E- CRM approach tries to analyze data about customer’s history with a
company, in order to better improve business relationships with customers, specifically focusing on retaining
customers, in order to drive sales growth. One important aspect of the E-CRM approach is the systems of CRM
that compile information from a range of different channels, including a company’s website, telephone, email,
live chat, marketing materials, social media, and more. Through the E-CRM approach and the systems used to
facilitate CRM, business learns more about their target audiences and how to best cater to their needs.
However, the adoption of the CRM approach may also occasionally lead to favoritism with an audience of
consumers, leading to dissatisfaction among customers and defeating the purpose of CRM.
Enhanced ability to target profitable Customers.

Integrated assistance across channels.

Enhanced sales force efficiency and effectiveness.
Improve pricing.

Customized products and services.

Improved customer service efficiency and effectiveness.
Individualized marketing messages also called campaigns.

NN kAE WD =

Connect customers and all channels on a single platform

Conclusions:-

It is concluded that E services are available for anytime anywhere for 24 hours. There is no need for
physical contact of consumers. Not only in India but also in the world the E services are most popular in few
times. The main goal of our research article was to provide an extensive review of Advantages’ e-service and
cost. With public e-services. Effective are in the future market.

Businesses that strategize and implement an E-CRM solution are able to align their processes around
technology to effectively deliver seamless, highquality customer experience across all channels. Customers
have the power to help themselves through online personalized services that are made available on demand.
The Internet provides a simple and ideal medium where customers can get information from websites, buy
products and find answers using FAQ Sections, Forums or Chat rooms.
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Abstract:

Technology and security standards are very important as the whole premise of internet banking depends on it.
Also, the competition has increased to such an extent that one who is not compatible with the changing environment cannot
survive for long. The financial and banking environment around the world has changed tremendously in the last decade.
The operating environment of banks in India has also changed rapidly since the beginning of the implementation of
financial and financial sector reforms in the country since the 1990s. Technology will break all boundaries and encourage
cross border banking business. E-banking helps you overcome the shortcomings of the manual system, as the computer is
capable of storing, analyzing, aggregating, searching and presenting data with much speed and accuracy as the user
needs. Banks have to undertake extensive business process re-engineering. E-banking includes Internet Banking, Smart
Cards, Debit Cards, Credit Cards, Automatic Teller Machines and Charge Cards etc. Over time, foreign banks are also
entering the Indian banking market. This research paper focuses on technology. Used in e-banking, the current use of
technology in banks, technology benefits, technology challenges, legal issues - IIT law, Introduction: - A sound and
effective banking system is the cornerstone of the economy. Technology is gaining momentum. It has had a significant
impact on our economy in general, with the last 10 years having a significant impact on expanding the scope and
applicability of financial products. Information technology has enabled the creation, evaluation and exchange of complex
financial products globally and even in recent years. While derivatives are, of course, the most obvious of many
technology-driven products, the large increase in our calculations has allowed for many other products, and most
profitably, in new ways for non-bundled risk. Technology will break all boundaries and encourage cross border banking
business.
Key Words: E-Banking, Digital Banking

Introduction:

E-banking helps you overcome the shortcomings of the manual system, as the computer is capable of
collecting, analyzing, collecting, searching and presenting data according to the user's need for speed and
accuracy. The technology has the potential to change the way marketing, advertising, design, pricing and
distribution of financial products and services and cost-saving practices as an electronic, self-service product-
delivery channel. The key to the future success of Indian banks in technology. Thus, "electronic banking" is the
need of the hour, which cannot be ignored other than the expense of eliminating competition. The existence of
electronic banking is also indispensable due to the internationally required standards. Thus, it is mandatory to
adopt electronic banking as soon as possible by domestic and international standards. Book Review: - In order
to understand the impact of e-banking on various aspects, a research study has been categorized for review.
Four sections, namely, studies related to banks, studies related to customers, studies related to quality of service
and technology related studies.

Research Methodology:

Consumer Studies: Abdullah DNMA And Rosario F. (2)) studies the impact of service and product
quality on customer satisfaction. Six respondents were selected as a sample from a renowned hotel in Kuala
Lumpur, Malaysia. A psychometric test is conducted to determine the reliability and validity of the
questionnaire. The study found a positive relationship of place / environment and service quality with customer
satisfaction. Although the relationship between food quality and customer satisfaction is important, it is in the
negative direction. Future researchers can focus on determining the factors that influence customer satisfaction
when price / cost is not a factor, and location / environment factors have become the leading determinants of
customer satisfaction.

Review of Literature:

Singh investigated the impact of online banking and internet banking. The purpose of this study was to
find out whom, why and where they use the Internet. It also investigated the reasons for not using online
banking. Data were collected from two universities in Kwazunatal. The researcher analyzed that men use more
internet banking than women. The main services not used by the websites are inter-account transfers, filing
accounts, checking balance / statements, communication with banks etc. Security was one of the main problems
not to use online banking. Websites should be more attractive, more informative and colorful, to make online
banking more convenient, 54 more authors. Training should be given to the customer. The fees for online
facilities should also be low. To make Internet Banking more popular among consumers, banks should promote
and promote their new products and services offered on the website According to Erickson et al. studied the
acceptance of Internet banking technology.
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Indian banking sector:

The present study is based on the secondary statistics of the Indian banking sector which has various
journals, research articles, periodicals, websites and published statistics on various issues of Reserve Bank of
India, Bank of Association. This paper also references various studies on the subject available on the Internet.
The technology used in e-banking Current Indian scenario: Conclusion The Reserve Bank of India has divided
the Internet banking products in India as follows: Information Systems - Information about general purpose like
interest rates, branch locations, bank products and their features, loan and deposit calculation on the Bank
website. Is provided. The customer is not recognized.

Electronic Information Transfer System —

This system provides customer-specific information in the form of account balances, transaction details
and account statements. Customer identification and authentication required. Fully Electronic Transactional
System - This allows bi-directional capabilities. Customers can submit transactions for online updates. This
system requires a high degree of security and control. These include computerization, networking and security,
interbank payment gateways and legal infrastructure. There are currently 4 scheduled commercial banks and
over 90,7 branches currently operating in India, which banks are constantly trying to delay of customers. Some
of them are listed below: Automated Teller Machines (ATMs) Internet Banking Electronic Funds Transfer
Mobile Banking / Telebanking Electronic Clearing Services Smart Cards Door Step Banking Electronic
Clearing Cards Online Payments NEFT / RTGS Electronic Payment Services - e-Check e-Tax e-Ticketing
Demat Account Win account openings on account emails, etc. Statement. Automatic teller machines: Automatic
teller machines are installed in most cities and towns in every corner. These are for balance inquiries, cash
withdrawals and many other benefits depending on the balance policies. It requires a valid customer ID and
password to log in and is therefore safe to use. Debit cards can also be used in ATMs, despite using ATM cards.
Advantages of e-Banking —

Stop Payment or Check - Refill Checkbook - Demand Draft / Pay-Order - Opening of Fixed Deposit
Account - Ease of Credit Card - Schedule of Closing Transactions - Safe Banking from Your Home - Without
Visiting Your Bank and Cheap Service Charges Economy-Banking.- Seamless integration with existing
environment (IDM-Intelligent Data Module). Highly scalable.Lana karane-establishment and maintenance of
both low kharca-platform svatantrya round-the-koka and the cross-border ATM nearby upalabdhata remote
otharayajhesanacka information technology security.Misuse of bank card by fraudsters at ATMs. Systems, risk
management systems, portfolio management systems, etc.- Banks face the risk of incorrect choice of
technology, inadequate system design and inadequate control processes The risk of muscularity is the risk of
gaining significant negative public opinion, which can cause serious harm. Of funds or customers

Conclusion:

Due to technology innovation and fierce competition among existing banks, many banking products
and services, collectively known as e-banking, are available to wholesale wholesale retailers through electronic
distribution channels. Integration of e-banking application with legacy system is an integrated risk management
approach for all banking activities of a banking institution. Each bank's risk profile is different according to the
latest Basel Committee recommendations, and the scale of e-banking operations requires the appropriate
tailoring risk reduction approach for the physicality of current risks and the organization's willingness and
ability to manage their risk. This means that the "one size fits all" approach to e-banking risk management
problems may not be right. The Internet has created a lot of opportunities for players in the banking sector.
Although new entrants have the advantage of the latest technology, the good will of established banks gives
them a unique opportunity to lead the online world. Simply placing existing services online will not help banks
keep their customers close. Instead, banks should learn to capitalize on their customers' different online
financial-service relationships.
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Introduction:-

The Wide-ranging economic developments of the previous decade, e.g. the integrations of world
economics, have made a significant impact towards increasing the mobility of the common working people and
their families. At the same time, technological developments especially in the field of telecommunication have
made it possible to offer innovative, location sensitive services on everywhere existing basis to customers on
the move. As the technology has opened up new markets, new products, new Services and efficient delivery
channels for the banking industry. Internet banking, online electronic banking and mobile banking are just a
few examples. With the world wide developments of globalization, it is difficult for a country, whether
developed or developing, big or small, state to stay isolated from what’s taking place around. Information
technology has shrunken the globe, Due to which, time and distance have end up non-entities. It has enveloped
every aspect of existence. Nowadays, the lot of new application is starting and new technologies changes in
situation and highly working fast in life styles.

Mobile banking is a service provided by a banker other financial institution that allows its customers to
conduct transactions remotely using a mobile device such as Smartphone or tablet. Unlike the related internet
banking it uses software, usually called an app, provided by the financial institution for the purpose. Mobile
banking is usually available on a 24-hour basis. Some financial institutions have restrictions on which accounts
may be accessed through mobile banking, as well as a limit on the amount that can be transacted. Mobile
banking is dependent on the availability of an internet or data connection to the mobile device.

Transactions through mobile banking depend on the features of the mobile banking app provided and
typically includes obtaining account balances and lists of latest transactions, electronic bill payments, remote
check deposits, P2P_payments, and funds transfers between a customer's or another's accounts.’! Some apps
also enable copies of statements to be downloaded and sometimes printed at the customer's premises. Using a
mobile banking app increases ease of use, speed, flexibility and also improves security because it integrates
with the user built-in mobile device security mechanisms.

From the bank's point of view, mobile banking reduces the cost of handling transactions by reducing
the need for customers to visit a bank branch for non-cash withdrawal and deposit transactions. Mobile banking
does not handle transactions involving cash, and a customer needs to visit an ATM or bank branch for cash
withdrawals or deposits. Many apps now have a remote deposit option; using the device's camera to digitally
transmit cheques to their financial institution.

Mobile banking differs from mobile payments, which involves the use of a mobile device to pay for
goods or services either at the point of sale or remotely, analogously to the use of a debit or credit card to effect
an EFTPOS payment.

Objectives of the Study:
1. To Study the Banking business.
2. To know the various mobile banking functions.
3. To know the Mobile banking Services.

Research Methodology:-

The paper has been written on the basis of secondary data collected from published books, journals,
research papers, magazines, internet etc.
Future functionalities in mobile banking:-

Based on the 'International Review of Business Research Papers' from World business Institute,
Australia, following are the key functional trends possible in world of Mobile Banking. With the advent of
technology and increasing use of Smartphone and tablet based devices, the use of Mobile Banking functionality
would enable customer connect across entire customer life cycle much comprehensively than before.

Ilustration of objective based functionality enrichment In Mobile Banking:
1. Communication enrichment: - Video Interaction with agents, advisors.
2. Pervasive Transactions capabilities: - Comprehensive "Mobile wallet"
3. Customer Education: - "Test drive" for demos of banking services
4. Connect with new customer segment: - Connect with Gen Y — Gen Z using games and social network
ambushed to surrogate bank's offerings
5. Content monetization: - Micro level revenue themes such as music, e-book download
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6. Vertical positioning: - Positioning offerings over mobile banking specific industries
Horizontal positioning: - Positioning offerings over mobile banking across all the industries
8. Personalization of corporate banking services: - Personalization experience for multiple roles and
hierarchies in corporate banking as against the vanilla based segment based enhancements in the current
context.
9. Build Brand: - Built the bank's brand while enhancing the "Mobile real estate"..
Mobile Banking Services:-
Account information:-
1. Mini-statements and checking of account history

~

2. Alerts on account activity or passing of set thresholds
3. Monitoring of term deposits
4. Access to loan statements
5. Access to card statements
6. Mutual funds / equity statements
7. Insurance policy management
Transaction:-

1. Funds transfers between the customer's linked accounts
2. Paying third parties, including bill payments and third party fund transfers(see, e.g., FAST)
3. Check Remote Deposit
Investments:-
1. Portfolio management services
2. Real-time stock
Support:-
1. Status of requests for credit, including mortgage approval, and insurance coverage
2. Check (cheque) book and card requests
3. Exchange of data messages and email, including complaint submission and tracking
4. ATM Location
Content services:-
1. General information such as weather updates, news

2. Loyalty-related offers
3. Location-based services

A report by the US Federal Reserve (March 2012) found that 21 percent of mobile phone owners had
used mobile banking in the past 12 months.”™ Based on a survey conducted by Forrester, mobile banking will be
attractive mainly to the younger, more "tech-savvy" customer segment. A third of mobile phone users say that
they may consider performing some kind of financial transaction through their mobile phone. But most of the
users are interested in performing basic transactions such as querying for account balance and making bill

Conclusion:-

As mobile banking becomes more and more prevalent, it will not be long before it becomes the primary
channel of banking. The breath taking pace at which mobile usage and technology is evolving has created a
scenario where in the user is truly dictating terms to the services providers, be it device, airtime applications or
banking services.

Nowadays lot of applications are working in internet and mobile business as changes in the industry,
market , education changes is the Information Technologies innovation is helping in banking sector,
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Abstract-

People dependence and behavior towards information security and internet deeply affect the way they intend to
use information technology. The increased dependence of people on internet has led to the rise in cybercrime. Problems
such as lack of proper training and education, the poor awareness of cybercrime among Indians have also contributed to
the growth in cybercrime. Even the law enforcement has faced huge problems in tackling cybercrimes due to the high rate
of cybercrime. The paper intends to understand the awareness level of cybercrime among various students of
Vaibhavwadi. The paper also intends to find out the college students’ awareness on the types of cyber crimes and the
various government laws. The paper also finds out the various precautions taken by a student while using the internet. A
questionnaire survey was conducted among 100 college students of Vaibhavwadi, sindhudurg in the state of Maharashtra
to collect the required data.

Keywords: Cyber Crime, Youth, Awareness, Government Schemes.

Introduction:

The internet helps us in providing information as well as storing our data. It has become so crucial that
it has become a vital part in people’s lives. However, due to the rapid increase in our modern technology, it has
become very difficult in keeping our private information safe. Classified data are becoming easily available to
people. This has lead to the increase in crimes as practically anyone can access one’s personal data without the
victim’s knowledge. Internet has become a relief for the modern age, yet it also causes a burden on the people.
The Internet has also bred a new kind of crime; cyber crime. Common internet users are unaware of
cybercrimes. They are not aware of the proper precautionary methods to prevent such attacks from taking place.
Many individuals have been a victim to cybercrimes around the world. For a cybercrime to occur, the criminal
only requires a computer and access to internet. Cybercrimes have led to the creation of hacking, identity theft,
Credit/debit card frauds, cyber terrorism and many more crimes. Cybercrimes can occur to anyone if their
information or data is stored in then network.

Cybercrimes create a nuisance for the law enforcement. This is because these crimes are extremely
difficult to trace back to the criminal. Also the digital footprints of these criminals are also easily wiped by these
criminals. Also the rate of the cybercrimes have increased at an alarming rate that it has practically become
impossible to prevent a cybercrime from occurring.

Objectives;

1. To understand the awareness of cyber crime among college students inVaibhavwadi

2. To analyze the awareness of the various government law .

3. To find out the various precautions taken by user to prevent cybercrime.

4. To Develop and cultivate national cyber security capabilities
Research Methodology

Using random sampling, this research was carried out in Vaibhavwadi with 100 respondents. The

respondents are undergraduates college students .

Cybercrime And The Types Of Cybercrimes
Cyber-crime can broadly be defined as criminal activities carried out by means of computers or Internet
on unsuspecting victims. The various types of cyber crimes are:
1. Online Harassment: It involves sending harassments letters, messages etc. via emails. This form of
cybercrime usually occurs in social media
2. Cyber-Stalking: It means tracking a personal whereabouts and creating a sense of invading a user’s
personal space and also creating a sense of insecurity on theperson.
3. Hacking: It means unauthorized control/access over computer system. It involves unauthorized access
and use of a person’s computer and collecting private data and deleting personaldata.
4. E-Mail Spoofing: It refers to sending fake emails to random internet users with fake sender address.
5. SMS Spoofing: Spoofing is a blocking through spam which means the unwanted uninvited messages.
In this case, an offender sends out false messages to the victim to steal his identity and personal data
such as bank information
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6. Carding: It means use of false ATM cards i.e. Fake Debit and Credit cards used by criminals which is
used by them to withdraw money from the victim’s bank account.

7. Virus attacks: It involves the criminals releasing harmful viruses into the victims’ computer with the
intention of damaging and deleting his personal data and also to extract information from the computer.

8. Email spamming: Spamming uses electronic messaging systems, most commonly emails in sending
messages that host malware, fake links of websites, and other malicious programs.

9. Illegal download: It means download of the latest movies via torrent and downloading the latest games.
All these falls under cybercrimes.

10. Identity theft: This refers to a crime where the criminal uses the victims’ names to conduct online
transactions for his personalgain.

e Cyber Laws Inindia
¢ IT Act of India, 2000

The IT Act of India was passed by the Indian Government in 9May 2000.it contains the various cyber
laws of the state. It is the law that deals with cybercrime and e-commerce. The Act was based on the United
Nations Model Law on Electronic commerce. The Act aims to provide legal structure for all electronic
transactions in India. Chapter IX of the Act states about the various penalties for cybercrime offences. The Act
also talks about the compensation for the victims affected by cybercrime which does not exceed Rs. 100,
00,000. The Act talks about the various offences that can be classified as cyber crime.
National Cyber Security Policy,2013

This act was formalized by the Indian Government in 2013. It was taken as a step to counter
cybercrime. The purpose of this document is to ensure a secure a safe cyberspace for the citizens of India. The
Cyber Security Policy ensures protection of information in cyberspace, reduce vulnerabilities, and minimize the
threats of cyber incidents and also to minimize the damage from cybercrimes. The policy states that education
and training programmes are required for reducing the cybercrime rate. The policy aims to create 500,000
professionals within 2018 through advanced training and skill development programs. The policy plans to
launch various national awareness programs across the country with a view to increase cybercrime awareness.
The policy calls for a public and private partnership in order to tackle the cybercrimes.
Cyber Swachhta Kendra

The Cyber Swachhta Kendra is an initiative taken up by the Government of India to create a secure
cyberspace by detecting botnet infections and to enable cleaning and securing systems of users so as to prevent
further infections. This policy is set up in accordance with the objectives of the ‘National Cyber Security
Policy’. The policy operates in close coordination with various internet service providers and antivirus
companies to notify the users regarding the bot infection in their computer and also provides them assistance to
clean their systems. The policy also aims to provide awareness regarding botnet, malware infections and
measures to be taken to prevent malware infection.

Findings:

The present study titled ‘A study of awareness of cybercrime among the college students with special
reference to Vaibavwadi’ used a questionnaire survey as the major tool for collecting required data. The total
sample size of the study was set at 100. The respondents of the survey was college students and the age group
ranged from 18- 27. The respondents were of Anandibai Raorane arts , commerce ,and science college
,Vaibhavwadi

Gender

rale

female

Respondent’s Gender ~ Gender Frequency
Male 50 (50%)
Female 50(50%)
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The data showed that percentage of the sample (50%) was male and rest of them female (50%). There
were 50 males and 50females.

Age range

m less than
i

- 18-22

i above 22

Age Group Of The Respondents

Age Frequency
Less than 18 04(04%)
18-22 80 (80%)
Above 22 16 (16%

The age group of samples was 18-25, where the majority of the respondents were of the age group
of 18-22 (80%). Only 16% of the sample was of the age group above 22 and 4% of the age group less than 18

Files download on

internet
2% 4% 4% m PICT
\ URE
l L%
SiC

Findings of files downloaded on internet

32% of the total respondents spend their time on the downloading music . 30% of the total respondents spend
their time downloading videos. 28% of the total respondents spend their time downloading movies and 4 % of
total respondents spend their time downloading picture and only 2 % of the total respondents downloading
game.

Time spent on
internet

4%

m less than
2hours

= 2-5 hours

W 5-7 hours

Findings on internet usage
*  52% respondents spend less than 2 hours on the internet. 26% respondents spend between 2-5 hours on the
internet. 18% respondents spend between 5-7 hours on the internet while 4% spend more than 7 hours on the
internet.

Awareness of
cyber crime

Hyes

o no
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Findings on Cybercrime awareness
34% respondents are very aware about cybercrime. 66 % do not aware about cybercrime.

phone / computer
security

m passward
® number pin

finger print

Findings on the precautions taken by a college students

* 48 % of the total respondents use password for their mobile phones and computers. 24 % of the total
respondents use number pin. 18% of the total respondents use fingerprint for security. While only 10% use face
recognition as their securitymeasure.

known cyber laws in
india

mIT Act of
India, 2000

Findings on awareness on anti cybercrime laws by government

* 36% of the total respondents know about the Information Technology Act, 2000. 40% of the total
respondents know about the National Cyber Security policy, 2013. 24% of the total respondents know about the
Cyber Swachhta Kendra.

Conclusion

The research shows that less numbers of users are just aware about cybercrime. However it also shows
that the most of these respondents are not properly aware of the cybercrime laws. Most of the respondents
spend more than 2-5 hours on the internet. Also maximum respondents stated that they have no idea about the
safety of their information while being online. It is clear from this that the respondents do not know the proper
steps in ensuring that they keep their data safe.. Also a large percentage of the respondents change their
password for accounts which is also a safety threat. It is also clear that the respondents even though they are just
aware about cyber crime still download various content such as movies, games etc. which falls under
cybercrime.

Suggestions
These are some of the suggestions based on the overall conclusions of the study. Few suggestions were
made which can be helpful for all internet users as well the Government.
1. Educating the students, right from school level about the dangers of cybercrime has to be given prior
importance.
2. The same strategy can be done in college level where workshops can be presented oncybercrime.
3. Government should bring out awareness campaigns in various places of the state to bring more
awareness among thepeople.
4. Internet users are recommended to use strong and unique passwords for their social mediawebsites.
5. Social media websites can be used to bring more awareness regarding the crimes such as identity theft
and fake user profiles.
6. Rules and regulations that deal with cybercriminals should be strengthened so as to bring a sense of
safety among the internet users.
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Abstract:-

E Commerce providing the capability of buying and selling products, information and services on the internet and
other online environment. E marketing is also known as web marketing, online marketing and internet marketing is a
management process. Online market open in 24 hours and 7 days provide. Questions are related to E marketing in which
given option are agree, disagree, strongly disagree strongly, neutral, yes, no. An online marketer now needs to find where
people are congregating online and needs to engage them in a meaningful way. Be it in matching with what they are
looking for, watching how they interact and understand what they like or listening to their natural opinions on company or
market and reacting to that.

Key words: E-marketing, Online-marketing, Internet marketing.

Introduction:

E-Marketing stands for electronic marketing. In contrast to traditional, E-Marketing takes marketing
techniques and concepts, and applies them through the electronic medium of the internet. Essentially, E-
marketing. Threads the technical and graphical aspects of online tools together, allowing for design, advertising,
brand development, promotion and sales. Internet marketing offer the possibility to tracking almost every action
a visitor or potential customer takes in response to marketing messages and how they navigate through their
buying cycle. One of the most desirable aspects of Internet marketing is low barrier to entry.

‘Over the years marketing’ and its way to reach the global world is transformed and the key role in this
transformation has been played by internet. The easy availability of Internet has led to progressive and
interconnected environment, and the phenomenal growth of Internet has resulted in the declining trends of
traditional media which primary cover the usage of television, radio, print media, banners and large hooding
Marketing in this closely connected an environment and using the connectivity to market the products and
services is e-Marketing. E-Marketing includes the management of the consumers real time online viability of
the product, from first online experience through purchase to delivery of the product and the respective services
beyond delivery. On of the major benefit electronic marketing is the underlining messages are not restricted by
geography or time. This paper has been divided into ten parts, introduction, Concept, Origin, How Different
From Traditional Marketing, The 7°Cs of E-Marketing, Different methods of online marketing, its advantages
and limitations, future developing trends of electronic marketing and Conclusion.

E-Marketing stands for ‘electronic marketing’. In contrast to traditional marketing, E-Marketing takes
marketing techniques and concepts, and applies them through the electronic medium of the internet. Essentially,
E-marketing threads the technical and graphical aspects of online tools together, allowing for design,
advertising, brand development, promotion and the sales.

Electronic marketing — often called online marketing or internet marketing — is essentially any
marketing activity that is conducted online through the use of internet technologies. It comprises not only
advertising that is shown on websites, but also other kinds of online activities like email and social networking.
Every aspect of internet marketing is digital, meaning that it is electronic information that is transmitted on a
computer or similar device, though naturally it can tie in with traditional offline advertising and sales too.
E-Marketing is achieving marketing objective through use of electronic communication technology.

Meaning of E-Marketing:-

E marketing is the fastest growing and most exciting branch of marketing today. As the world
becomes ever more connected, keeping up with developments and trends is vital for marketers trying to reach
new audiences — who are more discerning, fragmented and cynical than ever. Technology and software are
changing at such a high rate that it seems almost impossible to keep up with trends. Products and services are
evolving and adapting to the online sphere.

An online marketer now needs to find where people are congregating online and needs to engage
them in a meaningful way. Be it in matching with what they are looking for, watching how they interact and
understand what they’d like or listening to their natural opinions on your company or market and reacting to
that.
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"Marketing has changed. Traditional advertising does not work, brochure-like websites do not work and
the web has given people ultimate freedom of choice and of goods. When there are no monopolies and
constrictions, interrupting people's lives is not effective marketing anymore."

Objectives of the study:

1. To know the E- marketing process and practices.

2. To study the E- marketing strategy and its impact on consumer behaviour.

3. To study the Reveal opportunities and challenges of E-marketing.

Research Methodology:
Data Collection:-

All the data used for the study will be collected from secondary sources but most of the data will be
generated through various reference books, Journals, Reports related websites and other related printed
materials will be used for proposed research work.

Review of Literature:

a) Wilde and Swatman (1999) Research on online brand communities, like much Internet-related
research, is still somewhat a theoretical. Explored a number of theories to support the concept of a
telecommunications-enhanced community and attempted to develop an integrative model.

b) McWilliam (2000) discussed the advantages, disadvantages and limitations of online brand
communities, and the new and unfamiliar skills brand managers will need if they are to succeed in
managing such communities. The problems identified include issues of scale (the number of active
participants in discussion groups etc is tiny) and especially control. She concluded that it is extremely
hard for the firm, accustomed to controlling communications about its brand, to strike the right balance
here.

¢) Swaminathan et al (1999) explored factors influencing online purchasing behaviour such as privacy
and security concerns and vendor and customer characteristics. Using GVU data, Bain (1999)
empirically examined factors related to the adoption of the Internet as a purchase medium. A strong
(negative) relationship was found between consumer perceptions of the risk of web-shopping and
purchase behaviour, but not between perceptions concerning information privacy and purchase
behaviour.

Advantages of E- marketing:
1. Lower cost: costs incurred in designing, executive, testing sending and receiving an email is up to 78%
less for a run off 5000 over paper based direct mail version.
2. Global reach: no matter where you are or whom you need to reach, targeted emails pave the way. Borders
are no obstacles in email marketing.
3. Interactive: you can innovatively initiate complain using graphics videos music, quiz whatever that will
be interest to your prospects, to grab his attention and interest immediately.
4. Faster response: time to receive responses through email is one to three days, where you will get
maximum responses on day one itself, while a direct mail campaign would take minimum 7-12 day to
generate any responses. Further, responding to a direct mail is more cumbersome, while a person can
respond to an email immediately.
5. Highly personalised: email an enables you to personalise and greet every person you target. This helps in
cresting a special bond with the prospect.
6. Targeted marketing: since pre-packaged and custom built list are available you could reach only those
who might require your services, solutions or products without bothering those who do not. You can
select each one of your targets based on geography, age, income, spends and many others parameters.
7. Simplest executing and email campaign is simple you can do it sitting at home without any extensive
resource.
8. Measurable results: Special tools are available that accurately measure clicks — through rate, the success
of different email campaigns.
Opportunities of E- marketing:

There are many more opportunities of internet marketing that helps the online business more efficient.
E marketing gives business of any siz access to mass market at an affordable price and unlike TV or print
advertising.

In today’s internet age, building an online presence is imperative for all businesses to be competitive.
E-marketing provides businesses with access to mass markets at an affordable price and allows them to
undertake a personalized marketing approach. The flexible and cost-effective nature of e-marketing makes it
particularly suitable for small businesses.
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1. Wider prospect reach — the internet has become part of everyone’s life. So for whatever products you offer,
there is already an existing market on the World Wide Web. With e-marketing, it allows you to find new
markets and potentially compete worldwide with only a small investment.

2. Cost-effective approach — A properly planned and effectively targeted e-marketing campaign can help your
business reach target customers at a much lower cost compared to traditional marketing methods.

3. Reduction in costs through automation and use of electronic media — e-marketing presents a strong business
case in cost savings, particularly in the areas of transactional costs, customer service, digital media channels,
print and distribution.

4. A website is a 24/7 shopping destination. With a website and an online shopping engine it is working even
when your shop or office is closed. The website also allows you to communicate with customers about your
product lines in depth so they can be fully educated on your product benefits even before meeting your staff
face to face.

5. Personalized one-on-one marketing - e-marketing allows you to reach people who want to know about
your products and services instantly. For example, many people take mobile phones and PDAs wherever
they go. By combining this with personalized e-marketing, you can create very influential and targeted
campaigns.

6. Increased interactivity — e-marketing allows you to create interactive campaigns using music, graphics and
videos. Through two-way communications, interactive games or quizzes, you can engage your audience and
give them greater involvement and control over their web experience.

7. Increased ability to track results — e-marketing makes it easier to measure how effective your campaigns
are. It allows you to obtain detailed information about customers' responses to your advertising, through the
use of methods such as pay per click or pay per action, etc.

Challenges of E-marketing:

Since the boom of the internet in the late 1990s. Web based companies have been starting up every day.
What is more, new opportunities for growth emerge daily, expanding the reach and capabilities of the
cyberspace. However for all its benefits and advantages, e-marketing faces some problems that are unique to the
industry. That is web based enterprises have a special set of challenges that traditional brick-and-mortar
business do not have.

Marketing integration:

Most major sale efforts employ multiple channels both online and offline, e.g. email adverting,
outbound call handling. Social networking, and so on the problem with these is that they are often handled as
different parts of the work when they are supposed to serve a concrete and measurable goal as parts of an
integrated campaign.

Coordinating all marketing efforts should therefore be a priority. That means e-marketing should be
done alongside the traditional campaign and should not be tacked at the end of the business plan.

Security and privacy;

Most of people don’t completely trust Web companies and thus are careful about offering information
about themselves on the cyberspace this is especially true when companies that collect data are exposed to
spammer and scammer. It is imperative for e-business to adopt a sound policy and implement a fool proof
security measure. Encryption system in particular is a tool that online companies should seriously consider
investing in.

This is particularly a big challenge for companies that primarily use the Internet to sell their product and
services. This is because unlike traditional advertising ( such as television, Radio, billboard and print) in which
the campaigns massade can be reinforced and rapidly introduced to consumer at marketers will online advert
can be more innovative in their advertising strategies. A combination of good copywriting , solid search engine
optimization, and drawing consist traffic is something that should be mastered.

Major Conclusion:

Today’s digital revolution involving the internet and worldwide use of website has set the stage for e-
marketing this digital revolution is leading countries towards on information society. It is also transforming
social infrastructure resulting in socio economic development of countries. Customer can get market
information from their mobile and buy goods and or find services without living home twenty four hours a day
and seven days a week (22/7) they can reads ads on the web or from e-mail get coupons, view pictures of
goods, compare prices, and make purchase s with a few clicks of their mouse, saving the time and money it
would take to shop in person at a brick —and mortar store. E-marketing has become an integral part of modern
Marketing. This opportunities e-marketing operation increases different levels of risks for marketing. More than
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ten Years of Internet marketing research have yielded a set of important findings. Based on our review of these
findings, it is clear that the Internet is playing a more and more important role in the field of marketing.
Marketers and their clients are becoming aware of the need to measure the collaborative effects of marketing
(i.e., how the Internet affects in-store sales).
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Abstract

For decades financial institutions have used powerful computer networks to automate millions of daily
transactions. In the 1950s the Bank of America was one of the first institutions to develop the idea that electronic
computers could take over the banking tasks of handling checks and balancing accounts, which was, at that time,
extremely labour-intensive. Other institutions gradually joined the effort and progressed away from using paper checks
and toward all-electronic banking. Data-processing machines, robotic document sorting, and the invention of optical
character recognition (a computer application that translates handwritten or typewritten words into text that can be
machine-edited) were a few of the developments which allowed this evolution.
The first electronic banking machines were able to keep records of deposits and withdrawals from each client, make
account balance information available instantaneously, monitor overdrafts, stop payments, and hold funds. The machines
responsible for this work today are as exact and reliable as the banking industry requires them to be.
Keywords:electronic banking, reliable, robotic document sorting, labour-intensive, etc.

Introduction:

Electronic banking laid the groundwork for speed and convenience in individual and commercial
(business) banking. The spread of personal computer use has added another layer of convenience and speed to
the process. Electronic banking allows customers of most banks to do their banking at any hour of the day,
regardless of the bank’s operating hours. If customers choose to do such things as transfer funds or pay bills,
they can usually do so from anywhere Internet access is available.

Online banking typically offers bank statements, electronic bill payment, funds transfers between a
customer’s checking and savings accounts (or to another customer’s account), loan applications and
transactions, and purchasing or sales of investments, all of which allow customers to maintain their accounts
without making a trip to the bank itself.

When funds are transferred between accounts by electronic means, it is called an electronic funds
transfer (EFT). The Electronic Fund Transfer Act, passed by the federal government in 1978, established that an
electronic funds transfer is any financial transaction that originates from a telephone, electronic terminal,
computer, or magnetic tape (storage tape of the sort used in video or audio cassettes).

A wire transfer is the electronic transfer of funds across a network controlled and maintained by
hundreds of banks around the world. Usually wire transfers are reserved for moving large sums of money. Wire
transfers allow people in different geographic locations to transfer money easily. The wire transfer payment
system called Fedwire (Federal Reserve Wire Network) links the offices of the Federal Reserve (the central
bank of the U.S. government), the U.S. Treasury (the department of the federal government that manages the
country’s revenue), and other government agencies and institutions.

One of the largest companies that provide electronic money services is Western Union. The company
started out in 1851 as a transmitter of telegraphs, messages sent through wires as coded electronic pulses. As the
telegraph became an obsolete form of communicating information in the mid-twentieth century, Western Union
redefined itself as a provider of electronic financial transactions. Now named Western Union Financial
Services, Inc., the company specializes in electronic money transfers and business communications services.

Another prominent provider of electronic financial transactions is PayPal, a service founded in 1999. It
is used to process payments when people buy or sell things on the Internet. The service first gained popularity
among people who used the auction website eBay. Most of the sellers on the site were not professional
merchants and so were not equipped to accept credit cards; PayPal enabled them to receive electronic payments
while also giving buyers an alternative to mailing paper checks or money orders. In 2002 eBay acquired PayPal.

Electronic banking is a form of banking in which funds are transferred through an exchange of
electronic signals rather than through an exchange of cash, checks, or other types of paper documents. Transfers
of funds occur between financial institutions such as banks and credit unions. They also occur between financial
institutions and commercial institutions such as stores. Whenever someone withdraws cash from an automated
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teller machine (ATM) or pays for groceries using a debit card (which draws the amount owed to the store from
a savings or checking account), the funds are transferred via electronic banking.

Electronic banking relies on intricate computer systems that communicate using telephone lines. These
computer systems record transfers and ownership of funds, and they control the methods customers and
commercial institutions use to access funds. A common method of access (or identification) is by access code,
such as a personal identification number (PIN) that one might use to withdraw cash from an ATM machine.

There are various electronic banking systems, and they range in size. An example of a small system is
an ATM network, a set of interconnected automated teller machines that are linked to a centralized financial
institution and its computer system. An example of a large electronic banking system is the Federal Reserve
Wire Network, called Fedwire. This system allows participants to handle large, time-sensitive payments, such
as those required to settle real estate transactions.

Popular services under e-banking in India:
1. ATMs (Automated Teller Machines)

2. Telephone Banking

3. Electronic Clearing Cards

4. Smart Cards

5. EFT (Electronic Funds Transfer) System
6. ECS (Electronic Clearing Services)

7. Mobile Banking

8. Internet Banking

9. Telebanking

10. Door-step Banking
Significance Of The Study:-
This paper mainly discusses about the conceptual framework of e-Banking and their services in India. It strives
to describe the glimpse of role and performance of Online Banking system. It also discussed about objective of
online banking and their services and advantages and disadvantages of e-Banking.
Research Methodology:-
The prepared paper is a descriptive study in nature. The study has been carried out based on the collection of
the relevant secondary data. Secondary data collection was based on various sources such as published books,
articles published in different journals & newspapers, periodicals, conference paper, working paper and
websites, etc.
Objectives:-
The objectives of study were based on:

1. To study the Importance of e-Banking.

2. To understand Objective of Online Banking System.

3. To study the Various Services in e-Banking.

4. To analyse the Advantages and Disadvantages of e-Banking.

What is e-banking?

Electronic funds transfer means computer systems are used to perform financial transactions
electronically. The EFT is used for electronic payments and customer initiated transactions where the
cardholder pays using credit or debit card.

The transaction types are, Withdrawal, deposit, interaccounttransfer, inquiry, administrative
transactions that covers non-financial transactions including PIN change. Electronic Fund Transfer transactions
needs authorization and a means to match the card and card holder.EFT transactions require the cardholder’s
PIN to send online in encrypted form for validation by the issuer of the card.Other information may include the
card holder’s address or the CVV2 security value printed on the card.

Electronic funds transfer transactions are activated during e-banking procedures. The different methods of e-
banking are

1. “Online banking

2. Short message service banking

3. Telephone banking

4. Mobile banking

5. Interactive -TV banking”
Of all the above procedures online banking plays an important role and maximum used by the account holders.
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Online banking:

Online banking also called as internet banking, allows the customers to use all the banking services
from a computer which has internet access.The customer can perform financial transactions on a secure website
operated by the bank. Online banking offers features such as bank statements, loan applications, funds transfer,
e-bill payments and account aggregation allows customers to monitor all their accounts in one place.

Telephone Banking:

Telephone banking is a service provided by the banks which provides customers to perform
transactions on phone.All the telephone banking systems uses automated answering system with keypad
response or voice recognition capability.To prove their identity customers must provide a numeric or verbal
password or answering the questions asked by the call center representative.In telephone banking customercan’t
withdraws and deposits cash but can do all the other transactions.

Mostly there will be a customer care representative to which the customers speak, although this feature is not
guaranteed. The customer care representatives are trained to do what are available at the branch like chequebook
orders, addresschange, and debit card replacements.

SMS Banking:

SMS banking is a service permitting banks to do selected banking services from the users mobile by the
SMS messaging. SMS banking services have push and pull messages.Push messages are sent by the banks for
alerting customer about new offers,marketing messages,alerts to events happening in customers account such as
large amount of withdrawals from ATM or credit card etc.

Pull messages are those that are sent by the customer to bank for having some information or to
perform a transaction in their account.Examples include account balance enquiry,requesting for current
exchange rates and for new offers that are launched.

The customer has a choice to select the list of services he need to be informed.This can be done by
integrating to internet banking or speaking to the customer care representative of the bank call center.

Interactive -TV banking:

Interactive TV is a service that allows users to interact with TV content as they view it.It is also called
as iTV or idTV.If the customer subscribes to a cable television service some banking facilities like balance
enquiry,funds transfer between accounts ,bills payment are made available all the way through TV.Most of the
major banks in UK have experimented banking services through cable and satellite TV companies.

Some of the Statistics are:
Half of the customers registering for online banking are giving up before signing up.
10% people who used internet banking services gave up due to poor usability or security concerns.
In 2001, 1/3rd of the top European banks offered some form of interactive TV banking.
In 2004, it is approximated that there were ten million users of interactive-TV based banking services in
Europe.
In 2007,the estimated number of Europeans using internet banking is 130 million.
88% of e-banking users visit their banking websites as a at least once a week.
It is estimated that 35% of online banking households will be using mobile banking by 2010.
By 2011 it is predicted that 80% of the bank customers in UK will use the internet to connect to their
bank.
9. Problems encountered by disabled people and the ageing population using e-banking.

The usage of e banking by the enterprises came into existence in mid-90’s.e banking came into
existence in greater numbers because of low operating costs. First it is in the form of ATM’s and phone
transactions. Recently it transformed to internet a new channel between customers and banks which benefits
both. The main aim of e- banking services is to provide the customers a much faster services with low cost.
From the last twenty years, banking sector has chosen a new method of banking based on the progress of
information technology. In addition to these customers, transaction and communication abilities are fastened
based on information technology.

The progress of electronic banking started with use of automatic teller machines and afterwards it
developed to online banking. In the future it will be done in mobile phones(wap-enabled). Anyway online
banking continues to be the best for financial transactions.

Importance Of E-Banking:

E banking provides many advantages for banks and customer’s .e-banking has made life much easier

and banking much faster for both customers and banks.
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It saves time spent in banks

It provides ways for international banking,

It provides banking throughout the year 24/7 days from any place have internet access.

It provides well-organized cash management for internet optimization

It provides convenience in terms of capital, labour, time all the resources needed to make a transaction.
Taking advantage of integrated banking services, banks may compete in new markets, can get new
customers and grow their market share.

It provides some security and privacy to customers, by using state-of-the-art encryption and security
technologies.

Objective Of Online Banking System:

1.

e A Sl

Viewing account balance.

Viewing current transactions.

Downloading bank statement.

Viewing paid cheques.

Ordering cheque books.

Download periodic account statements.

Downloading applications for Mobile-banking, internet-banking etc.

Bank customers can transact banking tasks through online banking, including.

Online banking is the practice of making bank dealings via the Internet. It will give you an outstanding

chance to bypass the time-consuming, paper-based aspects of usual banking in order to manage your finances
more competently.

By switching to electronic bills, statements, and payments, the average American family can save 6.6

pounds of paper in one year! And you can grab any fake (scam) transactions faster than if you received a
statement by snail post.

Thanks to pioneering technology and the Internet in particular, we no longer have to leave the house to

make payments. Online banking is available 24 hours a day, 7 days a week, so you can do it anytime,
anywhere.

Online banking allows us to do various services with the click of a mouse. You can:

1.

Pay a bill.

Electronic bill payment service allows a depositor to transfer money from his or her online account to a creditor or
merchant, for example to a public utility or a outlet. There is no need to stand in a long queue on a weekend morning
to handle your transactions!

The payment is practically instant, though some financial institutions can wait until the next business day to send out
the payment. If it is necessary, the bank can publish and mail a paper cheque or banker’s draft to a creditor who is
not set up to receive electronic payments.

Schedule payments in advance.

Most banks recommend clients the ability to schedule a payment on a particular date. Once the amount is entered
and the payee is checked off, the funds are automatically deducted from your online bank account.

It is mainly useful if you constantly forget due dates. For example, you can schedule credit card or mortgage
payments to make sure that you will not incur late fees and damage your FICO score.

Transfer funds.

Do you want to transfer money rapidly and securely? With online banking, you can make money transfers between
your own accounts, or send money to a third party account as well. All you need is recipient/payee information and
enough funds in your account. Quite often, the operations are performed in real time.

Manage all your accounts in one place.

Online banking is an enormous time saver because it provides a chance to handle a number of bank accounts
(checking, savings, CDs, IRAs, etc.) from a single site. Most new accounts you open will be automatically added to
OB (Online Banking).

View images of your checks online.

Do you need a copy of a paid check? With online banking, you can see and print scanned images of the front and
back of all checks you have written. It is easy and convenient.

Apply for a loan or credit card.

By using an account online, you can apply for a credit card or a loan (a car loan, a student loan, a mortgage, a home
equity loan, etc.) from the same bank. If you have a good credit score and long relationship history with your bank,
your application is likely to be accepted.

Purchase and manage CD accounts.

You can purchase a certificate of deposit from your bank If you have money you want to invest,. Online banking
lets you compare all available offers as well as the terms, for example APY or maturity periods. When you confirm
the purchase, the funds will be automatically deducted from your account.
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8. Order traveler’s checks.
You can order American Express Traveler’s Cheques online. The bank will typically charge your online account for
the sum of the cheques you bought and an express delivery cost.
9. Increase your overdraft.
Log in to online banking and click on ‘Overdraft’ in the menu &You can increase your overdraft online.
10. Order a cheque book.
Save your time by ordering cheque book online. You will need to visit your bank once when you get a confirmation
letter that your cheque book is ready for collection.
11. View up-to-the-minute account statements and balance.
There is no need to wait for the bank statement to get to your P.O.Box to check account balances. You can view all
transactions and withdrawals every day just by logging in to your online account. Additionally, you can immediately
report errors or unauthorized transactions in your statement.
12. View automatically updated spending report.
All of your purchases are sorted into common categories automatically — no receipts to keep, no expenses to enter. It
is straightforward to see where your money goes!
13. Track your payment history.
Online banking provides an opportunity to look for your payments by transaction type, date, description or amount.
When did you last pay Company X? When did you buy your computer? To whom did you make your most recent
payment? Your bank knows the answers.
14. Integrate the data with personal finance programs.
Online banking lets you bring in electronic payment data in personal finance software such as Quicken or Microsoft
Money. You will be able to enter into your online accounts directly from your personal finance program. An
Internet connection and online account log in information is all that needed.
15. Change contact details.
Have you moved to a new house? Changed your telephone number? You can log in to your online account and
change contact information (e-mail address, telephone number, password, etc.). It is more secure than to send this
information by e-mail.
16. Utilize investment research.
You can receive real-time quotes, analytics, news and stock market information to make a more relevant and
profitable decision.
17. Take advantage of online brokerage.
Internet banking lets you invest online. You can place and confirm trades 24 hours a day, seven days a week. Most
banks offer a wide range of money market instruments from various issuers.
18. Get alerts.
This service lets you to get timely e-mail messages from your bank about any critical changes related to your
Internet accounts. For instance, you can get alerts when you make a withdrawal or change your contact information.
19. Verify terms and conditions.
You can verify all information about your account online whenever you forget your interest rates or payment due
date.
20. Chat with your customer assistant department.
Over the years, banking has drastically changed and has affected the lives of millions of individuals around the
globe. E-banking or virtual banking, or net banking or internet banking is an electronic payment system wherein
customers of a given bank can perform all their banking transactions.
In other words, e-banking refers to all the financial transactions undertaken by any financial institution over the internet.
From paying bills and transferring money into accounts to applying for loans, you can take advantage
of all the facilities that a traditional bank offers — without even having to get off your comfy couch!
Everything has its pros and cons and e-banking isn’t an exception. Let us look at the advantages and
disadvantages of e-banking:

Advantages Of E-Banking:
All the advantages of e-banking are closely related to each other; from convenience to efficiency:
1. Benefits and Rewards
A lot of online banks offer more benefits and rewards to their customers that not only benefit the bank but also benefit
their customers.Online banks are willing to offer higher interest rates and better transfer services to their customers
who regularly use online banking.This happens partly due to the fact that the banks have to bear reduced costs when
serving online customers.Therefore, the overall banking experience is obviously better than that of visiting a physical
bank branch and handling the same transaction.
2. Notifications and Alerts
Customers are instantly alerted or notified about new changes in the system.From changes in the policy to logins from
new devices, customers get instant notifications and alerts.However, if you’re associated with a real bank, you would
probably get a text alert or a customer service agent will call you to notify about major changes. Chances are, you’re
missing out on a lot of changes.Banks also endorse new products, services and schemes like new investment options,
changes in the loan policies, etc. to online customers first.
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3. Faster Transactions
You don’t have to wait for your turn to transfer funds — you can do that with a single tap of your finger or a single
click of your mouse.Funds from one account will be transferred to another in a matter of a few seconds. Anything that
requires quick payments can be done with the help of e-banking.For instance, you are required to immediately pay
your child’s school fees. You can do it via the bank’s app or website or you can physically go to the bank to withdraw
cash and then going to the school to deposit the fees.You’ll probably end up wasting half the day to perform this
transaction which with the app’s help could’ve been performed in a matter of minutes.

4. Convenience
You can conveniently handle your account transactions without all the hassle of being in the queue on a sultry
afternoon.E-banking is extremely convenient if you have a decent internet connection (Wi-Fi or 3G/4G data).You can
access the website from anywhere without actually having to visit the bank. If your banking needs don’t involve the
assistance of any staff member or a manager, online banking is the best option for you.

5. Security
With internet banking, you can always monitor your account activities.This not only serves as a history of all the
transactions but also helps you identify threats and suspicious activities before any severe damage can be done to your
account.Online accounts are protected with encryption software that ensures complete safety to the user. Alerts related
to passwords and digital signatures are sent periodically to maintain the security of the account.

6. Easy Access
Customers can enjoy easy access with online accounts by simply typing in the log-in credentials. In addition to that,
customers can also handle several accounts at a time.
Since the internet remains the medium of connection, users can also access different accounts in different banks from a
single device.

7. Speed and Efficiency
In a hurry to apply for an educational loan? Or quickly need to pay bills? Or perform any banking transaction without
having to waste half your day? Do it via the internet.There’s no waiting nor do you have to rush through anything —
you can take your time and perform all banking transactions with patience and it will be done in nearly 1/10th the time
spent on actually driving down to the bank and getting it done.

8. Lesser Limitations
Traditional banks have several constraints like operating hours, the physical location of the bank branch, holidays,
etc.You don’t have to wonder if it’s a holiday with online banking, or what time is it to perform a transaction.Be
it Sunday or the middle of the night and you will still be able to do everything (and even more) through their app or
website as it’s available twenty-four hours a day, throughout the year.

9. More Features
Apart from being flexible, some banks go out of their way to satisfy their customers by not penalizing on withdrawals
on the certificate of deposits, letting customers maintain accounts with no minimum balance, etc.Moreover, banks
generally offer more offers and discounts on credit and debit cards used by customers who have online accounts.

10. Better Customer Service
Banking websites and apps come with customized web pages to solve customer queries and often have a dedicated
‘Frequently Asked Question’ (FAQs) section that helps in answering common customer queries.You can chat with a
customer service agent or call them if you need more help. This not only saves the time of the customers but also that
of the bank employees who can shift their focus to more important things.

Disadvantages Of E-Banking:

“Every bean has its black”

Everyone and everything has some shortcomings.

Similarly, there are some limitations of net banking; from security to technology issues

1. Difficult for Beginners
Newbies often face difficulty in trying to get the hang of e-banking.Initially, customers are scared of losing their money
and are often hesitant to explore all the options and features that are available on the website or on the app.New users
often give up and stick to traditional banking if timely assistance isn’t provided.

2. Trust and Responsibility
Fake websites and phishing sites are common in this age of technology. Can you really trust all websites? Is it wise to
trust an online site with all your money? What if the website folds up and all your money is gone? This wouldn’t
happen in a real bank.There is trust between the bank and their customers — you know your money is safe with the bank
— because they take responsibility for your money. Real banks are permanent and reliable while some websites are not.

3. Inconvenience
Sure, online banks are open throughout the year but they are a serious cause of inconvenience in certain instances.For
example, if you get locked out of your account you will be unable to perform any banking transactions.However, in a
real bank, you establish relationships with the staff, who know you on a personal level and will be willing to assist you
in such cases.You wouldn’t have to be on the phone explaining your situation to an unknown customer service agent
which by the way, might also take several days.Also, a few online banks don’t allow cash deposits. To deposit cash,
you will be required to email a check and transfer money from another account or bank, or use their e-check deposit
service.
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4. Inability to Handle Complex Transactions

While you can easily pay bills and transfer funds, you can’t perform complex transactions online.

When a large sum of money is involved, it is advisable to visit a real bank and sort it out in-person rather than doing it

online.Some financial transactions also need a document verification (like buying a house) so it is better to submit them

physically than digitally.

5. Financial Jargon

Financial jargon can often get between you and your money. Knowledge is power-or, in this case, knowledge is

money.Though financial literacy can’t be achieved overnight, it can be helped along by a grasp of the basic terms that are

commonly used by advisors, analysts, economists, and commentators.

6. Security Issues

Sure, most banks are well-reputed and established, there are times when you face security issues.

There’s always a risk of actual and/or identity theft. It’s also possible to get unauthorized access to your account via a

stolen or hacked log-in credentials.

7. Technology Issues

If you don’t have a decent connection or there are bugs in the software, or say, there is a power cut or maybe the servers

have gone down — websites are bound to crash and you will undoubtedly face a lot of technological issues. While you may

get various types of customer service at the moment but sooner or later, you will get frustrated. However, someone is

always around to help you in a real bank.

8. Virtual Assistance

When you need assistance during e-banking, your concern is generally assigned to an anonymous customer service agent

who is unlikely to know you.Wouldn’t you rather talk to a personal banker when you’re in a fix than an unknown agent?A

personal banker will also know your transaction history, your personal details and will be in a better position to assist you.

9. Complicated Websites

Some websites look like a page straight from a super complex scientific experiment. Written in a secret code language with

bizarre fonts and colors.] mean, sure some websites are simple and you can get all the things done in a jiffy.But some

websites are downright complicated and confusing. With pop-ups, errors, links, and interlinks, redirections to probably a

million pages, it gets really difficult to understand.

10. Other Limitations

E-banking isn’t for everyone. Illiterate and the elderly cannot use online banking. Neither can an individual access their
accounts if they don’t have an internet connection.

Conclusion:-

In this paper, an attempt has been made to study the various e-banking products and services offered by
the Indian banks. Due to competition, banks have started to introduce the techno-based banking products and
services such as internet banking, phone banking, RTGS, ATM, Card system of payments and other electronic
based banking services. Among them, ATM, RTGS, Card systems are familiar e-banking products and services
which public frequently use for their banking transactions.

The mobile and wireless market has been one of the fastest growing markets in the world. The arrival
of technology and the escalating use ofmobile and smart phone devices, has given the banking industry a new
platform. Connecting a customer anytime and anywhere to theirmoney and needs is a must have service that
has become an unstoppable necessity. This worldwide communication is leading a new generation of strong
banking relationships. The banking world can achieve superior interactions with their public base if they
accommodate alltheir customer needs. They have a unique challenge to keep their customer alliances and
keeping up with the new technologies, andcompetitive strategies that other banks also have to offer the public.
Conveniences of services plus outside locations like ATMS are crucial toevery banks success. Meeting all
challenges including safety and security are perfect examples of good banking strategies. In order for
thefinancial institutions to effectively grow they must embrace the new technologies and customize them to suit
their economic success and the public’s success.Online banking is certainly here to stay. Online banking is a
necessity for the bank's that we studied and others in order for them to stay inbusiness. While its
existence doesn't necessary give them a competitive edge because it is so common place, it is truly a cost of
doing business.As a tool of modern living and as a lifestyle aid, it is absolutely indispensable. The fact is that
many services that are now being offered withonline banking are almost impossible to do conveniently with
regular banking.

As we venture into the future, the internet will undoubtedly continue to change the banking industry.

Websites:-
1. https://www.merrchant.com/blog/e-banking-meaning-advantages-and-disadvantages/.
2. https://www.gobankingrates.com/banking/banks/disadvantages-advantages-of-online-banking/.
3. https://www.ukessays.com/essays/information-technology/examining-the-major-functions-of-online-banking-
information-technology-essay.php.
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Abstract :-

Electronic commerce commonly written as e-commerce is buying and selling of products and services by business
and consumer over the Internet. E-Commerce ( electronic commerce ) is process of doing business through computer
networks. A person sitting on his chair in front of a computer can access all the facilities of the Internet to buy or sell the
products.

E-Commerce shopping carts provide you with a platform to sell your products online. We use open source
standards and technology in all of our projects that enables us to pass on significant savings to you.

Unlike traditional commerce that is carried out physically with effort of a person to go & get products, ecommerce has
made it easier for human to reduce physical work and to save time. .Security is the challenge facing e-commerce today &
there is still a lot of advancement made in the field of security.

This paper presents the key component of the E-Commerce, working of E-Commerce. The main advantage of e-
commerce over traditional commerce is the user can browse online shops, compare prices ,product ,place and order
merchandise sitting at home on their PC.

Keywords :-E-Commerce,Internet,Online, Application, Advantages, Disadvantages, Challenges

Introduction :

Commerce is an organized system for exchange of goods and services between member of the
industrial world. E-Commerce which was started in early 1990’s has taken a great leap in the world
business.The term "Electronic commerce" (or e-Commerce) refers to the use of an electronic medium to carry
out commercial transactions. Most of the time, it refers to the sale of products via Internet, but the term e-
commerce also covers purchasing mechanisms via Internet (for B-To-B). E-commerce provide all kind of
facilities as B2B,B2C and C2C at the present.

Internet has played a importance role in this communication technology.E-commerce is the latest
revolution sweeping through the world business.

Conducting business online. Selling goods, in the traditional sense, is possible to do electronically
because of certain software programs that run the main functions of an e-commerce Web site, including product
display, online ordering, and inventory management. The software resides on a commerce server and works in
conjunction with online payment systems to process payments. Since these servers and data lines make up the
backbone of the Internet, in a broad sense, e-commerce means doing business over interconnected networks.

Objectives of the Study :-

Following of the objectives of the study.
1. provide an overview of electronic commerce
2. to understand concept of € commerce
3. to understand the working of E-Commerce
4. to understand e-commerce application

Limitationof the Study :-

1) The study focuses on e-commerce market.

2) The study has been conductes only by collecting the secondary data.
Research Methodology : —

Here it should be noted that the world wide web was the source of information.However there are many
books available on E-Commerce, which were getting a basic idea about the project .This research paper
completely depend up on secondary data which is all the sources used to carry out the dissertation can be
categorized as :

1. Internet

2. Text Books

3. News papers and commercial magazine,
4. Academic Journal and research paper.

Concept Of E-Commerce :-
Electronic commerce or ecommerce is a term for any type of business, or commercial transaction, that
involves the transfer of information across the Internet. It covers a range of different types of businesses, from
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consumer based retail sites, through auction or music sites, to business exchanges trading goods and services
between corporations. It is currently one of the most important aspects of the Internet to emerge.

The definition of e-commerce includes business activities that are business-to-business (B2B),
business-to-consumer (B2C), extended enterprise computing , d-commerce, and m-commerce. E-commerce is a
major factor in the economy because it assists companies with many levels of current business transactions, as
well as creating new online business opportunities that are global in nature.

Working Of E-Commerce :-

The consumer moves through the internet to the merchant's web site. From there, he decides that he
wants to purchase something, so he is moved to the online transaction server, where all of the information he
gives is encrypted. Once he has placed his order, the information moves through a private gateway to a
Processing Network, where the issuing and acquiring banks complete or deny the transaction. This generally
takes place in no more than 5-7seconds.

There are many different payment systems available to accommodate the varied processing needs of
merchants, from those who have a few orders a day to those who process thousands of transactionsdaily. With
the addition of Secure Layer Technology,E-COmmerce is also a very safe way to complete transactions
Uses Of E-Commerce :-

In the current commerce industry e-commerce has been entered in finance, services, retrials,
automobile, telecommunication and information technology. E-Commerce is being widely accepted in world
and it is being more used as a popular way of business.

Role of Internet in E-Commerce :-

Internet is a good place to learn, enjoy, communicate, and shop. There are a lot of things that we can do
with the internet and shopping is one of the most important among these things. There are a lot of entrepreneurs
who opted to be more aggressive and open-minded by choosing to start an e-business than starting a traditional
one.

E-business is a term which describes businesses that are based and mainly operate online. In other
words, these are the shops and companies that we can see on the internet which provide different sorts of
products and services.

One benefit that we can point out when it comes to shopping online is that we no longer need to go out
of our houses just to get what we want. We can just do the shopping at the comforts of our own homes. All we
need is computer which has internet access and an accepted method of payment such as credit card and then
you are ready to shop online.

Internet has impacted the business or commerce industry so much that there have been a lot of people
who became rich just because of e-commerce.

It is true that internet has advanced over the years and it has also changed the way we live. Before, if we
want to purchase something, we need to go to the nearest shop to be able to get what we want but today, we can
get almost anything that we want with just a click of a mouse or just a press of a button.

E-Commerce Application :-

E-Commerce is a massive growth area, were colossal sums of money are being made and spent every
day. This is largely to do with the hype of the Internet and on-line shopping. The Internet is growing
exponentially, and will continue to grow for some time to come. This, coupled with good advertising, can
provide a solid foundation from which to launch a stake in the Internet and e-commerce boom.

E-commerce is importantin business. The fact that people want it is probably the biggest lure for
companies to jump onto the bandwagon, but there are other factors, making e-commerce a good sense solution.
1. Lower transaction costs. If the site is implemented well, the web can significantly lower order taking
costs and customer service costs after the sale by automated processes.
Variety for shoppers: It gives people the opportunity to shop in different ways.
The ability to build an order over several days
The ability to search large catalogues easily
5. The ability to compare prices between multiple vendors
Some common applications related to electronic commerce are:
1. Document automation in supply chain and logistics
Domestic and international payment systems
Enterprise content management
Group buying
Print on demand
Automated online assistant
Newsgroups
Online shopping and order tracking
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9. Online banking

10. Online office suites

11. Shopping cart software
12. Teleconferencing

13. Electronic tickets

14. Social networking

15. Instant messaging

16. Digital Wallet

Advantages Of E-Commerce:-

Looking at the brighter side however, e-commerce obviously has numerous advantages over traditional
commerce, the number one advantage being convenience of use. The user can browse online stores, compare
prices and order merchandise sitting at home on their PC.Following are main advantages of ecommerce

1. Faster buying/selling procedure, as well as easy to find products.

Buying/selling 24/7.

More reach to customers, there is no theoretical geographic limitations.
Low operational costs and better quality of services.

Global location

Convenient Shopping

No need of physical company set-ups.

Easy to start and manage a business.

9. Customers can easily select products from different providers without moving around physically.

10. Time saving

11. Easy to compare

12. Easy to find reviews
Disadvantages Of E-Commerce :-

1. There is no guarantee of product quality.

2. Mechanical failures can cause unpredictable effects on the total processes.

3. As there is minimum chance of direct customer to company interactions, customer loyalty is always on

a check.

4. There are many hackers who look for opportunities, and thus an ecommerce site, service, payment

gateways, all are always prone to attack.

5. It takes more time and more cost

6. Any one, good or bad, can easily start a business. And there are many bad sites which eat up customers’

money.
Challenges :-

The biggest obstacle in the course of advancement of e-commerce is that the consumer's senses are
limited to seeing and hearing the product. The second largest problem that e-commerce has been facing over the
past few years is that of security. Traditional buyers and sellers are still paranoid about conducting business
online.

NN

Solution :-

Promotes technical awareness via presentations, publications, demonstrations, and consulting.To
handlesecurity issue in these areas cyber laws must in place.

The online shopping experience even more better, there are a lot of new technologies like Verifi,
DigiScent's,iSmell and Touch Sense that have emerged over the last couple of years. Even though iSmell and
TouchSense are very new technologies and they haven't been adopted by the majority of internet shoppers yet,
they promise a consumer-friendly future. Verifi is one technology that has been widely adopted today, and for
good reason. This information in then stored as a cookie in the shopper's browser. Then, when they view a
product image, the system reads the information in the cookie and combines this with the profile of the scanner
that the merchant used to produce the image to generate a color-accurate image in the shopper's browser.
Conclusion :-

There are definitely several positive and negative opportunities that ecommerce has brought on in the
past couple years. Globalization is an important aspect of ecommerce, as it is a result of online
communications.

E-Commerce refers to all forms of business activities across the internet. This can include E-tailing,
B2B, intranets and extranets, online advertising, and simply online presence of any form that are used for some
type of communication.E-Commerce has several advantages and disadvantages as indicated in these papers.
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E-commerce will present over time countless opportunities and challenges to our economies and
societies. Expansion of commerce and technological innovations are two of the levers of economic growth.
These forces are combined in the progress of E-commerce.

E-commerce has entered a stage of rapid and sustained development. A large number of business

models have been enabled by it.
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Abstract —

E-commerce provides the capability of buying and selling products, information and services on the Internet and
other online environments. E-Marketing is also known as web marketing, Online marketing and internet marketing. E-
Marketing is a management process. The aim of e-marketing is marketing is established maintain and long-term
relationship with customers. Online Marketing includes identify unmet needs, producing products and services to meet
those need and pricing, distributing and promoting those products and service to produce a profit. Search engine is the
best technique of online marketing. Customer relationship management worked as a tool increased use of e-commerce
makes CRM a necessary component. E-marketing perform a function within Short period of time. Online market open in 24
hours and 7-day service provide. Questions are related to eMarketing in which given options are Agree, Disagree, strongly
disagree, strongly agree, Neutral, Yes, No. After analysis and comparison of traditional marketing of electronic marketing,
it is revealed that it is quite difficult, if not impossible, to suggest that which E-Marketing is best E-marketing websites
provide the flexibility, efficiency of work, provide the better security of e- paying their taxes, licenses, fees etc. In future
eMarketing provide the efficient website Which is easy to use for common peoples marketing then e-marketing will be
increase. All parts of the organization should co-ordinate activities to ensure that customer needs are met efficiently,
effectively and profitably.
Keywords—Banner, CRM, E-CRM, E-payment System, Search Engine.

Introduction.

Over the years marketing' and its ways to reach the global world is transformed and the key role in this
transformation has been played by internet. The easy availability of Internet has led to progressive and
interconnected environment, and the phenomenal growth of Internet has resulted in the declining trends of
traditional media which primary covers the usage of television, radio, print media, banners and large hooding.
Marketing in this closely connected environment and using this connectivity to market the products and
services is e-Marketing. e-Marketing incorporates a wide spectrum of strategies and methods, but the basic
fundamental of successful e-Marketing is a user-friendly and well-designed approach to these strategies. E-
marketing includes the management of the consumers real time online viability of the product, from first online
experience through purchase to delivery of the product and the respective service beyond delivery. One of the
major benefits of electronic marketing is the underlying messages are not restricted by geography or time. This
paper has been divided into ten parts, Introduction, Concept, Origin, How Different from Traditional
Marketing, The 7(1Cs of E Marketing, Different methods of online marketing, its advantages and limitations,
future developing trends of electronic marketing and Conclusion.

E-marketing often referred as online marketing or internet marketing is a marketing technique where
we are channelizing the marketing and promotion online with the aid of internet that further incorporates online
advertising, using emails and social networking for promotion , here every aspect is been marketed and
promoted online and in totality connected to distribution and sales. With major focus on global reach, e-
marketing comprises information management, public relation and customer service with immediacy effect
where the response from the set of customers can be obtained in an immediate real time, e-marketing improves
a two way communication between the companies and the customer with cost minimization and speeding up the
buying cycle with creating immediate leads for business expansion .E-marketing helps to understand and target
the niche market by knowing their requirements well and delivering the same with lesser time and cost.

Objectives of the e-marketing: -
a) Methods of making market more effective and fulfil the needs and requirements of the customers.
2) To study the impact of digital marketing on consumers purchase.
Methodology Applied.
e Primary Data: The research is done through observation and collection of data through questionnaires.
e Secondary Data: Secondary data is collected from journals, books and magazines to develop the theory.
e Sample Size: The sample size is determined as 100 respondent’s op inion from the customers who
presently purchasing products with a help of digital marketing.
Different Methods Of E-Marketing
E- marketing or online marketing can be executed and promoted by the following techniques and
methods.
1. Online Advertising: This is the most known technique which is followed under e-marketing, where the
marketer uses virtual space to convey and promote the marketing content on exclusively designed web
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pages to attract the attention of the internet users, here the major objective is to increase brand
awareness and propagate sales. This method involves promotional messages on computer screen, it is
more like a TV commercial but online campaigns are more creative.

Mobile Marketing: Increasing features in smart phones created an opportunity for the customers to use
and connect with online possibilities of advertising. Advancement of technology in mobile phones
increases the avenues for mobile marketing in random fashion. The trend of mobile marketing has been
welcomed by restaurants and movie theatres and with each passing year banks and financial institutions
also using this method of marketing.

E-mail marketing: This mode of online marketing is considered one of the most effective way of e-
marketing where emails are being used for sending promotional messages to internet users. The major
benefit of this method is lower costs and broader reach but this method has its limitations as the online
customer can easily ignore the received advertising content or the customer can put these emails in a
spam folder.

Video Marketing: In this mode of e-marketing, video is been added to the website to increase the
website traffic in higher rate. In this mode, it is important that the relevant message need to be
conveyed to the target audience thus the video needs to be designed in a manner where it will be able to
understand and explain the needs of the customer else the entire initiative will be futile.

Power of Blogging: Over the years, blogging is very much popular across the globe with no barrier of
age groups, through blogging public can express their views and thoughts and this particular feature of
this method is been monetized by marketers where small enterprises presenting and marketing their
ideas in minimal cost price.

SEO (search engine optimization): This method is more like an art of creating web traffic to the desired
websites and this can be achieved by adopting the techniques to place the websites in higher ranking in
the search engine websites thus ensuring greater amount of visitors.

Affiliate marketing: It is package of online marketing methods where different website owners come
together and build their networking relationship to increase their market reach and financial benefits. In
this method specialized kind of software’s being used to reward their affiliate for every site visitor.
Social media marketing: This technique create brand awareness and boost the product by using social
networking sites by creating unique content that attracts the attention of the social networking users and
they share it with their set of friends.

Corporate Video: This method comprises the usage of online interactive video and thus more successful
to convey the desired message to the target audience and have the feature of easy sharing and cost
effective in terms of creation and can be accessed across the globe.

Awareness of Online Shoppers

Particulars Number of Respondents Percentage of Respondents
Having knowledge about 100 100%
online shopping
Not having knowledge -- --
about online shopping.
Total 100 100%
Availability of Online Information about Product.
Particulars Number of Respondents Percentage of Respondents
Excellent 54 54%
Good 38 38%
Average 7 7%
Poor 1 1%
Total 100 100%

Future Of E-Marketing.

The future of e-marketing is promising, with the extension and power of social networking sites, the

virtual scope of marketing is lucrative in terms of opportunity and option creation for global audience and
providing service in customer doorstep in cost effective manner, though the different methods of online
marketing is already been covered, the advancement of technology make the future of online marketing very
promising with the following future trends in place.

Mechanism of Cost per click — Considering the major portion of online marketing promotion put
towards the usage of digital technology, the scalability and effectiveness of advertisement is more
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profound in this method. Though there is a risk that market will become overburdened however with
trend of inflation this method is profitable.

2. Model of Cost per action buying —This digital advertising technique is upcoming and is the key focus
area for online advertisers as 50% of promotional budget is been associated for these trends owing to
the potential of reaching maximum amount of customers independent of location.

3. eVerticalization is going to be an effective and well strategized e-marketing trend where marketers
target their specific audience. The concentration area in this technique is niche customers and for them
the marketers come out with the strategy to deliver the specific message to its set audience.

4. With increase in the options of online display, its combination with search marketing is going to be a
popular trend. Through this mode of e-marketing the users who are accessing the website become a
customer and considering the cost optimization with this method, the return of investment for the
marketers is better and promising.

Findings.
1. Digital marketing have a greater future in the present market.
2. Consumers are satisfied through purchasing digital marketing.
3. People find it safe mode of online purchase.
4. 54% of respondents feel that availability of online information about Product & Services is outstanding.

Suggestions.
1) Improve technical advancement in promotion of digital marketing.
2) Collect and implement the feedback provided by the consumer in the right way.
3) Provide a transparent and good service to the consumer before and after purchase.
4) Creating awareness among the people about digital marketing.
5) Complete description needs to provide about the product to the online shoppers

Conclusion

Internet has emerged as a revolution in overall aspect of our life starting from broader economy to
marketing. This study reflects the concept of e-marketing with current strategies and its superiority over
traditional marketing with set of advantages comprises wide coverage of global population, reaching the target
set of customers and to get respective feedback from them about the product thus creating greater opportunity to
engage with them with quick and effective results in optimal cost and scalable result. However using Internet in
the marketing advertisement and promotions have their set of roadblocks, primarily that involves, being easily
copied by the competitor, technology dependence, difficult to create serious perception, too much competition
in limited space, brand value can be diluted by negative feedback, not easy to be absorbed by all people and
developing the trust. With each passing day as the Internet is evolving, latest technologies and different
marketing strategies will emerge in the electronic platform of marketing and redefine how different and new
products and services will be marketed in a unique fashion in the coming days .With better understanding of the
potential of electronic marketing with equal holistic consideration of its advantages and limitations will prepare
corporate, entrepreneurs and digital marketers to face the challenges in the coming years.
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Introduction:-

Electronic commerce refers to the buying and selling of products or services over electronic systems
such as the Internet and other computer network The use of commerce is conducted in this way, spurring and
drawing on innovations in electronic funds transfer, supply chain management, Internet marketing, online
transaction processing, electronic data interchange (EDI), inventory management systems, and automated data
collection systems. Modern electronic commerce typically uses the World Wide Web at least at one point in the
transaction's life-cycle, although it may encompass a wider range of technologies such as e-mail, mobile
devices and telephones as well. With the explosion of the E-commerce in the past few years, distinct buying
patterns and preferences have emerged for specific groups and other demographics. These patterns have been
measured and collected by numerous independent marketing, business and even academic studies to understand
how consumers connect with new technology. This paper lays the groundwork with brief introduction of recent
trends in e-commerce on people. This is followed by their general perceptions and preferences of the online
shopping including product and website selection. Each of these e-commerce generalities” will be compared to
information amassed from survey questions and open ended discussions. E-commerce companies in India offer
the most tangible and finest e-commerce solutions, taking utmost care of the privacy and security of the e-
commerce website. E-Commerce service includes shopping carts, database programmers, graphic design
services, graphics, e-business, Flash designs etc.

The Objective of the Study:
The propose study has been undertaken keeping in mind the following objectives:
1. To Know the E-Commerce.
2. To study in e-commerce Businesses.

Research Methodology: -

The research paper has been written on the basis of secondary data. The secondary information and data
were collected from published books, journals, research papers, official statistical documents and various
websites.

Benefits of Internet Commerce:-

E-commerce allows people to carry out businesses without the barriers of time or distance. One can log
on to the Internet at any point of time, be it day or night and purchase or sell anything one desires at a single
click of the mouse.

Types of E-commerce
1. B2B (Business to Business):-

It is the largest form of Ecommerce. This model defines that buyer and seller are two different entities
(Malik, 2010). It is similar to manufacturer issuing goods to the retailer or wholesaler. For instance, Dell deals
in computers and other associated accessories online but it does not make all those products. So, in order to deal
in those products, first step is to purchases them from other businesses i.e. the producers of those products. It is
one of the cost effective ways to sell products throughout the world. Some of the benefits of using B2B are: It
encourages businesses online. It facilitates import and export of products. It determines buyers and suppliers
and also helps in positioning trade guides.

2. B2C (Business to consumer):-

B2C refers to communicating with selling to an individual rather than a company. B2Ce-commerce has
the following advantages: Using B2C, online shopping can be faster and more convenient. The offerings and
prices can change instantaneously. For example: if you want to sell goods and services to customer so that
anybody can purchase any products directly from supplier’s website. Direct interaction with the customers is
the main difference with other Business models. As B2B it manages directly relationship with consumers, B2C
supply chains normally deal with business that are related to the customer.
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3. B2E (Business to employee):-

This type of E-commerce refers to the requisitioning of supplies by employees for use in jobs, but this
really has grown to encompass much more. B2E has grown into technologies that allow the employees to access
their employee records to update address information.

4. C2B (Consumer to Business):-

A consumer saves his project with budget online and companies review it according to the requirement
and bid on the project. This empowers consumers around the world by providing the meeting ground and
platform for such transactions.

5. C2C (Consumer to Consumer):-

It helps the online dealing of goods or services among people. Though there are no major parties
needed but the parties will not fulfill the transactions without the program which is supplied by the online
market dealer such as eBay. It also involves the transactions between consumers through some third party
(Wikipedia, 2011). The third party has no concerns to check quality of the products being offered.

The impact of E-commerce on business

The internet has changed many aspects of our lives, including the way we communicate with each
other, how we keep our finances. It has made a profound impact on society. Now we shop online from our
houses. This forces retailers to open online division. It can also force smaller businesses to shut their doors, or
change to being completely online. It also has changed people way of spending money. Undoubtedly, it will
continue to influence how companies sell and market their products, as well as how people choose to make
purchases for many years to come.

Impact On Direct Marketing

1. Product promotion E-commerce enhances promotion of products and services through direct,
attractive and interactive contact with customers.

2. New sales channel E-commerce creates a new distribution channel for existing products. It facilitates
direct reach of customers and the bi-directional nature of communication.

3. Direct savings The cost of delivering information to customers over the Internet results in substantial
savings to senders when compared with non electronic delivery. Major savings are also realized in
delivering digitized products versus physical delivery.

4. Reduced cycle time The delivery of digitized products and services can be reduced to seconds . Also,
the administrative work related to physical delivery, especially across international borders, can be
reduced significantly, cutting the cycle time by more than 90 percent.

5. Customer service Customer service can be greatly enhanced by enabling customers to find detailed
information online. Also, intelligent agents can answer standard e-mail questions in seconds and human
experts' services can be expedited using help-desk software.

6. Corporate image On the Web, newcomers can establish corporate images very quickly. Corporate
image means trust, which is necessary for direct sales. Traditional companies such as Intel, Disney,
Dell, and Cisco use their Web activities to affirm their corporate identity and brand image.

Conclusion:

E-commerce business is promising as a significant instrument to make sure comprehensive growth. The
conventional model of business is undergoing a aquatic change to reduce the fame of physical infrastructure of
big cities as an necessary state for the smooth performance of business. Emergence of international shipping
options creates the occasion to reach online consumers around the globe. Increasing economies with rapidly
rising internet diffusion offers an attractive option for the retailers to expand.

References

1. Bidgoli, H., 2002. Electronic Commerce: Principles and Practice. New York: Academic Press.pp. 45.

2. Chaudhary, A., 2010. Benefits of Ecommerce, [online] Available at: <http://ezinearticles. com/?
expert= Abhinash Chaudhary> [Accessed on 10 December 2011].

3. Information Technology E — Commerce & E — Business. By V.D.Dudheja, Commonwealth Publishers,
New Delhi.

4. MK, Euro Info Correspondence Center Belgrade, Serbia. (n.d.). E-Commerce-Factor of Economic
Growth. Retrieved from http://www.eicc.co.yu/newspro/viewnews.cgi?newsstart3end5

5. Indian E-Commerce. (2019, July 31). Retrieved October 08, 2019, from
https://www.export.gov/article?id=India-e-Commerce

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 51




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x

An Analytical Study of Total Income Tax Collection in India

Prof. Dr. R. D. Deshmukh Mahesh Omprakash Bang
(Research Guide, Ex- Vice Principal &) (Research Scholar)
Pratibha Niketan College, Nanded (MS) Pratibha Niketan College, Nanded (MS)
Abstract:

The Constitution of India — Schedule VII — Union List — Entry 82 has given the power to the Central
Government to levy a tax on any income other than agricultural income, which is defined in Section 10(1) of the Income
Tax Act, 1961. The Income Tax Law consists of Income Tax Act 1961, Income Tax Rules 1962, Notifications and Circulars
issued by Central Board of Direct Taxes (CBDT), Annual Finance Acts and judicial pronouncements by the Supreme Court
and High Courts. The government imposes a tax on taxable income of all persons who are individuals, Hindu Undivided
Families (HUF's), companies, firms, LLP, association of persons, body of individuals, local authority and any other
artificial juridical person. Levy of tax on a person depends upon his residential status. The CBDT administers the Income
Tax Department, which is a part of the Department of Revenue under the Ministry of Finance, Govt. of India. Income tax is
a key source of funds that the government uses to fund its activities and serve the public. This is the Above Contents in the
country its major source of revenue is its Tax from different fields in different kinds. Through this paper researcher wants
to show the collection of Income Tax in this large economically developing country like India. This paper discusses on
various issues of tax collection systems and challenges thereon to the collection authorities. The role of states in collection
of taxes and in economic development of the country.

Key words: Income Tax Act-1961, CBDT, Tax Collection, Challenges, Economic Development, Role of States.

Introduction

The process of accelerated economic development in an underdeveloped country resembles, in many
respects, the conditions obtaining in a period of war characterized by the total mobilization of resources. In the
context of such a process of development, excess profits tend to arise to the corporate enterprises for various
reasons. In the first place the pressure of expanding demand for specific goods such as basic commodities tends
to impinge on their limited supplies, creating imbalances and giving rise to an increase in prices, as a result of
which abnormal profits are reaped by businesses producing such commodities. In the case of foreign enterprises
operating in a developing economy, there will be a tendency to transfer these profits abroad which will result in
a strain on its balance of payments. In the case of domestic enterprises, these profits would not be ploughed
back for reinvestment and expansion, but distributed as dividends to shareholders resulting in generating a
pressure of demand on the limited supplies. If these abnormal profits are not taxed, there would be an increasing
demand for higher wages on the part of labor to have a share in the increasing profits, and the fulfillment of
their wage claims may become irresistible due to political reasons. This will add fuel to the fire of inflationary
pressures.

Thus the taxation of abnormal profits, arising in the context of a process of accelerated development,
provides not only very desirable resources for development financing, but also a necessary method for keeping
inflationary forces in check.

Objectives
1. To Study the Income-Tax.
2. To Know the Income- Tax Collection.
3. To Study the Total Income -Tax Collection.

Limitation
This study is limited to a period of 5 years from 2013-14 to 2018-19.

Method of Study
The Present Study is working in Secondary data basis to available in various Govt. Reports and internet
and newspapers articles to do collected data.

Total Tax Collection and Cost of Tax Collection

The paper analyses total tax collection in India with the help of secondary data. Total tax collection is
significant aspect in every economy. It is the sum total of tax received from various tax payers in various
categories. In India there are various categories of tax payers such as: Corporate, Partnership Firms, Sole
Traders, Individuals, HUF, Government, NGOs and so on. The researcher has therefore analyzed the total tax
collection during the period under study i.e. 2013-14 to 2018-19. The results are shown in the following table.
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Table No. 1
Total Tax Collection in India
Sr. No. Year | Amount (Rs.) | Increase/Decrease | %

1 2013-14 1133943.00 0.00 | 0.00
2 2014-15 1239007.00 105064.00 | 9.27
3 2015-16 1454180.00 215173.00 | 17.37
4 2016-17 1711228.00 257048.00 | 17.68
5 2017-18 1918210.00 206982.00 | 12.10
6 2018-19 2076706.00 158496.00 | 8.26
Total 9533274.00 520608.00 | 35.20
Average 1588879.00 86768.00 | 5.87

Source: Report of Central Board of Direct Taxes.

It can be noted from the above table that,

In the year 2013-14 Total Tax Collection was Rs. 1133943.00 Crore. The same increased to Rs. 1239007.00 Crore
in the year 2014-15 by Rs. 105064.00 recording a percentage 9.27% over previous year.

It again increased to Rs. 1454180.00 Crore in the year 2015-16 by Rs. 215173.00 Crore recording a percentage
hike 17.37% over previous year.

It again increased to Rs. 1711228.00 Crore in the year 2016-17 by Rs. 257048.00 Crore recording a percentage
hike 17.68% over previous year.

It again increased to Rs. 1918210.00 Crore in the year 2017-18 by Rs. 206982.00 Crore recording a percentage
hike 12.10% over previous year.

It again continues the increasing trend and increased to Rs. 2076706.00 Crore in the year 2018-19 by Rs.
158496.00 Crore recording a percentage hike 8.26% over previous year.

Conclusions

It can be seen that, during the period under study highest Total Tax Collection was in the year 2018-19

i.e. Rs. 2076706.00 Crore. However the highest percentage increase was recorded in the year 2016-17 i.e.
17.68%. The average Total Tax Collection was Rs. 1588879.00 Crore, the average increase was recorded Rs.
86768 Crore whereas the average growth was recorded 5.87% during the period under study.
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Introduction

A number of authors and experts have defined e-banking. It provides online medium of conducting and
providing various banking services, such as, online accessibility of bank account, online fund transfer facility,
online bills paying facility etc. The benefits provided by e-banking medium have resulted into swift growth of
banking sector worldwide. Originally it was used for online banking promotional activities of their products and
services; but as the e-banking concept developed, banks have started enjoying its various other advantages, such
as, reduced per transaction cost, enhanced customer service, raised long term returns by providing ‘anytime
anywhere’ banking to the banking customers.

Advancement in technology provides fast innovative changes in people’s schedule life. The most
significant recent technical advancement that drastically misshapen the entire scenario of providing services is
the use of internet facility in service delivery. Number of people that are adapted this technological
advancement for online transaction such as, online shopping, is increasing tremendously. Gradually, more
business organizations realised that it can be utilized to facilitate growth through its advantages of easy
convenience to information and technology transfer.

Today, internet facility has become the main medium of financial, commercial and banking transactions
and advancement in ICT have become the top concern for banks. The growth of modern financial software
applications has changed the business relationship and service provision with very fast pace. The development
in ICT more or less impacted entire business world. Today, e- banking has been extensively used in developed
nations and is swiftly escalating in the developing nations as well. Now, e-banking has become a global
concept.

Online banking, also known as internet banking, has become increasingly popular over the past decade.
Advancement in IT in banking industry resulted in increasing the processing speed of bank transactions and the
communication system between bank and its customers. Today e-banking is the most popular delivery system
in banking industry. It is the need of hour to extend e-banking services to banking customers so that bank can
maximize the benefits for banks as well as for its customers also. The importance of e-banking is growing day
by day as it maximizes the advantage for banks and its clients. Even been a costly and risky affair, bank and
financial institutions largely investing in latest information system. Other way round e-banking provides
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economies to the operations as it enables banks to reduce their branch network and number of banking
staff. According to Kaleem & Ahmed, 2008, the primary advantage of e-banking is the reduction in
inconvenience, transaction cost and time taken in performing an operation, whereas, major concerns are chances
of government access and fraud and lack of information security. Banks started adopting more and more
technological advancements and that resulted in enhancement of its efficiency.

Definition:
Electronic banking can be defined as the use of electronic delivery channels for banking products and

services, and is a subset of electronic finance.
Objectives:

1. To study the concept of e-banking.

2. To study the features and risk of e-banking.

3. To study the advantages & disadvantages of e-banking.

4. To study the types of internet banking.
Methodology of the study: Secondary data have been collected to study e-banking & services.

Types of Internet banking:

Thulani et al (2009), Yibin (2003) and Diniz (1998) identify three functional kinds of e-banking that are
currently employed in the market place and these are:

Informational Websites - Such services are known as first level of e-banking. Through such services bank
provides marketing information regarding banking products and services on a standalone server. It has very low
degree of risk as there is no connection between server and bank.

Communicative Websites — In this system there is very less scope of communication between banking system
and e-banking users.

Organizations and banks while starting the computerization phase were not aware about the fact that it
would result in fasting the speed of computer crimes. Now, computer becomes a vital part of our life either
personal or professional and its use is irrefutable. The working style of banking institutions has completely
changed with the use of computer and internet facility. The large number of banking transactions compelled the
banks to take the help of computer in processing the transactions. Due to this, the use of computers and internet
facility become ineluctable.

In the last thirty years, the financial industry has seen dramatic and revolutionary changes.
Globalization, advancement in technology and integration have transformed banking sector in last two decades
worldwide and compelled the regulators to deregulate financial system. Deregulation resulted into enhancement
of banking customer base, mark-able presence of banks into new markets with modern technologies involved in
individual as well as institutional customer interaction. ICT facilitates conventional financial institution to
inflate their business to and through internet facility.

Economical benefits
E-banking served so many benefits not only to the bank itself, but also to the society as a whole. E-
banking made finance economically possible:
Lower operational costs of banks
a.Automated process
b.Accelerated credit decisions
c.Lowered minimum loan size to be profitable.
Advantages of e-Banking:
Some of the advantages of e-Banking are as follows
1) 24x7 banking is possible.
2) The convenience of the customers, who can do most of their daily banking activities from the comfort of
their homes
3) Provides competitive advantage to the banks
4) Banking is not limited to the branches of the bank, so banks need not invest too much capital in multiple
locations

All the advantages of e-banking are closely related to each other; from convenience to efficiency, we
list out advantages of net banking.

1) 24/7 account and service access

2) Speed and efficiency

3) Online bill payment

4) Low overhead can mean low fees

5) Low overhead can mean high interest rates on deposit accounts
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24/7 Account and Service Access
Online banks are accessible 24/7, as long as you have an internet connection. Some online banks, such
as Ally Bank, take this perk one step further, giving you 24/7 phone access to a real-life customer service
agent. This can be extremely helpful if you don’t have access to the internet, or if you feel you need the
assistance of a human brain, rather than a computer algorithm.
Speed and Efficiency
If you need to transfer money, apply for a new loan, or perform nearly any banking transaction, you’ll
typically have to wait in line at a bricks-and-mortar banking location. With an online bank, there’s never any
waiting. As long as you can log in, you can access your accounts, request a new credit card, or perform nearly
any banking transaction you desire without driving down to a bank or waiting in line.
Online Bill Payment
One of the great advantages of online banking is online bill pay. Rather than having to write checks or
fill out forms to pay bills, once you set up your accounts at your online bank, all it takes is a simple click — or
even less, as you can usually automate your bill payments. With online bill pay, it’s easy to manage your
accounts from one central source and to track payments into and out of your account.
Low Overhead Can Mean Low Fees
Online banks don’t have to pay for things like electricity, janitorial services, landscaping, or rent, so
they can pass those savings along to customers. Typically, this means that online banks can charge fewer fees
than traditional banks.
Low Overhead Can Yield High Rates
In addition to offering low fees, online banks often have the best interest rates, whether you are looking
for a certificate of deposit, a high yield checking account or deposit accounts with high interest, such as a
money market account. Although rates fluctuate, if you look at a current list of best CD rates or best free online
checking account rates, you’ll usually find that the banks paying the best interest rates are online banks.
Disadvantages of E-Banking
Although e-banking system provides a numerous advantages to the customers but still prospecting e-
banking users should identify its few disadvantages as well.
Impersonal: Absence of face to face interaction makes it very impersonal. Thus, customers who are more
comfortable in dealing with people in physical bank setting that provide those personalised services rather than
mechanical interaction; e-banking is not a good option for them.

Lack of trust: Still many customers do not trust online mode of service especially for money related
transactions. Users who are not seasoned in e- banking feel very uncomfortable as they have doubt regarding
the correctness of the transaction done by them online. As they require some kind of proof of transaction as
receipt, to verify their transactions.

Difficult for first timers: For the beginners, it appears as a complex mode of service as customer find it
complicated to navigate through bank’s website. While opening an account online, bank’s website requires a
number of information and that seems time taking and inconvenient process to the first time users.

Security fraud: People generally hesitate to have an online bank account due to the security risk involved in it.
Although, it is not a big issue for banks providing e-banking services, as they prioritize security. To avoid
security risk, banks use the most advanced security system in protecting their websites.

Other disadvantages of E-Banking:

1. If the bank’s server is down, customer can’t use it.

2. To use internet banking, customer is compelled to have computer with internet access.

3. There is always the possibility of a cracker gaining access to customer’s account.

4. Many banks don’t show customer how to use online banking very well and those are usually the
ones with the non- intuitive interface & cluttered design, which makes it pretty easy for customer
to screw up something.

1. Banks bears heavy costs to install high firewall.

2. It leads to missing of personal services.

3. E-banking promotes lack of socializing or social contacts.
Risks in E- Banking

As we cannot deny the advantages offered through e-banking, same way we cannot ignore the risks

involved in e-banking. Bank should maintain adequate leverage between the advantages and risks of e-banking.
Although, marketing and advertising campaign initiated by banks are encouraging a number of customers to
adapt e-banking, but for managing such a huge customer base banks need to prepare their internal system on
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prior basis. To have a deep understanding about the risks of e- banking system, it is categorized in various
categories, so that bank can effectively design risk management strategies for e-banking.

As e-banking is very new phenomenon, for strategic risk, there is possibility that senior management
people would not be known about its prospects & challenges. People, who are good in technological skills not
necessarily good in banking skills, take the initiative toward e-banking adoption. Initiative taken by internet users
originated in unclear pattern and in various stages. E-initiatives can be expensive and non recoverable. Even more
to it, they are mostly viewed as the loss- leaders to increase market share even it may not encourage those clients
that a bank expects and may have unknown impact on existing business lines.

To face this risk, bank should have a definite strategy at the top level and that should comprise the
effects of e-banking at the relevant areas. This strategy should be properly communicated across the business
and should have a proper and adequate business plan with a performance review system.

1. Business risks

These risks have great importance in any business. As a e-banking is a contemporary issue, people are
unaware about the fact that whether e-banking users are having same features as conventional consumers or not.
E-banking users not have same features as traditional banking customers. For example, Customers who are
requested some services to be conducted immediately, lead to inappropriate existing score card model, therefore
it resulted into either high rejection rate or incur inadequate risk covering charges.

2. Operations risk

Operation risks faced by banking institution may be categorised in 2 ways:
1. volume forecasts
2. management information systems and

3. Security Risks

Another major problem which is attracting attention in recent years is the security of information
collected by banks. With the advent of e-banking the risk of leaking information has increased considerably. In
the past the banks functioned in an environment which was secluded where there were no security issues but
with interconnected banking operations the banks are exposed to security risks as they function in an open
environment. They have to consciously monitor these risks constantly and manage them whenever necessary.

4. Reputational risks

The reputational risks of banks have increased a great deal with increased use of internet by them.
Through the internet everybody has knowledge of all good or bad incidents that take place in a quick span of
time. Rumours on the net can be exaggerated as forecasts. The communication with the help of the internet is
undertaken at an alarming speed, this give perhaps no time for anyone to respond or for managers to control
such rumours.

5. Credit risk

Generally, a financial institution’s credit risk is not increased by the mere fact that a loan is originated
through an e-banking channel. However, management should consider additional precautions when originating
and approving loans electronically, including assuring management information systems effectively track the
performance of portfolios originated through e-banking channels. The following aspects of on-line loan
origination and approval tend to make risk management of the lending process more challenging. If not
properly managed, these aspects can significantly increase credit risk.

6. Liquidity, interest rate, price or market risk

Funding and investment-related risks could increase with an institution’s e- banking initiatives
depending on the volatility and pricing of the acquired deposits. The Internet provides institutions with the
ability to market their products and services globally. Internet-based advertising programs can effectively match
yield-focused investors with potentially high-yielding deposits.

Challenges of Internet Banking

Indian internet banking sector is still prevailing in its primary level of growth.

Only some banks are providing certain basic services only. Only limited number of private sector banks like
HDFC & ICICI Bank is fully computerised and they are providing all services through the use of internet. One
of the major factors responsible other Indian banks upgrading technology and competing with other competitors
is liberalisation of the economy.
Challenges of E- Banking are as follows:

1. Demand side pressure due to increasing access to low cost electronic services.

2. Emergence of open standards for banking functionality

3. Global players in the fray

4. Dual responsibility, to protect customer’s privacy and protect against fraud.

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 57




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x

Conclusion

E-Banking has transformed not only the banking relationships but transformed the whole banking
industry. The e- banking, therefore taken as a mandate by the banks rather than just an additional feature in
most of the developed nations, as it is the economical medium to cater the banking customers. Today banking is
not restricted to the traditional physical branch system, where banking staff need to be there personally for
enabling banking transactions. But still there is strong requirement of customer- awareness regarding e- banking
facility prevails in India and it can served through proper scanning and analysis of the market.

Through e- banking, customers can process any banking transaction without even visiting bank branch
at any time anywhere and this is known as “anywhere banking”. Providing e- banking is no more considered as
an additional feature of a banking institution, but now it is became an essential feature of a bank.
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New Trends Internet Banking
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Introduction:-

Nowadays, the majority of people adopt new modern technologies. In this converting situation, the
banking sector isn’t an exception. Online banking, also known as internet banking or web banking, is an
electronic payment system that enables customers of a bank or other financial institution to conduct a range
of financial transactions through the financial institution's website. The online banking system will typically
connect to or be part of the core banking system operated by a bank and is in contrast to branch banking which
was the traditional way customers accessed banking services.

Some banks operate as a "direct bank" (or “virtual bank™), where they rely completely on internet
banking.

Internet banking software provides personal and corporate banking services offering features such as
viewing account balances, obtaining statements, checking recent transactions, transferring money between
accounts and making payments. Latest Improvements in telecommunications have enabled the launch of new
get admission to methods for banking offerings numerous e-channels like, ATMs, Credit Score/debit playing
cards, internet banking, cell (Mobile) banking, tele banking, EFT (Electronic Funds Transfer) etc. Mobile
Banking; whereby a patron interacts with a bank via cellular smart phone. Mobile banking refers to provision
of banking and financial services with the assist of cellular telecommunication gadgets. The scope of provided
services might also consist of centers to conducts bank transactions have visible a few boom. Nonetheless
mobile banking has an extended manner to head as, majority of customers pick banking in conventional
approaches. Most of the client’s problem is that they may be not nicely knowledgeable and no longer aware
about the technological innovations.

What is Internet Banking?

The facility of e-banking provided by the banks to their customers uses the internet as a
medium. The services under this facility include funds transfer, payment of bills, opening bank
accounts online, and much more.

There are mainly two methods to deliver e-banking to the customers:
1. Banks with physical presence offering electronic transaction
2. Virtual banks offering transaction services
Most of the banks have a physical presence and offer banking facility online. But, there are some banks that
don’t have any physical presence anywhere. They are virtual banks.
Scope Of The Study:-
The present study focused on Internet Banking and Services. It will be new trends like customers and
banking system changing facilities, e-system updating version in modern technology.
Objectives of the Study:-
1. To Know the Internet Banking.
2. To Study the New trends Internet Banking.
3. To Study the E-banking System.
Research of the Study:-

The Present Research Articles has given to the Secondary data basis and taken to various sources in

Secondary from News paper, Research Articles, Internet.

New Trends in Banking and Financial Services in India Following are Ways:-
1. Digitization:

The rapid growth of digital technology, it became imperative for banking and financial services in India
to keep up with the changes and innovate digital solutions for the tech-savvy customers. Besides the financial
institutions, insurance, healthcare, retail, trade, and commerce are some of the major industries that are
experiencing the enormous digital shift. To stay competitive, it is necessary for the banking and financial
industry to take the leap on the digital bandwagon. In India, it all began not earlier than the 1980s when the
banking sector introduced the use of information technology to perform basic functions likes customer service,
book-keeping, and auditing. Soon, Core Banking Solutions were adopted to enhance customer experience.
However, the transformation began in the 1990s during the time of liberalization, when the Indian economy
exposed itself to the global market. The banking sector opened itself for private and international banks which
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are the prime reason for technological changes in the banking sector. Today, banks and financial institutions
have benefitted in many ways by adopting newer technologies. The shift from conventional to convenience
banking is incredible.

Modern trends in banking system make it easier, simpler, paperless, signature less and branchless with
various features like IMPS (Immediate Payment Service), RTGS (Real Time Gross Settlement), NEFT
(National Electronic Funds Transfer), Online Banking, and Telebanking. Digitization has created the comfort of
“anywhere and anytime banking.” It has resulted in the reduced cost of various banking procedures, improved
revenue generation, and reduced human error. Along with increased customer satisfaction, it has enabled the
customers creating personalized solutions for their investment plans and improves the overall banking
experience.

2. Mobile Banking:-

Mobile banking is one of the most dominant current trends in banking systems. As per the definition, it
is the use of a smart phone to perform various banking procedures like checking account balance, fund transfer,
and bill payments, without the need of visiting the branch. This trend has taken over the traditional banking
systems. In the coming years, mobile banking is expected to become even more efficient and effortless to keep
up with the customer demands. Mobile banking future trends hint at the acquisition of IoT and Voice-Enabled
Payment Services to become the reality of tomorrow. These voice-enabled services can be found in smart
televisions, smart cars, smart homes, and smart everything. Top industry leaders are collaborating to adopt IoT-
connected networks to create mobile banking technologies that require users’ voice to operate.

3. UPI (Unified Payments Interface):-

UPI or Unified Payments Interface has changed the way payments are made. It is a real-time payment
system that enables instant inter-bank transactions with the use of a mobile platform. In India, this payment
system is considered the future of retail banking. It is one of the fastest and most secure payment gateways that
is developed by National Payments Corporation of India and regulated by the Reserve Bank of India. The year
2016 saw the launch of this revolutionary transactions system. This system makes funds transfer available 24
hours, 365 days unlike other internet banking systems. There are approximately 39 apps and more than 50
banks supporting the transaction system. In the post-demonetization India, this system played a significant role.
In the future, with the help of UPI, banking is expected to become more “open.”

4. Block Chain:-

Block chain is the new kid on the block and the latest buzzword. The technology that works on the
principles of computer science, data structures and cryptography and is the core component of crypto currency
is said to be the future of banking and financial services globally. Block chain uses technology to create blocks
to process, verify and record transactions, without the ability to modify it.

NITI Aayog is creating India Chain, India’s largest block chain network, which is expected to
revolutionize several industries, reduce the chances of fraud, enhance transparency, speed up the transaction
process, lower human intervention and create an unhackable database. Several aspects of banking and financial
services like payments, clearance and settlement systems, stock exchanges and share markets, trade finance, and
lending are predicted to be impacted. With its strenuous design, block chain technology is a force to be
reckoned with.

5. Artificial Intelligence Robots:-

Several private and nationalized banks in India have started to adopt chat bots or Artificial intelligence
robots for assistance in customer support services. For now, the use of this technology is at a nascent stage and
evolution of these chat bots is not too far away. Usage of chat bots is among the many emerging trends in the
Indian banking sector that is expected to grow.

More chat bots with the higher level of intelligence are forecasted to be adopted by the banks and
financial institutions for improved customer interaction personalized solutions. The technology will alleviate
the chances of human error and create accurate solutions for the customers. Also, it can recognize fraudulent
behavior, collate surveys and feedback and assist in financial decisions.

6. The rise of Fintech Companies:-

Previously, banks considered Fintech companies a disrupting force. However, with the changing trends
in the financial services sector in India, fintech companies have become an important part of the sector. The
industry has emerged as a significant part of the ecosystem. With the use of financial technology, these
companies aim to surpass the traditional methods of finance. In the past few decades, massive investment has
been made in these companies and it has emerged into a multi-billion-dollar industry globally.

Fintech companies and fintech apps have changed the way financial solutions are provided to the
customers. Besides easy access to financial services, fintech companies have led to a massive improvement in
services, customer experience, and reduced the price paid. In India, the dynamic transformation has been
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brought upon by several important elements like fintech startups, established financial institutions, initiatives
like “Start-Up India” by Government of India, incubators, investors, and accelerators.
7. Digital-Only Banks:-

It is a recent trend in the Indian financial system and cannot be ignored. With the entire banking and
financial services industry jumping to digital channels, digital-only bank has emerged to create paperless and
branchless banking systems. This is a new breed of banking institutions that are overtaking the traditional
models rapidly. These banks provide banking facilities only through various IT platforms that can be accessed
on mobile, computers, and tablets. It provides most of the basic services in the most simplified manner and
gives access to real-time data. The growing popularity of these banks is said to be a real threat to traditional
banks.

8. Cloud Banking:-

Cloud technology has taken the world by storm. It seems the technology will soon find its way in the
banking and financial services sector in India. Cloud computing will improve and organize banking and
financial activities. Use of cloud-based technology means improved flexibility and scalability, increased
efficiency, easier integration of newer technologies and applications, faster services and solutions, and
improved data security. In addition, the banks will not have to invest in expensive hardware and software as
updating the information is easier on cloud-based models.

9. Biometrics:-

Essentially for security reasons, a Biometric Authentication system is changing the national identity
policies and the impact is expected to be widespread. Banking and financial services are just one of the many
other industries that will be experiencing the impact. With a combination of encryption technology and OTPs,
biometric authentication is forecasted to create a highly-secure database protecting it from leaks and hackers
attempts. Financial services in India are exploring the potential of this powerful technology to ensure
sophisticated security to customers’ account and capital.

10. Wearable’s:-

With smart watch technology, the banking and financial services technology is aiming to create
wearable’s for retail banking customers and provide more control and easy access to the data. Wearables have
changed the way we perform daily activities. Therefore, this technology is anticipated to be the future retail
banking trend by providing major banking services with just a click on a user-friendly interface on their
wearable device.

Conclusion:-

This research article has the working of Internet Banking India, there is a need for providing better and
new Technology adapting to banking services in public. This shows that the introduction of Internet new trends
Banking Technology has made a significant impact on the on the working of the banks. The growths fast
services given to customer intermediate of mobile e-wallet application are increased in the bank are given
effective services on internet Banking bank. And as well as to customer
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Introduction

The banking scenario witnessed a sea change from 1991 after India entered into GATT and a policy of
Liberalization, Privatization and Globalization adopted. Advent of computers and information technology
revolution also changed the working and spread of banks. Global networks are created. Core banking is
developed and the needs of human resources have also changed a lot. More expectations and more
responsibilities from the human resources have developed. Customer service in the banks is also dependent
upon quality of human resources. The profitability and stability of banks ultimately depends upon quality of
human resources.

Since banking is a service industry, providing good customer service would be crucial for the growth of
private sector banks. Given the small size and geographical coverage of these banks, they are better placed than
bigger banks in this regard. Community orientation also helps in providing good customer service and
developing loyalty among customers. The private sector banks also take conscious measures to improve
customer service because they operate in States/regions which are very well banked and competition among
banks is stiff. Some of the private sector banks have concentrated on their core business so that customer
service rendered by them does not deteriorate. With the result, these banks have not chosen to diversify into
financial services such as mutual funds. Manageable client base ensures that staff of the bank at all levels
including the top management keeps close contact with them.

Since the private sector banks have already been operating in well-banked States, the competitive forces
unleashed by the introduction of the financial sector reforms are welcomed by them. Many of them feel that
greater competition leads to improved customer service. Ambitious plans of computerisation have also been
drawn up by several private sector banks to modernise their operations which will ultimately result in better
customer service. For example, the South Indian Bank has commissioned NIBM to conduct customer service
survey.

Considering these various points the researcher has opted to study the Impact and Issues of E-Banking with
special reference to Nanded district.

Objectives

The objective of this paper is to study the impact and issues of E-Banking with special reference to
Nanded district. The impact is to be studied with reference to various issues such as: quality of services, variety
of services and speed of services. The issues are to be studied with reference to various problems faced by the
customers and banking staff in Nanded district.

Limitations

The study is geographically limited to Nanded district of Maharashtra state. The study is also limited to
analysis of impact and issues related with E-Banking only.
Hypothesis

The hypothesis of this paper are as follows:

1. There is a positive impact of E-banking on the quality, variety and speed of banking services. There is
no significant difference between the opinions of Customers and Staff of the Banks in Nanded district
regarding Impact of E-Banking Services with reference to Quality, Variety and Speed of the Services.

2. There are a number of issues with reference to E-banking from the point of view of bank customers as
well as bank staff. There is no significant difference between the opinions of Customers and Staff of the
Banks in Nanded district regarding Problems of E-Banking Services with reference to Quality, Variety
and Speed of the Services.

Methodology

The researcher has used a survey based research methodology for this paper. A small questionnaire was
prepared for collection of data. The same was distributed among the customers and staff of the banks in Nanded
district. The responses were tabulated, interpretations were made and conclusions drawn.

The researcher has selected 50% of sample of talukas i.e. 8 talukas out of 16 of Nanded district. These
are — Nanded, Ardhapur, Degloor, Mukhed, Biloli, Dharmabad, Mahur and Hadgaon. Further the researcher has
selected 20 customers and 10 staff members of the banks from each talukas selected as sample. Thus the total
sample of customers comes to 160 and total sample of staff of the banks comes to 80.
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Impact of E-Banking

E-banking is an advent of the new era of computerization. India entered into GATT — General
Agreement of Trade and Tariff in 1990 and the New Economic Policy was adopted. As a result of this, there
was a sea change in Indian banking since 1992. The banking gradually adopted various changes such as:
income recognition, asset classification, and provisioning particularly with reference to advances sector. In case
of deposits KYC norms were also introduced. Gradually the computerization came into existence and the e-
banking system was introduced.

E-banking is an outcome of network banking. Now a days the database of all banks Nationalized,
Commercial and Cooperative is interlinked and can be accessed directly not only by banks but even by
customers. Deposits can be made, payments can be done and remittances also can be effected easily. This has
brought a new era in Indian banking. This is with reference to following three points mainly:

1. Quality of Banking Services

2. Variety of Banking Services

3. Speed of Banking Services
Quality of Banking Services

As a result of e-banking, quality of banking services has been improved. Particularly opening of
accounts, issue of periodic statements, service charges similarity, giving loans, assessment of various proposals
has been improved.

Variety of Banking Services

The traditional banking has now changed. The banks are entered into various businesses like stock
market, insurance and asset management. Some banks are even buying and selling gold also. Thus, there are
various dimensions to the banking services and this has improved the variety of banking services.

Speed of Banking Services

Internet is the fastest means of communication now a days. In previous conventional banking if money
was to be transferred, or upcountry cheques were to be realized it took number of days depending upon the
distance of the place. But, now any banks, any account can be accessed easily at the tip of one’s fingure. Within
minutes funds can be transferred from one account to another account, from one place to another.

These are in brief, the major impacts of e-banking in India. The researcher has made a survey regarding
this in Nanded district and the results are tabulated here.

Impact of E-Banking Services

The researcher has therefore enquired into the impact of e-banking services with reference to quality,
variety and speed of the banking services to the customers and the staff of the banks in Nanded district. The
results are shown in the following table.

Table No. 1
Impact of E-Banking Services
Sr. Bank
No. Particulars Customers | % Staff % Total
1 Very High 21 13.13 13 16.25 34
2 High 29 18.13 22 27.50 51
3 Moderate 79 49.38 29 36.25 108
4 Average 18 11.25 11 13.75 29
5 Low 13 8.13 5 6.25 18
Total 160 100.00 80 100.00 240

Source: Primary Data.

It can be observed from the above table that,

Out of the total sample of 160 customers of the banks in Nanded district 21 (13.13%) have opined that

the impact of e-banking services with reference to quality, variety and speed is ‘Very High’, whereas, 29

(18.13%) have opined that the impact of e-banking services with reference to quality, variety and speed is

‘High’, and that of 79 (49.38%) have opined that the impact of e-banking services with reference to quality,

variety and speed is ‘Moderate’, that of 18 (11.25%) have opined that the impact of e-banking services with

reference to quality, variety and speed is ‘Average’, and 13 (8.13%) have opined that the impact of e-banking
services with reference to quality, variety and speed is ‘Low’.

Out of the total sample of 80 staff of the banks in Nanded district 13 (16.25%) have opined that the

impact of e-banking services with reference to quality, variety and speed is ‘Very High’, whereas, 22 (27.50%)

have opined that the impact of e-banking services with reference to quality, variety and speed is ‘High’, and that
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of 29 (36.25%) have opined that the impact of e-banking services with reference to quality, variety and speed is
‘Moderate’, that of 11 (13.75%) have opined that the impact of e-banking services with reference to quality,
variety and speed is ‘Average’, and 5 (6.25%) have opined that the impact of e-banking services with reference
to quality, variety and speed is ‘Low’.
Application of Chi-Square Test

On the basis of above responses of customers and staff of the banks in Nanded Duistrict, the researcher
has applied Chi-Square Test to check whether there is any significant difference between the opinions of
customers and staff of the banks in Nanded District. The Chi-Square calculations are shown in the following
table.

Table No. 2 Calculation of Chi-Square

I\SIZ 0 E O-E (O -E) 1% Value
1 21 22.67 -1.67 2.78 0.12
2 29 34.00 -5.00 25.00 0.74
3 79 72.00 7.00 49.00 0.68
4 18 19.33 -1.33 1.78 0.09
5 13 12.00 1.00 1.00 0.08
6 13 11.33 1.67 2.78 0.25
7 22 17.00 5.00 25.00 1.47
8 29 36.00 -7.00 49.00 1.36
9 11 9.67 1.33 1.78 0.18
10 5 6.00 -1.00 1.00 0.17

5.14

Table Value : 5.14, Degree of Freedom — 4, Level of Significance 0.05%
Critical Value — 9.488
On the basis of above calculation of Chi-Square value the hypothesis are stated as follows —
Null Hypothesis (Hy) : There is no significant difference between the opinions of Customers and Staff of the
Banks in Nanded district regarding Impact of E-Banking Services with reference to Quality, Variety and Speed
of the Services.
Alternative Hypothesis (H;) : There is significant difference between the opinions of Customers and Staff of
the Banks in Nanded district regarding Impact of E-Banking Services with reference to Quality, Variety and
Speed of the Services.
As it is observed from the Chi-Square calculation that the calculated value of Chi-square at 0.05% level
of significance and 4 degree of freedom is 5.14 and the Table Value is 9.488.
As the calculated value of Chi-square is less than the table value (5.14<9.488). Therefore the Null
hypothesis is accepted and alternative hypothesis is rejected.
Problems of E-Banking Services
The researcher has therefore enquired into the problems of e-banking services with reference to quality,
variety and speed of the banking services to the customers and the staff of the banks in Nanded district. The
results are shown in the following table.
Table No. 3 Impact of E-Banking Services

Sr. Bank
No. Particulars Customers % Staff % Total
1 Very High 17 10.63 7 8.75 24
2 High 24 15.00 14 17.50 38
3 Moderate 68 42.50 23 28.75 91
4 Average 37 23.13 29 36.25 66
5 Low 14 8.75 7 8.75 21
Total 160 100.00 80 100.00 240

Source: Primary Data.
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It can be observed from the above table that,

Out of the total sample of 160 customers of the banks in Nanded district 17 (10.63%) have opined that
the Problems of e-banking services with reference to quality, variety and speed is ‘Very High’, whereas, 24
(15%) have opined that the Problems of e-banking services with reference to quality, variety and speed is
‘High’, and that of 68 (42.50%) have opined that the Problems of e-banking services with reference to quality,
variety and speed is ‘Moderate’, that of 37 (23.13%) have opined that the Problems of e-banking services with
reference to quality, variety and speed is ‘Average’, and 14 (8.75%) have opined that the Problems of e-banking
services with reference to quality, variety and speed is ‘Low’.

Out of the total sample of 80 staff of the banks in Nanded district 7 (8.75%) have opined that the
Problems of e-banking services with reference to quality, variety and speed is ‘Very High’, whereas, 14
(17.50%) have opined that the Problems of e-banking services with reference to quality, variety and speed is
‘High’, and that of 23 (28.75%) have opined that the Problems of e-banking services with reference to quality,
variety and speed is ‘Moderate’, that of 29 (36.25%) have opined that the Problems of e-banking services with
reference to quality, variety and speed is ‘Average’, and 7 (8.75%) have opined that the Problems of e-banking
services with reference to quality, variety and speed is ‘Low’.

Application of Chi-Square Test

On the basis of above responses of customers and staff of the banks in Nanded Duistrict, the researcher
has applied Chi-Square Test to check whether there is any significant difference between the opinions of
customers and staff of the banks in Nanded District regarding the problems of e-banking. The Chi-Square
calculations are shown in the following table.

Table No. 4
Calculation of Chi-Square

I\SIZ 0 E O-E (O -E) 1% Value
1 17 16.00 1.00 1.00 0.06
2 24 25.33 -1.33 1.78 0.07
3 68 60.67 7.33 53.78 0.89
4 37 44.00 -7.00 49.00 1.11
5 14 14.00 0.00 0.00 0.00
6 7 8.00 -1.00 1.00 0.13
7 14 12.67 1.33 1.78 0.14
8 23 30.33 -7.33 53.78 1.77
9 29 22.00 7.00 49.00 2.23
10 7 7.00 0.00 0.00 0.00
6.40

Table Value : 6.40, Degree of Freedom — 4, Level of Significance 0.05%
Critical Value — 9.488
On the basis of above calculation of Chi-Square value the hypothesis are stated as follows —
Null Hypothesis (Ho) : There is no significant difference between the opinions of Customers and Staff of the
Banks in Nanded district regarding Problems of E-Banking Services with reference to Quality, Variety and
Speed of the Services.
Alternative Hypothesis (H;) : There is significant difference between the opinions of Customers and Staff of
the Banks in Nanded district regarding Problems of E-Banking Services with reference to Quality, Variety and
Speed of the Services.
As it is observed from the Chi-Square calculation that the calculated value of Chi-square at 0.05% level
of significance and 4 degree of freedom is 6.40 and the Table Value is 9.488.
As the calculated value of Chi-square is less than the table value (6.40<9.488). Therefore the Null
hypothesis is accepted and alternative hypothesis is rejected.
It is concluded that, there is no significant difference between the opinions of Customers and Staff of
the Banks in Nanded district regarding Problems of E-Banking Services with reference to Quality, Variety and
Speed of the Services.
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Conclusions
The conclusions of the study are as follows:

1.

It is concluded that, the highest among the customers i.e. 49.38% have opined that the impact of e-
banking services in Nanded district is ‘Moderate’ whereas, the highest among staff of the banks i.e.
36.25% have opined that the impact of e-banking services in Nanded district is ‘Moderate’.

It is concluded that, there is no significant difference between the opinions of Customers and Staff of
the Banks in Nanded district regarding Impact of E-Banking Services with reference to Quality, Variety
and Speed of the Services.

It is concluded that, the highest among the customers i.e. 42.50% have opined that the problems of e-
banking services in Nanded district is ‘Moderate’ whereas, the highest among staff of the banks i.e.
36.25% have opined that the problems of e-banking services in Nanded district is ‘Average’.

It is concluded that, there is no significant difference between the opinions of Customers and Staff of
the Banks in Nanded district regarding Problems of E-Banking Services with reference to Quality,
Variety and Speed of the Services.
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Abstract :

Banking business has done wonders for the world economy. The simple looking of accepting money deposits from
saver and then lending the same money to borrowers, banking activity encourages the flow of money to productive use and
investments. This in turn allows the economy to grow. In the absence of banking business, saving would sit idle in our
homes; the entrepreneurs would not be able to purchase cars or houses. The government of India started the cooperative
movement of India in 1904. Then the government therefore decide to develop the cooperatives as the institutional agency
to tackle the problem of usury indebtedness. This has become a curse for population. In such a situation cooperative
banks operates as a balancing centre. At present there are there are several cooperative banks which are performing
multipurpose functions of financial, administrative, supervisory and development in nature of expansion and development
of cooperative credit system. The customer has taken more than one type of loan from the banks. Moreover they
suggested that the bank should adopt the latest technology of the banking like, ATMSs, internet / online banking credit cards
etc. So as to bring the bank at par with the private sector banks.

Key words : Cooperative movement in India, Bank’s performance, lending practices, loan, ATM, online banking, credit
cards, private sector banks.
Introduction :

Co-operative banks are small sized units organized in the cooperative sector which operates both in

urban and non urban regions. These banks are traditionally centered on communities, localities and work place
groups. The term urban cooperative bank is not formally defined; refer to primary cooperative banks located
in urban and semi — urban areas.
These banks until 1996, could only lend for non agricultural purposes. As at end- March 2011, there were
1645 UCBs operating in the country, of which majority were non- scheduled UCBs. Moreover, while majority
of the UCBs were operating within a single state, there were 42 UCBs having operations in more than one
state.

These banks provide most services such as savings and current accounts, safe deposit lockers, loan or
mortgages to private and business customers. For middle class users, for who a bank is where they can save
their money. Facilities like internet banking or phone banking is not very important. However, unlike private
banks, the documentations process is lengthy if not stringent and getting a loan approved quickly is rather
difficult. The criteria for getting a loan from a UCB are less stringent than for a loan from a commercial bank.

Objectives Of The Study :
1. To know the lending practices of urban cooperative banks in Pune city.
2. To measure and compare the efficiency of urban cooperative banks in Pune.
3. To study the impact of size of the efficiency of the urban cooperative banks in Pune.
4. To know the different type of loans preferred by different sets of customers.
5. To know the satisfaction level of the customers from bank’s lending policies.

Review Of Literature :

Various studies conducted and numerous suggestions were sought to bring effectiveness in the working
and operations of financial institutions. Narsimham Committee (1991) emphasized on capital adequacy and
liquidity, Padambhushan Committee (1995) suggested CAMEL rating (in the form ratios) to evaluate financial
and operational efficiency, Tarapore Committee (1997) talked about Non- Performing assets and assets
quality, Kannan Committee (1998 and revised in 2001) recommended capital adequacy norms and risk
management measures. Kapoor Committee (1998) recommended for credit delivery guarantee and Verma
Committee (1999) recommended seven parameters (ratios) to judge financial performance and several other
committees constituted by the RBI to bring reforms in the banking sector by emphasizing on the improvement
in the financial health of the banks. Experts suggested various tools and techniques for effective analysis of
the bank’s performance.

Research Methodology : Descriptive research is used in this study in order to identify the lending practices
of the bank and determining customer’s level of satisfaction. The method used was questionnaire and
interview of the experienced loan offers.

Primary Data

a. Observation Method

b. Interview Method

c. Structured Questionnaire
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Secondary Data
1. Annual Reports
2. Manual of instructions on loans and advances

3. Books
4. Articles
5. Internet

Sampling Unit : The study population includes the customers of bank and sampling unit for study was
individual customer.
Sample Size : 200 Respondents

4. Data Analysis And Interpretation

Table No. 01 Preferences of the customers for the loan

Kind of Loan No. of Respondent | Percentage (%)
House Loan 32 32%
Personal Loan 30 30%
Consumer Loan 12 12%
Educational loan 16 16%
Vehicle loan 06 06%
Other 04 04%

Finding of the study :
The finding of the study are as follows-

1. Majority of the respondents were having housing loan from these banks.

2. Most of the people prefer to take loan from the cooperative banks in Pune.

3. There is simple procedure followed by the bank for loan.

4. Quality of the services provided by the banks is satisfactory.

5. Customers are satisfied with the mode of repayment of installment.

6. Average time for processing the loan is 7 days approximately.

Suggestion :

1. The banks should adopt the modern methods of banking like internet banking, credit cards and ATM.

2. The banks should plan to introduce new scheme for attracting new customers and satisfy the present
ones.

3. The bank should plan for expansion of branches.

4. The banks should improve the customer’s services of the bank to a better extent.

Limitations :

1. The study is based on the data of past three years only.

2. The data is mainly based on the different banks.

3. The time period of the research was limited.
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Abstract:

Internet plays an important role in our daily life. We use internet daily almost for every single work. Before e-
commerce buying and selling were done without internet physically in the markets but after the arrival of e-commerce in
India our life has become more convenient because of its number of advantages. Online shopping is a part of ecommerce
which is done mostly by the users due to e-commerce websites in India which allows us to buy and sell the products
according to our choice at affordable price. E-commerce website has a lot of impacts on different markets. In this paper
we will discuss about the benefits and impact e-commerce on marketing.

Keywords:Electronic Commerce, Information Technology, Customer Satisfaction, Marketing,

Introduction:

Marketing is one of the business functions most dramatically affected by emerging information
technologies. Companies can use the web to provide ongoing information, service and support, creating positive
interaction with customers that can serve as the foundation for long term relationships and encourage repeat
purchases. Even cyber shopping allows customers to sit in the comfort of their homes and purchase their goods.
One can shop any kind of product or service in the mid of the night and from any part of the world.

During the agrarian economy, probably the term marketing was not used for trade in agricultural goods
or sale of other items. But people engaged in the process of exchanging goods and services used the barter
system, in this system, buyers and sellers knew each other and there was mutual dependence on each other for
survival during this period. The essence of barter system can be summarized as follows:

1. Buyers and sellers knew each other.

2. They operated on mutual co-existence principles

3. There was no dominance relationship.

4. There was a high level of loyalty among the sellers and buyers.

During the industrial age the marketing term was coined to signify the need for identification and
satisfaction process. In this system manufacturers/sellers did not have a face to face interaction with consumers,
which led to problems for producers in understanding customer needs. To avoid this problem marketers are
using different tools like advertising, direct marketing and E-commerce to exploit the gullible customers.
Electronic Commerce

According to Ravi Kalakota and Andrew B Whinston, “E-Commerce is the process of buying and
selling or exchanging of products, services and information via computer networks including the internet.
Electronic commerce can take many forms depending on the degree of digitalization of the delivery product/
service sold, the process, and the delivery agent or intermediary. A product can be physical or digital, an agent
can be physical or digital, and the process can be physical or digital. These create eight cubes, each of which
has three dimensions. In traditional commerce, all dimensions of the product, an agent and the process are
physical and in E-Commerce all dimensions are digital that is pure E-Commerce, where customers are receiving
goods or services in digital format.

What is E-commerce?

Electronic commerce, or e-commerce, is the buying and selling of goods and services on the Internet.
Other than buying and selling, many people use Internet as a source of information to compare prices or look at
the latest products on offer before making a purchase online or at a traditional store. E- Business is sometimes
used as another term for the same process. More often, though, it is used to define a broader process of how the
Internet is changing the way companies do business, of the way they relate to their customers and suppliers, and
of the way they think about such functions as marketing and logistics. For the purpose of this study e-commerce
is taken to mean doing business electronically
Why E-commerce?

With the increasing diffusion of ICTs, more specifically the Internet, the global business community is
rapidly moving towards Business-to Business (B2B) E-Commerce. The buyers gain a clear advantage when
the Internet gives them access to the global market, by which they can compare prices across regions, find out
whether prices vary by order fragmentation and get awareness about substitute products. Due to transparency of
the market, customer can compare the services of various e-commerce sites easily. For instant, in case of e-
commerce the competitors are one click away from customer. If clients are not happy with the products, prices
or services offered by a particular ecommerce site, they are able to change  much more easily than in the
physical. From the Sellers’ point of view, they don’t need to have physical existence of shop.
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Important of the study:

E-commerce is a new trend in commerce. It directly or indirectly is affected to commercial activates. It
involves selling process, fund transferring, data interchange, distribution channel. Marketing adverting etc,
there is needed to study on that area of commerce. Therefore, this research paper is helpful ti understanding the
e-commerce impact on marketing process.

Objective of Research Paper
1. To understand the benefits of E-Commerce on marketing.
2. To find out impact of E-Commerce on marketing,.
3. To suggest the traditional business entities censuring E-commerce.
Benefits of E-Commerce on marketing
The main benefit from the customers’ point of view is significant increase and saves of time and eases access
from anywhere in the globe. Customer can place a purchase order at any time. These are:
1. It enables customers to shop or do other transactions round the clock a day, all year around, through any
part of the world.

2. It provides customers with more choices; they can select from many vendors and from more products.

3. It allows quick delivery, especially in case of digitalized products like music and books.

4. It makes it possible to participate in virtual auctions.

5. It allows customers to interact with other customers in electronic communities and exchange ideas as
well as compare experiences.

6. It allows customers to receive detailed and relevant information within seconds.

7. It facilitates competition, which results in substantial discounts.

8. E-Commerce expands he marketplace to national and international markets. With minimal capital
outlay, a company can easily and quickly locate more customers, the best suppliers and the most
suitable business partners worldwide.

9. It allows reduced inventories and overhead by facilitating ‘pull’ type supply chain management.

10. It reduces the time between the outlay of capital and the receipt of products and services.

11. It decreases the cost of creating, processing, distributing, storing and retrieving paper based
information. Apart from this benefit it attracts improved image and customer services.

The main benefits of e-commerce from sellers’ point of view is increasing revenue and reducing operation and
maintenance costs through internet. These include as follows:
Increases revenue.

Reduces operation and maintenance costs.

Reduces purchase and procurement costs.

Raises customer loyalty and retention.

Reduces transportation costs.

Develops customer and supplier relationships.
Improves speed of the process of selling.

Improves internal and external communication. and
Develops the company image and brand.

A e A Gl

Impact of E-Commerce on marketing
The impacts of e-commerce on marketing process are expanse as follows:

1. Product promotion: Electronic commerce enhances promotions of products and services through direct,
information-rich and interacting contact with customers.

2. Direct saving: The cost of delivering information to customers over the internet results in substantial
savings to senders.

3. Customer Service: Customer service can be greatly enhanced by enabling customers to find detailed
information online.

4. Brand Image: Newcomers can establish brand or corporate images very quickly through net and
affordable cost.

5. Advertising: Traditional advertising used mass or direct — one way — communication to persuade
customers to buy their products and services. In the electronic period, it is interacting communication —
two way- aims at customers to browse, explore, compare, question and even customer design the
product configuration.

6. Customization: The ultimate luxury can get is in terms of custom designed products and services. The
net offers a tremendous opportunity to understand customers needs one at a time and offer customized
products and services.
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7. Order making process: Taking orders from customers can drastically be improved if it is done

electronically, this saves time and reduces expenses, so sales people have more time to sell their
products or services.

Intermediaries: In traditional marketing middlemen are supposed to provide pace and time utilities to
the ultimate customer, but advancement of information technology is turning intermediation in to
disintermediation.

Customer Value: Traditional marketing tries to maximize the value per transactions; here customer
attraction is big target. But in electronic marketing, the marketers are trying to form relationship with
customers and they are looking for long term value maximization

Conclusion

Day by day, technology is getting sophisticated and costs are crumbling, making the internet easy and

cheap to access. Eventually, even for buying a product from a shop situated near to home, the customer may use
the internet to place order, and may get the product delivered immediately. The integration of electronic
commerce and marketing will bring a renaissance in marketing function.
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Abstract:

E-Marketing is the mix of modern communication technology and traditional principles that marketers usually
apply when we talk about modern communication technology, this is electronic media, more known as the internet (in the
realm of e-marketing the terms of online marketing and internet marketing are usually interchangeable).

E-Marketing is important for your business because when it is executed properly, the ROI or return on investment
can be greater than more traditional marketing strategies.

E-marketing focuses on marketing yours company online. You may use direct or indirect features on the internet
to connect your company to new customers, retain present customers, and build a brand identity. E- Marketing, through
online tools and resources, can be used by your company via direct emails, blogs, SMS or text messaging, web pages,
videos, banners, picture, advertisements (like pay per click, display or social media advertising) search engine
optimization, social media, affiliate marketing, and many more.

The purpose of this conceptual paper is to discuss four main different tools which are: mobile marketing, E-mail
marketing, web marketing and marketing through social networking sites, which use to distribute e-marketing promotion
and understanding their different influence on consumers™ perception. This study also highlighted the E-marketing,
marketing through internet, mobile marketing, web marketing and role of social networks and their component in term of
perceptual differences and features which are important to them according to theliteratures. The review of the research
contains some aspect of mobile marketing, terms like adaption, role of trust, and customers’ satisfaction. Moreover some
attributes of marketing through E-mail like Permission issuein Email in aim of using for marketing activity and key success
factor base on previous literatures.

Keywords: E-marketing, internet marketing, mobile marketing, E-mail marketing, web marketi

1.Introduction:

E-Marketing is the Process of Marketing a product or service using the Internet. E-Marketing not only
includes marketing on the internet, but also includes marketing done via-e-mailand wireless media. It uses a
range of technologies to help connect business to their customers.

Although there are many tools used in e-marketing, you can choose to go into many or all of its activities,
according to your company's goals, product types, business capacity, target market, and other criteria related to
your decision making processes.

Online advertising is a form of promotion that uses the Internet and World Wide Web for the expressed
purpose of delivering E-Marketing messages to attract customers. Online ads are delivered by an ad server.
Examples of Online advertising include contextual ads that appear on search engine results pages, banner ads,
in text ads, Rich Media Ads, Social network advertising, on search engine advertising, advertising networks and
e-mail E-Marketing, including e-mail spam.

Morden advertising was created with the innovative techniques introduced online advertising
has been recognized as one of, effective performance trac king and measurement. With the quick growth of
Internet users and the fast advances of Internet technology and e-commerce, more businesses and manufactures
began to pay their attention to online advertising.

As we move into the twenty-first century, the way that firms and companies do business has changed,
furthermore, it is readily apparent that such changes are attributable to the advent of the Internet (Ainin and
Noor Ismawati 2003). The economy of the world nowadays is transitioning from an economy that is just related
to goods to an economy in which value creation, employment and economic wealth is very important. An
overview of the Internet shows that this phenomenon is not only a networking media but also a place for
consumers to conduct their transactions on the global market. The speed of innovation increases day-by-day,
and this era has the highest rate in the speed of the enhancement of technology in comparison with any
previous era. Undoubtedly, usage of the Internet and computer has an important influence on this issue.
Nowadays, we can easily see that for many people use of the Internet and computer devices, smart phones as
well asemails and even logging on to social media sites like Face book, LinkedIn or twitter has become an
essential daily need

In global view, Electronic Marketing (E-marketing) mostly defines as new attitude and modern realistic
involvement with marketing of goods, services, information and even ideas via internet and other electronic
means (El-Gohary 2010). By reviewing literatures about this subject one of the main impediments is unclear
definition from the researcher and authors about E-marketing, -commerce, E-business and internet marketing,
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Most of the researcher misused the meaning of these four and may use E-marketing E-commerce, E-business,
and internet marketing as equal meaning with different wording which is not correct. E-marketing has broader
scope while internet marketing just refers to internet thing like world wide web (www) and electronic mail,
while E-marketing include all above plus tools like mobile phones, intranet and extranet and etc. On the other
hand E-business and E-commerce have even broader scope in compare of E-marketing. E-marketing strategies
involve existing utilities and combine them with communications and also data network to create a relationship
with the firm and it customers by the communication happen in internet environment. E-marketing provides so
many opportunities for the firms. One article briefly mentioned similarity modern era with agriculture era and
declared: In agriculture era people tend to buy their needs from the stores which were close to them as recently
even in developing countries people tend to do so .In this structure marketing transactions were related to
customer and their initial adapted needs, this system shifted from this structure especially after world war II to
modern marketing which is much more organized and product especially initiated ones first manufactured and
then marketed by the marketers. To make story short E-marketing is very similar to marketing in agriculture era
but with much more decreases in cost (Sheth and Sharma 2005). E-marketing involves using information
technology which applied to traditional marketing practice. E-marketing tries to hasten the marketing efficiency
and its effectiveness in way of traditional marketing was undeveloped in them. Consequently, electronic
marketing and all its strategies added customer value further than what traditional marketing could gain. E-
marketing in point of view of e-business begun to enhance and reinvent the mean of traditional business beside
internet played vital role in this process. Marketing through electronic devices lied at the main part of integrating
information technology and marketing attributes. Add value to products, increase quality of services create
facilitate relationship between firms and customers and have better concept about the market place and etc are
all options that have been offered by this almost new phenomenon of doing business (Tehrani, Majid nik
2008)
2. Internet Marketing

From April 1995 to ending April 2000, was known as dot.com boom. During this 5 year period hundreds
of businesses tend to use internet as a primary means of doing their transaction with their consumers and declare
themselves in public offering, Consequently many of the firms terminated their operation and many others try to
exist with adequate business change. This subject focused by so many researchers as considerable attention issue
in business world and obviously creates scholarly activity as well as other research. Meanwhile e-tailers
develop and introduce new internet base marketing aspect and as a result new world for marketing. Internet
marketing as a part of e-marketing developed about websites for business to robust and rescale their traffic,
advertisement industry ,auction oriented site like eBay have been grown through word of mouth, beside customer
relation management (CRM) also gets better situation and its emphasizes gets more on personalization much
more easy than before, unless the unite concept of E-marketing has not appeared (Kalyanam and Mclntyre
2002).The potential of using internet has been documented so many times in so many journals and also in so
many researches. On the other hand both successful and unsuccessful marketing through internet has been
published too; moreover there is no specific method and rout for manager that prove for them obeying that
particular way will bring for them successful business by internet unless they put large investment and take the
risks in this way in case of facing to their current channels of distributing their market. One of the major issues
in this subject is product characteristic which plays important role in marketing through internet and the way to
promote this product to the consumer. Internet marketing in recent decade has very huge movement forward,
many companies all over the world mainly use internet for advertisement or corporate promoting activity beside
not many companies fully utilize their system with recruiting the power of internet in business as new channel of
doing transactions.(Kiang, Raghu et al. 2000).
3. Mobile Marketing

Mobile phone nowadays have become a product that every generation and mostly in any age people
have on theacceptance in short period of time. Mobile phone became a central utility that customers need in
their lives and youth and teen agers are not exception. In this among the widespread of adaption on this device
create significant opportunities for marketer to use and increase their awareness and build connection between
themand customers. This ability makes mobile as huge marketing tool for firms to serve and reach to customers
yanytime and anywhere (Persaud and Azhar 2012). Mobile marketing have become a two way or multi
waycommunication device for the firms to build connection with their customers. Beside in such surge of usage
of mobile devices in these days and the speedy growth of mobile application in market, the set of using this
device to increase market profit and increase core competency for the firms has been become initiative way for
both mzrketers and also firms which want to use this device in their marketing attributes (Shankar and
Balasubramanian 2009).

Value of Customers in Mobile Context Value of customer in every business is a vital factor beside
businesses always seeks ultimately to understand needs and want of their consumers better. Mobile medium base
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on its ability provides value in consumers' perceptions. Issues like “always be with the customers” or “always
on device” are subject that investigate relationship in perceiving value and precursor in mobile context
(Varnali and Toker 2010). Other literature n

3.2 Mobile Marketing Attitude

Although adoption determinant the attitudes toward mobile advertisement and promotions which
declared by them but several examples and articles demonstrate the strength aspect of mobile in entertainment
and delivering information value (Bauer, Barnes et al. 2005). Haghirian and Inoue (2007) investigated in
Japanese consumers’ attitude towards advertisement in mobile device and found out credibility of information
have the greatest impact in Japanese attitude (Haghirian and Inoue 2007). Another literature demonstrate strong
relation.
4.Email Marketing

Internet users send and receive a majority of emails daily or log to chat with their friends or with selected
group of people with common interest over internet. People also use internet to web surfing or gathering
information but the issue that all managers should know is that e-mail is the most usable media in the internet
environment.

Potential of e-mail in marketing aspect is not under veil and all the firms and companies always tries to
prepare a list with their customer. e-mail as a source for preparing data and information both in customers mind
and business owners was relatively attractive. Robert Hicks who is president of DM groups in a firm in Aurora
have an idea about e-mail marketing and believes: “The ability to track information and define mailings is
phenomenal. The ability to define potential consumers is fantastic. You deliver an e-mail message, in a couple of
hours instead of a couple of weeks, at a CPM of $75 per page and get a 5 percent response in 72 hours. The
cheapest carrier route is about $145, and the results aren't comparable”. Some researchers explain about user
group as a self selected group of people with common interest such as car, travel and so on. Researchers
believes that user group in e-mail marketing is useful term to categorize base on community which they are
interested in that provides for business to send email to right customer and satisfy that specific customer needs
and wants (Jackson and De Cormier 1999).

Functions of e-Marketing:

E-marketing modules allow organizations to deliver highly personalized Web offers and dynamic .Web
surveys that are fully synchronized with marketing efforts in traditional channels. Efficiently set up and manage
campaigns and support tasks Budget, organize, and schedule detailed marketing campaigns down to the task
level .It eliminates costly duplication with advanced phonetic matching Capture and analyze return on
investment of marketing activities Automatically transfer qualified leads to your sales organization OLAP
capability.

Strategies of e-Marketing
1. In email marketing as a channel to holding all the cards for potential success.

2. Email marketing can have a big reach and put your message in front of a lot of people.
3. The marketer has great flexibility in how they handle their email program.
4. It is quite easy to start.
5. E mail marketing scales, the effort to send one or 100.000 messages is nearly the same.
6. Email allows to target and segment messages on individual

Conclusion

E-Marketing has emerged as one of probably the most innovative mediums for organizations to market
many and services. It may be the art of identifying and understanding customer needs and creating solutions
that delivers satisfaction for the customers, profits towards the producers and benefits for the stake holders. e-
Marketing today encompasses product definition, product packaging, advertising, sales, too as, distribution..
Increasing best small business advertising ideas need for website marketing gives rise to a huge number of
online marketing professionals in all of the companies. Best Street Festivals on Earth. In e-Marketing the
consumer can buy the goods with in a place. Thus, the consumer and the seller can get more benefit in e-
Marketing.
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A Study Of E-Marketing With Its Glaring Components
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Abstract:

E - Marketing is the process of marketing a brand using the Internet. It includes both direct response
marketing and indirect marketing elements and uses a range of technologies to help connect businesses to their customers.
E-marketing means using digital technologies to help sell your goods or services. These technologies are a valuable
complement to traditional marketing methods whatever the size of your company or your business model. The basics
of marketing remain the same — creating a strategy to deliver the right messages to the right people. What has changed
is the number of options you have. Though businesses will continue to make use of traditional marketing methods, such
as advertising, direct mail and PR, e-marketing adds a whole new element to the marketing mix. Many businesses are
producing great results with e-marketing and its flexible and cost-effective nature makes it particularly suitable for
small businesses. Very simply put, e - Marketing or electronic marketing refers to the application of marketing principles
and techniques via electronic media and more specifically the Internet. The terms e -Marketing, Internet marketing and
online marketing, are frequently interchanged, and can often be considered synonymous
Key words: on-line marketing, e-marketing, online marketing, Digital marketing , Challenges , Issues.

Introduction :-

Marketing parallels other business functions such as production, research, management, human
resources and accounting. As a business function, the goal of marketing is to connect the organization to its
customer .Marketing as a process of managing the flow of products from the point of conception to the point of
consumption. Although the basic process of marketing has not changed. Much since then, the strategic and
tactical issues involved in managing marketing activities certainly have changed. Recent trends in commerce
and nature of business changing day by day as time passes. This has replaced the traditional marketing in to
modern marketing and simultaneously gave rise to E-commerce. E- Commerce is a system that allows online
movements of buying, selling goods, services and information. As technology to continue to grow rapidly,
online marketers are adopting new techniques to facilitate efficient online selling and buying. Online shopping
trends are set to witness greater heights in the coming years. Although the euphoria over the dot — com bubble
and its subsequent demise is long over, the facts remains that advance in computer, communication and
information technology have forever changed the world and the world of marketing. Just a decades, few people
knew Research paper submitted for one day National Conference on Recent trends in social sciences and
Commerce on 20™ January 2020 by TuljabhavaniMahavidyalaya, Tuljapur Dist. Osmanabad.

the difference between a .com, and a .org, much less the names of today’s power house companies such
as amazon.com, eBay, oracle or Expedia .Changes in technology have made our society much more open than
in the past. As a result, these changes have forced marketers to address, both offline as well as online.

Objective
1] To define the meaning of E- Marketing.
2] To understand the difference between traditional marketing and online marketing of E-Marketing.
3] To know the components of E-Marketing .
4] To study the challenges facing of E-Marketing .
5] To observe the issues of E- Marketing.

Research Methodology:
The present research paper is based on the secondary data. The data has been collected from the
Research papers, journals, articles, books and various websites also

Marketing
As defined by the American Marketing Association, “ Marketing is the activity, set of institutions and
process for creating communicating delivering and exchanging offers that value for customer ,client , partners
and society large ” Marketing changes the perspective of a person. There are two approaches of marketing —
1. Traditional marketing
2. Online marketing

Online Marketing
Online marketing is advertising and marketing the products or services of a business over internet.
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Online marketing relies upon websites or emails to reach to the users and it is combined with e-

commerce to facilitate the business transactions. In online marketing, you can promote the products and
services via websites, blogs, email, social media, forums, and mobile Apps.
Online marketing is also termed as Internet marketing, Web marketing.

Difference between Traditional and Online Marketing:-

The goal of traditional marketing and online marketing are same — To attract and drive visitors of

advertise to buy the product thereby increasing the business profit. Let us see the difference between two

approaches now —

Traditional Marketing

Online Marketing

It is difficult to measure. You cannot know how many people
read your advertise and how many took favorable action upon
viewing it.

It is measurable. You can know the number of people
who viewed the online advertise, and the number of
ones who purchased the product.

It is not cost-effective.

It is more cost-effective.

It is not so good for brand building.

It is fast and efficient for brand building.

In some way, it interrupts regular activities of users such as
television advertises interrupt the program you are watching,
billboards divert focus of the driver, etc.

It is not interrupting. The user can attend online
advertises as per his/her convenience and preferences.

It may leave users’ queries unanswered as printing or
narrating complete information about the product or service

It can provide maximum information about the product
or service, offers, and transactions.

may not be always feasible.

Components of Online Marketing:-

Online marketing has various components are given below —

Market Research
Business organizations need to set clear objectives and strong market understanding. To research the
market, you can —

1.

Review your website traffic.

Identify the customers’ pain points that they post on various platforms such as yahoo answers, blogs,

Anticipate and compile a list of Frequently Asked Questions (FAQs) with their clear answers and align

2. Review the Ad conversion rates.
3. Review the queries asked by your existing customers.
4
social media, and other sites.
5.
them to customers’ pain points.
6. Include the fact sheet about product if required.

Keyword Research
Choosing a correct and relevant set of keywords can help design a crisp and persuasive advertise for online
marketing. Before accessing any keyword research tool, ask yourself —

1.

What is the purpose of this web page?

2. How clearly can I state the conversion event?

3. Have I clearly answered all the pain points that users might look for on this page?

4.  Which phrases the users might enter while looking for a solution?

5. Are my keywords relevant to the users’ intent?

6. SEOQO Friendly Website :-Mapping the right keywords around the users’ pain points in a hierarchical manner
makes an effective website. You need to categorize the keywords in a thematic order and then link the
respective articles to the keywords. This makes the website easy maintain.

7. Web Analytics :-The ultimate goal of analytics is to identify actionable insights on monthly basis which can
help to make favorable changes to the website gradually. This in turn ultimately leads to strong profits in
long term.

8. Online Advertising :-It is placing crisp, simple, and tempting Ads on the websites to attract the viewers’
attention and developing viewers’ interest in the product or service.

9. Mobile Advertising :-It is creating awareness about the business and promoting it on smart phones that
people carry with them inseparably.

10. Search Engine Optimization (SEO) :- It is the activity of optimizing web pages or complete website in
order to make them search engine friendly, thus getting higher position in the search results. It contributes to
overall rankings of the keywords through influencing factors such as appropriate titles, meta descriptions,
website speed, links, etc.

11.

Social Media Marketing :-It includes creating profiles of your brand on social media platforms such as
Google Plus, LinkedIn, Twitter, Face-book, etc. It assures that you remain connected to the existing or
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potential customers, build awareness about the products and services, create interest in and desire to buy
your product, and interact with the customers on their own terms and convenience.

12. Email Marketing:-You can interact with the customers to answer their queries using automatic
responders and enhance the customer experience with your website.

13. You can offer the options such as signing-in to subscribe to your newsletter. You can make the emails
catchy and crisp, so that they don’t make recipients annoyed. Also, you can use selected best words in the
subject line to boost the open rate.

14. Content Marketing

15. It includes creation and sharing of media and publishing the content in order to acquire and retain customers.

16. Blogs:-Blogs are web pages created by an individual or a group of individuals. They are updated on a
regular basis. You can write blogs for business promotion.

17. Banners :-Banners are long strips of cloth with a slogan or design. They are carried for demonstration,
procession, or hung in a public place. There are internet banners in parallel to tangible banners for
advertising.

18. Internet Forums :-They are nothing but message boards of online discussion websites, where people posts
messages and engage into conversation.

Challenges E-Marketing Faces :-

1. A bad reputation:- A lot of money spent on Internet marketing over the past few years was wasted. Why?
One big reason is that the stock market distorted company valuations and rewarded (or at least failed to
penalize) profligate attempts to drive traffic or acquire customers -- even if only temporarily. Now e-
marketing has a bad reputation. And half-baked metrics such as click-through rates (CTRs) still paint a picture
of inefficacy and failure. Plenty of evidence shows that the Web is the most cost-effective branding
medium available, but the Net's reputation will need to be rebuilt one success at a time.

2. Marketing integration:-Most major marketing efforts utilize multiple channels, on- and offline. Email, Web
advertising, and viral Internet marketing should serve concrete, measurable objectives as part of an integrated
campaign. But coordinating e-marketing with other marketing efforts is an underdeveloped art. Some
companies have successfully linked the Net to under-the-cap promotions or to teaser campaigns for new
product launches. But all too often the Internet is tacked on at the end of a marketing plan. Determining the
strengths (and weaknesses) of the Net relative to other channels is a project we all should be working on.

3. E-CRM. :-Imagine recognizing the needs of customers as they enter your site. Over time, through implicit
and explicit data, you learn about the preferences of each and can serve customers based on their habits, needs,
and purchase drivers. You build deep loyalty, and you increase your share of your customers' wallets.

4. Privacy :-Things have quieted down somewhat since Double Click backed away from its plans to merge its
online data with offline Abacus data. But the industry's privacy issues have not been sufficiently resolved.
Most consumers don't completely trust Web companies and shy away from offering information about
themselves. Companies that collect data responsibly are exposed to misguided regulation that spammers
and scammers invite. Sound policy, adopted industry wide, is imperative. There are obviously performance and
revenue benefits here, but managing privacy concerns will be critical. Customers don't want to feel that we
are stalking and spying on them. Once we have checked off the customer's preferences, we want to surprise
and delight them with our ability to anticipate their needs.

5. Increased Integration with Social Networks :- Love them or hate them, many of our customers are almost
permanently active on social networks. E-mail must be equipped for instant integration; sharing, liking, posting,
and linking. This is a huge benefit for the brand, getting exposure and endorsements from trusted friends. We
must ensure we are making it easy, from a design and technology point of view, to facilitate this. With all the
extra exposure we will get, we must make it easy to engage all these new contacts we will meet as a result.

6. Trigger-Based E-mail :- "Right message, right person, right time" has been a maxim of the direct marketing
industry for years. The challenge is that "right time" now might be a window of perhaps two minutes. In time,
the role of trigger-based e-mail that can engage and interact after a specific action, perhaps reviewing a
promotional Web page, will be increasingly critical. There are obviously performance and revenue benefits
here, but managing privacy concerns will be critical. Customers don't want to feel that we are stalking and
spying on them. Once we have checked off the customer's preferences, we want to surprise and delight them
with our ability to anticipate their needs.

7. Mobile:-These columns are full of stories on the explosive growth of mobile devices on which our e-
mails are increasingly being served up. Feedback from one client recently suggested that 49 percent of
customers would prefer to read news and offers on a mobile phone.

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 77




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x

Issues in Online Marketing:

1]Power shift to customers: the growth of the internet and the worldwide web has shifted power to customers,
not marketers; rather than business having ability to manipulate customers via technology, customers often
manipulate businesses because of their access to information and ability to comparison shop.

2|New sources of competition” in the new economy some of the best competitive stem from partnership and
alliances with other firms.

3]There is no international legal agreement that protects both buyers and sellers in online transactions across
national borders.

4] Syndication of information: involves the sale of the same good typically an informational good too many
customers who then combine it with information from other sources and distribute it.

5] 77% of internet users employ search engines more frequently as compare to others E-advertising media such
as banner ads; web links en email links and the leading tool for discovering information about a product or
service. 84% of internet users use search engines frequently to discover websites and final products or
services and only 55% of internet users are likely to purchase online after searching search listings Vs 9%
for banner advertising.

Conclusion :-

Digital marketing has emerged as a buzz word in last half decade. E-Commerce has revalorized the
concept of business from physical aspect of delivery to virtual aspects of marketing and selling. Digital
activities are an increasingly important part of any marketing and sales strategy. There is a paradigm of shift in
how business is conducted from traditional model to E-commerce model. There is under expansion of products
and markets and at the same time challenges are emerging to make the players; more competitive in the field.
Today, most companies are cither thinking about or pressing ahead with digital change initiatives. Every
company has a website, and few marketing strategies are signed off without incorporating social media.
Certainly, social media is a critical component of any digital strategy, but a holistic response to the digital shift
must go much further. Digital is changing the world, and progress is not linear. In a world where a Smartphone
is no longer just a Smartphone, but a potential revolution8, we invite organizations to explore what digital
advances mean for them and their stakeholders’ we support the opinion of executives who view digital much
more as an opportunity to be tapped than as a risk to guard against. Not every digital initiative will work for
every organization, and it is important to assess capability and capacity for change before deploying a digital
strategy.
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Introduction :

As people develop through their lifetime, they have an expectation that a time will come when they will
be able to retire. For some people the state pension is sufficient to provide a basic level of income. Others may
have an opportunity to accumulate wealth without using pension schemes - perhaps through their business
ventures or other assets. But most people will want to supplement what they have with some form of pension
scheme. Many employers also take the view that while their employees are working, they should be building up
an entitlement to a pension when they retire. When people come to retire, they will experience a reduction in
income - a pension makes up for some of this loss of income in retirement. Pension schemes can provide
protection in the form of lump sums and pensions to dependants in the event of a member's death. In order to
encourage pension schemes, the state provides tax relief on contributions made to pension schemes and the
growth in their investments. In this regard the present research paper focuses on the New Pension Scheme.

Objectives of the Study.

1. To study the characteristics of the New Pension Scheme.
2. To study the overall architecture of the New Pension Scheme.
3. To study the merits and demerits of the New Pension Scheme.
Research Methodology
The research paper is totally based on literature review of secondary data from various sources such as
books, journals, magazines and newspapers in addition to visit the various websites.

Literature Review

Review of literature summaries the various theoretical work and research contributions towards the core
concepts of the study undertaken.

o Extending Coverage of the New Pension Scheme in India by S. Stelten - According to Stelten the
process of pension reform initiated in the early 1990s resulted in the implementation of the NPS to expand
the low pension coverage in India. Particularly for the countries vast and growing informal sector. The new
pension authority PFRDA Operationalised the voluntary DC Scheme in May 2009. It was assumed that the
coverage of NPS could only be increased if supply and demand match.

o Contribution Pension Schemes for the Poor : Issues and ways by D. Rajasekhar - The NPS has
evolved as credible individual account low cost, long term savings product. The passing of the PFRDA Bill
at the end of 2013 has empowered the PFRDA with the necessary statutory authority to supervise and
monitor the institutions of the NPS.

NPS Features

NPS is a dynamic scheme launched by the Government of India, to help all the citizens to plan their
future as per their convenience. Its voluntary, highly flexible, easily portable. safe, low in cost and helps in
achieving independence even after retirement.

Features :

1) Voluntary Scheme
It is a voluntary scheme open to every citizen of India between the age group of 18-65 year working in
the private / unorganized sector.

2) Flexibility
The scheme provides flexibility to the citizens to park their excess fund temporarily in the scheme
through the Tier II account.The scheme gives flexibility to the citizens to continue their account with as
low investment as Rs 500/- at one time and Rs 1000/- per annum.The scheme gives flexibility to select
the fund manager and monitor the performance.

3) Portability
The citizens may operate account from anywhere in India through vast networks of Point of Presence
(PoPs).

4) Independence
The scheme enables the citizens to be independent even after getting retirement.
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5) Safe Investment
A safe retirement fund-Introduced by the Government of India and regulated by Pension Fund
Regulatory & Development Authority.

6) Low cost scheme
One of the most important features of the product is that it can manage automated asset allocation for
each individual account separately by starting with a higher allocation to equities and gradually shifting
away to fixed income as one gets older.

NPS Architecture

National Pension System (NPS) is a pension cum investment scheme launched by Government of India
to provide old age security to citizens of India. It brings an attractive long-term saving avenue to effectively
plan your retirement through safe and regulated market basedreturn. The scheme is regulated by Pension Fund
Regulatory and development Authority (PFRDA). National Pension System Trust (NPST) established by
PFRDA is the registered owner of all assets under NPS.
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Merits and Demerits of NPS
e  Merits
Funds invested by the Able Fund Managers
Higher Returns
No restrictions towards the frequency of contributions
Low investment
Easy documentation
Wide coverage and bigger canvas
Regulations that safeguard the investments
Easy access
. Multiple Funds of NPS
10. A very cheap plan
11. Easy maintenance of the account
12. Option of Opening Multiple Accounts
13. Withdrawal Exemptions
14. Option to change the Fund Manager
¢ Demerits
1. Lesser benefits (for the Government Employees) than the earlier pension schemes.
Withdrawal limits
Taxation at the time of withdrawal
Account opening restrictions
No guaranteed return
Complexity towards choosing the Fund Manager
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Conclusion

NPS suits those who are looking to save for their retirement but are not very comfortable in making
investment decisions on their own. Investing towards retirement not only requires proper asset allocation as one
ages but also selecting the right schemes or products to invest in. Not everybody is in a position to cull out the
right investment options on a regular basis over 25-30 years of working life. In short, those who don't want to
actively manage their retirement portfolio of debt and equity, NPS is perhaps, the answers.
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Someone joining NPS at age 30 and investing for retirement for another 30 years with life expectancy

of, say 90, nearly six decades of active investments management is required. NPS helps make equity and debt
asset class available in one place with an option to switch between them with varying allocation.
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Abstract:

In these competitive world, productivity of the employees is crucial factor for the success of an organization.
Stress is inevitable part of our life due to workload, challenges, responsibilities & complexity. Right from birth till death,
an individual faces various stressful situations. Stress has become an issue of great concern & worry as it can have
damaging physiological & psychological effect on people working in organization/ institutes. An attempt has been made
through this research paper to know the reason of stress among lecturer & the ways/ techniques to cope with stress
generated at work place & its impact on them. The study also focuses on employee’s behavior and attitudes towards
productivity which gets affected due to stress in organization. The research method used is purely on secondary data
analysis by referring various research papers & journals of this nature, findings & suggestions are made based on
grounded theory approach.

Keywords: Stress, lecturer, causes & techniques, impact.
L. Introduction:

Educational institutions is a service providing organization and a like other organization it also became
one of the competitive field in India, which provides high quality education to students and at a same time
sustain in the market. In this technological revolution world education institution face challenges to teach
students with new techniques. As employees of educational institution become a part of various systems,
process and techniques which is complicated with this advance technologies and employees find it difficult to
cope up. Stress can be described as a feeling emotional, exhausted, demand for over work load, also has a huge
mental pressure, and physically overwhelmed. In this fast changing world it is bit difficult or impossible to live
without a stress. We can easily find out the effects of stress on both employers as well as on employees. The life
of people now a day is multidimensional and they have to face huge amount challenges in their daily routine
irrespective to study, work, family, peer pressure, daily target etc. It would be reaction for short time situation,
such as getting stuck in traffic or a long time situation such as stress due to spouse death or might be different
reasons due to health issues occurred. Stress can be seen at different level in the organization i.e. Individual,
Group, Organization which force employees to change the pattern of behavior.

II. Literature Review:

This study was on working women employees in the organization: He studied that working professional
women employees have more work related stress than the non-working or non-professional women employees.
(Tharakan 1992); Occupational stress is basically undertaken by him and his major focus on sources and
managing stress as well as relationship between stress and heart diseases.(Joseph Sharit). (Daniel Ganste)r and
john had done a research on stress which is more emphasized on those studies of work stress which affects the
health of employees in the organization. This all have witnessed has been seen through the occupational stress
which shows the difference in health and mortality that is bit difficult to explain by the other factor subjects to
different studies that demonstrate the work experience on psychological and emotional responses.
(Gardernersallie) had discussed the work stress and discussed on prospective teacher or individuals who want to
choose teaching as a profession or want to get into education system. His review was well known for
psychological distress of teachers and student with the practical experience. (Sharron SK Leung) This research
study undergone mental health, stress management behavior among the secondary school teachers who are
actively engaged in stress management behavior and who are not. (RavindraKaur) has undergone a study on
psycho-social problem of women teachers face problem in the institution. Institution should create good policy,
administration which would help women teachers feel caring and fairness. (Orpen) He compare the job stress of
college lecturer and nurses in which found that nurses has more job stress as compare to lecturers. (Rhylal and
Singh) has done a research among the three designation of college Assistant Professor, Associate Professor and
Professor; he reviled that assistant professor has more job stress than associate professor and professor.
(Gibbons) has carried out research in Ireland and England on stress faced among lecturer in the institution, he
found out that 70% lecturer in Ireland and 57.5 % lecturer in England have stress due to heavy workloads.

III. Objectives of the Study:
1. To study the reasons of job stress of lecturer in the colleges.
2. To study the impact of job stress on teachers performance.
3. To understand the symptoms of excess stress on teachers in colleges.
4. To suggest some successful implementation of coping mechanism of stress for teachers in colleges.
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IV. Limitation of the Study:
1. This research study is limited to self-financing course offered by Institute/Colleges.
2. This study is focusing on the work stress faced by the self-financing teachers in the Institute/Colleges.
3. We have not focused any other courses in which teachers feels stress during their working hours.
4. Due to time constraints and lot of paper work we have collected data from limited Institution.

V. Research Methodology:

The current study is based on both primary and secondary data. We have made questionnaire based on
work stress which was distributed in different Institute/Colleges. Secondly some data is collected from the
existing literature available on Internet, Reference books, Journals etc.

VI. Causes Of Stress:

Being unhappy in your job, Having a heavy workload or too much responsibility, Working long hours,
Having poor management, unclear expectations of your work, or no say in the decision-making process,
Working under dangerous conditions, Being insecure about your chance for advancement or risk of termination,
Having to give speeches in front of colleagues, Facing discrimination or harassment at work, especially if your
company isn't supportive, The death of a loved one, Divorce, Loss of a job, Increase in financial obligations,
Getting married, Moving to a new home, Chronic illness or injury, Emotional problems (depression, anxiety,
anger, grief, guilt, low self-esteem), Taking care of an elderly or sick family member, Traumatic event, such as
a natural disaster, theft, rape, or violence against you or a loved one.
Sometimes the stress comes from inside, rather than outside. You can stress yourself out just by worrying about
things. All of these factors can lead to stress:

1. Fear and uncertainty. When you regularly hear about the threat of terrorist attacks, global warming, and toxic
chemicals on the news, it can because you to feel stressed, especially because you feel like you have no control
over those events. And even though disasters are typically very rare events, their vivid coverage in the media may
make them seem as if they are more likely to occur than they really are. Fears can also hit closer to home, such as
being worried that you won't finish a project at work or won't have enough money to pay your bills this month.

2. Attitudes and perceptions. How you view the world or a particular situation can determine whether it causesstress.
For example, if your television set is stolen and you take the attitude, "It's OK, my insurance company will pay for
a new one," you'll be far less stressed than if you think, "My TV is gone and I'll never get it back! What if the
thieves come back to my house to steal again?" Similarly, people who feel like they're doing a good job at work
will be less stressed out by a big upcoming project than those who worry that they are incompetent

3. Unrealistic expectations. No one is perfect. If you expect to do everything right all the time, you're destined to feel
stressed when things don't go as expected.

4. Change. Any major life change can be stressful -- even a happy event like a wedding or a job promotion. More
unpleasant events, such as a divorce, major financial setback, or death in the family can be significant sources of
stress

5. Your stress level will differ based on your personality and how you respond to situations. Some people let
everything roll off their back. To them, work stresses and life stresses are just minor bumps in the road. Others
literally worry themselves sick.

VII. Impact of Stress on Performance:

1. Physical Problems: Physical problems create physical problems such as a headache, stomachache, heart
attack, allergies, and skin disorder and as a result production is hampered. This is one of the major impacts
of stress on employee performance.

2. Emotional Problems: Emotional problems may cause emotional problems like anxiety; fear; guilt,
depression, anger; panic, tension, and these problems directly impact on performance.

3. Absenteecism: Absenteeism stress increases high absenteeism of workers in the workplace and this cause
low performance.

4. Family Problems: Family problems create many family problems and this hampered their production
quality at their workplace.

5. Wastage of Time: When stress is too high workers requires the long time to accomplish their work and this
also lead to low performance.

6. Increased Cost of Production: When stress is too high, workers require too much time and as a result cost
of production is also increased.

7. Lack of Good Relationship between Labor and Management: When workers are in stress they become
frustrated regarding their way of life. As a result, there is a conflict existed between labor and top
management.

8. Lack of Commitment toward Work: Lack of commitment toward work also reduces workers commitment
toward their work. For this reason, lower productivity happens in the workplace.
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9. Low Quality of Products: When labors are in stress, they could not perform at their expected level and as a
result, their quality of production is decreased.

10. Employees could not perform at their expected level: Many times due to high stress, workers could not
perform at their expectation level. So low productivity happens and costs of production increases. Finally,
we can say that, although stress is the bad but moderate level of stress should prevail in any organization
for better production.
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TRTRISERITA I TaThay, FTAYL AT US UV FHeSAU TSGR 1 |ra arqgaRnaed Tgfaa
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O ST IICAT FAITOEIEAT TS0, G S IO AT, AT, [ &3, TR0T MeaT Ty, feteT,aget, 3g uatHy,
S ST ST Tehg shel SITATd

Il BT &I FTER STEAT a3 I TRTReR fiehe Sraeft Sard
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S EIEEICIR LIS NI R RS S RS e
R)eTTeaTHt Teca, 21 IeeTe g g-eny e e i st
3)ATE AT FORA TTer e s wate
¥ ) ST =T T, SRS, S a0

4)www.shodhganga.com
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o aeHe) S e AreE
(The Contribution of E-Commerce to the marketing system)
EUCTRUCIEE LY
TS formT
LIPENE RGN EHIEPINPRINEICI G

GRI (Abstract):-

SRR o5 YR STSIEEd ST Jad Bid T8, HIfed] o qaHT=T aroRes aX fodrear sraehrd
T ud gE e o1Te. et fafarer ema wfEdt TATHET AT HigET YHTOe E AT WA TE ATd dad g T
T IR

TR Tefeawamey I, SR, e, fom, <k, gemag wfed) aagmmen fowe a fawar e o,
AT Teeh &IATd HTfed! qaHTa SUanT feadi ey ared 3. = Tk HHT 70l fauue Syeeemed e gt
TAFHET AR [IZAT THIOMER &G 3R, AT 3-h T8 3HA, I T 3T AATMTET THIET BT, TEAT=AT HTesTd
U= S - e =T AT HIGAT SHITE Y& A TR, Q168 [Hu-TTe 3-hiHe AMeH AT fawamer
I T STRTST STRUATET ST SholclT 3TTE. ATETS § THALT T et gt STANT TN STl 3Te.
F&ITEHT (Introduction):-

TIEAT G foiu HeeaTed A Jed Foiel (Qgd 3d 3Ted. ST SHI97 e 9 "t
A WA ST ATTH v ewawed s6d 2id 3R, UTeeh &1 SIS TS 318 e ATeeh=T
AT Gfren 3 ATaETRishT Hhded TR, TTde Ush T Fev[ faruuHT=aT RN TEdt ShicteTal 813 T
ITfEeT AT AT $-ohTHE TGt SR STt 3R 3-hTHH Fob UTeehl =1 ST J] J = oy firesd
HTE. FEUF forTel I1Aeh & WIS dAHT= 7T TR 3T Feeed ST,

“3 T TRUIST HTUTh o § STASHT AU Shee o] o Tl Wi forsht ot e
- Ul AT (Definition):-

foame sae aRaiEs foue SeRdme Y fe TSden SHE ol YA | e
TUAZ T, -1 ST THIAYT BT, fqur syeedyes -ehiud gi I 9 Qo= frsht wigan ywmomer 2q
HTE. ITETISIA TRT MR UohT 20 Tk AIohE ST AT F5d i HeWT FTciet 3712, 3-h1HE & T HITUh §THE EIX
R J W= el fershier AT ek TG ST AT TSGR S 7 SR 98 9 G g el oqegr quf
BT, I TTEehT T ] fohall ST STIOT STera skt =T 31Tk ST G STH BI ST,

3-hIE FEUISI HIVTEHTAT ORI o ST HadH (AfRTE Hohd TaTae o foham o=t @dl-fashl
L0 o=l RTTE 0T ST 0] o FTGeRTT SR el ] o Sl < LeIaT 0 B,

3HY T FIUH GEIA $ee g Hafeld BV STl W e Ugd WA AT Igd=n
TN e I Hare GE-oshl  foRad e el ST, @ITes AT ARAT ST HEq ol
3TTR Sh HE =T SATEAT ST TR sheled T STTRd AT ie] hTal S TSI e

1. “E-commerce Technologies are designed to replace traditional paper based work with faster more

reliable efficient communication between computers”. Prashant Jain.

2. “RUfEh FHRTETER TG AT HIVERAT GERAT S foramee 3 shrfem gaveed a8 JRed

FOTETST HHTOT heledT SATRRESATE $-h 10 d AT 1 FurdTa . Ja i

3. “3-hHE TRUIST WV o 3 AT ATl o] o Wi =i Gdl-fershi o, mnfieeft <or, sifeara s, emmeer
01 3 2oy, forsTeh uraat STIfor I & T f feifid forwdier sivem st (R B

4. % GaT=EE-foshl, SR foweres Rl FeTETd! G0 F § SHeaT ST S fIaur Saeerd
U TEUISIE §-h1HE TR,
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5. 30 fafoy Ires 318 T&d Ad i IR J%q a1 Ha<t TET-Isht oS TRaieh Tgdir
ST T AT 3T e TATHTT AIERAT d IV § S 3-Hel AT START hieed SAER YU hul TSt
S e,
$-3mU AT (Features of E- Commerce):-
3T B Foiu JoTTelid et ST e ST AT TS o SHeERITeh, ATee ,3cq1ae o [olshedTell 3t
AT STt TR, AT THE SRS v & Uad arell 7w swg st forfea o1, anfyrem e gecaq ot
AT qR SO AT Act .
1. 3T & ATfSdT TAFHIE ST frqur Jomedt o1,
2. 3 JUIEHES B2B, B2C, C2C,B2G,G2B. G2C 1 fafaer ggdi=n axmesT grar.
3. 3 SITH JUITCHHE ST STSTRIA {oreR s fohAd i shefl STTd. @S fRad e qwhred feqaaa Arer.
4. 3-H1AE AL T F HATH G OIS 3T T ITEATA. TIeh! AT T eI LT Adl.
5. 3-hT9H JOTTCAId FTEeRTT ST g Sed ae T YT shidT I,
6. 3-HAHHE FTSTRI I R @ (I AITH HT ST, IR SCATET) AT TawaTd AArTal.
7. 3-h10H T TTEehTT IaT T ITH I 376, T3 UTaehi =T ST 1h @ hvaTeil T T,
8. 3-ahTHH TG S o Sar =it formei=! SMe deehies I G sifeRTTER LT Ad.
9. S-HIHHTE T F YT fershieTet 3Ties fehalm afteramelt Tt Fed. T o & HaTaTast 45 3180 STawF IR,
10. 3-hTHE YU HES e SRR UE T8I 1Id ST, T cs SURT g™ ard &l
11. 3-1H4 o T A RTEI TE0rS! TTeehT T §a JLEvi el 8.
12. 31w YUTelgR FHid st Jo3d 3o asToa o d ST JTH BId STHAT. A oS 3T Jurei=r foedr & foem g
AT,
13. 3-hTHE AL ST R AT I AT 6 § S T JaHTgeal aTIX kel ST, FU[ TTEehT =T Hal - q AT Hifed!
.
14. $-hTHE G AT forshrame =ITerr e &1,
15. 3-h1HH YT es SHaEmT= THE Ie¥ (HE0d 6! fHesdur, AN foedr 0, TTaciichsh a0 seamd) ot
g
e o faferer AT S-Rive Jurefi=h ST a1 ARTEATH ST, SATIRT ,IcTEH, ATeh SATGHE AT
TUTTEA= SRR feadifaad aTed o112, & AT YUreti= SToR =T €& o JTed T8, Feu[d foaque
FTEITE 3-HHY o Hecd dTed T,
e faque SaedieT IR H(Contribution of E-Commerce to the marketing system ):- STRATd 3-
I GEATT STTThIRTT TR T ST ST, CTesieR AT STtz ISt it gree s
T Tt IUTTS AT TR, TS e FTeR 3-sihT HThd Bl AT TS IcA-Td a16 STt
TR, ARAT=AT Il forehmarTd $-niaed ANTe @refier sITsit a6 TS T IS,
1. 3-hTHE Yoo TRATI IS IcATGTH STRTIeR STSTRUS 3UTTodl e ST A Sl HRTOf ST i Srek
BT IR,
2. T 2002 HE $-hHE=AT TOMEEN 10000 1T TR SATeTe Sef! 2.
3. 3- e G5 S sifeh, St mE-2fohmshfee e mft oraet seme siTefi=m SughT HigaT JHTuTeR 8 1.
4. 3-HTHE JUCAHEY Jedeh SR =T foraT Sraar Strar. aivoret fom sraremermen foskre o foram smetetr o1,
5. STTTfdeh TER § T AT < S &A1 38T hiet 21l RT2005 HEA J1E B 35 Fhiet Y&l ST girerel
.
6. TRATA 1998 HEY A ATIUMAT= TE&AT T It 70 ATG Bl X 2001 HEY 3 hIeF 50 A &It T
TEAT 10 HITYET ST AT § AT STANT I 3T,
7. 3310 JOTCAHE ORISR SIVaTe STRIAT T8 T §-oh 0 Sloal aHEdId 31T,
8. $-ehTHH e THAT=AT STk IeqT aTE BT fawa 3.
9. 3-hTHE JUTTCTTHes 3Teh TehTCel USHTIX F-HTOT STeTel ST h1e! SHTITASRISFTRICT HTeT SEe 311,
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10. HISTSH, §THLT oIl JeraTSeH e 3-h HE HITed! G-I ATeehT Tad qrareid 3Te. es &l Surelt
forerfera gia o1t
T fafoy seiaed 3@ T&d Ad H R 2 O Faed=T W@ STUR T AT T EN
forqure <= STfelen Reerdfi=m & TSR foke SivaTd ar JoTTel=! Hewq U ANeH 3Te. F wiosand faewfaa
[EREER ISR G DU R G

fr=#¥. (conclusion ):-

T eIt $-shTae & U JuTTelt STgT wfersnd 1 yurefiar faard wee T T SR 3T,
TR $-h T forshTel SHUuaTHTS! hTet T SRICT =i STIaverehd T8, R0l YRAT Wielsel TR = 6 TS
I AT HIFHTER SRATd ST §etea aTaX shefl STal. T & hiad Yorell ae arftd gisa
TSRS ST SSUS |e AT WERTETE! oAt 21 AT JUITel=n {0 sy o1, $-shimd
AT o5 S TohtT &= F T &rsren foehme St qae TeviieHTe ool STTavaTe Hed eee.

LECEE
1. 31 Jalded — TH.UH. Fictd
2. 3-HIE VAT - AT HSUrEE.
3. T e — €. UcRuiiesht STTOT S, WTaT 3
4. 3TATHHT - YT NS
5. 3-hmE= UG ThaT— T, foremer wie
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Abstract:

This research papers aims to collect the impact of recent Government’s Social, Economic and fiscal polices on
Indian economy. In the last more than five years, since the National Democratic Alliance came in to power with huge
mandate under the leadership of PM Narendra Modi, it seems that the Government has implemented so many policies and
several schemes. In this paper the researcher has highlights and measure the impact of these social, economic and fiscal

policies on Indian economy.
Keywords: GST, Bank Recapitalization, Privatization,CAA, CAB & NRC

Introduction:

With the huge expectations the people from India give the huge mandate to the PM Modi. But since the
PM Modi came into to the power, the government tries to implement so many policies to change the India.
Especially the government focuses on the corruption and tries to stop the corruption at certain level and it also
seen that the govt. has succeed to overcome the corruption at some what level.But on the serious note it has
been observed that while implementing these policies the govt. also came into to several controversies. There
were several issues happens in our country since 2014. Some of the highlighted policies and issues are Make in
India, Startup India, Mudra Loan, Demonetization, Rafale deal controversy (Anil Ambani), Punjab National
Bank Scam (Nirav Modi, Amit Modi, Nishal Modi and Mehul Choksi), Kingfishar Scam (Vijay Mallya), Triple
Talaq Bill, Nirbhay rape and murder case in New Delhi, Kopardi rape and murder case, Dabholkar-Pansare-
Kalburgi-Lankesh murder case, Justice Loya murder case, Kathua rape case, Sucide of Rohit Vemula, Swami
Chinmayanand rape case, Hyderabad rape and murder case, JNU attacks on Kanhaiya Kumar and Aishe Gosh,
Jamia Milia Islamia attacks of Police on students, implementation of CAA, CAB and NRC, etc.

So the question should be arises in the sensitive minds of Indian people that whether we live in the
country of Gautam Baudha who give the message of peace to the whole world? whether we live the country of
Mahatama Gandhi who taught us the lesson of non-violence?, whether we live in the country of Dr. B. R.
Ambedkar who taught us to raise the voice against the disgrace and anarchy in the society? Whether we live in
the country of Chhatrapati Shivaji Maharaja who taught us to fight against the political disgrace and anarchy?
Finally the questions arise in the minds of everyone that what the hell is happening in our country.

Certainly, good economics does pay in the long run. Most importantly, the Narendra Modi-led National
Democratic Alliance government made an earnest attempt to bring greater transparency in implementation of
government schemes in the last 5 years. As the year draws to a close, the moot question is, how will the
economy perform in upcoming days?

Objective of the Paper:
1) To study and understand the various policies of Government
2) To analyses the impact of government policies

Research Methodology:

This is the descriptive study of the topic. This paper is based on secondary data published in books,
journals, newspapers, news channels, etc. The try has been made to measure the impact of the polices across the
India hence the research area is whole India. Most of the policies has been criticized in this paper in general and
few of them criticized in particular like demonetization, GST, Rera, Bank recapitalization and Air India
Privatization.

Prime Minister Narendra Modi promised many radical structural economic reforms including ease of
doing business, inflation control, fiscal deficit, job creation and revival of manufacturing sector - that seems to
have been delivered with the exception of job creation on which India has, so far, failed to perform as expected.

India has begun work on an $87 billion scheme to connect some of the country’s biggest rivers as Prime
Minister Narendra Modi bets on the ambitious project to end deadly floods and droughts. The Modi-led
government is touting the linking of rivers as a panacea to the floods and droughts that plague India every year,
killing hundreds of poor people and withering crops.

Many analysts say the year started with the economy reeling under demonetization, hitting small
businesses, besides bringing down infrastructure, including real estate, to its knees. While Modi’s drive to
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unearth unaccounted wealth did not deliver the desired result, it hurt consumer demand in a country where most
people are paid in, and buy what they need with, cash.

India’s economy lost further steam in the quarter to June as growth slid to 5.7 per cent, its lowest level in
more than three years. India's economy rebounded from a three-year low to grow at 6.3 per cent in the three
months ended September 30. "The impact of the demonetisation and the GST is well behind us," finance
minister Arun Jaitley had said after the numbers were announced.

1) GST: One nation one tax rate

The launch of a new nationwide Goods and Services Tax (GST) in July transformed India’s 29 states into
one market with one tax rate. Last month, the GST Council slashed rates across the board, including for a range of
daily items of consumption, relaxed penalties and tweaked rules to make it easier for businesses, especially small and
medium enterprises, to comply. All goods and services are taxed at one of five rates: 28 per cent, 18 per cent, 12 per
cent, 5 per cent or zero.

Prime Minister Modi exuded confidence that India's ranking on the World Bank’s ease-of-doing-
business scale will further improve next year when the impact of the GST is taken into account. Modi pointed out
that India has jumped 42 places in three years to break into top 100 countries in the ranking.

Prime Minister Modi exuded confidence that India's ranking on the World Bank’s ease-of-doing-
business scale will further improve next year when the impact of the GST is taken into account. Modi pointed out
that India has jumped 42 places in three years to break into top 100 countries in the ranking.

2) Bank recapitalisation

Last month, the government had unveiled a massive Rs 2.11-lakh crore two-year road map to strengthen
NPA-hit public sector banks (PSBs), which includes recapitalisation bonds, budgetary support and equity dilution. In
the last three-and-a-half years, the government has pumped in more than Rs 51,000 crore capital in public sector
banks.

Exhorting state-owned lenders to go in for reforms, financial services secretary Rajiv Kumar had said the
banks were not going to get easy money as part of the Rs 2.11-lakh crore recapitalisation plan of the government.

The finance ministry has urged PSU banks to improve their performance, resolve stressed assets and lower
their dependence on the government for capital. Gross NPAs in public sector banks rose from 5.43 per cent (Rs
2,78,466 crore) in March 2015 to 13.69 per cent (Rs 7,33,137 crore) as of June 2017.

3) Air India privatisation

In June, the government formally approved the privatisation of national airline Air India Ltd and five of its
subsidiaries. Air India is surviving on taxpayers’ money under the bailout package extended by the previous UPA
government in 2012.

Air India was promised Rs 50,000 crore in equity infusion until 2032 by the erstwhile UPA dispensation to
bail out the airline, which is burdened with accumulated losses and debt to the tune of over Rs 52,000 crore. Of this,
it has already received Rs 24,000 crore but the government is unlikely to infuse capital into the carrier any more
following the divestment decision.

4) Rera & affordable housing

As a landmark year for the real estate industry draws to a close, it’s time to review the major events of 2017

for Indian real estate and look at some upcoming trends in 2018.
For the real estate industry, 2017 was a watershed year, with the roll-out of game-changing policies such
as GST and RERA. Demonetization’s impact started to taper off slightly, while real estate investment trusts (REITs)
did not take off this year as expected. Affordable housing came out of the shadows and affordably-priced units have
been selling like hot cakes in most cities.

REITs are set to provide investment opportunities to smaller investors next year. India’s real estate markets
are poised for growth in the medium-to-long term on the back of higher transparency and further consolidation.
India’s Tier 1 cities are expected to move up from their current 36th rank in JLL’s 2018 Global Real Estate
Transparency Index (GRETI) on the back of continued improvements in structural reforms, implementation of
RERA and GST aimed at making India a modern economy.

5) Crackdown on shell firms

Intensifying its crackdown on black money, the government has collated information about 5,800 shell
companies whose near zero-balance accounts saw nearly Rs 4,574 crore of deposits post note ban and Rs 4,552 crore
withdrawal thereafter.

"Vital information has been received from 13 banks regarding the bank account operations and post-
demonetisation transactions of some of the 2,09,032 suspicious companies that had been struck off the Register of
Companies earlier this year," the government said in a statement.

A United Nations report has said that The Indian economy will grow at 7.2 per cent in 2018 and accelerate to 7.4 per
cent in the following year as a result of robust private consumption, public investment and structural reforms, but it
still faces the risk of sudden capital withdrawal on account of monetary policy normalization in developed countries.
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Conclusion:

As of now India is going through the big bad patch. The ruling party is diverting the minds of Indian
people from their real problem like unemployment, decreased GDP, basic facilities to grow the business,
educational upliftment, health facility, women security and empowerment, mob lynching, etc. In order to
overcome this problem there is a need of social and political reforms.
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o2t frarft deare gfeeesT

M.Com. M.Phil G.D.C. & A. Ph.D.

TSI hictsT, TSR

WEATAT :-
STATCITEhISRYUT &1 HYUT ST Uehel STSTRUS 10T SFR0TRT Tt SITciieh STeare T sHuTRy 379l Wshidm 3T
1, AT TSI Tk STl STIaRe & STl STeieaaerett Siee STId. e HIVTTRT STCer SeaTEId a¥ ST hidet
fashiaTel 3uetey BiaT.

TorameaT STeRTeaT JaTeTd STATAThRUT &t HehedT STATd ST, deshTell SRdTe Taser . sl FRiaera a=r 1991
T AT Mg ROl AR Fell F TRAT SRR, ITRIEH0T & WSTIHTE IR g AnTe!. e SR
NAHTIE 7 TBUT F ol G HSTeAl. 3N HeheTd SR USvaTdel YRAM STieh SR gaeAr (WTO) =
FARER TERT el IT T T Asha=an RahRuanges dl. e, AR, Sol, o H9ua, TBU-50 & Tersqd
foren el T SIS TR A J AT SRl At TRA™ TRV Tl STRehiehoies qRa
TSI U HIST 98 5 3Tel A U IRAIT A Tafore TG g FHIvIER 3 foee ag

3.
e Sfqe :-
1) SITAThISRRUTHTR 3ATeeh faTeitet SRATE SR ST,
2) TR e SAEHTd Yersdl Haelih ST
HINEAT TR :-
1)  STTCHeRTRYUTGS Ucdish STITeh &1 Foa- csiFIER S8el gid 7.
2)  SITChTeRRUTYS MRATAC ST &1 foshdia g 3.
HITe qead :-

T TN AT fel1a Tegel I Wi SR hefl 377, T SMEHTaIS! elieh et adH U, $eX-e aae
STATEeh IR OTIER It ATHTeh SeaTaT STSIAUT SATCAT. AT TMEFTAIST SuiTcHeh S9ie Tescl FHaseiet! 3.

HITYATAT WATeT o -
1) STTAeRIROTHER 3o &1 S5l SiTel. TR A1 ST SATTdeh Srere 31erd HudTd TTel.
NI bl SAGHTT AN fSemes :-

XA ST ok, TR A0 3707 TIeRT g Foe=si Faehd o TR AL G, e ara
31T &ATdTet ATTerTeEdT Hearadd iy 3Tearel Uies Siawd. TaIsR TeHid S T[aau]s AR ae] ATEed
foTg Bt ST, @M YRAT ST FSSTie fhar STedaTeTH et T g STeieeR Heshi e Weearel HEl STE.
ST R Tl S IeTHeTeT Uit e el SR Y5 e ST a7 TeNe-THed Juard I 3.

T 2018 TS ST Stk ST G FeeTeRmaed = 2017-18 =1 7t 130 =7 shiehrere .9, o
2018 3ra¥ 100 =7 SHHiHER Uewel. 999 feder 2019 st qRam™ @ 190 e 77 = sFHiweER o, 9
Sitehicg I SHedT AT FSeriehret T Shefl. a1 shHaridier Seme & qeer 10 Suseishrean STeRmeR fHfewd
FHIUATT A

1) 9 e SaSTATIR! U, o5, T ST T i

2) SR URE UT 0T O TS STEvATaie! kAT, des ST @

3) SRR T ST MR, SERIGIe! HEHEEd! SISt STSUarTS! STEvaeh Uisha, dos 3707 T,

4) I RN 0T, e LTeR HIAHTT TS0l ShUaTdTa! Uisha aies 31T fehr.

5) sl IURON, HESIR FFhia eI, ol Alfed! (HaeTiehre S,

6) STCIHEATE TAUHERIT TN, HIEeeAT HehelehuTTel WHTOT, HeTeTehoRIcl STRETATcaTe THTOT STTUT SHTEReR S
SIIFR.

7) T WROY, T HIE AT, A SR Ned TR FRUATIE ANUIRT ofes TETHeR 3TIfUT TehvT TTeiol ot 3
AT THRH THTOT.

8) HMHIR =R, AT 3T0T ST SHUATHIS! STEveh SEAuaT, T 37T 9.

9) FIRTET AT, ol TR STHASSISVIITS UTshaT S 3T0T W

10 TRETERER 3UR AT, KaTSER! SRR FRACHR! Sad a3 T 37T srgeird 71T (%).
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after ST TaTad WA SR -

1))
2)
3)
4)
5)

6)

7)

8)

et

IRATT FHTIR SR, Seehr WA W 01, 3iST SIvll, et SURUT o e gE 0! A7 JUFHSeIehicer
3o MRS THUT HHARI Jeo T U T 3Tl .
ST FHRAT U 0T FHeriepmed 181 s 52 =1 shuiehter @ TR AR 146 967 42 =37 ShHiheR
3T S SEEE /IS WA geraT 3Tett 372
TS wTiehTaeY ety QRO Seifemm==r ufeen 10 Seme TRAM ol =1 st @ et oTe.
et Ao (166 &% 154), & wwor (119 &% 121) anfor fareaker sueaemr (103 ae= 108)
SIS TAGUIRERIT TR0 (4 % 7) A1 TASeTiehTed STeelt Sett 31
TR LeaTell [TER
Il RIS T TieHTe JUATHeel Sea hANRIGISET T I el [WEhR ST ghedr a
g ST ATIFHOTH AT T TR, AISoN ST a1y Zatg-el HiHar HRom=ar S To-qe
TS AT 81 bR S0 HesTel 378, a1 Wehedrd | FTiere qreeiereotia Sl ffadt svamg amers
TR ST TAeh AT HRTEI0T 337 ASTIRMTHART SUTR 37, AT Fehoarea 3RS RATd(el argseeit
et TeTe Higa YHToTd S &R 37%.
SN I TS HACTATAT, ST HR0T o UiedTe faumSiad & ST ehior i shid.
SR 30T forehramerel e g uRedshe @ 2002 qrge Jefevard Jui=ar Taevys Wedre- T Qe
FRISHH ST BT JREHR SUATT Al eV TIcTe ST F el SPCiel SRR e SaTeiel et
FHHANRIATS! 8T TR U1 Fal.

Chart No. 1 :-
TomTfen hetTae atereh ferhramen sX (%)
ot o gewR 2015 7.4%
iR o feder 2015 | 7.3%
STHeERT o 7 2016 7.9%
T o S 2016 7.1%
et o geer 2016 7.3%
affreieR o fedar2016 | 7.0%
SRt o 7 2017 5.7%
et o weer 2017 6.3%
R o feger2017 | 7.2%
STHERT o | 2018 7.7%

ufrer o s 2018 8.2%

Y 1~ TR TFe .

STATATRIERUTHTY. HRATE W STear ST fSg 30 3. TRaAra forga STeleaeeeT S S8 STt qomd

AT fereRdie BIUTRY STeraRe oTE. 3k Tare el GST 3 Ueh 397 Ush S Ueh SISTRUS TR0 heft 378, s
TET ETETA, T FUATT 3ot 3T 2018 =21 STdTen Siehea STealella STuea S STeeee] el I G
HETEAT SHHIHTER TEwell 3TR.

ST :-

34TC;R1T I AT [ =T HeMeR o Hdell TH ai] heal doll™ aied &Y, STHREh-T It

TS SATARIES ST T 707 SI0TRT STTelieh TTdestaRet 3o 1Tereh IR, STem Heehio] SR =T wenfye
0T FETT 3T, & Heh S Tehrd TER Toiid TRomms o ST

TN :-
1) wreraar saaEas 05 fedsr 2018

2) w= fedn Sie wm
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Prof. Annasaheb B Wasekar
Assi. Professor, Department of Economics
Tulabhavani Mahavidhyalaya Tuljapur.

Abstract :

In today’s scenario e-Marketing is playing important role in the global market, it helps in selling of goods and
services using digital technologies’-Marketing itself has some positive as well as negative aspects the paper focuses all
that aspects which relates to e-Market in modern marketing world. E- Marketing consists some online components like
Banner Advertising, Email Marketing, Blogs,web widgets, Social Networking, Offline Activation. The paper discusses the
Strength Weakness opportunities & Threats of e-marketing in India.

KEYWORDS: e-Marketing, World Wide Web, Internet INTRODUCATION:

In the early stage of marketing it was based on barter system where marketing was carried on the basis
of exchange of goods in lieu of certain goods.The mode of marketing has greater impact of change in our
systems and technology. Day by day the Methods of marketing are changed and in that sense e- Marketing is
the newest or latest method of a market. Thus, we have always revised our ways of marketing adopting the
modern means to make it more dynamic and profit maximizing with time. The words like AMAZON,
FLIPKART, SNAPDEAL, EKART are very near to us which relates to e-Marketing.

e-Marketing Concept

E-Marketing or electronic marketing refers to the application of marketing principles and techniques via
electronic media and more specifically the Internet. The terms e-marketing, Internet marketing, and online
marketing are frequently interchanged and can often be considered synonymous.

e- Marketing includes all the activities a business conducts with the help of the worldwide web
(WWW) with the aim of attracting new business, retaining current business and developing its brand identity.

Objectives Ofthe Study-
1. To examine the strength &opportunities that e marketing will bring for marketing in India.
2. To examine weaknesses & threats of e-Marketing in India

Significance Of The Study
1. To understand the concept of e-marketing.
2. To study the positive as well as negative side of the e-Marketing concept.
Methodology
The study is descriptive in nature. Secondary dataused for this present study through variouspublished
sources from online and offline.

SWOT Analysis
STRENGTHS of an e-Marketing in India

1. Access to Data-A website allows a company to gain a clear perspective on who their target market is, what they buy,
where they live, and other pertinent information that can help in gaining new leads and appealing to existing
customers. It is easy for companies to tell if a marketing campaign is working, allowing them to adapt and change
strategies as necessary

2. Broad & Global Reach- brand reach over to wide prospects base, and with internet marketing, businesses are
accessible to millions of online clients.

3. 24/7 Brand Optimization- With advantages of internet marketing, you are not restrained with opening hours, nor are
you need to consider extra payment for your staffs. Provincial or universal time variety does not influence the
accessibility or reachability of your internet marketing campaigns

4. Cost & Time Effective- Traditional advertisements may keep running for a brief span, an optimized internet
marketing campaign can ensure long-term successful results.

5. Helps in Follow up & After sale services- Online marketing is the procurement and arrangement of instant responses
to queries and doubts related to products and services that help in ensuring better services and ultimately optimizes
branding.

Reduction in costs through automation and use of electronic media
Faster response to both marketers and the end user

Increased ability to measure and collect data

. Opens the possibility to a market of one through personalization
10. Boundless universal accessibility

© 0N o
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WEAKNESSESof an e-Marketing in India
1.High Expectations

If your company’s online marketing campaign has already been done better, it may end up hurting business.
Today’s web users are constantly bombarded with new content, so standing out from the rest can be a challenge. The clear
workaround is to produce exceptional content. If you don’t feel comfortable creating quality content, you may want to hire
a digital marketing firm.
2.Customer Skepticism

Although the Internet is a fantastic tool for legitimate companies, it is also a breeding ground for nefarious
business practices, as well as outright scams. Plenty of people out there are still hesitant to pay online, regardless of how
secure your website may be. It is important that your company goes to great lengths to preserve a sterling reputation, and
getting accredited by respected organizations like the BBB goes a long way.
3.No Try Before You Buy

Selling a product online can be challenging using just words, pictures, and video. Even the most detailed listings
simply can’t compare to being able to hold the item for sale before purchasing it. This is also true when selling a service —
speaking with someone face-to-face tends to yield better results.
4.Dependability on technology
5.Security, privacy issues
6.Maintenance costs due to a constantly evolving environment
7.Higher transparency of pricing and increased price competition
8.Worldwide competition through globalisation

Opportunities Of An E-Marketing In India

1. Lower Operation Cost-
You can advertise more cheaply than you can with more traditional methods of advertising, such as television, full
page ads in the newspaper and directories. For example, you can get a free listing in manyonline business
directories. You can contact your customers more than you normally would and contact is more affordable than
methods, like sending mail, printing brochures, and paying for postal costs. For example, an email message is more
cost effective than sending thousands of direct mail pieces with savings in postage, paper and printing.

2. Tracking Results-
Another advantage of online marketing is that you can track the results of your advertising and that willbe illustrated
in detailed graphics that willgive you traffic growth, leads and sales conversions from your marketing search
campaigns. Using free traffic tracking analysis tools like Google Analytics can help you easily track how your
advertising translates into traffic.

3. Global Marketing-
Millions of viewers and reach large targeted audiences. This can take your advertising message beyond the scope of
your geography and offers the means and ease for people to buy from you around the globe.online marketing has the
advantage of selling to customers 24 hours a day, 7 days a week, and from all over the country.

4. Reach-
By marketing on the Internet we overcome barriers of distance. We can sell goods in any part of the countrywithout
setting up localoutlets, widening the target market also build an export business without opening a network of
distributors in different countries. However, if you want to sell internationally, you should use localization services
to ensure that your products are suitable for local markets and comply with localbusiness regulations. Localization
services include translation and product modification to reflect local market differences

5. Personalization-
Internet marketing enables you to personalize offers to customers by building a profile of their purchasing history
and preferences. By tracking the web pages and product information that prospects visit, you can make targeted
offers that reflect their interests. The information available from tracking website visits also provides data for
planning cross-selling campaigns so that you can increase the value of sales by customer

6. Relationships-
The Internet provides an important platformfor building relationships with customers and increasing customer
retention levels. When a customer has purchased a product from your online store, you can begin the relationship by
sending a follow-up email to confirm the transaction and thank the customer. Emailing customers regularly with
special, personalized offers helps to maintain the relationship. You can also invite customers to submit product
reviews on your website, helping to build a sense of community.

7.Social-
Internet marketing enables you to take advantage of the growing importance of social media. An article on the
Harvard Business SchoolExecutive Education website highlighted the link between social networking and online
revenue growth. According to the article, a group of consumers that responded most strongly to the influence of
social networks generated increased sales of around 5 percent. You can take advantage of this type of influence by
incorporating social networking tools in your Internet marketing campaigns.
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Threatsof An E-Marketing In India
1.Problems with the payment system

People in India are not used to the online shopping system and moreover the online payment system through the
credit card is also totally alien to them. Most of themdo not avail of the transaction facilities offered by the credit cards.
They are also dubious regarding the online payment system through the credit cards. Hence different payment options
should be made available to them like the credit card, cash on delivery and net banking to give them further assurance.
2.Problems With Shipping:-

The customers using the online shopping channel should be assured that the products that they have ordered
would reach them in due time. For this the retail companies have resorted to private guaranteed courier services as
compared to postal services.
3.0ffline Presence:-

The customers should be assured that the online retailers are not only available online but offline as well. This
gives them the psychological comfort that these companies can be relied upon.
4.Products Offered At Discounted Rates :-

The online retailers save on the cost of building and employee salaries. Some part of this benefit should also be
enjoyed by the online customers by a reduction in the price of the product. The customers should be conveyed this message
that they are getting the products at a discounted price.
5.Language Problem:-

Most internet retail shops use English as their mode of communication. English may not be comprehensible to the
majority of the Indian population to increase the customer base, content in the online retail shops should be provided in
local language.

Conclusion:

This paper emphasis on new age changes related to marketing. Important thing about e-Marketing is
that everyone has the same opportunities. Whether you are a brand new one-person start-up or a massive
billion-dollar corporation, all people and companies have access to the sameexact.it does not require visibility
and coordination between retailersandmanufacturers If you strive for excellence and expansion e-Marketing can
work for you. Besides many loopholes e-Marketing can’t be replaceable with anyother thing.
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A Study On Problems Of Public Sector Banks In India

Dr. Jotiram S. Ghadage

Abstract :

The banking industry in India has a huge canvas of history, which covers the traditional banking practices from
the time of Britishers to the reforms period, nationalization to privatization of banks and now increasing numbers of
foreign banks in India. Therefore, Banking in India has been through a long journey. Banking industry in India has also
achieved a new height with the changing times. The use of technology has brought a revolution in the working style of the
banks. Nevertheless, the fundamental aspects of banking i.e. trust and the confidence of the people on the institution
remain the same. The majority of the banks are still successful in keeping with the confidence of the shareholders as well
as other stakeholders. However, with the changing dynamics of banking business brings new kind of risk exposure. There
are mainly three types of Banks, which are Private, Public and Cooperative. In this paper studied of Public sector Banks
only. Public sector banks are dominant player which have important role in growth of Indian economy. The Present
research paper aimed to examine the what are the challenges before Public sector Banks and suggest solutions for these
banks in India. This study is primarily based on secondary data In this paper an attempt has been made to identify the
general sentiments, challenges and opportunities for the Indian Banking Industry. This article is divided in three parts.
First part includes the introduction and general scenario of Indian banking industry. The second part discusses the various
challenges faced by Indian Public sector banking industry. Third part concludes that urgent emphasis is required on the
Indian banking product and marketing strategies in order to get sustainable competitive edge over the intense competition
from national and global banks. This article is a small seed to existing branch of knowledge in banking industry and is
useful for bankers, strategist, policy makers and researchers.

Keywords: Public Sector banks, Problems, Profitability, Solutions, India
Introduction:

The banking sector of India consists of public sector banks, private sector banks, co-operative banks
and foreign banks. But among these four types public sector banks still dominate the banking industry, with
approximate 82% of the market share in total deposit and advances of the industry. The public sector banks play
a crucial role in the Indian economy, by contributing directly to the GDP, and mobilizing savings and
channelizing investments. A Public Sector bank is one in which, the Government of India holds a majority
stake. It is as good as the government running the bank. Since the public decide on who runs the government,
these banks that are fully/partially owned by the government are called public sector banks. Public Sector bank
means any Government Sector Bank that goes public means that issues it share to general public. It also has a
greater share of government (more than 50%) so that the main motto of social welfare other than Maximizing
Profit remains. The driving force of Indian Economy is Banking Sector. This sector is strictly regulated
by Reserve Bank of India. The Government of India is introducing reforms to make Banking Sector better. In
India, Public Sector Banks own almost 80% of market share. But today this types of banks are facing various
problems. So, by the government has taken decision to merge some banks which are going under bad financial
condition. In India, there are about 12 Public Sector Banks (post merger announced by Mrs. Nirmala Sitaraman,
Finance Minister of India).

Review of Literature:

This survey has conducted a study on the existing papers, articles, journals, and reports provided by
different authors, groups and committees from time to time
1.Dutta. A (2014): This paper studied the growth of NPA in the public and private sector banks in India and
analyzed sector wise non-performing assets of the commercial banks. For the purpose of the study data has been
collected from secondary sources such as report on Trend and Progress of Banking in India, RBI, Report on
Currency and Finance, RBI Economic Surveys of India.
2. Kamra, S. D. (2013): This paper analyses the position of NPAs in the selected nationalized banks namely
State Bank of India (SBI), Punjab National Bank (PNB) and Central Bank of India (CBI). It also focuses on the
policies pursued by the banks to manage the NPAs and suggests a strategy for the speedy recovery of NPAs.
3. Arora, N., Ostwal, N. (2014): The present paper analyses the classification and comparison of loan assets of
public and private sector banks. The study concluded that NPAs are still a threat for the banks and financial
institutions and public sector banks have higher level of NPAs in comparison to Private sector banks.

From the above literature review it was found that no study has been problems of public sector Banks.

So in this article researcher has been studied the various problems of public sector banks in India.

Objectives of the Study:
1. To find the problems of Public sector Banks.
2. To suggest solution on various problems for Public sector Banks.

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 102 |




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

Research Methodology:

The present study is done on the public sector banks in India. The scope of the study is on Public sector
banks only. The present study is secondary data based collected from various journals, reports of RBI and
annual reports of banks.

Problems Faced by Public sector Banking:

Developing countries like India, still has a huge number of people who do not have access to banking
services due to scattered and fragmented locations. But if we talk about those people who are availing banking
services, their expectations are raising as the level of services are increasing due to the emergence of
information technology and competition. Now the existing situations have created various challenges for Public
sector Banks. The major problems which Indian public sector banks facing today are as follows:

1. Non-Performing Assets:

The banks at present do not have any machinery to ensure that their loans and advances are, in fact,
going into productive use in the larger public in—terest. Due to a high proportion of non-performing assets or
outstanding due to banks from borrowers they are incurring huge losses. The Standing Committee on Finance
(Chair: M. Veerappa Moily) The Committee noted that the problem of high loan write-offs and NPAs,
combined with low asset growth, is more severe for public sector banks (PSBs) than private banks. However, it
stated that once most of the larger NPAs get resolved as per the Insolvency and Bankruptcy Code or other
mechanisms, the situation will become better for PSBs. In this regard, the Committee observed that the present
crisis is transient and should not warrant privatization of public sector banks.

2. Competition from new Banks:

The present era of competition has witnessed various large multinational banks like American Bank,
Hong Kong Bank, Swiss Bank, etc. coming very aggressively. The new banks have set the tone and to an extent
also the standard for technological improvements with product innovations, which dominated the traditional
PSBs. So, these banks have to run in a market which has no geographical barriers and will have to develop
abilities of product innovation as well as delivery comparable to the best in the world.

3. Competition from NBFC:

A Non Banking Financial Company (NBFC) is a company registered under the Companies Act, 2013 of
India. As far as deposit mobilization is con—cerned, Public sector banks have been facing stiff challenges from
non-banking financial interme—diaries such as mutual funds, housing finance cor—porations, leasing and
investment companies. All these institutions compete closely with public sector banks in attracting public
deposits and offer higher rates of interest than are paid by commer—cial banks.

4. Competition with Foreign Banks:

Foreign banks and the smaller private sector banks have registered higher increase in deposits. One
reason seems to be that non-nationalized banks offer betters’ customer service. This creates the impression that
a diversion of deposits from the nationalized banks to other banks has probably taken place.

5. Poor Environment:

The dirty and poor environment is another problem of PSBs in India. The moment one enters a bank it
looks like a dirty dilapidated warehouse with broken and torn seats, which discourages a customer to venture
into and avail the services. It looks like butchery where the customer is mentally tarnished such that he feels
like taking a medicine.

6. Crisis in Management:

Public sector banks are seeing more employees retire these days. So, younger employees are replacing
the elder, more-experienced employees. This, however, happens at junior levels. As a result, there would be a
virtual vacuum at the middle and senior level. The absence of middle management could lead to adverse impact
on banks' decision making process.

Developing countries like India, still has a huge number of people who do not have access to
banking services due to scattered and fragmented locations. But if we talk about those people who are
availing banking services, their expectations are raising as the level of services are increasing due to
the emergence of Information Technology and competition
7. Lowering of Capital to Risk-weighted Assets Ratio (CRAR) :

CRAR is decided by central banks and bank regulators to prevent commercial banks from taking excess
leverage and becoming insolvent in the process. The Committee noted that RBI’s requirement of a minimum
CRAR of 9%, to prevent banks from becoming highly leveraged, is 1% higher than the Basel III norms for
internationally active banks. This is applicable to all PSBs, even though nine of them do not operate
internationally. The Committee observed that such a high CRAR requirement is impractical for these banks
and a relaxation would release capital of approximately Rs 5.34 lakh crore, grow loans and generate an
additional Rs 50,000 crore of income annually, and avoid the need for capital infusion in these banks.
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8. Political Pressures:

The smooth work—ing of nationalized banks has also been hampered by growing political pressures
from the Centre and the States. Nationalized banks often face lots of difficulties due to various political
pressures. Such pressures are created in the selection of personnel and grant of loans to particular parties
without considering their creditworthiness.

Solution to problems faced by public sector banks:
1. Make them professional organizations run by professionals.
2. Change to a ‘Customer First’ service oriented culture.
3. Accountability.
4. Bring compensation as per industry standards but with performance oriented culture.
5. Adopting latest technologies in a big way and reduce costs.

Conclusion:

Banks are at the core of any economic system whether developed or developing. Essentially, a
technologically advanced, transparent and efficient banking system is the need of the hour for the growing
economy like India. But, today’s Public sector Banks are facing various problems that is Non-Performing
Assets, Competition from new Banks, NBFC, Competition with Foreign Banks, Poor Environment, Crisis in
Management, Lowering of Capital to Risk weighted Assets Ratio (CRAR) and Political Pressures. And so in
our country, need for qualitative banking surpasses the conservative economic or financial logic as the financial
inclusion is still a distant dream. In addition to the provision of traditional services, many social functions are
attached to the banking system financial inclusion and inclusive growth.
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Impact of Demonitarisation & GST
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Introduction:-

GST was first introduced by France in 1954 and now it is followed by more than 140 countries. Most of
the countries followed unified GST while some countries like Brazil, Canada follow a dual GST system where
tax is imposed by central and state both. In India also duel system of GST is follow i.e. CGST (Central Goods
& Service Tax) and SGST (State Goods & Service Tax). GST is an indirect tax which will subsume almost all
the indirect taxes of central government and state governments in to a unified tax.

The Government of India’s decision to cancel the legal tender character of five hundred rupeeand one
thousand rupee (Rs.500 & Rs.1000) banknotes with effect from 9 November 2016, and announced the issuance
of new Rs. 500 and Rs.2000 banknotes of the Mahatma Gandhi New series in exchange for the old banknotes.
These demonetization measures have had significant and immediate impact on the Indian economy.
Objectives:-

1) To focus on Demonetization

2) To study the Goods and Service tax

3) To study the impact of demonetization & GST on Indian economy.
Research Methodology :-

The paper is mainly based on secondary data which was collected from News papers, Books &from

www.google .com.
Demonetization:-

India is the agro-based country, country of villages, country of poor, country of financial excluded
people, country of people of vulnerable group, etc. this is the identity of rural India. It includes various types’
agro-based businesses, entrepreneurs, etc. and the framing is main source of income in rural India.

On 8 November 2016, India’s Prime Minister Narendra Modi announced the Government of India’s
decision to cancel the legal tender character of five hundred rupee and one thousand rupee banknotes with effect
from 9 November 2016. These demonetization measures have had significant and immediate impact on the
Indian economy. This move is expected to cleanse the formal economic system and discard black money from
the same. This was reflected most of the people are rushing to cashless transactions. Cash transactions impacted
by a decrease in liquidity, alternative payment methods, such as e- wallets, and apps online transactions using e-
banking, usage of plastic money i.e. Debit and credit cards have increased. This will increase usage of such
payment system, and enable a shift towards an efficient cashless infrastructure. The Government of India’s
decision to cancel the legal tender character of five hundred rupeeand one thousand rupee (Rs.500 & Rs.1000)
banknotes with effect from 9 November 2016, and announced the issuance of new Rs. 500 and Rs.2000
banknotes of the Mahatma Gandhi New series in exchange for the old banknotes. These demonetization
measures have had significant and immediate impact on the Indian economy.

The BSE SENSEX and /nifty 50 stock indices fell over 6 percent on the day after the announcement. In
the day following the demonetization, the country faced several cash shortages with several detrimental effects
across the economy. People seeking to exchange their bank notes had to stand in lengthy queues, and several
deaths were linked to the rush to exchange cash. By the end of August 2017, 99% of the banned currency was
deposited in banks, leaving only around Rs. 140000 crore of the total demonetized currency discarded.This
move is expected to cleanse the formal economic system and discard black money from the same. This was
reflected most of the people are rushing to cashless transactions. Cash transactions impacted by a decrease in
liquidity, alternative payment methods, such as e- wallets, and apps online transactions using e-banking, usage
of plastic money i.e. Debit and credit cards have increased. This will increase usage of such payment system,
and enable a shift towards an efficient cashless infrastructure.

GST:-

Goods and Service Tax is well known as GST, G for Goods, S for Services and T for Tax. GST is one
of the most crucial tax reforms in India which has been long pending. It was implemented from 1 July 2017. It
is a comprehensive tax system that subsumed all indirect taxes of state and central governments and unified
economy into a seamless national market. Before to the July 2017, in India complicated indirect tax system was
followed with imbrications of taxes imposed by union and states separately. GST unified all the indirect taxes
under one umbrella and created a smooth national market. GST was first introduced by France in 1954 and now
it is followed by more than 140 countries. Most of the countries followed unified GST while some countries
like Brazil, Canada follow a dual GST system where tax is imposed by central and state both. In India also duel
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system of GST is follow i.e. CGST (Central Goods & Service Tax) and SGST (State Goods & Service Tax).
GST is an indirect tax which will subsume almost all the indirect taxes of central government and state
governments in to a unified tax.

GST stands for “Goods and Service Tax” and is to be a comprehensive indirect tax levied on manufacture, sale
and consumption of goods as well as services at the national level. It replaced all indirect taxes levied on goods
and services by the Indian Central and State Governments. “GST is a tax on goods and services with value
addition at each stage having comprehensive and continuous chain of set of benefits from the producers /
service providers point up to the retailers level where only the final consumer should bear the tax.”

Features of GST:-

1) One Country — one Tax

ii) Consumption based tax instead of manufacturing
1ii) Uniform registration, payment and input credit

1v) Subsume all indirect taxes at centre and state level.
V) Reduce tax evasion and corruption

vi) Increase productivity

vii) Increase tax to GDP ratio and revenue surplus.

Impact of Demonetarization & GST:-

The impact of the Demonetarization & GST will affect a lot to the rural economy.
Demonetarizationmove is expected to cleanse the formal economic system and discard black money from the
same. This was reflected most of the people are rushing to cashless transactions. Cash transactions impacted by
a decrease in liquidity, alternative payment methods, such as e- wallets, and apps online transactions using e-
banking, usage of plastic money i.e. Debit and credit cards have increased. This will increase usage of such
payment system, and enable a shift towards an efficient cashless infrastructure.

Following are the impacts of Demonetarization & GST on Indian economy.
1) Job opportunities increased
2) Better tax compliance
3) E-Commerce business widely increased
4) Online payments of Govt. taxes increased
5) Online payments of varies bills like Electricity bill, mobile recharge, Municipal taxes,etc increased
6) Reducing Black money at some level
7) Reduction in expenditure of printing cost
8) Money transfers
9) Reducing rush in Banks
10) Adopting more people digital payments.

Conclusion:-

A simple, user — friendly and transparent tax system is required which fulfilled by implementation of
GST. GST will give India a world class tax system by grabbing different treatment to manufacturing and
service sector
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Poverty: A Socio-Economic Problem
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Introduction:

“Poverty is the worst form of violence.”

Poverty is one of the most important and pressing problem facing Indian economy today.It is a socio-
economic problem.In developing country like India,there are many social and economic problem ,poverty is
one of them.Poverty is a vicious circle.Ex- A poor person is not able to get education and shelter due to a lack
of money and therefore remains unemployed.An unemployed person is not able to buy enough and healthy food
for his family and their health decline.A weak person lacks the energy required for the job.Without job person
remains poor only.In a country where poverty is high ,the country faces many worse problem.There are several
causes of poverty .The government of India is constantly striving to break the vicious cycle of poverty.

So what is poverty? The reasons for poverty and measures taken by the government to eradicate
poverty and present scenario of poverty in India are studied in the present Paper.

Objective:
Objective of the paper as follows:
1) To study present scenario of poverty in India.
2) To study causes of poverty.
3) To study measure for eradicate poverty.
Methodology :

The present study mainly is descriptive in nature. The research done is based on secondary data. The
data collect form various books, research journals ,websites and articles.
Concept of Poverty:

We can define poverty as the condition where the basic needs of a family like food,shelter,clothing and
education are not fulfilled.

“United Nations development programme(UNDP) has defined income poverty as lack of necessities of
materials well being and human poverty as denial of opportunity for living a tolerable life.” Poverty is a
word,used in two forms.First Absolute poverty refers to the lack of basic means and is a catastrophic social
problem. Another is Relative poverty it refers to poverty of people in comparison to other people,region or
nation.

Present Scenario:

Even after more than 50 years of independence India still has the world’s largest number of poor people
in a single country. Of its nearly 1 billion inhabitants, an estimated 260.3 million are below the poverty line of
which 193.2 million are in urban areas. More than 75percent of poor people reside in villages. The poverty level
is below 10 percent in states like Delhi, Goa, and Punjab etc; whereas it is below 50% in Bihar and Orissa. It is
between 30-40% in Northeastern states of Assam, Tripura and Meghalaya and in southern states of Tamilnadu
and Uttar Pradesh.

More than 800 million people in India are considered poor. Most of them live in the countryside and keep
afloat with odd jobs. The lack of employment which provides a livable life in rural areas is driving many
Indians who rapidly growing metropolitan areas such as Mumbai, Delhi, Bangalore or Calcutta. There most of
them expect a life of poverty and despair in the mega-slums, made up of millions of corrugated ironworks,
without sufficient drinking water supply. The poor hygiene conditions are the causes of diseases such as
cholera, typhus and dysentery in which especiallychildren suffer and die. Poverty in India impacts variety of
different ways through: High infant mortality, Malnutrition, child labour, lack of education, child marriage,
HIV/ AIDS.

Causes of Poverty:
The following are some of the factors responsible for poverty in general.
1. A high rate of population growth in India, particularly among the poor is responsible for the problem of poverty in
the country.
2. Low rate of economic development is one factor because low rate economic development implies low per capita
income; low per capita income has tended to sustain poverty.
3. The problem of unemployment and indebtedness is making the problem of poverty more acute,
4. Another major responsible factor for poverty is low level of education of the poor .Poor people are illiterate or
semi-educated and therefore they can do only low paid jobs.
5. Inflation is one more factor. As a direct consequence of inflation, effective price of food, clothing items as well as
real estates. The salaries and wages do not rise as compare to inflation.
6. Globalization has pushed many households below poverty line.
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7. Various social factors, like caste-system, joint family system, religious faith and beliefs, low of inheritance etc
have hindered the process of economic growth.
8. Individual lack of efforts also contributes towards generating poverty.
9. Capital formation is a very important factor that can lead to economic growth and fall in poverty.
Effect of poverty : The resounding effect of poverty echoes through various layers of an India citizen’s life.
1. Effect on Health:

i. One of the most devastating effects that poverty has is on the overall health of the nation. The most prominent
health issue stemming from poverty is malnutrition. Malnutrition is a grass contributor of infant mortality in
the country and 38 out of every 1000 babies born in India die before their first birthday.

2. Effect on Society:

i.  Poverty exerts some gravely concerning effects over the overall societal health as well. Ex- violence and

crime rate, homelessness, stress, child labour and terrorism.
3. Effect on Economy:

i.  Poverty is a direct index indicating success of the economy of the country. The number of people living under
the poverty threshold indicates whether the economy is powerful enough to generate adequate job and
amenities for its people. Schemes providing subsidies for the poor of the country again impose a drain on the
economy.

Measures for Poverty
The measures that should be taken to fight the demon of poverty in India are outlined below.
1. Growth of population at the current rate should be checked by implementation of policies and awareness
promoting birth control.
2. All effects should be made to increase the employment opportunities in the country ,either by inviting more
foreign investments or by encouraging self-employment schemes.
3. Measures should be taken to bridge the immense gap that remains in distribution in wealth among different levels
of the society.
4. Primary needs of people for attaining a satisfactory quality of life like food items ,clean drinking water should be
available more readily.
5. Improvement of the subsidy rates on commodities and public distribution system should be made,Freehighschool
education and an increased number of functioning health centers should be provided by the government.
6. Several poverty alleviation programmes have been launched by the government for the rural
poor,landlesslabourersand rural artisans,as well as urban poor.Theseprogrammes are classified as follows-
*Self-employment programmes
*Wage employment programmes
*Food security programmes
* Social security progammes
* Urban poverty alleviation programmes.
Some programmes are targeted for the benefit of rural poor:
*Integrated Rural development programme.
*Indira AwaasYojna.
*Pradhan mantra gramodayayojna.
*sampoornagraminRojgarY ojna.
* Antyodaya Anna yojna.
* National rural employment guarantee scheme.
* Swarnajayanti gram swarozgaryojna.

Conclusion:

Poverty is a vicious cycle. In a country where poverty is high, there are many obstacles to overall
development. Poverty is profound problem .Reducing poverty would be beneficial for that country.

I would like to suggest some factors which would be helpful in our journey to reduce poverty. Basically
we have to take necessary steps to reduce the population in our country. Natural resources don’t increase
according to the population which is increasing at a high speed. Poor families in our country have at least six or
seven kids. So, they cannot develop economically hence, their family and they remain poor. Short family is
necessary. Taking necessary step to develop health and education sectors in these countries is a good way to
reduce poverty. Increasing the number of organizations, which are working to reduce poverty. So I believe my
suggestions would be a good help to conclude poverty.

References:

1. Deepashri, Indian Economy, MKM publisher pvt.Ltd, New Delhi,2015
Ram Ahuja, Social problems in India, Rawat publications,Jaipur,2014
Raykhelkar/Damaji, Indian Economy, Vidya books publishers, Aurangabad, 2013.
https.//brainly.in
https//www.soschildrensvillage.com.

nh v

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 114 |




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

TRATAS AHOT § AR SRAST T 3=
7. $1. SFY AidE red
st foam ygE

H. °l. dlhs *-I‘E:II%I%H@% HIHR ALY

Y&l —

srcufamdia fhar fasavie Qs ISR @WeT ? Aluifmeear fasfya Qs
JUSTRIAT WEINAT A3 3TUd. ¥R & rcufawfad fwar famasiie 39T UAMad ARAWHS
IP @Wey 3 fqafaa 2omdie IVIRNer = oR. fawfya Aemdie SUSTHR g SRUT
TET AU FAAET ® SR 3@ Bis U UMM, f[qefyd Ivdie srdwawd 43 d%R @M,
WU FMAT IACAE AN HHT B4 9 AT AN Sed. WU Al WA dASRE &t
FOIYIET FHE ANUAST 9aie qaeial 39 A9a¥ §d, Al Aol el 99%. Ydafed wed
TR FTM HOAET 3BT 9 It YA a1 H e Tt a1 3nn fegdter erfsss avsmmd’
W TRard vt Roudt e fagita wisaewndl sTdegawda foga Ad. wea fave g dUs T @1
vsg ‘IMfE® IV’ AT Ui arRvg Adi.

srcufapdta fhar fasuavite Qundle dTSMAN gnen & fawdta Qumdle ST
Ut gaad =1 orgd . fasfad 2w [T YRt IAM ogd. RS WU sTifwd WS
9 3@l e et fRar wus IS @9, fasfid Quma gurdt arwit st g sHifte®
U fFEfor gid. AM@ & AU g HWUATHRAT [dav[hid dl¢ Hed YHIE ANvid 916
FHOAET JI HOAE Aql. IURAAT qA@ Sisel AT IRadT ggT Ad 39d. deel e fawar
g AU i @], AM@ & dUST g ROATRiRar [aaueid die HEd IHEt Arid
q1¢ HEIMET TI HOA Adl. ST dId SieeT AMA IRTdT o7 Ad 3TUd . deeT eAet fhar
YIS dH T B, SEd UGS STGA=AT T5did 9 491 95® HUdrd Adl deal Hrel

FF ICTRIBIHRAT ITSIR TG, SATCATIS TaH a9 G 897 § Fasa R firesdra.
AUfgHiyd 2AMMAS AWML & qgaisil TEATAS 3THA. M AINALA ATMUSST Tidl, Senwsn

AUfIHIE 9 JAT JATET BH AR IS FATH AN HAT 3Wd 9 A= g & waffed oraa.
I YRFIda IgaiyT Sl HHT AS[d SUAX HIH HOATHRAT $ogh YYD AT &M fasd &t
M@ 4 TS e, A A fsd A6t sHs auier onfdd fraisHaEl eel \Rardt
N aTT Tufamiyd e 9 A¢dte ST I 9 Y=8~1 U & TEATHS AR .

ARATAS SR @& Y —

ARATAAEd Y& GEATAS dUSTR 3R . Yqd SIGGEdl M dIgT JH=AT [E3q[ dle
ad 3Me. W dfaaedn cufgsfid TUcAa ASR THErT ®RAT fasr gmer e, & et &
fadt oR &t W AT sifa@ @rHifa® oife. ®ad JdfFaEalio @A fhar e=a@ a5
HET g UM G Har Ad. Goslorg (F6IcHD) dUSIRINET fhar a@ia SASIATET aRar=ar
IEIOT ATMER oTey S 9 YUl/91gyd dUSRE ifad fega ad. a99 vl wnmdte giTfm
Sipdl USRI gaET fd TR 3Med, H-U=Al Ad cufahfyd JAd=gaedd JWd dUS &
YHET AROIAT HAAAY@ 'id ARl @ df AIsde 9 A (I arEiedr vEme fmfur gid. WA
TRATIREAT AUfghiid St ST quer Qisfauarsiar Wisast aaq=r (3E@3ard dé Lot
AAEIIH e, AP IR TaH Thah ARdcard Tes.

R & fIsuaf¥re 2T oM. 989 QUMD JIdFgE @ AN et srdfegaTn oTR.
aRareT faeame IR U 8 U A3 M IR, SUSMRIYS AFdt greaag vt arar
TGAIEARE k. CHHFGH VTN & #i3aT YANTR JeviR iR 9 §9 A R snfdfe
fawm <yifad. ved PG 9 AT ATME SEATIit TEUNAT STSr=AT YRR dUSR g Sia
BN 3R, WRA & I&UIETl 7 AR, TRU[A TEUMAe dUSTH @ % =T IAddie A3 3w AR.
TSR Gt 9 SieaEddie a6 I Juudie foga Aq e, T Amada mivr 9 yed Arma=
TIHR [ISAT YAMER SUST deas! g Ad. IMa SVTR IETBAT fAaid s™afa Taos
fegara. <vMd <evaare fEin SR ' TS UHE SR ghWT Ad. aOed STuede  aeuad
HUAE TSR Hd HEA MYST SR YT Hal. AMST ST, ABUlS, T, S &ld .
? fOU&T AouR TR 3N ATEMSAT HAT MR ISt IMEAH A7F @ 70 3994 Reid

www.aiirjournal.com | Impact Factor 6.293 | Peer Reviewed Journal | Mob.No. 8999250451 | 115 |




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

R, fawrEr=ar sMEdaE IVTMRAT AT Gt 3USs @ol ] <9m=AT fahrar=ar g? mecard
3R W dred. =T MU IS $erd ¥$R, $RU 9 gEds STEAiSHT ardar gfaer
A HOAMET §Ic] HOST 8.

ARATdS SR JhR —

3. AT AN — ARAdte AFEIOT 90 7 Vdl SAEEEET 96 k. ARATde I A
YHE FaYrd B Idl a9 AR Wdl &7 § IEArAT e AS T 3. d9d9 Idi=t Icyreharat
Affaq @WEUET ITUd. Vdl FAGYEMER AEVIHATAT A HMIR HH HAd WA, 9 diq
R SaureT O St YA 3THd . STl IR fidiaT gudd oo fad. aHan fUeig
SIS 9T H3e fud. T89 ®R WIgAT YHIIG VIR SR (&S a1 JHheIeingx’ Jdidat
IUTCHATE! HAT TS SIS 3Te. TRATHREAT THIVT AN AisdST FTAE vdl fq@ior Fest S4. ar
TRATAET AR $ST TUar YU 78 RUral dd &, M7 AFMdie & fhar §2d SUSIR
FOS fCUard. =g YT AMMdte IASTMRIST TH0T IASTIRST TH0T IASARE =orard . ameagt
IEIOT AWM QT IHR GOET AdTd.

L BT SATI - — ARG I BT GSATAT T 3. WSNEAMHS ST TGSt Al sqaqrg &1 gaig
Igdt. Adt @7 7 FAgui=ar seda 9 AWM 3| 3d. ddt Afad @EIR ogd. WRardte
Idt 49 } TN WEUE 3R Vdl W GE ;ST &I, ST VR MBasT g&ara gd. 9 gUaT
@, Tdlel AASYT JUGS SId AUSIR BIdd FeUIST MUUME 3™ R/UCAT Ad &I, TNH AqoSET
HIAMA SIsgT SIHIAT SR Tqal ATSE MHT USRI Urard. Aae=aia1 fUsi=a1 SrESret yayra
AASYT WA BMA. ANBS Idl T TMH AU 3MMe. Vdl AIYANGISG SR SaBedad T4 o q1d
AfEAIATET SR WA AWM. AR AT AFMG AT SASTIR Sihi=T Idl safadad Hioredrat
AU AR FBfquaEEt 99 @ &6 A, 2 dUs & A sgauEna g ad. 3.
e Aricyis, 98 79®, e HREMT FHIR, 96 ©Feld HEIR 9 AR, JEET 3@ worar ad
t, AT AAMAS T AR 3F® a6 @ SUSIR JISS Yead fiasdrd. = Svvnyg /1y
A BMS.

A AV — TAAEONT FU AWSISE TSl a0 fFar I=8+1 IR FrAnaw =t
UM 8 RUME. @ S ¥dl SJquEd 0T A0G Sfedd dd. WMl JRArdis
QA @ IV Mewdd. ST AU RV JRA Slh 1T HIAMT fAdqrd. ATdeht Hret
AS[TAT HMEEET A DSl IAUICATEX TN HIvTdrel IRUMT a1, gU=a1 IIqid JimEaa e @
@ s fafyre fodieit gafia sme. g sifaRea nqsaae ogT cam=d @« ws= dmrd Icureswhar
I 3d . TiasHiHEaET Afalked AR &1 yrivT vrma gut SUS fmfr Fal. TRardie arer Amma
SIIBYH R0 IFh U FWT SUSG Rd. AT IVSIMAAT FRONAT fIaR HIAT THT FEaugdl, g
TSIRIET 379, Vdadie Seaedd dled YT & §& $RU 3iTed.

q. IEQ ANS /T A7Tdte SUSTR — AT ARy 3ed 9rmdst SUSTiE YAIT STead
AT, T qEUT GEET IR AR S el ™ feud. | UTHivT nEar aee IRl
AN SIHYET dled YA SR 3R . 9™ ATETSAT TSI AJAEEIESt 9 ST frasavararst
BT RSATAT SIHAT A M AW T8d e. dT ShG&@=Al AH IRTdie 3T
gy VM STIETEST T I8did AW ¥R 90 a4 ganT foga 3d. ved \mma st
AU 3MMEdd. A AR fhal Ted AN worard. e aUSIRIE $el IHR FEr aard. @
Qrote gamt
L gAYTfea AT — SIF TRAE FRET &M JIET NHd FGYEAEAT 96l S0Ard ST st 3=
et forar 3=9 ATe0T Sqo@ R 3™ Sid wWulel ¥Rl fhar ARl wrmdie giia w=m auidis

Sld T, HM HOAET $o81 T o=t U oTgAEl AR fisd Rl @ giifia Sasmt

R, o gdt SSIRAAT, Tenivn AqurTST YTET, SAEylds ITTHEGHET 3T, Jsrm=ar et

3 gRifaimeie saudis, Stos taftts Gt Aidt Tgut. & gdareremn gifa Sasmist s

AMRT. AT ARAMER YA AT M7 ATHT 9rmadt ar USRS $ROT (Rd. &7 WA= vl

ATG T ATHT AFMdEt a7 SASTIIAT §&d9ed 7isdr YHI W) USd 3R, dT4 HRUT FeUTst GXhRET

eI G0l ? Fafq Hecd™ SR RGT A9 AR, T 02323 UYA HAfE Ao Ned wRdl dsar

YA 9% $OSl Me. WVHAYT JAMET IR ®E oM U™ fad. &ra gifam

JUNMIHS & U Red R. ARl W AAHAG, TSI, I@¥@d, =41, <US ™ THR AT

gifaaissT Tsauaiar gareg gidl T @1 vee 3@ ared.

| www.aiirjournal.com | Impact Factor 6.293 | Peer Reviewed Journal | Mob.No. 8999250451 | 116 |




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

R 3N FMRMH® IR — ARATdS Ied ATMdIe SIHAEdT W3AT FHNNG dled R, ad Th
HRUT TGUIS] ITEd HZATAIS 1T SIS RIS SIHTET dled 3Te. U HRUT T{UNS =T I
anfer yieT STger TRAUAqT ged w8 TSt 9 IR AN IaER YA URUIHE
IYANUAMETST Hcdl SHAGAT I AT el AMMHS AT Slel 3l WS &4 AR S
R 3a. YA ATdIe SEd &M FUIETE SR HI¥ed ATAT Sa T8d a1 9 HRON TS
ed AT SAtefid AT YNS YU 96 Ssqq A SR, W el Arna Sitenfis fawmmEr an
dEST AR. AR I IMMde e i guge gaga Svae gmed Ied 9rmde staifis
A fafor I3 TR Al eifis IV FTE IPR 3MRT T [SSYHTI:—

L A% AN — TIAATS doifxl difs SqSmA i @d. amgfe da9q wisds vaH Sy
@ FHT FUIR ST, Sl AMYFAS TTFHET aTR Siteifiis 897 $oT SIal dseT Yo rana
IS HHAIR dUSTR THard. IaT. Iifd TIFHEET ar

JOST AHH — ATSH 9 HUIR IR HlRT RN Gt o giat. oS 3ahdle gasiqel
fafor S VSR & gase U 3rd . & AN ['E TSl RETAEr 99 Ai@ wid 3THd .
oSS U & Aeqcdr WEIE 3794 .

3B AWM — AWR Jerle ds-—0d t@t ad=ar ftedia fmfn @ dakie a2t
AU =UTATd. TH=AT H@id Al A0 H2d AR STRHET T6 9 fadiaed 92 g@d. Al
3ITEHh [AaU[® 9 a&q=AT SURATd 5 HLdl. IURAM ¥ Fed™ ASMd g2 g . IRom dUsmie
IR 9 BT

¥ GTEATHS AR — AIM=AT A FTEAT FIet SAUAT 90 oo @@ & Idsm Fmfor @ R weo
3TEHh FEHI=AT ANV F YIS’ TRUMT HE IHhdid. TWH G0NHE IS 950, A Thl Qa1
TUORS ATOS WOl IS TETHS Wt Fmfor @i .

ARATdtS AT 9 IRd ArMdie SUSIRET SRt :—

. BIHAEAT 96 — FATET AMUA 9§ FUETYLEST amed fmfor e e & IAsmd=ar fffdt
HRAT FROAYT SOIR TF Aecdd HRUT 3MTe. o¥MQ <@sl AT gom=ar A5 §&t gan Sieer
USR AFOT=AT SAFdi<l S G&AT 3Tqd doel sa Al it fhdiel 99 ®o ad, i
TSR firgg. IMRUTR 1EE. SR INE0=AT A=l &l <Xasl ford! TRl © J9=AT (E3dTal
far 2uma FMET FOTR SiHAEAr fhdt TS AR ATSIT A, FATET [EST & IMais
SIHUET AEI ATSYT AT, TN YHR AUSTMAAT J9 07T ISR fagar & sisawr
TRIAT TER A A . ARATHT SIHAE FIEAH d[ed 3. A @Sl ARG 0T
g IR ANdie dUSTRET 939 oifydg fag gia o,

9. vl faw@mEt oT T - ORI AdET @ F9id e 87 TR, TRUT HIH HOTAT Sihidh!
€3 IF$ old Ydl 4 [dSS ARd. MMT 39 IFw T&aT SKq ALHT I~ Tidl &a fmfor
Td. W YRAMdie dedl sihdeddl aiT auijas sidiat Isd Aed vasH«l faammeht g
1S AMS M SR RAET ATedT. Adhd HIATST IUTIMAEST I~ AdlqT fresa .

%. AMENTET | — AR YT 9709 RN WEAT YA 9red @ld. 3dl. srEs aafau,
A= TS, SrEsHEl A, AMSArAr 9%, TAANEAS HIUS §cdel M awd WEnT a9
3T Bd d. <A@ AT Sib1 AT SR fresa gar. wq sfenfis srdaaR a1 samer
XM Td VST, 9 A Sld SV S .

3. AUyl Rty saer — e e nsam 3w AT IMIHTENES HEMIAT TS
FAME A9T AT ATAUIRAAr IMRAS 9 AHfAS ATEdr Sgoe, I 9 Hved WS qwvl
10T TTmYT TR w0 R OIUd. W SN et grumygA qunr dvdra ik frer R
/9 [Wal @EIE 3. STM=AT MR faugsd e 9 1T oI s d Il gt
9 guUag TRl A3 FNMAT 84 IUoe ddgd A, 939, fFus 3 R g vida
TH. W JGARS TSAT Aol JEUMAT AR fresd . @M A9 qof Rrewr =g
giTfai=ar ISR T $ROT AR .

ARATAS AT faeaR — AR ST AR (STET)

as HIIR VFdt | g9 YT | AU | SASTIAEAT X (@FHAR)
2R%3—2R%Y¥ | 3L RY¥ 39¥ MY | 0¥ R.0
2]%]—R000 | ¥0§.LY 3%0.¢¢ | ¢}V 3R

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 117 |




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 ISSN 2349-638x

Ro0¥—3004 | ¥§ .93 Y4048 [ 2R29 [ R.X
R00%—30%0 | ¥WR.33 ¥EI ¥ | R.0¥ |32
R023—R0%3 | ¥£3.9y ¥0.]2 [20.£¥ |33

ARATASG dUSTIG SHT HOAEIST IMAAR Hoedl 9y IUgdisHr — Hmaa & faadfeay
e SASMAN TR graer iR 3t Ufedt 9 M w9t & e a1 gt foEaR
FHET IMUATER (SIS HEAEGH TAl AT USRI HHT FOATHRAT SUTAATSHT H0ITd STl
 Udiferss AT farg drdfed — Uwifors ImivT fasg sfed R STFdal 2R¢o YT ¥d TSI BT
FOY ST G AT FRABATS Yo IFh T Ha IUADHST HST STal. IMEAR THiferd I faerg
A T IEIUT GR FEASH 38 QT FRASH aWS g FOIYIET [af v g&ard sol.
fSreer WHivT fadrg SIREOT AT AEM TR UG AMSTT IMET FT0HS MG YorQ FES &l
HEAGH AU SRl Ufast. U aR®, dud Jaed, AR IWErste a4, yfaa st
YT S Ge& ST &l STIOT STTM &YR IrduRrd fid wid. 9 I Usashd dHEt ued
ATl 3Ae. T oo TR AT HIABAG &. IRE& Sl a6l WH & S & 430 HIA T@al
FAYEST AFT & ¢&¢¢ B TAE [AA[E AT FRABATT AT ST, THIT ¢ B ¢ S HFI AT
T AT B 2 AR

AT g6l FISAT :— USTR T AISHT & GAUIH ARRICE WHRA ¢ A/ 2R3 TS Y& S, IMET
YU 32T AT SHAATS ScUTeAEd AsmR qfIut 1y, umier SASRR 9 <Rgart g arsfan
T IR, AT FIsHsiaiad bR fRaM AR qfqua=it et RSSt oM. a1 Ao wermerds a1
TTedl ARATAIG FaX TsAT- & FISHT IS A0St TR .

3. 298N AISAT — @A 3T WS T ®R Tk WISIIHT)

T gHIAet Wad AU IRt A fSeer TRucmRd Sieerauar € aisr uafavama a4
R AR A gid. wwifors arioT faea FfeT QIa g edFa Yy STRE RjWR Ty &
ST & ST AHIVT qMMdTS A TSN <ol GARVATAT gftet Jaaia1 Tdl 9 g ara givreor
g AQ, AMAYA® o HIVCT YT FATG Jash WAVSR & H& Ihald. & AT 2¢ T 34
FANdIS TEUYIST 3R .

¥ @St et YSR FISET — & FioMr fS¥a 2]]v A& Y& ST 3Me. & ASHT el SqSmar a
AT FEACIIR AR qAfad. Al WIAASR, AR WIAUSTR HRAGH, TR FedTeargrat
FITe IRTAUT T IRA AT AR FREAGH JHESS Aed. AT AISHUST &g TWEHR Yy b 9 TA
PR WY TFh @ Hld 744

W OTHT s FRTUT 9 WIAWSMR AISHT — WHIUT 90MTdie qeunmste dUsmiEl guanr arsfavar=an
IRIM AT ST IR 2]0% YISt FTST. AGERUO 47 qisHd AT a9 S THIOT JIhHET Iasit
T QGT A WAV I O ® 3. IMHOT s I¥T&or 9 @WIAASR & Fismn
@i dt I @A FisHd ]]% 78 faeiT fvam amel.

& Uil UM @WAUSTIR ASHT — TS ¢R]R AL ATg. H0A ST 9 gAf-ad IMfady HEAHT 9
T O {/YU FISET AT THT HEA WASMR FRAGATAT WEIM SN HOA ST, AT qisHa s
FEM JTMAT AMSAT 30 9 W—HerAdl AT AGd w0 © 3MMe. ol UH g GANSd ASHT YT &g
T ST AT T-E VY Y AT FI—JH ATIRTOR & IR . 3TN FHRAT 3 UM AISHT LB
TISSAT 3MMed. TIM YHR ARANIS AT 9 IR ANMde dUSTIRAT i §HR, HRU, U It
e ARl get=Ar INafHagrd AisvaEr 93 Ho 0T Ak

2. AR rdgaear famm 9 waiaunmas—si. Sft. T, IR xR oivs &. yfsovd, A
. URAdIY rdaaTar—2gE 4. 4. 9 g, aoud s,

3. ARAET AAEAT-—qHS TeH—ISt THEHE T, 2%%¢

¥. ZHIAIS 9 Tifofdhe didhal 9 ST 0¥

4. https://maharashtratimes.indiatimes.com

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 118 |




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 ISSN 2349-638x

WRATAT WLETERTE THET

TSI AR
THTSTIE faeqmT
1. . TR .|

TRATET :-

TS A Ug 31T STASTET SucTed forere et ForT St a8 THTare e fhal Wyl T Jerer
WTIRTS THIT 376 2. TSIEIeT ShieteeTd A aTe vard Y& Setl. A= [T TRATd WEHRTe T Siead e,
FATHIRAT HRATT WELTIR 2T T U 6T URUT bl 378, Mool [goetadd Ueish Sl Fe=R gid 312, 31T
T & e TR foRE SRTerel fegT A ARl TrAEl LI shoted] Uehl WAETUTER SN 2o S
FHHARIT WTIRTAT S qRAT \9¢ 3 T gl TRAT 5T, {T8R, SIS, VST, HHleH, aHleg, IRES
T ST A7 [T 317 TR Bl ok fSoett, SR, ToRd, Ufees S, Shies o SR a1 ISATd WETeRTe JHToT HHt
TR aRoT g1a 3Ted WU WA e IRAlde SRR S HR0T, YR =R &3 3. arer
STETAT SAeT 3.
R -
%) YRS YR SHROT YEo.

R) HRATCIC SHIOThIUTCAT ST WERTHR Bidt AT 31 =,

HoTer e :-

T I g1 U §EE Sdie] SR ST e e 98y U, /e, S U 3. 9T SR
A T FoeTsoT 3R Ry Higet Ted.

HRATAET W TR RO
TR T AfqHaaT e -

T o AfTeheran <o TSRS HRUNA Sl TdHH Il TeTe ST Hewd UIe Sieie 378, SaTeaThe
T 3T AT FHISTHE fohAd 3. &1 T ol T fHesaet aTen ik foaR s ATRld. o) a1 Sgal SHFRRA
ST & SoTeATehe T AT 379 SeRiiel 37T GHTSTIA [ohHd ATel. TR SEHM o S Seriieis Tarsd [ohad 378, s
e TR AR TR % e U1 fesad 3. e WeTaR ared 3R,
A A :-

Tl HHAT=T S FH o] FHHT ST AT el TRSTel Iefell 81 ATl STeEea o 9 HIe Sfeeid Ho
T FHHATT ASHIT STT=T TS IENeT TR e 3.
SreaTfer T :-

T i Uedeh ST G e 1T Sel TR, AT T W SHFIRI SR 9 fHesd T8 o) @ik
W AT 3Tacid 6 J91 He3a Sed. T TeTaRT FHIvl alee 3.
ot ST v -

TR Ui 31 Fewel W Sl 37, Hes T Howlt Herel Yol aed aTetel! 37%. ¥Red e
T ST 9 TSI TR AT Tegeit St 3. TMHed WRTERTE YA Sieeret 3.
FHRT :-
FHR T WLTAREE HROMYT Sl TR SR ShRIGT Hord! [ auaTandt At U SRugst 9
HITET STaeie AT, T AT FHeSTeTt ATl X GehiT (Ao STHS IRI HHTuaT 6% .
freruTrem stve :-

IRATT &4 % s TIfeTd 3TRd. TR STa3ur 34% oiich AIferd TR, STIEIdiT s=are Femashia seie ;=
T TS TR ATkl 1T FHIAMT SFHRT FAMh ATl TSl FHIUNT T A, aH-ofe HH ®R fohaee Ted
TR 31 U ST, STSHRI THTeTueaT STHETeS IEeT WSeTER dect 378
T :-
SHTH 3TOT ST ST AT ST TR SR ATl TR STHeT T AR U fes fevamen ware shid & T TReT e

www.aiirjournal.com | Impact Factor 6.293 | Peer Reviewed Journal | Mob.No. 8999250451 | 119 |




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

FHIIAT HHGAT FTASTATIO :-

TR el AT 3 heh s shelel 3MRd. W AT HIEEE! SHATSIE0N HShe eid Al T
WTER el Gehi-T ek T9TeTT it ATel. TR of feemauut SRR HdTd.
AT AT :-

WRTHRTCAT TSTehiE 39T SEIeT 3TE. ST SRl WSIR Tl T ST JSTehid el e IoTehid UeT Teshrdl
AT FRTAR FHIUT STSHIN Sl T o AT T AT, AT SE et TR T Jlee 3Te.
IHHT HraTe foaege &= :-
3. Tq WEHRT IR Feged =0T ARl @R fafay it Arhd & s hefl STad. Ferd Sgaiel SRy qTimes
TR TS U WUATIE! 3T TR AN STeeiel Bl 3 WeTaR aed!.

WRATAET YT 8t

IRATT STecUTd Toid & FHHT ST FHIUN WTER &l STIerel G¥ Adl. SR U 91 &7 31
WTER Bl o Wetiet Tt 3T
TAHT AT LT :-

ThE & R HiSA YHUI WRTER Bd SR, ST U ST (ST A O U SvarEre!
TTSURRe Y AT STaeid Shard ST Tl U SedT=or ST fed Trevarierst T < fd qredid. ST drei
Tage 9.5, RIGeE Frn gRAT Jn =i, |e] YIS ARd AT TRT Hieis], T IS Aier 5. TheH HieieT 3.
TSR AT ShofedT WRTaRTE IaTEXUT U FHTAT AATd. ISTHRUMT ol 95 HETET STaeid e Teg Homit ST Shid
e
TR AT WL :-

IR AT S TRATT SIS FHIUTHE WRTER 2 37e. ATIRI Al SRS [hHe geitehe o] TRd
Toreha TR U SEATT ST URTATT 93 Shedl ST, CATIHIU 3-eh S el qeael FHUT o o1 o] ST e fashean
e,
foreror e WeTER -

T T ST el STUMT=T {78707 SiTel FSeTaR YAl hefell 37, 3IST ferefehiel el fHesfamarandt S
& WRTIRT TRESHTT 3T
AIMEHIT AT WLTAR :-

TR &35 TeUTST YT 3TgT SFeiell 31, WRTTHehid &He fommamrg o ajis seshr=aiieid Sgdier ol
AT HedT 9ETT e R AR T9 Sgeiel J3T € HHTRT HHER IRESR g TR AT U7 SaTd. TR I
&k ST el WRTE :-

TS A Tofel Hiie & S@lel 3T JeTaR STafds Sofell 378, 3T ot HieY, HelE, e 3. FHioT
FHRUATIIS! JUFET STHT HIAT. T AT SOFATAC ST U1 T =are Rgene ZTehdTd. eeekier Higrd Yok, sed oiish
TR FreTETel! AidaT WHTOT SIToTe S TAT STHT ST, a8 37 Jare 594 & 0 5ot @ oiae ey ool
. FTERIEY SR SHA0N Gl X YSTRT STl aiesT qoT hiell. o hAl UG qoT SAel! ST, 39T WehR diifeh &
WRTIRTT STSHet 3T
et framTeier S -

WRTIRT SHeTohia SCTET (SIS TUF 37157 Ueiid faryRre Sooid hefl ST 3. Teii=T TR S ST,
T R ATET. TS § Tiich WS HITH U1 STHT YT, Tgaiel 3Tae 6 Uiietaiea STiedel W= IeidTd. Tefd a1
HRATCATR S IS JHTUTHER % Set Shaad.

AT ST W :-

7 foRTOT ATARHTE T hel S o SHal 3T WRTERT 3TEHelel 3. 37T YeR @idr |ret feeft S, @i
RIS STHT et ST ARG Fieviiar 2Tehett ST TaRiet aentern 3ifeeh fth g7 et S ool ST =TT e
A AT ST FTehTeT SRTAT ST 311, 31T TR =TT S5a! SSTaRT Tt 378,

ATRT AT WLTAR :-
SR ST 3T SR Hodes YRS TAvaehel FHdTT fafee 2Xe . SRIT Hard o =N Higal
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T TR TXIT ST [afare &35 /ST THTONT MR gid 37%.

fren :-
RATHE FRTIARTEIE! AR S o el 8id STHCACT <8Td, 3TqX A, STcaTesh STel, Juwt daaret
HiGT FHTOTE TR i 1.

WLTARTER SUTESAT ;-

RATT TR 3T THR IR0 SRR 81 STed BU[H 8] e WIefavarde Tt 2] Tel i
eI T U el 2]UL T TG ehdl (SR SO hefl. 2R&R Tl WY el T Shetl. SHaRer
fodty Ac=aT AT TRTERIET ST SeTvare Wit el 7. araadd WeER e FRuardme! Qe S
FIAT 0T TR 3L

R) AR [RISd: TSTehia I o SATeRT=aTd SHFSRI & A TOTT foehT Yol

R) SR T NG HH HIT

3) ARG ShelodT Shiaaie THIeraut STHCASSTIENT oo SR SHROT=F1T 3R {9181 hrel.
¥) U AT GHISTH B TehTa.

W) TRIIRIACT SHR F§TE AT, V! S ST STl qoT 0T SRS FH.

&) WRTARIERIET FehrHed TSR] e,

) U TSeRT I ACTRRERTER. WSTaR Ufdeeeh e TATIT S,

T -

2) Ram Ahuja (23%v), Social Problems in India, Rawat Publications, Jaipur

?) Sharma R.H., Indian Social Problems, Media Promoter & Publisher

3) S gHE TRl (R00R), TR THIS H¥ ST THE, SHHS Yeetiohs, ot

%) 2. U ST (R00R), TRCATT THIST U 30T THET, St ATETer Uehter, AR

W) S 9L TS (3’]4%), YR ATHISTh FHET, St HT Y, AR

&) Sl YT FHISIM, TR WIS T, U 38 . Usetiend, AR

) . UH. FIE (R00R), WRAR HHTST I ST T, MU 31 . TeTer, AR
¢) . T UIUey (R003) HRA WHINTSh THATT, T UseAIohe, =8 Soet
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T%] T ¥a1 & (GST) =1 e

3f. TN TG FD
TR ITeATIh

q e fasrTE
TH. TH. . A Fas digd, fSear srer

SICRl|

Y HOUET HT 8 FEsih Fwiedl S=e U Hewr e AR, 6 THRT HeArTh o
Hehea T RaehRell ol .agd Tefeqaedear Haiior e Siaeer] dRaRat 39 gsaal o, 8 SaEadl g
QTS FRHAl Gaid Radfaq a6 Bia Red. @e ER" SO 6 9ede 9 B HE
Wew QATien [l TN SIS aleai [Qdd. el WX ST ST ATaEH e el HT AN STHE H
G TR SCI. Il JoHe BT 8 Sed ST HURG qle . Jed B GRHO B 9q el @
A X BT IE] T QAT e S G A GHRAOT BT A, I A AR YOI IYHFAER TS
Al e HAHR A HY, HUGl B AR B, T HY, FPHL SR FH GHEL Bl . T AIAEH B
fershleht STehTe Y, IeuTe] Yeoh XA Y, SeArGrel THEAN Bl ST A DRl QY FHAGS B Feharre
ST TG0 S AT HEYald e BIe el asredl e Sfige aRem Bl

FX B AT Hegd AT<iar T el qedr S e, HEed HWOTge qHEies Sfeted Jis
gelld =T TSl s Aesih MdrE fRHemme gifedar Fefaa 3. araria e Jad
g SeHg Todr offT feiden fawd Ufeddr ofR. WRAM @8 TR, UoY §XhR 4 e @y 66l aEE &}
T H B GEGRAT skl Rl EEIaSe Bl STHcArs S TN ARoIedl HE &Yl I qHISE Bl
I, EEUER HEEEE # RO AfRE JheEs 9 Sias M &Y arel agae HgHaike J6eT g
. I GHEEX HI FOAES HY0 A HIUIEl 9% 9 Q] UharE H OAd g@l. G Sl
I ATHRON FH0G Al FHE GGl q@vad JEl. & Hahedrigad a&) 9 ad1 & (GST) Hehed
JEAE A, q&] 9 Bl BB (GST) T HEIH 9 JUHT dacal Sl T g $a @A (g &
JeTeliel a1 %A a%g 9 da@ids (GST) Tifed . fafag JeRe WA R aFeR Aek- (GST) 98
%% g ToF FYHRA GHM arer {Heber.
iR Sfse

o I& T {41 FX (GST) HOTiEl TR HIO.

o & d {al HUE HAS - Al ARG,

g Qe

TEIq MAEETE TR B ST [AKITele® d JOMIHE HrEe qedier ofaqd Hedrd ST
. WEeey fadm wee aeien omER Al Mel weEe A R, el fafew g gy,
Qe H1TTeh, e, gaid=l d Heheredorel SR Hogr Al 3e.
a&] 9 Qa1 BN (GST) i

AT SR %] d Hal BT e FEA T ST 2 &o A A1 e a&g g Far FX (GST) qomweit
RepReiell 38, STIA aUe Hi 2 Uy T8 a&) 9 §dl HT IOl o &l @M 2 e — <o =
SUHME I JUNET oAl a%] Al HT (GST) STl RerehRedl. HSi 2 %2 UG &1 Y HATH Sl
2:%% 7 MY a1 e & FX YOI Resbrell. AGRam R0 ooned & & IO RasRall. dX 202y
HE AAAT IT A & BT Gl Reehall. A Afeehes HiF 41 39 Nash a&gay 2028 ugd GST
HHRTAE G el

ARA T4 GST &1 I Hld [T el eisT e, qRad GST = Yard a¥re &Y 8. A
¥ R000 TR FEYYH GST = Heheddl TN . THAX wo03HA [I5g dHovdt Aea FAFeaEm &
GURCTAoa®  PEeardl @O FOAM . ¢ Bgard 00§ s Tebkie  SRHAM ToE o
ez AR |G aeg 9 Qe wE ARES] TR HET Ed Gl war o Few . g8
R02% HE G TR Hold AIMG & F 2024 Uoil GST S MHHAT Hol H& dal. Ay Toqqad
feremee 8IS 93T HETgeRiiaRr ¢ S o2& WHAAd GST HoX 8IS a4 X YOl {1 HRoarea
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ST T ST, YA Fald Feer=dl HIGROA Y€l SFa@durd 99 ¥ AFfell. Al a%g g dar FHT HrFal
AR 9 ot 099 AsHl AT HI0G AT
a%g 9 ¥ R GST = &
1. CGST ( central goods and service tax)®hs THTAT acii HAHRUIM IO q&] d Hal HA Dald
q6]  Hdl HY Y U

2. SGST ( state goods and service tax) Ted TXHR Hd @V IO 9] 9 Qa1 FHAA T 9] G
|l H FH T

3. IGST (Integrated goods and service tax) ST & d Haial RacaEaX AEUgR Il a&] d
[l B THAH T6 9 ol HT I L. TSR HIBRIA B U 0% ET T FhRa
et

a5 9 Qa1 TR @&

GST uRwes Ugifermd Iedred, feshield @ Rofe e a1 &1 a&] 9 qar H{redl IR St
dqcil e, THE 1 URWES FX A MIEd BT FHE RS AT YR T @O g
SiaEasE®s qEgeA A AR SqUaEl YIS Sl e, T899 9&] 9 QamEdd S HOG a6 T 6T
B8 T4 I FHi@Sil Hol g Id. 9%  Hdl GRUEH T oSl J 8o S e aegarst
Y THT e dei SR
El'{@a@?ﬂab'{:
A AIUER ST AE@Eh A a6 /Ml GST HYT Yo daciedl ed. IWed Go @E,
qear Ao, @, g6, oS, T, T, e TR, @R Hie, Hed, e, e d|n, e 89 3@ awge
A il e
5%ae T e W :
q6g 9 |l BT : A A GER TE A, Tel, ASToed] HbreA [ $7, w1, @, |gE], HAdE, " i,
T (800" TA) I foid SFRE, FIR (Jo0o® Td) AT TEGAX U %od%g T a1 B A Il
9% T T q1 W
IEE T, U, ToM, AYdeEk  SNwHl, waier 16, B, AR, Qs q96, e e 3. 5 9% GST
SIEERISEE K| I N
2 ¢% T8I T qal W :
A FEE A, U, AN, T, G, AREHH, GO, By, fdh dar 3 aege 9o &g g a1 B
GIGEoI EDECH
R¢Y% TE T Tl AW
e TE R, e &R, 8N 7Y , HIX WEEA, RERE, RAArE, diim 49, 9 q9 g awgE
A B,
ag] T 941 F= (GST) T4 ¢

1. STETH G&] @ Hd1 B A6 HLAFAE THER Q] HEErE] qige sl 3Te.
qE] g G H FAlleh BIFEl T g HH @RI ISR B0 3ATe .
q6J @ G HHD HLEN G TR @] el SR AR
NN SAGRAER T 20 T 2¢% FTH FT AHRAT Sen at GSTHD FH BT 2 <% Td Al
R,
5. @l #X U & ofd e 9 JardEn ekl WY GSTHS HGE & | gaw o e

AU Wed g

6. 3QTE e g A=l i [qhrarhe e ed.
7. A AMREEE] AT HewdreAl A e g AR R AT QA MLER 0% F FAAAD

HAGE ARG T HEel Brad.

8. d%gd qal HX G THE TehIEl HY AT A FECAM SAUR d JEANT &A1 e (Hobe.

9. GST §& IS HUAF BEE B3 THHH RIS TR Bied

10. GST 98 TF g T FT & Hehoddl GG ANEN Foid @EyEe TH T §aa1 o9
SR HIAA B N FH B HY AT AR Wel fqardr areRer FHor 2.

D
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a&] 9 Qa1 &= (GST)Me
1. a%] d Qa1 HT AT SIS TS el AUl Al SEaEEs SUAH] Rl e
2. G&] 9 Bl A Fald HIST Bkl SEHM S GHOIR e, FOT T4 8 g @ieed] fbadl aeudr
T e
3. 9% g Qa1 X UGS GEarreal Hal Hers devdrd] el Hel AYA Teiql o el e,
4. a% 9 941 HCYD [Aiq9 9% 9 areAr A SE HAGHR FAI fhaT SE A JEE aGi
HYH HEH AR,
5. a&g 9 Qa1 HeAT BeH S AN AT GEIET SEUN e, GROMH S ST fawig e Seasr
TN BT Sed. We ddhedl Jedhicl FeThid e S 38 & A oR.
i
I8 9 qd1 H & ARAA Th Faid Ueiiies H GARem O R HAleEd ed. I SO
o e dHd@ BrEesit ST & X GOl A, JENh, HXHN, A1 A dEEd SO .
ST I AT HITAGS Qe M@ [ T8 IR SGT Th a9, Th HY, Th qeRUS, HARGeE IR
I

e :

qE] @ Qa1 X T GRIGY : o (9T TeRTg e

T SFefe AT avg a Far # ¢ . Ja, 3f, We, W g9 , . AW,
IS HIfdh : AR R099.

AT AR g 9 A R099.

www.gst.gov.in

Al o
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qRATAS IR0 g AT SASHRET STerar

EENIE BRI
THTSTET 0TI HIBHR FT, T 3 fom
TRIfeNed, BT Fledr, a1 gaa!, 57907

LILEI
TRATST T 13 37157 93 JF JST T TeRME TIr=1 [ 8137 o v FNoet 37ga i avdie avlski=E JH7T 47
feadfeaq Fi@gds T3S 36, YRAH 9998 Hed SAHIFT GISTNFT F 3H0TE gRT Sihredel 2997 332 el i
STIfAH 10T WIde YHGIel SqT FHOTd 3] 3‘7737‘:%77 é’?F? &7 FHOTT 7 HeRredrT Ry JHT § 37{_3'?? qrd W FHIOT
AERS fogd 7. URAASG ¢ [EYA 9008 T AISTRET X .6 IFF FAF GOl T IEH FITARIAT R <8 TFF T FHIT
IS T 6.0 3% FTH g7 Fal. A7 379, IRardies FHOT JA=T Jo-q 60 7T ST s s fgd. avnd
FEIIST T8 BTG T80 FFNAT AT 39 SGard g IR [T &% 917 F0aT 20 @Rg Za# 36, ISR Ry 377
W IIT FIs 6‘??‘ qledi-l /%'?7# /rO\/Ch/HG{/F/ HRA ST SA1I3SHT ST 3THAr4l YRd &l SIS HG//?’-&\/{#; ST STGIT=T SgHTT
I FAT 377e. MRATAIG [SHaT 202 ¢ 7 YRAET TRV aRISFIR G5 JHIT G.0f 9% $0% ANy 3G g vk & AT
¢.% 2F Fa9 T IHT FASTIR T FAT .0 299 309 [eqd. YRAAG IR 202 724 T FUSTIR &I FAIT £.% 29 309
T G AR GF FAOT .o IFF ZAP 049, YRATAG T SIHTEIT BROAIET 9 ATIR 376, ARG 3HF FEIRIAT
FETEET FIGT AFHT IR JHI0T FTAe] ST’ TR FooT GgT da. Jgd SHaET g=T 797 GHaT TEar
TR FIUGT AT STGT WRGTAIG Ve d JHIT ARSI SerEr qU, YRadie gRy d & aISrkiET erEr §u, e F qEr
FUSTI=IT FROIAT STETET J07 47 =7 3R YRATdics I8 d IrH10T aRISTIRIET e Telar FaoaT 3.
"eears W1 (Keywords) : SRR, ST &, 980 a¥Sr, AT a0, §oT § Gt
JE&ATaAT
IATST A B3 3T 03 J9 Sl R "R Tl [ 88 g0 o9 WO oM ait e
ST AT A feadifeay aeds oo . aRafgesyl IR Tcufasdd cvheT e vie <v 2% aid
T TSH Ted. TEAH 22%2 T STTRIFOT WIHIHTT § ITRIHOME G0 el 2299 3T2o! THS!
T SRR WRE IRATST 9T YA feeor o7uferd &I o1 Jamona 4 fiearear IRarar urHor F Il
A SRS JAI0 ARoe fofd Ad. TRAdS ¢ feHarR 3088 =1 SUSHRET & 9.& 35& @ &idl. @ el
TSR & ¢.8 Tk 9 HOT STl & oo 96 3aal fC@d Idr. = o1, 9RdaTdie Jetor 9=
T IE0 9T S sRSA STaedr foad. WRadie fafay Tsar=r foam aXar Aedar 2028 T sRISTIR=T
T FT AT TSATH 3%.4 IF TahT Hauw . W GHHe JevT 23,3 IFh 9 B Tsam=T 4.8 IFh I
feqe. S9TT SRS <7 B Tl AR TG ST A e JoWR. = @ 73 aufer 20 o
TAFT e, ST Tt 3mfor fffdt ard yeiz <& arear fogd. fosmea Ra S S3eT TMTER 31T
IRA 3T SAMde Faies aUemR STaedrEl agiE I SNeT 318, BIegei=dl gedHqd STdie gas Hial <97
ST TRAAS &Yy 9% SHEEd TEI a9 34 FAMAE FH e, HIUCATEl MES Tael "l a0
FIFHGEAT ERAS I 3TTd TG IRATS T SIFHEI=T BR AT 9 SRISTR 3718 . AQ§aaat 3T3% Sl
TG FIGT AheA ITEERETH AHOT qIael Tefeqaway Ry snoal g aar.
ST ST
TSI F20TST ATSIId 916 STHGET STl & WaeT wIH F0AT TR STHOT=AT Had BT S)
FM fed T8 W AE WA dE@R TOE Sol S T rdfeawdie o fudier awrEt TRftrd wgur
RE
ST e
Q) RATdI® el & WHIOT SASTRI=T 3Terdr =y
R) YRATS T & T sXISMRHET STerdr =Jor.
3) e F UTHIOT SUSTIRI=AT IO SA1erET =T
e Tt
T HIMEAEE SH T TRod TEddl a0 TSl M. YA G HUM o4,

ARG Ted d AT SIS STerar
T ST TRAT S Ted § T qTte Sii=ar 2= THTOT= STerdl ST el 3.
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TR 2.2. IRATNS e T WHT ISR SRR Friart

FA, | wfemaad | TEd SR R | I SR | ARG THT AT X
og | f&@aR 02§ W\ IFH §.] IFD €.8¢ TTD
o3 | f&HaE 0w Y IFH ¥y TFH ¥\9¢ TFH
03 | f&¥T 0%¢ 9.3 IFH & ¥ ITD §.89 TTD
o¥ | fEHaT 3028 ¢ T v.o T ©.08 IFH

Source: unemployment in India A Statistical Profile, September-December 2016 to 2019, Page No. 05.
TFAT 2.2 T 3 TR Td FN, IRATAG THUT SRSTIR AT FAUME fITSU0T #& TTA1, qRATGS

fEdeR 3099 WA WNATHT TR SIS T THIOT \9 of IFF A% FAUS T Il SUSTR <+ FH0T ¢ .9
TFF A% W A AR T JHT o IFE A% fCHd. GGG SR 098 Tfie WRAN® THI
TSR 2 AT € &¢ 29 3ae ST Vel SeMR I FAIT .9 29 Saeh d¥ I SIS a0 AT & .
? IF% A% fogd Id. T fSUR R02¢ A WRATAT UHYT SRSTR <= AT € & Iak 3de R Il 6.3
Tad F UM € ¥ IFH gad RIS S JHIOT e fGod. aimarg fedaw 02l 7 R THU aUsTR
T TAT ¥ \9¢ Ta% A% TG Ve U.¥ TFk d U ¥4 TFh Ia% SRS T JAIT ST fegd I,
T 3TH TR BT T, 2028 0 02 I AR TUIG ARATIS THOT sRISAR q=AT JHOTAT =R Fwear fedan
R0} WEY SRISMNI=AT & JHIT Haiesh AHedrd feee ad. T fSHa o2y d feda 200 A1 Fo@Hq
T es SIXST=AT JHIVIG &t arg gnedr T 2d.
TR 2. ARG T& § S SASTII=AT Sqierd aiard

ad. | Afew T o TET SRS X T AR R RS THOT SRS R
oy | fEHR Q028 ¥\ TFH 2¢.3 T §.8¢ D
oy | fEHET Roqu 3R T R0 TT® ¢ T
03 | fedaR jo3¢ WY D U\ TFH .89 T
0% | MM R03% XTI 9.0 TR 6§ TFH

Source: unemployment in India A Statistical Profile, September-December 2016 to 2019, Page No. 05.
THAT .2 T W W TUd H, WRAAG JE¥ g B SSA =T YA fGveun @ ST,

IRATAS R R02] A WRATAT UK SUSTR << YT \9.%& Ia% 3% Faifyd 39T T SRS ol
THAT ¢ ¥ TFh Tqd T B SUSTR @ YH G0 IFE A fOd. AEomEe fTda 028 TG aRdde
THHUT ISR X+ THIT € §¢ 39 3 ST J8U SISTR X« WA %\ 39 3@ a¥ i sRISTR = J7or
9¢.3 IF% TaF g Id. q899 fSar 0%¢ WA WRATHT UHUT sRISFIR << JHIOT € &9 3Fh 3aa ¥ ToF U.¥
TFd g S U IFE 0% SN S YHIT STHEdTE fehd. AMEE fSUar 202\ W WRATAT THT SUSTR
T JATT ¥ \9¢ IFH TaA% YA TEY 3.2 Tk d T ¢2.0 IFH Ak SRUSMIR I TAIT A fogT I,
YT 3T TR AT F, 028 T 202% I AR AN AIG WRATAG [ B sSRISMR <=1 JHE foar
fedar 008 T T SUSTI=AT o= YHIOT TaMEe THed™ @ R 302 A T¥Y oM &+ FH7OT
FMOTT AT T Bd. R BEHR 020 T SR 09 AT FIGEHT TeEges I § WO e [79 §
T SIS SO=aT YOG SETd a1e Sedre TR ed. 6 [RN=AT qodd (Edier aieiieaT S THIT 2028
T Q098 AT FEHA HalfE THeA FHevH™ Id.
IR0 G AT SASTIREAT FHROMT SR 30T,
?) U YA 1Y

IRA STTAMTAT 3TRATG 024 I NFAHH =T FTATGIIR S(qF Udelel Tad Udh ol BRI
AT SIS THTT HUedlial Lo IFh TUadl 3Mg. T RAd U IR SIR=AT eard <udis y¢ Iah dacd]
3 M Fa@ U TaF FeTHIVNHRS CIMAS 9o IFh BIHUEI=AT THY TIcdilae! AGHe 3. A Ta
afees e 3 ind s1fes oiva 2 e el 9 W ST AT aTe e g A
?) Sftenfie o

AT A TR ISR UGS B eld e fordt eEdEam v e st T a9, o
fiz a1 JeaIER R Fuarn Al fordt w fGRed TgT gudfed SR ScieAd B Hea
TATOTG 92 SN 3T JHHfd Scacehi=aT AT aIe old 3Tt cdes AUsT= oot fohe ga ome. Tear o=
U HIST ST Tt Sfiear T oA AT ASTIRAr 9% #6960y IFE At aeod! fead.
3) AaEd, Shtadiye ISt ST

0¢ MR 028 T FSS! AIEE T IS 2029 TR AGST SNUH X qHed ST FHON Sebien
TSR ST 70T SRAT Bl THT &T0Td SSTIR. Sedr fegd. R09% Wed SUSTRI=1 ST % &HIdl et 37ar ot
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30 T TG . AT RIS TAS HH T e ST T FIIST TAR ATed T Sl T Ja-ra
T TR, UM A=Ay TR AEfaE IRUM B oTd oAl quedd sUSMRel SR |iacd Afeedr
TSI GE&AT ARt fogd ad.
¥) AT FH ST ST A= STASaSaviidie Jat

i TEhR M7 foe HHed=aT STHSANTIR <M YSTIRURA afad deul=t &l ®R A
M FHSTT 7AW a1ed 3. Wriie Frel autagd e fear, 7% @ 3fear, Jauym ISR o Friwd,
AT WehTed ASHT, Taye FTe [Gam aisHT JanRe fafgy aemr savard e W a1 Fied 9
TRV RV ST ASTR CUATeAfdiad <Od sRISTReR. O var= G Faoie Tt soor el
e MG Ve & JHITT 9IMdie SUemiT STUTEt a8 Sod! fogd ad.
Y) PHHEIT FHI F IS At aEHS qwlad

Tomdtes foferd, steufyrferd, fAReR 19T AUSTR TRONAT FIHATTS TaFhdt HAl SN E. THIFS THITS
T AU AT USRS SRl Fal SAA 3¢ © ANArdie asiie iU awda 31, T &o aua
fOTaTaR ISR foFar @R fee ot sgawera iy et el <umd e0el 2o B aeul A=A T
3 AT WG T oI ISTIRAHAET & 7 aWeT 30 SR 3aal FH STqedH ISTRET TWer 3for it
I TS qEET A THT. TERS IHGEI=AT TAVG sRISTR d1ed e W <9Nd JSTHRMATA arevard
T TERST TTIY S fewd.

&) R HO

o AR FAfHefer T et A, o TR AEier qeasT, Vil e ISR ae g
T2, T WGTOS! T, AU Foe! 9, 4 U STl RO <G SR+ & a3
fegT I,
e

IR srdferaen & famaoiie sdaamems fomfad STigamids aede ®id 3T YRATd® ¢ 30 FE SHde 3Tfd®
A 2 ST Y97 3T T THA FHvardrat 9md ISRt 899 fafay & Jaav@et T o, WAt il et
P WoEoe! o T gaiThe e &FTd v Hat ATges e sRsm=ar Tedd fadfeay ae S o, JRarde
It AT IS 9T AT B STHA R022—23 HEA VMRS 3.3 HIA ST @ld. A0 3029—¢ WEA TAME Q0.4 HE ISTH
2 A= 31, T T Ui 03 i USTINHE HE oedr foHd. 3092—23 HE WAl &F71d 3.9 Hid SR &4 T 2029—2¢
T Q%% IFF AR SR JaT AT T, W ScAST AFIie ISR 202223 WA of FA Ad A ¥ HEA T EASA
ST JHIT 4 & FIE 3ae HH MO0 [GOd. TR I Afdiad o7 aFldie IS SH a/e 8 oTaea frfad qeomas
O TR AR, 202923 T 20262 AT FA Qo SHERA IfUF ISR FH oA T, a1 aecr SIS GEd
VTR AT TR qEUNAT ISR fiesd AHedrd A A oo offe. WRd WIHRA o A&al 202% TSt doo! AQEdgs el
q T ST S STdgaieR URUTH B ST TS ISHR A OTee g A9, 99 9 2029 Ta oed
UGG 3% @eF U AR THd ANSe YT Tl deoedl [FHdge Mewel v Bal FX01 SEvial adhd T
ASRISHG aLqet AT MO fomd. A UReTe SRR AN SIS BT I AGed RO SEMGAT FEEET
Fegr feqd. <umdie qEN=T godd fEarer aisimiET X oifye yerond fege Adr. @ T TRl YRl SierEr ol S
T fead. IR TR ST FH Farr v v wee 39ee! el 9 |l Yt siHedsant arg - et
T ud ISR fAffdET @ aeeer ey Id AE. O aAdie qed 3aed d ared aisT Ares SumEn onfdd fae X
fAfyad TIEe! 3T SR TR I8 SIS Sedl Ael T TR & Faiess sReR ST SUd JI9 FHidel STHoe! ot
g ST I STRSIRAT HSTIST I8 ST T

gesf gt

Q) WEIT A, TTHISTE FOME TSEAens a o, off qErer o™, g et sigedt 2020,
R) https://marathi.thewire.in/youth-unemployment-rising-with-educational-qualifications-study

3) http://www.eshodhan.com/2018/05/blog-post_63.html

¥) https://www.toppr.com/guides/economics/employment/unemployment-and-employment-generation/
u) http://unemploymentinindia.cmie.com

§) Unemployment in India A Statistical Profile 2016 to 2019, Pp. 05.

) https://www.bbc.com/marathi/india-47083769

¢) https://www.businesstoday.in/current/economy-politics/india

?) http://mospi.nic.in

20) https://vishwakosh.marathi.gov.in/29548/
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BRI E IR CAEEIBISEE R EhIR |

2, TIFHHAR h3aE
HETIeh TTeATIeh, 3refsme o
LEEIEEIREIERISR]

gL . TS

2. TG :

AT STfaweT AT FHiat TG Te. T 2’8 TRT YR STIaeia harrevll ferel!
1ot Tl et SRS SR o T8 <y SIaeIToH, HTfed! e, THEe SeaTdl & oes HigaT SHomd
T FTCAt T FYEE, TN § &ATTE WA YUV ] qav[hi=aT aerdia Juferd=r Ufeer e  enfdfs
AT AAFATATS! ITATEAUaR RIS T30 9 foy gt Tawerar e fHese ad ararer
TSI (ST SR YT TTRUTE TR0 Hfiieh Gehelal FHEH S o AT Aaeh=AT =T I Tovaeh
ST femIe e g I TS e T freqmandt 93 STHart R0 28 o S Ahm g™ yammst dew famr
IS SIS0 Shefl, 09§ -2\ TAT TT SIHTITEA FTSHT S[H-2 0 & & FHUATT ST,

2. I ST STeTa :
3. Durkheims Tupes (2013) : S&gd HINEATT "€RTh AT, HEATHE FHeiral SSGUT A Framed
AR ATHET L ST feg T Ad
2. H.E. Erdman (1939) “Companson of samall and Large Farmers Under Proration Schemes”:- 13T SIdarit
ST T TR HS[L FE0f TSIV e 3R FINEATA o7 Id
2.3 e SfeR:
9. Je T ek formT st ST1eraT sy
2. I 30— o= 31T v,
2.¥ IS W&
2. TS A :
IISHT T ey quf s Taramer=t sTaefiadt TaqeMT=aTOne Nation — One Scheme 3T 2T of T4
ST STV A& STUIT ST 3T
2.4 fomT ot AICIL : nifor wad wrerft fomr shoet eveft @ ftrer STTeIat 33 “TeRT TATETE U @IsHit
formm Shufy 3T FeaTeIT AU FHAT VR AR,
2.& Tomm= g6 ¢ A1 AT 6 NAIS Uarel et o718, 8= MNAIS A& 3Tdciell 9Td 9§d (cap) S1&
FHOITT ATeAT IR, TLFhRS T TYHTAIST 2 T, Toalt TURTHIST ¢4 Tk ATIT 7t Tk o eAeameTanat 4
T THIT T FoaTa STTeT ST,
2.0 e HafEl : e 9.4 TFh T Y Tdoh ST HR Yo Zah o hATA 3o Zaeh (FehsTaR e o)
THRT TR .
%..¢ Tomn yeroTren e : fom werorren e fomm ot i,
2.% JHEM TS : A 30 THRh 9o Tah
%.20 AT : SATET : ST SeietT Idehdl T8 ShIvTaTal IdeRit tieh forrTelt TR 92 Sideh=am=aT WTeaTd o
ESURCIECIDf
2.2 UINEF YT : (Reseach Methodology)
2. TSI & : T HINEAT ST &7 § AT JBoMYL FHaresh MaTd v SRR,
R. HYNEAN W& H AT EET § QTSGR Tgde e es AT NI o foruunes
I TG =T AT HelT ST,
3. GYAR (59 : yeqa GYeET SdeaTeAn Al wrfed) yomeft arrelf 3 aftomy st seshren
TTRETEAT TINEHTA STTH FHL0ATd HTAT 3T,
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T AT UGl : SR YT e TohaTTETa STeHTeh o § 221 ST =T JTIL HLUaTd STl TR
31, wrfies |

Trefieh S A S YaT Udeeid RIS Sl SdiET a AT ST ST,
RIAATeRg HITEd! Hehfold HUATd ST 3118
A Hae a

“TeT St ek fomT S Yo ST ST &7 TTacier ST+ SWHETE Megrdia aavfe
e st JRST TR T eUITaR SATENIET TE. AT STRATETET Taq s AT e TEaik & Wrear T
fiare wgdi=aT STata T Usheh FRUL AT U ST ST eRT &1 et T Ueheh 3118, Taxfia fraes
THAT AT T BT TaMTa FHaesh R TTTar=ht SFuara STl TRYT R 0 JArGdaTe =T ST Hifed! dehferd
ESURIGECI N

LGS IEIEI
|

REELE

v

i l i |

AR Tt Ricwes fad (3.)
9. EAEN:
3TN Ay 391 F forumeer frershTiores wa qEeh Hehaeeres Hifed! Hahfold shvard et 318
T 6. 2

TSI AR TEHTT HAIOT Tl AT AT Adehil(Fg e
33, | quefier | smmafem | |l | fewes | fad () | TR
2 | BT 0¥ o4 | oYy o | 3¢
Aarer o oo of 0o oR
TR | o4 | o4 | o4 | o4 | Ro

TR — TeI & TqT qreoft
FIA qeRT 6. § T&A 318 et Aq h, FSAIT ATt Tauffer Tepor g FHZamieht ¢ Iasdt
FHEATT dieh fomT ASH=HTfed ! ST AT Te, Heh T ATSHe TR A1 Fg o=l 9&HR JAqAT
fegaaa.
TTafrer forem shar o7& fag 31t Y, dies fomm A=t anfect sreom=an SideRdt FEaTeh watferes g
Jh ol ST I Fob FaTT el () Teg Id. T Faifers FHt T&AT o FZATAT AR AR 0
FHE AT Hawhes skl FgarT ik foraT st Afed T foga ad
ik forT ATS=N T THCTeaT FgaT= hacs 0 L FZATAT SAHH A6 02 FZaHT fHahes fog Id
|l 7 foref (g.) A1 Tt ik forT ATl wifdt A= Sgar= g ey S A
THE. R
TSI AT TSt G gagror Mardier T e Saetigg e fieh fomm swoarsan wawia gaferdt
I3, | quefier | stmafem | |l | frewes | fad () | TR
L | BT 0¥ oy | oy 03 33
Aarer o oo of oR oY
W ol ol ol ol Ro
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TR — TeI & TqT qreoft

I T 3. R TEA 3T G AT A, TodoT AT TRvT Taffar g1 FZamiehn s ashit
Fg Tt e forT e fag 3. fieh fomT sRered Feciedt Fgarh a&dToy e fag Id.

TaEE foem AT 319 feem I i, fieh fomT o= Srashdt Hgare Taiteek 9@ oy |t
TTIISMAIS TRl 0% MUK T o fiahes o foug Ad. waifesk wfl & o3 fadf (g.) a1 mar=ht
e o .

ik fomT SR FcicdT FgaTe Failerh T o ashil Fgarr fiaed(F.), T T B8 Jeshl of,
fathes a1 TTTel sTEeAT Tag A | A1 TTETa ek fomT YRetea el IdeR] Fgardl S fegd Id Al

THE. 3
TR argaRITdie g waeer mardier 7T fRaseen Aast(Ggar)
ek fomT SeuIT goRaT waTs fresvar=n wawia sttt

AF. | quElfia | sufem | |l | fewes | fad (7)) | TR
3 i 0¥ 0%, 03 o} | 2o
R et o9 o | o3 0%, oy
3 | gEERE | oo oR 0 oR oy

W ol ol ol ol Ro

TR — TeI & TGT qreoft
I a6, 3 T4 3 e Iq A, davffar TR FHAT FEAH 0 ekt Fgarr dien o
AT JHEH TS FaTel! SToeam faga Ad. ob e dieh fomT Johem v e Taear fegd adiat
ol SRl g aTT STefae TR et faga A
TaE foeR tar 18 e Id Ad Y, fieh fomT JHam T Saiieeh S8 o xHg a-aTATardm
T II3IATS 03 FHgaiT fHahes FoR FHgandr foel () Tl sl AT of, T AITET MaTd e et
AT,

ik o Tl JoRET wuTs fHesTelt TaeaTel Haiteesh §&aTo R HgaT-T HIiTe! o qIa1s Feeh!
08, FZATATSTARIT o 08 FaTT (a5 qewio , FgarT faei(q) e foam fresd Faear! fegw .
ik formT TTeroT= STEiae @Ry Taifesh AT Yol o} Hga™T |riTe 7 faei(g) X wata wHl a@n
HFB 02, IdH Fg T fHTHeS T AT quf Toen firesd sraeam feg ad
2.3R fepe
9. gL ATl Hawa THAT Taevioy TaTdiel TR & Idhdl Feaug@r-T ger=ast fish fomm
TISHT TEWIT STHeT fagF A,
R. G oy METATA ol IRt HZaTETT R fo firesTert Toeam faeim o1rer.
2.3 SUTHIISH ;
9. TuTEA f fomr AieHa SdeTaT JRAE wuTs e quamErdt ettt ar= Rt
AT T TAUAL TR AT Gl TSN hLrat
R. et e formT AT Saeh=aT ST HE T STEfavTETEt SIS ST Tear,
2.2y T =
9. CTHATIA TH.TH, (R0 0\9) FHT & TR fafcteft sHTR s urfées g 3o,

R. H.E.Erdman (1939) Comasion of small and large farmers under proration schemes. Journal of

farm Economic Vol. 21 No. 03 part published by Oxford University press.

3. Durkheims Types (2013) Farmers suicides in India Economic and Political Weekly Vol. XLVIII
No. 21.

¥. Kiran J Desale (2016) TqeIt uftea STeme- . iU of JehT, UsT . 330,
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WA faiir &ETdier gare Srfeaedadia uiem

1. SHIG H1a b

e foreT @
RRCENCECIUR NI EBICR]
FBYE ™. A&

YTATIh -
9RR2 HEY YR AT ISRV, STHTICrh ehTUT F WTSThToT Ttehriet. forfr e, sifeh amma
IR TS F AT AT TR forfi &oa gemon wamd! off Tiaen afud=n Fry<hr el difssw
IoTTd farerefieheRtor wefierred stefeawsan foshm ot arefanT &1 g SeE Bl wga Y et sk
QAT ST
meFe T 3D -
9. VRS 2]% % T O ATeiedT forfial Y LRI STIT6 .
2. Torftar emcier geamore TR steferaweidier aioms STvme
3. Tt et gemomg s STt SIS g STTeiedT F U STSITEehTu.
Rt forfir emdieT gemore stefcraeseiicr uftum 2 Siefs e Teiaes JeiesmmT STRd
T -
5. fordrr emTeicr Gemurer TR STieTaIeR ST % IRUTY B STed
2. Torefier et e A1) SIS St Ret TR B ST,
3. Tt et gemor st ssmRTeR ST e uiony 2id 3Ted
N UGt F ST | -
RaTde fordia &erdier gumee stfeaedatie ufoms & ey fafeamr fegyomas gede=
TR AT AT, Tcliaeh Ao Smfien ST kel oTTe. &dh auuy JisHT, "Ik, o7 daem fafy 7%
ARSI T T T ITH Seredt et Seqa sy fHere fafgvemardst areft st
G -

9]%2 e YA STIaeel UehT Tdqd Tfieh U= JHTIGT Sderdl, ST 37 SFeaedd i
UM IS SATIUITHTS! TSR] ITHIFT ST SRTI IR0 Telehi hefl e, amges foxfir foweres
AT GG STk IFOTTAT GET el Y5 TS STTehIehivT FeuRs] fereier STTTferehlehtoT Teeel S,

forfar & sE ford ™ e 9uTaeT BIdl Seiiq, WRRHHT JiaaT HUATETa! 8t oFaeT T shefeft
3. AT ford i SHaeSd ATOIETSIIY, WIS TSI, S fohtT &1, fordiar ST 3T7et Sreeht=im GHIasT Sidl a1 ST
9 % T WTSIRUT, SERTHTIT HATIVT STATTreh IV FEaTd STt TS,

Il AUETSIR &7 fafoer &Arar SAeuehtel FeiqiEdl aX STl HTSad TSI &1 quidie fofoe
FTHTT M FAHMT SERIBIETS! FogEe] FA AT Al deir IeH e s, Sman o, o
GET, T=d FET, QAT o AT o wee] [aavys foae gy ad amm= foas gwen, fomiy serr=a
T foreft g e e, Topmar stent = wrwrareT . @ v g fordar STfehieRtonet geara selelt 3R,

9% Wed fore1ar ST PR Sreg STUIATETE! g TR TEH AT=AT STeagicaredt Ush aftret
e, AT At TRATd e SATIY Seht ST foreir &TeT ST e shE sehT ST foftr ween ar<f sweiemar
Tereg sl JeBIae! U IR HTEAHTH ShIIQR i TG SHTOTT shetet! AT, Ted fefi=am SHomd shetett are
T TSGR AR ST T 5H &Il Yo Tah ohel Qdal &hual et Rrere shefl
TSEAFM TR 3T AR ASHTH] STHATTE0N ATIRT Sfohoal ATAHTT shet | |IHc=aT Hdl s(ehr=l @
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IR, v Ao Wl =T JaTd aTe, agcte 3Ted YA T §e ROl Thid IRATMes
AT ST sfhT < ShTIEIHAT STTOft ScaTaehdT T AT TR

Tfen Aftd= sffh &= omfvr fodier & ard g geqd TmvemaTdt et fRer Fear
T e sieh HETHTE TeelitoT SITER T i TRt fefea ST s7ifor shrreefiz I fefier swmma
o2 e, TRien aftrdear Rrerefet sacesavt weft feft enfer 7 s g e R s sefiedia
T RO & % ST TS, IR TG Frefier Jmmor Sefier 4 % SAT0TeT 3112, ITEN=Ishy &= SIReT e
T SATCAT TRUT FHITSST SHTIRT kT e 7 FRTERE Fereft 3115

TR SATIT Fgteg sich SATART SehT AT GTdT SR W ST SHIOMET WaHT faelm 377 fEreg slohe
ST SfohT =T TG AT ITRETSITST WaTHT ST fRTfreT oot ST, TS ST WSt &y o7for fergeft
& AT TSI ST =T ST Skl T Y& Ble, UTed 3118

foretr SITfreR IR e Ueh HecaTel! STl FavTST fof-esT SiRer §avid TiehR 3aR faf-mer €T st
TR, IR fgreg s forger Tt quariar fafawr STam g3 Sl sted sl ®9=m =rne], WTemeR gofaoy
UiEdHT el 3TTR. ¢ HTE 2]%3 TR YT F-T=AT FUTd TN THad-RIdeTsTd STaeielt i et
Th! UTI0T I TTRUATA ST, TURATET WTSae GIeTat TN Ia=T g8 areTe g 3T) Wigae arear
IR HE AT &I TR

T &1 RO ST STTUTTETST hg TR ]R3 Wl Heml |idct= (<hl shefl o172, fomr &
Gt TR WRUE o kol T AT fawr & wwut fwir st & uee el oed. @
ST ENA™, =T 4R&Y AT HFAT 98 e A7 o1 T T HTSTA ASTRIGT JTH F&T v
aTfereRT fa o1,

St o= AT ohs WK st URIT STH . & foret qai TR FEteg sttt qo st Big STl
ot foret foretTar UGy ATOTESIR ST Wil SemRrd farehedl ST, 31T @rekiel saTSieX STSTRId 3.
forftar STTfrehieRoTId et Ueh HecaTsi! siel Fev]H forqefl ] qao ehaRr FBTTiT FEAT-T YR WiSael! SIS STagi
O ST TeBTelt o1, foaeft Hu=—ATaT YRAaT=n WTead STSIRIG [aav]sh JET TRAT=T Heae! sTsd
YT Tt TR fosht F% SreRdid. T fordi™ aeea foeefl Jaausar ST TRAT= Wiedd! SIS
RN Bl Tehdicl, foreTd STRTTehIehUTT=AT ShIeRISTd $]RY Wedl TS VST TSR SITOHT el T
IR STSIRTAT HTEIHIA A FHTRIITAT I T[RRI T TAGU[h= THE Heft Iucree e 0T
SR, TS TS SATSTRTAT AT S TAT IS TSR AT S ST ST ST LT A Tard
TSR TR ST TSR TTO FH0ATET G I3 foref i TSI STRIHT THET ST SITfiehishter STTUToT=T
32 TR

TTEaeH STSTRI=AT GaTd Hell TATI hetel! 31Te. Teft=ar TATIqa wede! STl He 0T Shvameat
9]4E e Vgt 3T Ualsl Ude UTH el BIL TGeT WTSac! SISt SATH=T TR Fevl Heflefl €T
helell 3R, WTSac e RISl BT Y= ST RTET G 33T 3T, WISde SAaer Havid &
TSt fordter SITfeRIsRtoT=aT SRIcr@ ST HHT TIRA hell 3718 ST haes HTSacl! TSRt SHagRre o
AT, el T=AT TATIG S AT, STelfiieh shu=rm=an e feerdfi=ft Anfeet Taavsherria dre=d. Srgactt
TSI THERTeRT STTUTT BT Hef =T TATI HITT 3837 3TR.

T EaeH ST TeRTaTETe! T L Taad! foiedT 3TTed. q6e 9 YerrteaT T Soriter Jai
FT Y2 e foxfrr gudt sTemvame rered fiesd. S8R SNId SIfiehleRune gEard e TR,
foraeft T[RRI =TT SUATHTS! TR foIaeft §¥T STid Jaav[hariHT AieUihd o9& St T
T ATEV] o FHIOATE T TETE hedT o6 ST STSIAT ST e SR oM GealTd d ST HaTerelt 3T, Tt
ST IR T Ueh HecaTa] STl Feurst foaRft [aau[eh SRIT TT0T FEATHT YRA WiSda! Seid @R
FOITH T It 3118, FeUrSt aX TSeTeiet AT fohd ShU=IT o T[qav[eh TEAT YRR WiSael STSiRia SaTee
G forshl AT SR o5 e YTehaTd. e fQRTdie foferer T qav ehat S a1d Sevrit 8e IehdTa
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9]%3 Hrell M. &Y. . 7 forflr wider AEBE TAET hell A AUE Shi=n 9d T3]
SATEATY, HIAHTT TUHT, ST TUMT, HTSIeT GATHAT ST ShISTTR STeER AT STsfarsat fHamr=r shreshit fFrsor
FAOITS H1 AT HEIRS AU ST TR,

TR, off. 37T, SATIHY SohT=AT STATER HIeTH= HINUTT 3hid 3TTe, STATWETRA HIeHT Fulsl Sa 31iM
STTTOT st FUTC TS HTCTHaR & AT Yafl SR it} Tt 37T el oTe. ot o onfiw shotel STemvarf)
AT FEULT THSTUATA Asel, TR, off, 3T, = SATIRY SehT1 GdT ISR W Saa SRV TWaHT fieiet 3118
TT ARHT e ATk &ATA IS SATART SlehT= T STSHIG HITeshT shefl ST TE S Iad Jfaea
AT,
iy Fer e fren:

RATe ferefier Spreier gemon = gt 3 vy ferem= fswd geiersmmr s
5. fordfrr et gemun= ardr stferaeder STgERe Uiy Bid 3Ted
R. fordfrr &Teict gemun = AOETSIRIER 1% Ty B SR
3. fodta apTdie Gamom= wieac STSIa SR 0T | ATed

oo gt
9. WL I 1T, T ST - HSoh JehTETH, hiaTgl
2. oS, U5 I T, TH. H1eies, SfohTTel deal SATIOT ATHivT forehmd, fuesg S AT
3. I1fETIE ok THAR - T R08R WS-¥R 3h-¥.
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T T QT HT I I HRAT Seferaee
S IHIE ATATSHUE B
HEATT STEATTeh o 37efeme
T T R HETS
ERIERIRERSIEICIC

TR 3 AT T T [anfdiel d foheehe 18 i TSI Taiel 3 STIcTaisht 3T 3 YRR
TR, ITITETRU 3T TR ATed. AT T HUT Tohal he T HAThT JUTAT TR STeaeed STt
el 3R, TEAT ST SISIAUSAT ST QN ST Juned! AN H0ATd HATIelt ST H=EHed |oT 1954 IR
AT STHET JUITelt TR Shef,

TATATeT STUEE =T STaaTHTaR o ZTehefl a | 2000 TE STET STETHT AT2AT ST Seoref
Tt} e, G 7 2007 A GYH HRSR T O HAl T Aegak 2007 AT STgaTe AT d6l
T, T STEATATET STRATE & T 2009 AT STUEE T HYET hs TLhRhS HIASe 38T auidrg saT
TT TT TR = GEATT AT FRAT G I [GTh 29 HTE 2017 T ARTHA STEe foreresh HS[T 3l
AT 1 12017 ITg a5 3 HaTehre Aol §& Sieit

TIATA STTHET BT & UTdeedTaR ST STl Shsld TTAeAIaR Shald S o TaTeht cTelT HiSiudd! 7
TEUATT. TSAUTAioRie TESTa! SThReT STdl. HSudel Hed shatd el L, a1 &, a&q 9 &ar
IS ST T IR, Harereshs 9 sifafcs i foshiert o Afafs Scama yoe € stoeres ot amifay
IMRA. T THSHTHSHE TSI TR foshlont, AU ohhT STohTAeht, STTTRUIdIaRIE L, AT, ST, Hgarsit
TS R, AT T T B, TSTEARIT UL T TR GG TR F T8 o T T T 3TTed
meFe T 3D -

T T T B YOIt o R Srefearareen ar snufer o 3fe® qeiersmmor e

1. Sl = fafere qemdier SUe=m ST v,

2. SHugd= germerer rieaaws Tavid ST v,

3. STUEEos TATHHeh TTATT TSI JHETTHITS SIFETAT 3c5h of RTZATT STRATE 0l
e o afgaes -
T T HAT HT IONTA o el STefeTareem A7 Sierfal e TTeiaeh Jeiet T ST

1. SToadt o5 o 9 ST TR 3T L STIeTaT Tl T STTeiel 3TTRd

2. SarTawe a&] <o o] 3T T FE SuHel ATaeTy e 4 o] =T fohHd [t ST Siege!
LTS AN e

3. Sfuadiges s TRt X HegaTd 916 Bid 3718
NG T o SN |ree -

T T L TOTAT T AR ST &1 Meter e fAfeamr fasgwonars wgdEn SR S o
fodiaen aTeETmfeT ST kel AR, [, HeNUY AISHT iR, 31 Hare fafay 7w drersT @
FATHIAT ITH STttt Tt S s e o fereioaremdt amoietedt 318
ST et Faes samHEe Sfeadi=n 3t

SHTTA TR RaTak &9 1905 |Teft ST AT ST SHTde! AR hal. a8 69 1991 T FH-eTd SiTeget
TN HAT, ST FATLT ToTH TR SHTTHET TR hell HIAHE STTHET ATa 20% TFoh TAET G& hvaTd STTel,
TRATT 1 e 2017 T STEE ATHRRET S35 ARTAL S T L TR S3eh qHua A T
form=ft oTer Sieeft A=A STeTefaETelt TR AY IR uSelt A7 Aehid awq fafayr yeRR Fffertr wEd 5%,
12%, 18% 3T 28% Tk @ & T2 soaTa 3Tt Wielier difciehd SETTdTS el fHaee qemadia
et Sefforter R,

www.aiirjournal.com | Impact Factor 6.293 | Peer Reviewed Journal | Mob.No. 8999250451 | 134 |




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 ISSN 2349-638x

Tq<hI 5h. 1
STt fHerges eem e sfeadiam =t
HH. @ SHeEdAr N T

1. % 1954 20%
2. S 1968 19%
3. IS 1973 20%
4. WUE 1989 0.8%
5. Al 1991 0.6%
6 = 1994 17%
7. SAreforn 2000 10%
8.  wAfImm 2015 0.6%
9. FUTRAIFRET 2016 15%
10. 9d 1292017 0%, 5%, 12%, 18%, 28%

e ehTes (Year Book 2017-18)
IR IR 2018-page - 227
FIA RN HHTH 1 T TS Fareeh qemaefier Sugdt s ot Suifaeie 3112 % J $79°E 08l
e = 3T 20% TR TSI, ST, HA I AT TSI ST shre &t 1%, Yaft Y 3778, TRATd 71 €el
FE[R TRET STHS L ATHRA S TG SR Eveh, N =vi=n 3 fd o= a&q o™
FITeRTuT e o hTET STt STaATEYaeh S AT AT STl AN JElie el
H5 TR SHTad & -
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Abstract

Agricalture has been backbone of india the agricultural practics carried out in india are still largely
traditional indian agriculture technology have many limitations as comparied to modern agriculture
technologier around the world modern agricultural practice use mechanized equipment for irrigation thrilling
and harvesting along with  hybried seeds in indian agriculture.
key words Modern, Techology,Agricuture, Fertilizerr Irrigating,

Introduction

Agriculture is an important economic sector in Agriculture in india has an extensive background which
goes back to ten thousand year, At perstnt india holds the second position in the world in agricultural. The
histry of agriculture in india dates back to Indus valley civilization ear and even before that in some part of
southerm india recent india rank second world wide in agricultural output It also contributes a major share in
the gross domestic product (GDP) of the country the agriculture sector recruits about 50 percent of the entire
man pawer agriculture is currently the biggest Industry in india on the whole on the whole if plays a key role in
the socioeconomic growth in the valley around 4000 BC ware typically wear, peas, sesame seed barley dates
and mangoes. By 3500 BC forrming of rice had started . In 1970 Gren revolution has changed the face of Indian
Agriculture Making India —somewhat self- stuffiest In food product around 53 percent of the land has deen
brought on under irrigation with areas of punjab ,Haryana.giving very high per hrctored yield . this time started
to modern agriculture system in india.

What is Modern Agriculure :-

The modernity of agricultural systems is a characterisitic well understood by farmers but not easily
defined with specificity. still,The distinctions between modern and traditional.systems have powerful
implications for the future development of the global food system even though it is imortant to recognize that
few,if any,systems fall entirely in to either the modern or traditional cutegories.

Areas of stady
The regions selected for this study is the Indion with a total geographical area 3287263 5.9.km.
Objectives:-
1) to analyses the modern method of agriculture .
2) to discuss advantage disadvantege of modern agriculture.
Methodology
secondary data have been used for the research paper for the present investigation secondary data
collected through various internet web sides,reserch papers,articles newspaper etc.
Modern agricultural systems:-
1) Basic Inputes
a) cultivation
A new method of cultivation specially in rice was introduced,based on the japanese method of cultivation. in wheat
cultivation too significant changes were introduced.These changes hae resulted in more output per hecctare as well per
labour .qualitative improvement in inputs has been one of the important aspect technologaical changes.
b) Seeds
Seed is the basic input for enharcing agricultural production and productivity.Efficacy of all other agricaltural inputes
is largely determind by the quality of seed,it is estimate that the quality of seed accounts for 20-25 percent of agricultural
productivity. Higy yielding variety (HYV) seeds were used specially for rice and wheat cultivation.HYV seed brought
along with them changes in method of caltivation,duration and yield per hectere. India hs developed an institutionnal
framerwork to genrate quality seeds. it includes the participation of centreal and state govermments,Indian council of
Agricultural research (ICAR),stete Agricultural Univesities (SAV),public sector,corporate sectror and private sector
institutions.we have National seed Companie ( NSC) state forms corporatin of india (SFCI)15 state seed corporation
(SSCs) and about 100 major seed companies.
The system involves generation of seed,safeguards for qulity and purity of variety, as seeds are tansterred from the
breeders to the farmers.
C) Irrigation
The method of irrigation where is one of the most essontial inputs has undergone a change. Major and minor
damsbore wells and pump sets are widely used. Drip and sprinkler system has been developed specially for plantations,
however, only 40 percent of the culitivated area is irrigated having 60 percent for rain fed cultivation.
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d) Fertilizer
The green revolation was the outcome of HY'V seeds,better irrigation and use of fertilizer. India is the third largest

producer and consumer of fertilizers in the world ofter china and USA.The all India average fertilizer consumption is 116.5
kg/ha but it varies from 212 kg/ha in punjab to less than Skg/ha in states like Arunachal pradesh and nagaland.
e) Pest control

post control methods have been dueloped through intergrated pest Management (IPM). plant protection is provided
through the use of chemicals with residue not exceeding toxic limits. now methods for rodents, birds, nematodes and mite,
controls have been developed. Effective IPM packages are designed and developed for rice.contton, sugarcane, pulses and
oilseeds.

2)Agricultural Engineering

Sevral new tools and eqipment have been developed to improve efficiency in agriculture Women
friendly tools and implements have been introduced. suitable tractor operated thre erow aeepers with reduction
in human drudgery have also been devloped for processing fruits and spices suitoble machines have been
introduced.

Indian concil of Agritultural Research (ICAR) has desigened a variety of marketable implements and
machines for field operations. zero tillage seed drill has been developed for plating wheat immedeately after
rice cultivation to improve wheat productivity by overcoming devlays in sowing. other machines include
eightrow rice transplants and pregerminated rice seeders, sugarcane planter,groundntdecorterticator minidal mill
and high capcity multi — crop thresher. Machiness for multicrop percent in developed countries.
3)Information technology

To marke all information available to the farmers , state governance have introduced e- government .
Development of website and portals are undertaken for providing all the information concerning agriculture.
information technology is also used to update the land ownership records and provide them on demand without
delay.

Major technological changes have occurred in india during 1960s . The food problem india faced in the
1960 and early 1970 motivated india to improve its agricultural srector. food problem which deelined to 63.3
million tonnes in 1966 has registerd good progresss thereafter.in the last two years india has exported nearly 40
million tonnes of cereals. in 2013-2014 food grains production was 265.6 million tonnes.

Disadvantage Of Modern Agriculture

Evidence indicates,however that exressive reliance on monoculture furming and agro industrial inputs
such as capital intensive technology pesticides and chemical fertilizers has negatively impacted the environment
and rural society of India, Most agriculturalists had assumed that the agro ecosystem dichotony need not leave
to undersirable consegaences yet unfortunately, a number of ecological diseases’ have been associated with
intensification of food production. they may be groued into two cotegories.

Diseases of the ecotop wich include erosion loss of soil fertility depletion of nutrignt reserves,
salinlzation andalkalization pollution of water systems, loss of fertile croplands to urbon deverlopment

Conclusion

In modern agricultural systems fromers believe the have much more central roles an are eager to apply
technology and information to control most components of the system a very different viwe frome that of
traditional farmers. Modern agriculture in developed countries including the united states involves for more
than forms and farmers it depends on enormous ,highly sophisticated systems that move ,store and proceses
producers. output throughout an extensive value chain that etend to food products and final consumers.
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2) WETCHT Bt T Sreaforen farrme oior orrerdt aftfeerd.
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Introduction:

Sociology is the study of society and the changes in it. Any society that is not stable is changing. This
change creates various problems in the society. Out of the many problems in India, the problem of population
growth has become a very serious problem. In that case, the progress of any country depends on the population
and the natural resources of that country. The population of that country and the production of that country are
closely related. Rapid population growth is a serious problem in a developing country. The over population
growth in India's population has created a state of population explosion.

Objective of Research
1) To study population growth in India.
2) To understand the causes and side effects of population growth in India.
3) To suggest solutions to the problem of population growth.
Research Method
A primary and secondary source has been used for writing the research paper presented. Information is
collected from through various texts, magazines, newspapers, various reports, internet, etc. The information is
structured and analyzed according to the purpose of the research paper. An analytical and descriptive method is
used for this.
Population growth in India:
Like the world population, India's population is constantly increasing. According to the Census of
India, it was 121crore. In terms of population,china is the first most populous country in world. India accounts
for about 2.4 percent of the world's total land area, and about 17percent of the world's population is India. The
first official census in India was taken in thel1881 of British rule. The census is done every ten years. The
following table shows The population growth since 1901 is shown.

India's Population Growth

Census Year Population | (Crore) Annual Growth Rate
In Population (Crore)
1901 23.6 00 00
1911 25.2 +1.6 +0.57
1921 25.1 -0.1 -0.03
1931 27.9 +2.8 +1.1
1941 31.9 +4.0 +1.4
1951 36.1 +4.2 +1.3
1961 43.9 +8.7 +2.1
1971 54.8 +10.9 +25
1981 68.4 +13.5 +2.5
1991 84.4 +16.1 +2.4
2001 102 +18.3 +2.1
2011 121 17.64 +1.64

The table above shows how fast the population of India is growing. With the exception of 1921, India's
population is constantly increasing. As India's population declines in the decades of 1911 to 1921, the year is
known as "the year of the great division of population."During the period from 1921 to 1951, the population of
the country increased from 25.9 crore. During this thirty-year period, the annual average rate of population
growth in the country stood at 1.22 percent.

From this we can see that the population growth rate of India is growing very fast. According to the
census of India, India's population was estimated at 121 crore.

The reasons for population growth are as follows:
1) Birth Rate: - In our country, there is a decrease in mortality. But birth rates are not that low. Our country
has a birth rate of 27.5 people, and the mortality rate is 0.5. This leads to an increase in the population.

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 159 |




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

2) Ignorance, Superstition, Tradition: - There are some superstitions in the society. The son is the heir of the
lineage, the estate wants an heir to provide water and fire on the death. The daughter is considered a
foreigner, so family planning is not done until she is a child. In some cases if the first wife give birth to a
daughter than the second is marriage is considart and the family is extended by that wife as well. This is
reflected in the increase in population.

3) Birth is a divine gift: - In some societies, planning a family is considered a sin. Birth is considered a divine
gift. This superstition can be seen in the population growth.

4) Lack of medical facilities and ignorance: - Although there are medical facilities, they do not reach the
rural areas. Sometimes family planning tools are known. However, it is not used due to lack of availability,
which means lack of facilities. Misunderstanding and ignorance are also a reason for capability to provide
information. For these reasons the population is seen to increase.

5)Child mortality and infant mortality ratio: - In rural areas, the prevalence of child mortality and infant
mortality is high because many children are born. This also increases the population.

6)Girl's age of marriage: - In rural areas, marriage is done at the age of 15 to 16. Children are born soon after
they get married. She lacks the resources and information about family planning and ignorance to control it.
At this age, she cannot decide anything in the family. Similarly, she can conceive until the age of thirty-
five. So many offspring are born. These are also factors contributing to population growth.

7) Hliteracy: - The illiteracy rate in our country is high. Illiteracy raises superstitions. If such a population
increases, man faces many problems. Moreover, it was difficult for the government to provide health
facilities and other facilities. At this stage, several efforts are underway to stop this population growth.
There is a need to create awareness among women in rural and urban areas. Population growth brings many
problems. People should be aware of that.

Side effects of Population Growth:
Insufficient Shelter - If previously there fore people living in the family, then they would have to stay in one
home. But if many members grow in the same family, that house becomes insufficient and another has to be
built. Even though more houses are built, the land does not grow. This results lack of the cultivation of
cereals.Food shortages - If more people grow up in families, it is impossible for everyone to feed properly.
Because it costs more. Lower income and hence increase inflation. In case of drought, foodgrains are expensive
and it is difficult for the government to supply them. Similarly, drinking water scarcity, agricultural scarcity, as
well as water have to be used for many reasons. If there is a drought, there is no water. Due to this, irrigation
can not be done and food grains cannot be grown in large numbers as per population. Deforestation - Man
started deforestation for burning wood, housing / furniture. Due to the impact of population growth on nature,
the balance of the environment has deteriorated. There was also deforestation to provide space for the industry.
This resulted in a lack of rainfall over time. Lack of communication, education, health facilities - Due to the
increase in population, the travel facilities are lacking. As well, accidents increase. Also, the students do not get
admission in the school college. This makes it difficult for poor children to get an education. With the above
constraints, it was difficult for the government to provide health facilities. Migration - The migration of job
seekers quickly increases the number of cities and puts a strain on all city systems. Water is contaminated by
factory smoke, releasing dirty water into the river. Vehicles cause air pollution. Increasing crime rate - Even
though education is not available for employment and due to poverty, life cannot be managed properly, hence
crimes are increasing due to Lack of resources and energy.

For all the above reasons we cannot live a healthy and safe life. If you want to reduce the severity of all
of this, then you should take immediate measures and start with your family planning.

Conclusion:

The above analysis shows that population is the major driving factor and basis for economic
development. But the increase in the population should be enough and sufficient according to the utilization of
the natural resources available in the country. Otherwise, the increase in population will take the form of
monolithic and will create many problems and obstacles. There is a burning problem.
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Abstract :

The Sanskrit term for values is dhrama or ' Sadacara'. Dharma is described as 'the set of values that sustains the
creation without which the very existence of it would be treatened 'Sankaracarya defined dharma as the values that
sustained human beings and helped them to enjoy happiness both in this mundane as well as the spiritual world.

No human life is possible without value. It's really Values which make an individual valuable in the real sense.

This is what happens when we stand for core values of life. To be honest, to be sincere, to be truthful, to be kind to
others, to help others who need it badly, to be generous and some more are called the core human values.

Introduction :

Yoga is a physical, mental, and spiritual practice or discipline which originated in India.The word yoga
is derived from the Sanskrit word "Yuj' which essentially means to 'join' or 'unit' .The union referred to is that of
the individual self uniting with cosmic consciousness or the universal spirit. Yoga is a means to achieving this
goal.

Yoga Gurus from india later introduced yoga to the west, following the success of swami vivekananda
in the late 19th and early 20th century. In the 1980 yoga become popular as a system of physical exercise across
the western world. Yoga in indian traditions, however , is more than physical exercise, it has a meditative and
spiritual core. One of the six major orthodox schoos of Hinduism is called yoga , which has its own
epistemology and metaphysics, and is closely related to ' Hindu Sankhya Philosophy ' .

Definition of yoga

Yoga is a practical aid , not a religion. Yoga is an ancient art based on a harmonizing system of
development for the body, mind, and spirit. The continued practice of yoga will lead you to a sense of peace
and well-being, and also a feeling of being at one with their environment. This is a simple definition. Yoga has
different traditional definition Some of the definitions commonly used are : " Yoga is the restraint of mental
operation (process) or Yoga is balance (equanimity)". Yoga means "Union" between one's individual
consciousness and the Universal consciousness, in contrast to the common understanding of union between
body and mind, or body, mind and spirit.

Maharshi Patanjali introduced a very fundamental and comprehensive treatise on yoga in Sanskrit
called "Yoga-Shastra' (196 Sutra) referring to a treatise or scripture on Yoga which are clear, concise, accurate
and unambiguous aphorisms. He defined the essence of yoga in the first sutras as "yoga chitta vritti nirodah,"
which means "Yoga is restraint of mental operation (process)". That Maharshi Patanjali has encapsulated the
quintessence of yoga in just three words reveals the depth of his experience and his ability to communicate. In
this 'sutra chitta ' means mind ; ' vritti means mental operation; nirodah means restraint.

The Essence Of Yoga
The true essence of Yoga revolves around elevating the life force or 'kundalini' at the base of the spine.
It aims to achieve this through a series of physical and mental exercises. At the physical level, the methods
comprise various yoga postures or 'Asanas' that aim to keep the body healthy. The mental techniques include
breathing exercises or 'Pranayama’ and meditation or 'Dhyana’ to discipline the mind The ultimate goal of Yoga
is, however, to help the individual to transcend the self and attain enlightenment. As the Bhagavad-Gita says,
"A person is said to have achieved yoga the union with the self, when the perfectly discipline mind gets
freedom from all desires, and becomes absorbed in the self alone".
Importance of Yoga
Yoga is not a religion, it is a way of living whose aim is a healthy mind in a healthy body.Man is a

physical, mental and spiritual being; Yoga helps promote a balanced development of all the three . Other forms
of physical exercise, like aerobics, assure only physical well-being. They have little to do with the development
of the spiritual or astral body.
Yogic exercises recharge the body with Cosmic Energy. This facilitates

® Attainment of perfect equilibrium and harmony.

e Promotes self-healing.

e Removes negative blocks from the mind and toxin from the body.

e Enhance personal power.

e Increases self-awareness.

e Helps in attention focus and concentration, especially important for children.
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e Reduces stress and tension in the physical body by activating the parasympathetic nervous system.
The aspirant feels rejuvenated and energized. Thus ,Yoga bestows upon every aspirant the powers to
control body and mind.

Benefits of Yoga

The art of practicing Yoga helps in controlling an individual's mind, body and soul. It brings together
physical and mental disciplines to achieve a peaceful body and mind, it helps to manage stress and anxiety and
keep you relaxing. It also helps in increasing flexibility, muscle strength and body tone. It improved respiration
, energy and vitality. Practicing yoga might seem like just stretching, but it can do much more for your body
from the way you feel, look and move.

Mental attitude

Medical experiments and psychological research have shown that negative mental attitudes are
dangerous and lead to illness. They may act either directly or indirectly, in the form of heart attacks or failures
or illness, which may be traced, back to the accumulation of uninterrupted tension .

According to swami vivekananda 'The matter is mighty, thought is almighty.'

"Yoga chitta vritti nirodah'

Yoga is to gain mastery over the mind. But how do we do that? One cannot directly handle the mind . But we
can control the mind indirectly.

Yoga according to Maharshi Patanjali is to gain mastery over the mind, " Yogah chitta vritti nirodah". And what
we should 'not do' come under the 'Yama' as the set of prohibition to gain mastery over the mind. And they are
Ahimsa , Satya , Asteya , Brahamacharya and Aparigraha .

Ahimsa- is non-violence, absence of violence in thought, speech or action.

Satya- is truth, not to speak untruth.

Asteya- is non stealing.

Brahamacharya -is not abstinence from getting married but not to be a slave to sex.

Aparigraha -is non possession.

These are the five don'ts that prescribs Patanjali.So Yama is not the lord of death,but a set

of don'ts. Patanjali is very clear that all these five aspects- Ahimsa, Satya, Asteya,

Brahamacharya and Aparigraha have to be brought in slowly, gradually and systematically to our

lives.

Niyama is the set of 'dos'

Only '"Yama'or don'ts cannot make the system complete. Therefore,dos are also necessary.

Together, Yama and Niyama give full approach to bring mastery over the mind.

In order to develop values we have to confront the reality that it represents. This calls for self-discipline
in the form of self-control, self-knowledge and inward concentration. This kind of self-diacipline, in due course,
brings about transformation of one's Consciousness which is what Yoga aims at.

Yoga is thus, the connecting link between values and reality. Yoga transforms value experience into
mystic experience. Yoga gives us the power to go beyond values and realize the ultimate reality which they
symbolize. Without yoga, values remain mere dreams of poets and preachers . For many people Yoga means
nothing more than some postural exercise. But true Yoga is an inner discipline for the transformation of
consciousness through self-knowledge, self-control and self-directed activity.

Sri Aurobindo emphasize an all-round personality development; at the physical, mental,intellectual,
emotional and spiritual levels. He means by Yoga a methodical effort towards self-perfection by the
development of the potentialities latent in the individual. It is a process by which the limitations and
imperfections can be washed away resulting in a super human race.

Conclusion

Thus , Yoga is a systematic process for accelerating the growth of a man in his entirety. With this
growth, man learns to live at higher states of consciousness. Key to this all-round personality development and
growth is the culturing of mind.
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Introduction :

The human social system is based on social relations and social relations are created through
human interactions. The interactions of human social relations are based on the culture of the society. Every
culture is based on social values and norms. These Values govern human behaviour, But it is not a human
being who values such behaviour. The social system is being disrupted because human beings violate social
values. Due to the changing behaviour of human beings and the changing structure of the social system , many
structural changes have taken place in the social system. The result was that the social order became very
complicated and this kind of situation triggered the trap of many social problems. Even today, in the age of
globalization, many social problems have been created in modern society in India. Social issues are dangerous
to all of them, means they are universal. One of the things that hinders public life is social problem. Some
sociologists are of the opinion regarding social problems.

A Social problems that affects most people in the community seems to be a tragic state of affairs that
seems to be necessary to take some remedies says Horton. So, the keys is further expressed in term of social
issues, it was unanimous to remedy the fact that social issues was a situation that caught the attention of the
majority. Myers, however, said that one of the most objectionable and undesirable practices about social issues
is that society grows. Of course they are inconsistent with prevailing social values. If such behaviour is brought
under control at the same time, the social system can be controlled. The social system is disrupted today
because of practices that violate social norms or ignore those who violate it. As the flow of globalization has
increased, the flow of social issues is increasing. Therefore, it is significant to focus on the flow of globalization
too. Globalization has brought us into the flow of the world but the impact of their culture is affecting our social
life..

Study Area :
For this research researcher has attempted & observed some area which is pay attention towards the
Indian social system.

Objectives :

. To Pay attention to structure of social system and the problems in the society. Explain the impact of

globalization on the society.

. To consider measurement is related to social problems and healthy social relation.

. To suggest some solutions for the development of society. Some suggestion to the social problems.
Hypothesis :
For this issue some hypothesis are considered for the this system.

. Social problems are universal. The nature of social problems changes according to place and time.

. Globalization is a economical process. But the consequences of this process fall on social life.

. In the stream of globalization, social problems have become more complex due to the rise of social issues.

They are many social problems in India. Every problem is serious. All of these social problems in India
becoming unstable is becoming disrupted. Among these problems women’s issues have also serious for India.
She has been disrespectfully since the establishment of society. On the basis of sex, she gave her secondary
position in the society. The society covered by the ideology of religion and culture has brought down the values
of women. We are aware of the hypocrisy that the government has made for the purpose of empowering
women in the name of social equality. In male dominated society, women should be respected like men. There
are two wheels of a charioteer, a women and second man. The community needs both. The hope approach will
make women’s empowerment very early.

Policy of globalization :

India adopts globalization policy to improve international relations. Globalization is a economical
process although it shows signs of expending foreign culture in India. Indian society is made to various
tradition. But changes in Indian society to current situation. The study of social change and acculturation has
become over the last forty five years one of the sociologists major activities. The dominance of developed
countries is reflected in the process of globalization. The aim of globalization is to create a single market in the
world . as a result ,international transactions with the world increase. At the same time exchange of cultures
with each other beings. In process of globalization, the culture of more and more developed countries is
dominating the life style of the developing country, and this shows that the social system is going through a
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stressful situation. Such cultural and social hybrids are causing many social problems. Due to this process,
India’s social system is very complicated. In the age of globalization, we need to know that social problems are
increasing in scale, with their causes and measures.

Globalizing is partly a perceptual phenomenon that feeds on the tendency of each generation and every
society to one beelines in its uniqueness. Globalization is also a powerful force that accepts the challenges of
existing and transforming aspects of any society. The impact of globalization is especially significant in all the
spheres of the life of the people and religion; perhaps one can not keep away from its impact. Globalization’s
more impact Indian agriculture and culture. Sociologists have a tenderly to jump to generalizations on the basis
of limited data. This has particularly been the case with the sociology of religion especially with what has come
to be known as the secularization thesis. Though, there are some remarks about the decline or end of religion,
this did not happen, in fact there has come about an evident resurgence of ethnical religions consciousness in
the large part of the world. Sociologist, refer oater concedes that the project by secularization has been
successful only in one small corner of the world.

Gender Issues :

Despite the era of globalization, gender differences have not diminished. Despite the trend globalization
the prevalence of violence against women has not decreased. In contrast the problem of women has increased.
Her personal relation in family with husband and in-laws, relation at work place with other co- male worker and
superiors relation in community and groups, her estimation value and status verses the same of her counterpart
and fellows go through strains of superiority and inferiority feeling self estimation of vested interest
,possessive nature of men, adamancy , that cause violence Women in all communities, cultural level, status,
places, educated and uneducated, poor and rich, rural and urban, employed and housewives all are humiliated
depressed, insulted and subject to violence like female infanticide, trafficking, kidnapping, physical assault,
sexual violence, honour killing, wife- battering, sexual harassment at place of work, dowry death, rape,
deprivation of rights to education, nutritious food, entertainment, health and safety are the injustice and violence
against women. Women are generally attacked and harassed by the familiar person i.e. person know to the
woman or person know her family, familiarity of relations that cause violence, theses persons are neighbors,
friends, husband & in-laws, colleagues at place of work etc. These men always take undue advantage of the girl
and woman in their relation and subordination.

Globalization has opened all the doors of development to women, yet the social system does not give
them priority. This requires changing the mindset of the community.

Caste issue :

The caste system is still alive today. This mentality has not changed with the process of globalization.
The threshold being the bar that multiple patriarchies high caste in hindu. To say that Hinduism came in to
existence with the idea of caste. It could not be destroyed even in the stream of globalization. The nature of the
caste and religious roots is getting worse. Atrocities on scheduled caste and tribes are on the rise. According to
Dr.B.R.Ambedkar, the root inequality in the Hindu religion is in the Caste System. Therefore he studied it and
tried to remove it with his action and thoughts. He motivated to the Inter Caste Marriages to remove the Caste.
Dr. Ambedkar says that the origin of Caste was the result of miscegenation of touchable and untouchable. The
class system and the caste system make the man perverted the interpersonal cooperation diminishes. The
Freedom movement caused nationalism and socialism and resulted into formation of ideal society based on
equality, fraternity, justice and freedom.

Since caste system is the basis of religion, its existence is seen till today. In order to reduce this feeling
of caste, we should come in contact with each other and promote social cooperation and reward equality and
social justice. Only then can globalization lead to a better social life.

The issue of Poverty and unemployment :

The process of globalization is for the capitalist people, this will greatly increase the capitalists and
the factory. Mechanism is going to get lot of potential. However, in the competition for industrialization, the
workers are suffering. In the age of globalization, unemployment has more gained momentum. The problem of
unemployment in India is getting serious day by day. People are getting useless because they do not get work.

The problem of poverty is widespread through the question of unemployment. India has been
completely consumed by poverty and unemployment. This situation has arisen today due to the fact that
farming is ignored. Farmers are committing suicide due to poor agriculture conditions. In the stream of
globalization, the state of agriculture has become completely degraded. We need to look at the problems in the
stream of globalization.

In influx of western culture is increasing in India due to the influx of globalization. This is affecting the
native nature of India. New behaviours are being created in the name of fashions and modernity. Cultural and
social values are being violated directly, and they are adding the name of modernity. This is the biggest
consequence of globalization. As much as you benefit from globalization, there are twice as many
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disadvantages. Globalization is showing signs of bringing foreign culture into India. This trend of fashion,
crime, and addiction fast-food has became more prevalent with globalization. Due to globalization policy,
India’s socio- political and cultural health has deteriorated. It is also affecting agribusiness, geographical
environment, economic and health factors. Life threatening diseases like AIDS have come from outside India.
It is important to point out that not only has India’s overall development been driven by globalization policy,
the social system has become more complex and social problems have increased. This picture appears. It fact,
social problems have become a challenge even in the age of globalization.

Conclusion:

Social issues are universal, but they are dangerous to social life. Since social change and social issues
are closely linked, these social institutions must be utilized to accommodate changing conditions. Then can the
social issues be alleviated, Social problems cannot be concealed by the mere mention of the process of
globalization. There are social issues that still remain today. It is wrong to pretend that globalization is reducing
social issues. If people realize the virtues and flaws of globalization, then there will be awareness about this
process in the society. This will reveal to us true nature of the globalization process. The government believes
that India will be strengthened by globalization policy to say that development has taken place in the meantime.
But this has complicated the social system.

This research paper attempts to explain that social issues are the same in the age of globalization. As
a social issues have increased and become more complex, they have become difficult to comfort. Social health
is more essential for the health of the nation.

There is no doubt that social and cultural integration will help the nation of unite.
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Abstract

Gender equality is a human right which entitles all persons irrespective of their gender to live with dignity and
with freedom. Gender equality is also a precondition for all round development and reducing poverty. Empowered women
make invaluable contribution to the improvement of health conditions and educational status and productivity of whole
families and communities, which in turn improve prospects for the next generation. The Millennium Development Goal
also puts emphasis on gender equality and empowerment of women. It is now widely accepted that gender equality and
women's empowerment are fundamental cornerstones for achieving development results. Keeping the status of women
empowerment and its determinants in India, in this paper an attempt is made to present some of the key determinants of
inequalities that exist in our country so as to have an idea about to what extent the women are empowered.
Introduction

Women empowerment refers to increasing the spiritual, political, social, educational, gender or
economic strength of individuals and communities of women. Women’s empowerment in India is heavily
dependent on many different variables that include geographical location (urban / rural) educational status
social status (caste and class) and age. Policies on Women’s empowerment exist at the national, state and local
(Panchayat) levels in many sectors, including health, education, economic opportunities, gender based violence
and political participation. However there are significant gap between policy advancements and actual practice
at the community level. Empowerment of women is essentially the process of upliftment of economic, social
and political status of women, the traditionally underprivileged ones, in the society. It is the process of guarding
them against all forms of violence. Women empowerment involves the building up of a society, a political
environment, wherein women can breathe without the fear of oppression, exploitation, apprehension,
discrimination and the general feeling of persecution which goes with being a woman in a traditionally male
dominated structure. Women constitute almost 50% of the world’s population but India has shown
disproportionate sex ratio whereby female’s population has been comparatively lower than males. As far as
their social status is concerned, they are not treated as equal to men in all the places. In the Western societies,
the women have got equal right and status with men in all walks of life. But gender disabilities and
discriminations are found in India even today. The paradoxical situation has such that she was sometimes
concerned as Goddess and at other times merely as slave.

Review of Literature

1) H. Subrahmanyam (2011) compares women education in India at present and Past. Author highlighted that there
has a good progress in overall enrolment of girl students in schools. The term empower means to give lawful
power or authority to act. It is the process of acquiring some activities of women.

2) M. Bhavani Sankara Rao (2011) has highlighted that health of women members of SHG have certainly taken a
turn to better. It clearly shows that heath of women members discuss among themselves about health related
problems of other members and their children and make them aware of various Government provisions specially
meant for them.

3) Doepke M. Tertilt M. (2011) Does Female Empowerment Promote Economic Development? This study is an
empirical analysis suggesting that money in the hands of mothers benefits children. This study developed a series
of non cooperative family bargaining models to understand what kind of frictions can give rise to the observed
empirical relationship.

Objectives of the Study
1. To know the need of Women Empowerment.
2. To study the Government Schemes For Women Empowerment
3. To study the Status of Women Empowerment
4. To study the . Reasons For The Empowerment of Women
5. To study the Constitutional Provisions For Empowering Women In India
6. To offer useful Suggestions in the light of Findings.

Research methodology

For the purpose of the present study data has been collected fromsecondary sources. It is collected from
Journals, Magazines,including the reports and documents of Ministry of Human
Resource Development, Government of India National family health survey report, etc. and various other
publications.
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Why Need of Women Empowerment?

Reflecting into the “ Vedas Purana” of Indian culture, women is being worshiped such as LAXMI
MAA, goddess of wealth; SARSWATI MAA, for wisdom; DURGA MAA for power. The status of women in
India particularly in rural areas needs to address the issue of empowering women. About 66% of the female
population in rural area is unutilized. This is mainly due to existing social customs. In agriculture and Animal
care the women contribute 90% of the total workforce. Women constitute almost half of the population,
perform nearly 2/3 of its work hours, receive 1/10th of the world’s income and own less than 1/ 100th the world
property. Among the world’s 900 million illiterate people, women out number men two to one. 70% of people
living in poverty are women. Lower sex ratio i.e. 933, The existing studies show that the women are relatively
less healthy than men though belong to same class. They constitute less than 1/7th of the administrators and
mangers in developing countries. Only 10% seats in World Parliament and 6% in National Cabinet are held by
women.

Ways to Empower Women

1)Changes in women’s mobility and social interaction

2)Changes in women’s labor patterns

3)Changes in women’s access to and control over resources and

4)Changes in women’s control over Decision making

5)Providing education

6)Self employment and Self help group

7)Providing minimum needs like Nutrition, Health, Sanitation, Housing Other than this society should change the
mentality towards the word women Encouraging women to develop in their fields they are good at and make a career

Government Schemes For Women Empowerment

The Government programmes for women development began as early as 1954 in India but the actual
participation began only in 1974. At present, the Government of India has over 34 schemes for women operated
by different department and ministries. Some of these are as follows;

1. Rastria Mahila Kosh (RMK) 1992-1993 17. Integrated Child Protection scheme (ICPS) (2009-
2. Mahila Samridhi Yojana (MSY) October,1993. 2010).
3. Indira Mahila Yojana (IMY) 1995. 18. Dhanalakahmi (2008).
4. Women Entrepreneur Development programme 19. Short Stay Homes.
given top priority in 1997-98. 20. Ujjawala (2007).
5. Mahila Samakhya being implemented in about 21. Scheme for Gender Budgeting (XI Plan).
9000 villages. 22. Integrated Rural Development Programme
6. Swayasjdha. (IRDP).
7. Swa Shakti Group. 23. Training of Rural Youth for Self Employment
8. Support to Training and Employment Programme (TRYSEM).
for Women(STEP). 24. Prime Minister’s Rojgar Yojana (PMRY).
9. Swalamban. 25. Women’s Development Corporation Scheme
10. Créches/ Day care centre for the children of (WDCS).
working and ailing mother. 26. Working Women’s Forum.
11. Hostels for working women. 27. Indira Mahila Kendra.
12. Swadhar. 28. Mahila Samiti Yojana.
13. National Mission for Empowerment of Women. 29. Khadi and Village Industries Commission.
14. Integrated Child Development Services (ICDS) 30. Indira Priyadarahini Yojana.
(1975), 31. SBI’s Sree Shaki Scheme.
15. Rajiv Gandhi Scheme for Empowerment of 32. SIDBI’s Mahila Udyam Nidhi Mahila Vikas
Adolescence Girls (RGSEAG) (2010). Nidhi.
16. The Rajiv Gandhi National Créche Scheme for 33. NGO’s Credit Schemes.
Children of Working Mothers. 34. National Banks for Agriculture and Rural

Development’s Schemes

The efforts of government and its different agencies are ably supplemented by nongovernmental
organizations that are playing an equally important role in facilitating women empowerment. Despite concerted
efforts of governments and NGOs there are certain gaps. Of course we have come a long way in empowering
women yet the future journey is difficult and demanding.

Status of Women Empowerment

The status of Women Empowerment cannot be visualized with single dimension rather
multidimensional assessment in terms of various components of women’s life and their status would bring a
clear conception. So, this paper tries to give a basic idea about the condition and status of women in terms of
employment, education, health and social status. Before going to elaborate separately let us have a quick view
of the overall status of women in terms of gender gap index prepared by World Economic Forum in 2012
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Details of Gender Gap Index — 2012 ( Out of 135 Countries)

India Srilanka
Gender Gap Sub -Indices

Rank | Score | Rank | Score
Economic participation and opportunity | 123 | 0.4588 | 105 | 0.5596

Educational attainment 121 0.8525 | 108 | 0.9946
Health and survival 134 109612 | 1 0.9796
Political empowerment 17 0.3343 | 22 0.3151
Overall Index 105 | 0.6442 | 39 0.7122

Source: World Economic Forum (2012) Global Gender Gap Index — 2012

The above table clearly depicts the status of low level of attainment of women in the varied field of
their attainment. The ranking and scores for India amply proves that it is found in the lower rank even compared
to Sri Lanka in all sub-indexes of gender equality. India gained eight places (from 113 rank in 2011 to 105 rank
in 2012) as a result of improvement in the educational attainments and political empowerment. Keeping aside
the Political Empowerment, the other three indices is all above the rank of 100. The Political Empowerment
ranks quite high may be due to the 73rd and 74th Constitution amendments of India providing greater
opportunity to women to take part in active politics.

Reasons For The Empowerment of Women

Today we have noticed different Acts and Schemes of the central Government as well as state
Government to empower the women of India. But in India women are discriminated and marginalized at every
level of the society whether it is social participation, political participation, economic participation, access to
education, and also reproductive healthcare. Women are found to be economically very poor all over the India.
A few women are engaged in services and other activities. So, they need economic power to stand on their own
legs on per with men. Other hand, it has been observed that women are found to be less literate than men.
According to 2001 census, rate of literacy among men in India is found to be 76% whereas it is only 54%
among women. Thus, increasing education among women is of very important in empowering them. It has also
noticed that some of women are too weak to work. They consume less food but work more. Therefore, from the
health point of view, women folk who are to be weaker are to be made stronger. Another problem is that
workplace harassment of women. There are so many cases of rape, kidnapping of girl, dowry harassment, and
so on. For these reasons, they require empowerment of all kinds in order to protect themselves and to secure
their purity and dignity. To sum up, women empowerment can not be possible unless women come with and
help to self-empower themselves. There is a need to formulate reducing feminized poverty, promoting
education of women, and prevention and elimination of violence against women.

Challenges

There are several constraints that check the process of women empowerment in India. Social norms and
family structure in developing countries like India, manifests and perpetuate the subordinate status of women.
One of the norms is the continuing preference for a son over the birth of a girl child which in present in almost
all societies and communities. The society is more biased in favor of male child in respect of education,
nutrition and other opportunities. The root cause of this type of attitude lies in the belief that male child inherits
the clan in India with an exception of Meghalaya. Women often internalize the traditional concept of their role
as natural thus inflicting an injustice upon them. Poverty is the reality of life for the vast majority women in
India. It is the another factor that poses challenge in realizing women’s empowerment. There are several
challenges that are plaguing the issues of women’s right in India. Targeting these issues will directly benefit the
empowerment of women in India

1) Education: While the country has grown from leaps and bounds since independence where education is concerned.
the gap between women and men is severe. While 82.14% of adult men are educated, only 65.46% of adult women
are known to be literate in India. The gender bias is in higher education, specialized professional trainings which hit
women very hard in employment and attaining top leadership in any field.

2) Health and Safety: The health and safety concerns of women are paramount for the wellbeing of a country and is an
important factor in gauging the empowerment of women in a country. However there are alarming concerns where
maternal healthcare is concerned.

3) Poverty -is considered the greatest threat to peace in the world, and eradication of poverty should be a national goal
as important as the eradication of illiteracy. Due to this, women are exploited as domestic helps.

4) Professional Inequality: This inequality is practiced in employment sand promotions. Women face countless
handicaps in male customized and dominated environs in Government Offices and Private enterprises.

5) Morality and Inequality: Due to gender bias in health and nutrition there is unusually high morality rate in women
reducing their population further especially in Asia, Africa and china.
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6) Household Inequality: Household relations show gender bias in infinitesimally small but significant manners all
across the globe, more so, in India e.g. sharing burden of housework, childcare and menial works by so called
division of work.

Constitutional Provisions For Empowering Women In India
Equality before law for all persons (Article-14).

Prohibition of discrimination on grounds of religion, race, caste, sex or place of birth (Article 15(1)). However,
special provisions may be made by the state in favors of women and children Article 15(3). Equality of opportunity for all
citizens relating to employment or appointment to any office under the state (Article 16). State policy to be directed to
securing for men and women equally the right to an adequate means of livelihood (Article 39(a); (v) equal pay for equal
work for both men and women (Article 39(d). Provisions to be made by the state for securing just and humane conditions
of work and maternity relief (Article 42). Promotion of harmony by every citizen of India and renouncement of such
practices which are derogatory to the dignity of women Article 51A(e). Reservation of not less than one-third of total
seats for women in direct election to local bodies,viz; Panchayats and Municipalities (Articles 343(d) and 343 (T).

Findings of The Study

1. Globalization, Liberalization and other Socio - Economic forces have given some respite to a large proportion of the
population. However, there are still quite a few areas where women empowerment in India is largely lacking.

2. There needs to be a sea — change in the mind set of the people in the country. Not just the women themselves, but the
men have to wake up to wake up to a world that is moving towards equality and equity. It is better that this is
embraced earlier than later for our own good.

3. There are several Government programmes and NGOs in the Country, there is still a wide gap that exists between those
under protection and those not.

4. Poverty and illiteracy add to these complications, The Empowerment of Women begins with a guarantee of their health
and safety.

5. Empowerment of Women could only be achieved if their economic and social status is improved. This could be
possible only by adopting definite social and economic policies with a view of total development of women and to
make them realize that they have the potential to be strong human beings.

6. In order to create a sustainable world, we must begin to Empower Women.

Suggestions

1. The first and foremost priority should be given to the education of women, which is the grassroots problem. Hence,
education for women has to be paid special attention.

2. Awareness programmes need to be organized for creating awareness among women especially belonging to weaker
sections about their rights.

3. Women should be allowed to work and should be provided enough safety and support to work. They should be
provided with proper wages and work at par with men so that their status can be elevated in the society.

4. Strict implementation of Programmes and Acts should be there to curb the mal-practices prevalent in the society

Conclusion

Thus, the attainment in the field of income / employment and in educational front, the scenario of
women empowerment seems to be comparatively poor. The need of the hour is to identify those loopholes or
limitations which are observing the realization of empowerment of women and this initiative must be started
from the women folk itself as well as more importantly policy initiative taken by the state and society. Let us
take the oath that we want an egalitarian society where everybody whether men or women get the equal
opportunity to express and uplift one’s well being and well being of the society as whole.
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R) TfeTriarel T Tvaie fomm—

SR ed AISAT YAV IS o SPaHIATS] o] fHeaedt, 3cued aciol Aol sl 31
Tdd ICUE aEqA] @G AedvaTaIel HigdT YR Sfedd ®ol Sd. FUISl STedd w07 & e WSl 37
T TS SEUdHIE! STed JHIo S o #dt S M7 Sfedies S araramEe A vete
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A 3MET Id. TUed S HYd THGIHEH TH40, Siyuedl, ol S ToE e e, 1
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R) wHIfSTeh FHEm — T SATEST
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ITaTd Uttt STfershd SHoMT € ¢ ¢ 8 Hed v STTel). e it Tstad g i=ar wrdrdie cieraemae=
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STIAGUE AR EATATE BIAHT ST A,
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ar. 3uT, 7. ST,

TEATIAT
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FITE] FTY T 3R

e :

oos W

VR T SATIT STTEMT AT =T 1o ST UTeor
e AT SATE forsrek Tfsharm=m Aman

I STTER & STRIATE & fehee! 3T,

I T SRR AT TOTerHT=H Softar.

A

Hed .

T STdeRT=T YR STTfeR TaRTeR 3T+e Jendead ard et STIOT 3, Sfenfies TfT Serhir
&I S STk TN S ST ST SITTeh ATohe GATATE AT ST T ATATaoT SiTet. TS SET=ht 700 hieh o
AT 121 RISt SR TATRE AT HHTOT STeft 3778, qX <1 8T o ShUTeRIaTd A 8T § H=ATshHT el ol o ST
STV Q3T TEU[A 3T1e3@ frmior gt o1,

AT A ATGURT ATHE AT ST 8T T =k SHTU HHAT=AT o o SiTaTeR. Jiems sHomm
TS 3T SIS ARTAT AT, ST T FHaTe S8R ST AR forwersh Wo1 et fmfor 8 =merer e,
FTed FUINUT SThrEeHdT AHET FH AHN Bt T Tk T JETS TR I U AT IR Feai =T
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FATAgeS 0T 81 a8 THRIT a1g AT 3714, ST =T YR ARG AT a6 7 JHE@ HR0 3Te.
ARG IE T Had = Tk =Te] 3R, T SF-TLITAN el & T 2N =eTedl HTe AIGEH THar STRIHA
TG FHIRAEHAT ATE el STEU Feulsiel Rl ST 316U AThILAT Sifereh T[OreH fowees HATER 81 Hewr=n
SR, T ST SRR o WY ST & AT AT AT et TUTeHe THT FeU[ STIT6 HewT 312,

forerr fersguror

AT e TRUATETS! 31, & ST fHamr =T Yo d TRl =it T 210 TSl SFd ATehl 37 &
ufgedl TR 3R, AT SRR 3T TSiiaTar ST=Taruft a7 f3remer Tedr 3 A1t ST e Hehd 3TRR 318
TANTAT. ST AT FheIcs], FHI, T, TS Ttal TR iaT A Sa-acagh e UTash ST Feulst 3, &,
%, T, 3, IS STaeagh SRR SRRl STd. THIUT IR TEUT=AT SARIAT 2400 Herdst F el
TEUITAT AHRTAT 2100 FHTRIST St +HT0T ST ST TS 76, T Ao =T 6 & 16 e a STUferd
FHETIST THATAT St f-afor oM 31 firesd ATel. @y es el srEqferated ware smifies, wrfées, ST
STEATd e JSH TG AR

31T AT ST FEUIS Ad1iieh TTioeh TTdeh qiferdietl 3Tieh AT T, TR, STTER
T Te GERAT ATaTereiia Tey Ha AT,

HfAqTER Ao T ;

SRR IRTCT ek ST dl U Sfcish kT FaTor ShEdl, sheel 9 TRl 31 SeR § 8 e, Thoedl
TTCTHTSIT, HTHTER SCTET a8 HHfiieh qars/eyelt (S Tesh, STSUTe, %es, Yoo, ha IATET) HecTd! STEdTd.
MY ek FIRI ST 311 I TR Sact ST B AT STe. AT IeuTe S el a1 ARl Uiq TiieT sil-
foramor & Ghitd HTed. FevrSe Hisd Gar= AT qifst g d 21 ATel. o sis dieameiiel Saar gareteh
T AHATAT AT TR, d IRETET SR 3THd. e 3T ohd He3Tel ait Set et 7 2T dtead
MR, TG AT ST S TR HL T SEliet FHaiHTe A TrTer STTed. 791 Tfefict ST SIS |t 7 ST
T T AR =07 3907 | HI0cTe) Tohi=al HeATier Hewe 318, ATeTed HepidT Furdl i,
ST 3o STHOTAT HIVATE! STETIET SRR o TG AT TR, 0T A1 I IR A T
3T T BIATa.

IS AT BT ARt Sfia SRTvame STl B STeiall STEH VT SR e 3T STU[ Suamgey
3T TohTAT SEATE AT Set Ued ATeral 3Te. T =R, TTST, qome, fme, are o1for fafae swa=rm=a
@ I SATal foforer ETeiag e Herd TSR Haal ai e, 2Iell, TYHT, USH Scamal U &% ArTel
TR, T aX ST et Hald S 3712, 315k STeleh HUINd JEg HSi-ATelT 33 ANl 3ATed, FeuIere
HATERTSUS ST 92 T30 ST IS HE = Bl Sl 37T,

JThIT THTSRIRRT Tehadid ATE SiaFTdiel STTER d JaHTHT=AT Ta4id shiel e o1 hedT TR
AT T hedTd A3 %TereT 81, Y1k,

1. USHTRAT SR SRS ST & 13,

2. HIVKIRT T WIAHT ek TS0 32 AT ATA @,

3. U I Had hedHa RAH aTE S T ST SRl difes. THIe ShIHTeT G&aTd shefl aX caTalT Jiems
TSR BT,
T IS ST L ST &ft SaTelt, T ShTHT=T ehdl g Terdl 3 ST=Tu= 8.
T WIS YT ETe ST o STt shed foRHT Uk o €1 QT av SiTel Shiul STebsTes fehdll STa=-Tel A
I T,
T AT STERTE S i ~gH} ek 78T,
HHEH FTATEOT AR SRR SATET TeheH 9 Haet a7 Ushad T uTufl Sl at cT=T qioTH STaiarard.
SISO ST STeRTAT &1 ST foRAT T8t aren= T 3aTd,
QAT AT SHTUT SHATSAGAT A R AT Ueh T4 3UaTH Shira cTHT ST FaUedT (TeTarey) Ireshidr= a 9o
[ERICICIR IR RE

©w ok

A e I
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10. 31 T 9TSAT Tk RIS 8% 9 cmwefiet aToft ST 2Teh WM 3 0T WTdie 9 Sfiameed T8 8.

11. ST ARG Feear IISAT o HiST sheuT= JeH = THTad.

12. STERISIRE IR ST & AT o FHadd = &t Tt ST,

13. IR ISt fHior swoamardt Tee Stiamded STTavash STEdrd ATel e Shicssi TaTal.

14. AT IR TR WY (5-6) ToTeX 180 sTawaes ofe. o7ia SoRrdier Uefi=r Smor © ST fver & ffft ar=
oA TEd.

15. HTOE Sedeh S JHTU SRR & T,

T AT, M, foge, g M1 TRe T4 ST UTeeh el TSl ST, vt 37, %eS, ATARE g4
FHSHT AR SCATE = W ShTel Tq UehT FATQUae ST o1 ek eI SdTd. Fevrere 9 fofd STTeR J
AT TTShaT HIFETE ST d He e STHeT g ad.

AR,

AR AT AT ST AT AT SRR TS GUAVATRS T QUATET B SFes=l T ¢ 3TE.
TR TUET FiefIvrandl areammfi=l Sucisdr JaTd Sdrdred S ARa&aT ST et
TR TR WRTIUATA 3T SRt STS=0I Aard. qo= IATHIHdT TG SRR I FHUor AT <1 Hew =
JTT IR, AT WTIThRIRA ST dTeadr Id THed™ TR U FF=ona A Sires AT 3=
TS Y GHHT B TR, ATIHTI TG HE FTe! AL AIohe GHa A A0 SaT A cATIoh! g Tehe o SIH I §
F ARE ST FHAI TEUTal T 39 378, W dTecdl Alha &1 o SR aseh U ATSHT fHesed Juama
iyt e fiTeg wTeRd T,

SRS SITet BT AR ISt T fore STE ATk TR SATMOT Tt T ATk T &=t
TRl ST & TR WU IS Shiered a1 Mt 99 3TRd. S, Jogdl TIeay foame dmfern
Tefirea AT ST SARE AT AT TR a8 ST, &ff, 9, T80T AT Y107 ST e 3T, Ieafureh &,
SRS STOTET AT FY01 TR SUATITEIE! e 3TTe. 3uced HHil HE TR HUTeTHIS! e
ATl & AR TR, FEUTSI STeRE ST JATIOT ST 7T AT o SRR

ST TohTX ST A TRE T d ST SATIOT GTSOTAT & T[UITcHeR ailehe G 6o Feaemea Tear ad.

LELEGLE

. 1. HIlCTaT AT, S, ST ST ST TS T G
1. O, GUTRISET, . AHTAHATES Jeh I FHTSIITE

T, STV T A Tehe G STT0T FHTST

S, FOGHHR G eI FHTSIITE

1. 31,491, Tl AT 96 SATIT e ST Foe

O
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TR AT T
wrEL AR mifag et
(M.A.,M.Ed.,M.Phil., SET-FHISTIIIE)
TETCHT T FeTfemerd, ans faum, 'R

el RS 9 FARM WEH q9d e waRa ged e e fauwia ToiRrEr 3o
IRATTARE A& TR HY07 SHIGHAR 3HT 37 YT SRl g-al el 3 SRArdrat 81 9o s 1R
AN, PRI TUH T TIARYT TSAT TRATH AHT T ST 3ok . TR o 9 Ao
IrEE & YT Hewardr 3Xdl. 1990 = Svehdd AR Hidl TiheE Uk Wi S T Ulgel ST,
AIATEEN AR a6 FRERAT TR SRS SHdl, 3709 FHFT, aiiel s STaeia =N Hehis
IR FAIREEAT I ST, TITHI Fecl FAhaEd 3% TR dvedrd. faeind: siuear sena 3/
TR, FUNT, eI, A, fuaren aoar g, e o sIRraTe Saeer. amT, Rt wwe,
3Tl U<E HIUN, UATERUER AT, died YgHUT IR G SR, Gehae s a1 WHeEl il
e, ARV ORI WSt o 9 G WiaaTe 379l THwn (10T 8. a1 9aias YRdrg oS §9=aT JehRe]
forpTTaT ST JeEdl. UShT Aol HRArd RSl 9 Sjohd |aitgess W9 31 81 SO STaHdlet 3Tedrd
3Hh 3 T,

AP G G THE TR0l GTHINe, STeeh, TSTehid o YATER0T fosges 3T Terqed shidl 3.
foehraran Ui @ AT aeR SMERIA STHAIel ST TioR o Mg AHISs aroT & g
oY, TRYETE F W AR JTe, 37 GRe™ I TRATe U9, Sehiel 9%l 9 IR 99T A U]
AT TeTd AT Agel. URATT CIhEE déHes 3 FaHie- G 80T e il AN e
0T Hotel 3T, TR e A ATRIGRUT ggd ATRIHRUM=AT HIeamaH T Sieledr e
3T HH T 3T, IST.-IhRI, IHRI, ATAATIR, TSHRI-TRRI, HB TR, YLER, TAHR,
AR 3T 3T Y@ AIhUAAEHes (a7 SeledT 3Ted. WRATTE kel IMa-eTaee 37
ARG FTEdd TIT SHHHER YR 31e. ST HIUTR! SUMHES Tae! AihaEal ARl STRATe FIehae
feaifea aTed TS TSRS STHRIGRIE JRTeTd, Fhlestl ST AR AIE-URA REeed] ke Toe
T SEe 37E.

AT FAFIETs IR THET & TR Scll 3. sRISFIRT dieetl 3T d sRISFIRIYeS RIE
A TR, T, I, (aRT, F1R10T IRFT 3190 JoTvd TR JFTEv STaHE 3ol 3. Jecdl ciehaedd] SaTd
TIAIeRE! ATed 3. el AhEEIeR IASHHT T ofe qehedld e g 3R, 3TN Jehedray vt
FXO fFEIARIR A . IRA AEE deEl STHHERe 99 ded . ke R e
AR T SE dTed 3. el TIhEEe 3G SUNIFAl SRl deel %, SRS
SUMIFATE 7 HHIE Fairal U 15 aY Sanaeiiel gotr o 60 a9 gaeRicl gEier qureT exdl.
ST TELT WIS AT SAeted! 3T, AT RS sRIaNd NS ST XSl &6 ged 3T,
AT RIS ST TR AWMUl 3T ool 37, el Ahaeye AT @ik ISTIRTeT
TS ITEhe HIST THUMER AR e INTel 3Ted. Hes I AR, SIS, JeRhreaehd SiaH,
ATOTAOTTE ST9M T 0T e 37

T ATEUIRY AREET & TeaTed HRONT ol 3. el AFUETS I o IR ST
T AT AT Sed UUT T agE RS WH TR USdl. @M ATadd deae g, atec]
RIS TAERUET 2 eid 3T, Jecl Akt o STHuarel TS WRauarde! aad I&, €l
FIeTd FEUAERET QO Qg TS [Hauame!, = SEvarae!, IeHs SURTIESt g JHuER
SHTCTATS hetl ST 3T, JATeRUMET <2l &le &, A, Tol, Ot 3. =47 JgNUME el aled arerell 378,

TG TG & SO ST [T 3TeUesT STl 37, T SO 37Heh &1 Tl
TSI SV 3. Tad ded STuT=aT AR WA hey QM SAdeAl Yadid USRIl Siell 1.
AT FAHEEIET Teh TeT TR ISR Teurst fdeames 9w Sediet o Tanjdre e/mdr &t Ted o &f
T ST TR aTeeh 3.

Hice ARG AR STH a1 ®UH 6o HUIE) S Akl o Hewardl 3. ATel

Torequr foroio: hivTeaeR SMYRIG foreror, STRP fowivd: ar uior, TR giaen, g giaer, &
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o (a

AR 9 ER Aot A, og=sa 9 FeR ST AR i 9 @ weives guare
U Fe ATIREAT SUTARH GRS aTered Q! disdl HH Har A, TRiaruiasEes SHias!

IYed TOER TR, 38T Se WIEHEl 9TR, ERA ATl [ @ SR, A A RIETIER
TITeRUToSTeh HAZARNA APHH daR 0T 378 3UF I 3TEvgeh 3.

Heafwer ¢
1) g 3T RA™ TA — T, 3797 TR,
2) IRAR U : U9 70T GHET, W, €. €. U9, TR,
3) gEmETE - 12 9
4) QrSTR TR — T, 9LgET U
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E-T5 AT (e g

oT. 2. Stewia TawarS

T UTeATIeh 9 W,
AT a4,

HETCHT SAeaR. WeTiorelerd, AR

FEATTE T (A7 F01 & Je S 38 I AR, I TeHe T (o1, S, a9, TR, SR
SMYRTER TR TafeTd ST 3T@esd. [TTHETAT STRTER STt STHAM Jafotd 378 s At 3 FHIST a1 el
T GeoT 3T, HRITer THSI -0 STEHHAT HYeT gfteshie faenfad eid 3. a1 S FHRteror, Heelta
TR, FIchITeTeh AT STERTER e STERiAT STHEH T [dere U 3t 37%.

1. S-959 AT TEY SUH o,
T ST ISHACTTAT T FafeheaT 0T,
AieeT Tde T TR Hol.
T TR STEraT o,
it T GaH e foaR e S =
IRATT FHTST SEATeR TRUTRERT, STHeRdT, ESERTRT Semaier T Mea 376, @M T-J8y ST
TN =T Tt Eﬁﬁmwwwﬁmaﬁwmwwﬁwawﬁﬁwma
ForaR o TV TS SOl [ . e T SR ST B ST 3. S Ga WIS FH s
THIUIS Sl ST Setell STeesd. BeR STHY ZI0TRT ST ST S[efH ATd |HReles STHel ail T SMelTedl HqHid
30T TEpeli THeUTR WS, ST Jrerelt STfeerdt AT U S SMGead. Thd TehTe FHISTEAT Wh{dh T3 GeaT
HIATHTHTO! fafaedr fGgT 37efl. & el URemr el Soell aX 378 S ot fearean ufawmsre el Jidt 31%. Tt
Wmmwﬁﬁw%@ﬁm.mﬁq&ﬁmﬁﬁﬁaﬁﬁ:@m@ﬁﬁmﬁ 3TIOT ST FHcrearett
MWWWW ﬁmﬁwﬁﬁﬁmaﬁmw e B TR WIATRS e ST
VAR STt ST, AR SRR & f oe ST STt STt ST Wﬂﬁ?gﬁm&ﬁw
TEwd U ool 3R, T FHTSTIel S Tee 6T aTeiTes 3196t ol Ueh il UL foe Jouash aeiel §29
T WETE 3R, ot e g Tad Jayd Sa1e WEHIcHsh ARl SR Ugee SaRell df URuTe g
T e Hawe Ufdeiashesean faeR el s T dar (Domination and Submission) a¥ 37T 27%.
TS QST Hfegheten JagR  (Basic Societal Model of domination) 2 31+ fogmies seren sEwemT fectt
3. & SHERT el AT TSUE! ARR fehe TEel SR, a1 S[or! JEsaieh ekl AEE SUard S Tiem! faer
TSTBIET hel S IS

ST JEETAT SRISRIA ATHITR, 3T, TR, e T Hell, T, @ 3771 ufaser e gt ar
STTOTET ST ool ik 3. fermeis o Io9 Hxih ek (10T Seica SSaTs YU SISl ST
1T, T, AT, TEpideh el STEEEH gl ATaTad Aiect TEa T, Sl WoeT, Waaa! e, T
TeT, TISTOTeh, T SRR SIaeT 3T 3T97S B3 Tk Sel 7. TS ST AT Wishadel Tiaars MHesd 3T,
ARTET Afgetl eges (1975 @ 1985) HAQERYT Afgctiokic] FHSRIE Aliecdrell Tl 3t HaTe, @i
TSI T, fTeR SR el SoT=aT Se9mare FHior 2o g2 371for faee: worst sraqmde anves o
FIfger SE et T e (ICSSR) 7 formmer renfia S7eari= Uepot sheishamae faei vy feet 31e. ieetaet
WW(UGC)wfwﬂaﬁmammeﬁwaﬁ T 3T foRdiaHT feaiaeiean stwamarrat
&3 1] et oA ZOWWWWWWWWWWWWW
quqﬂmﬁvﬁ maﬂrﬁiﬁmﬂﬁﬁﬁr%ﬂﬂfgﬁ@wmmgﬁmwwml 3T ATTERYT A0 813 Tt
3T e STamTea e & STIe SHoedTal S8 SHSA 3ed. TTHIS! T 3Tehel ATraRu o Tl fHesvl TReTe 3718,
21 =it @t wfectat St T& ST hi TE § | FeAHIT o HThaTRT T H Aeed fofe &5 § wia wf SSH R @ E | ad
3TISTIE Tt Y ifeT ST STTeRTeT | foeRoT el g5 3R &l Y&l &) 3 Toiiaeh, e, SifeTsh, [T, 3Teatc,
i fieh, HTfHeh, STk, Tt o e Teft & | B T oo I8 I ¢ U1 TR TREq0T M U Y &l € Tae
H TART U &t Fqereh % 31 Tge1stl o TUH € Ush SR Tl SiR T9Ie AR § el SO 3R 3THeTH, ST 31X oo feereft
ot AR e B ¥ | WIS HiEe 3TOR AT G, AT T U St g% | fafire & T ot Wi A S w
T ST T ST o3 3T, TH awel YR 21vard Heel 2l 3.

31 geuiq Dr. Garg Veena Urdrd, This is the era of women Everywhere we see women actively engaged in
pursuits and occupations that were at one time practically the monopoly of men. The idea of economic independence is

newDn
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permeating the whole human fabric. The pages of modern history are be gemmed with the pages of the record of the lives of
the illustrious women. Women holds a great commission and if the past and present are an earnest for the future she will do

her duty faithfully and well and advance still further the standard of truth, virtue and civilization.” &R FaT= U=
AT SO SR e 3R, A STET Hell 31 9T SR 31, ST qEwi-T 31 9T Higct-wel 3. Sarsfef
T TS 98 T T T T A SRS 1 RIET? S-IEuTe SN STl 3 HHeraaT
URHATSH S0, AT TS ST Tol &731d JouieaT SReRA T J01, T Sehgsedr Tretat anreut, &i-r o Tel
= R Hezgd J0T ST AT AT T J UfTsS Sfe STar Jget TRl et AT v oSl Higer
TEAART el W 2. 7 TEHRUER SR Teae, = o e i S FERd S
ST AT TesaesFT THRIGA TS ST Tafcrd STeiel THI-Joy YauTe ooy Jeeledrd 3Ted. 37 319e adt &t
FRTISRROT 3FpoT TR TuTrell el FroT gt et 3.

T o T GETHIRROE 0d 372 819, FeTHIhOTAIE! el T =T TeATHe STTulie &/07 o Y907 ged e 307
AT 3T, FeTHIRIUNT Teielt Sie TRIe vl a1 Hisad T+ T ST 813 STIeT fSehardTe! JerhR 5ol, 3
¥ROT, T ST golTel 70T 0T AT TS} HeaTeaT ST o7 A1 qEuie SiuTd Sgehoarar et Yoy eid 37
Il SN gid Al We seek the right to make a choice about our lives our bodies our sexuality and our
relationship SeT ST IR, SHEFTESRR, TRt eyt o Suard 9o o 91 01 WS STeTe SRt
TR FeTHIR0T 319N JfiFeht Higel Teft. Saae (1986) amEiar (1988) T ST 7 SMciedT i TgR el ST
TEATEAT T 1 IS GOl AT e ST HelHuge YR aredl.. S T, S, S
O TETHISHROT TS e gel ol el Aeears g dd. Tl WeTHehoren U TeISiEn Wi WM W ele s
TG VST BieT 3T ATl 37T A1e-

THFHAA AfeeT TBaBH o TR JHeh ac JEuuHe iR @:d @i o gl g
HEIUATET §FF 3TE ATAR AL hisd hel 3T, ST Udeier i Jeaem ™ 3R & feiHgeR e Si-qey deemr
o 0T o T qBy HeumHe FHMEAT FHET0T 0T g QST WA, e, ISR, diiheh, qiepiae, Jefmn
AT HRIQRICH AT TSI foRTe hetl. fares: g @em+ (Patriarchal Structure) fmior shetelt fom=, qea,
O, ST F THRT TR S STeA HTEAT 2vT=aT St SIS e e S Fell. @ SR
S a3 UalE A9l 3Ted. There are several currents within the feminist movement differing by their
ideological and theoretical principles. radical feminists believe that the patriarchal system is the cause of women oppresion.
They pay for more attention to biological differences than liberal and Marxist feminists they tend not to distinguish between
the public and the private and to see the underlying structure of patriarchy as determinant, feminist psychoanalysts believe
that the roots of womens oppression are eclectic combining several explanations together in an attempt to establish a

specifically feminist standpoint."’ 3 TehRE THRIAH ST faeid Yefad TR, STeTel Sds, STRAAAR! Tiam,
TUISTATS! TS, AR Sdrs, Fehias SR, TS SR, STaned SR, AiavesoeRT e a1 a9
TR gERHTET g 291 Tl-UENT SHHIAT STe ST 376t Tifest &7 37%.
T TeT 3T MU FRRIGaEl ST A&l ST 3Tevash 3T i uREReEr FHioT seien @ a1 Sl aredid St
T T F FE . s AN FA FET U 2 WHT AR, IS FRTER ST Heweol ata.
T AT TG T 3T € HIFETeAT IS TAYd o7l 3. =T 57 57 G T8 T e ATRITer,
e TR AR . e SRS g SV U HewdTel W 61 w0Ts) Tieft e 2uareh
T 0T, 3T AT IO SUATSAT e HITe T &¢] Bil ol & i folell e 377t fehall For=a 2Tehet TR T =
SERETETE e T el ATel TS FT TENTeAT R el A Serd T . v S e SRom, = 2o,
SIEATOTe AT SUCTe et ST ForRTee: AT, SRIeTedTcHeh Sodf TeTequre it JmoT aefant, Heameehoeiek
TISTehIE, WEhTcTeh 1l IR UTSUATET &THT TTeaT 31T A, ST UTeAioR TeRT g HerenHT AieeireaT feeiumer oR fSet
e el UHTE Hold SHSCAT. 10T & AigeoAi=T SIeal STehiarad Sieeh . haes el 3T Jol Taed S &
TG Tl STer S [ IS TEel 0l ATIeRIS] OTeIuTeAT eI fafae TR |t fmir e 3t §
e TR O TSa s AT ST ST B STHeA ST RO IR U e e, e S
ToTeTOTTEAT ATt fifesdt et

S yeiRe GEATAIeT S IATETRY, FETea! SR TfEe! 7ot Fok AT HIFaT gaehleaT g iiect
ST T, Tl TSTS AT STl ESTRT TSR Se SR S STeid. & HURIeTs ¥R 3HS ATl Wi Teddes ThiTh,
TG FRATER 1Y HURT, @R ISR Yele Thiss 379l e fect TR, 3TeTe S Jde Tgiad T
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A S 3T TRST 378 Al T SRS FHEAT eI 78 STUad Ievarel T wurst SFTeesdr et 3uait
TEUIRT S A ST ST 9ad GETHATd S STl forselt o feaiean Sraremor quiieEet $TeR Jest Scu gid ATl ard S
OIS T 39 . S St qeet SR et A g1 SEEnT 9 SRROT S0 AT 3. A7 SRS T T
A 3TN T TSI TS Bicll, ST Fot ST of AT el Feoh! FHUATIIR! QEsI-eh TBUMER o HisHrerareit
TGS oAl Bl TS I SHA A-Hed AT S e dgd fEmian STra ot aren ot e ‘e e
T, SEETe fReee a1 ®H TR Wel doell YRR e 9 37 R qetid M el STs. Sl iU e
AT UISTUATE fShaeeraed S 319d =R 0= Teirdiel 'Geor’ ar suierdret 'fhed’ o <isT aurear qermandt
AT AT Wi Helt B STERFT ToATdeT fohereeict Yot YRR, T 0T 9T a7 St 31 R sTeetelt
SEBA!. ST AT o TEET AT St e T SemTS! YT 0T X S, T SR S a8
S AT &, ST a5 Si-g8y See T Hawel SUIRT 3T8E. il WIC=Tel 99 81 3TTeA1 Jwiel Ueh saeid Te
3. THhEI=AT FTeT STeiel ST Siferhi, THTCIeT, fRTetometr ST yrdten st 3T8et TR SiiEel A
TOTRT 3R, AT T Y.

ISING) 341%' Women in the Indian Society have been victims of humilization torture and exploitation for as long as we have written

records of social organization and family life. Today Women are being gradually recognized as important powerful and meaningful
contributors to the life on men, but till a few decades back, their condition was pitiable. Ideologies, institutional practices and existing
norms in society have contributed much to their harassment some of these behavioral practices their even today

T, THAT, SYed & AFaehRie Hevl oT%. & FHEvh ke uhe! 378 31T Fede! 3. HTel SHR
ORI e ST T . T SR SR e R e Bl A, AT S Soie ge. ave e gaenTe
STOUThI 3TIeheT STATERUT FHTOT 81 SThel. ATHEITshRT o TToet | fosa & Gt 397 31tk @ 31fereh foreramener feoreht o &
TAT T I H &H HESGA A Hel HHShRI o Soeie o e T2 [Id4g st FeATd o1 Tohdl 8. TR % ded §u
3TIIT, ST fa¥g ATEeTstl Sl STHHMT, SRISTIRT T2 SAl i fafeel Wesaisti sl Seere [aasR & oIral o
it T T T TE 2. ARAS § AFEHER] F I G A 8 R A SR Seetad e o
TRGUITATE! AT SRR T 351, Tt Wil fHesreams gl TR Afeciai i o 37T TR iU ST i 5163 2 |
3Te 3 AT TSI o WHISTR SHBR et ST o o wet: &l fosher o T T Fet ISt | et g o faenra &
e T T FIHT BT WO ST e U S £ | B - G AT ST SR e Te AT ga av e
TSI AT, GRYUT WA S 33, Yhel. &l o Ui 3T&T i J1eT fohdt off THTsT oht eaT i Rerdt ot gah
R %, TE TS TS e T SRR B § S R % W G 7 e T 3. Do, ST, SR,
JSTohI AT AT SHRIAT FelqUITeAT SRR FoAd! STHATd. a1 Tel AT e Whia TeunT TursTsaar
3.
ST e THIST S W@ ddes SR 3Tl 3R, AER i gah, U9 Aiget Sd ed. =
Tl WA e AR TR B 3. ™ 1 Sl SagHER [ SsR o e aed. W o
TS TR THTE STHASSTAUNAIE THISTA ST, Siferehiet T Jgt @aard gdl. @d @i - I&y
AT 4Tk ATATERYT HI0T 219 I1hel. TR foeamTared Head Siotett T ehuTea TasdTd Higar A
1. |oTST SfeFTea Fae ST HHT 3T TN S JEy ST Taiord 3.
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TSR] TIR B TR
4. S QeAHFIOA AT e ST ST &N SRIERIA 3T &13Td SHIERd a9 3Ted.
5. T ErEe i fgemR vers R et R Sl e € 1 e foaR v g S AR,
TeheId T AT T3ac e AlecATa ST STETST o ol I Ied 378, YT geehlaade ST AT
T 3. TROTTHT THIST Se S Y&y THHTEE T - 3.
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Q1T =

gaRTE o
JATEH JATIT hTHH il
I3 . AT, Ean .

AT = TEUIST SYOIfSRE, THaTiesa, = qamsre Hidt 8. U auSame! s ar |
 ftrhe TrETiIeh = € UeheaEHaTiEd TSRS SIToTRY 1R . T = A fogd, SeheaHey
T3S IUEHT AT TN BIAEIT . Hed SforaTe T4 AT ., STREv, Seiae, fow oy st .
sifearei= FsiTTer ST SfEHIaE g 38T ., auTS=aT §&7 YaTerd Arfie gvarfavfien aue s
wfafterca Raam w51 3q1 ST IR HIg o SR, Tl STITIR, STehR, STt fhr oifin
N0, EYT T g SR SR Rl § . JET=AT GHE] THe! I8 AN, SRR, HOSugare I
Tregurran wwe fomrwa:  rHoTRTI TS fRreor ; qE ST, USRS SR AT e SeiET TR "l
3T, HEATUTRT TAT Teh AT TR WHIS =R 2,

AT =TT FEUTS! SHTAT, Vo ST0T ST AT qeallal ST Fearard forem forar dwe fmfor s
AT EoRhT = G THS[T HU d Seleh SAthie! SISt 7 — SIS ST GHsivamd I GEHaT e o0

3T TIgT TSI =TT HaTd 3T-eh STeTes! o= W 3TTRq ot qetersrTor :-

T -

TR FHTS FTHTIST S HTthd HHTSTHE RhITE TG WA R0 dl SIS 9 @i
T 3TRA 9 Fatal G-I FHH SRR 1. Tl U — 99<4) 9 S Tewmare! aaH et Jam
0T FUTSIT e 3L,

WTREFW:-

I AATIER FHTS Toh G138 ST ATICATAT HERATHIET AT =T FHISI=AT /ST 9T, Teish
T Thel AR AN g ST Jar® e wafies ey o1 #1eh foamadren 2 oq = A
HTOT T HA W= ST AT TaTeiaTat Sfeheh ST A feeh G@m= cmT shiol STTaeh 3718 U S feheh
T TS FHTSIEATCAT STeT GIE=(UTR AT ATl hiessi| STell.

o 3 -

T THRMTAR. THIS AR HAIgN Sehioaried  STIaLrt WaAT f|ior sl aTsidiet ae
S T TR ST T THIS ST TS Ti1 qT el T U0 & GTSTe e 37T,
TSI =R

T geaat fufid sl =t GheuHr foeareed martedt o oTRa offor of ud
ITEAIATET TR, |THTISIR = & Hfgearat SATemeiet TeheudT 3118 of ATTieeh SRuTTes], TS ST
SfieHTde Heaad! STHum Afider THT0T AT =ITa STEATEd 3THd. WIS =R ArHTieeh fagrd ST
TR o A SIEine weT yfireRt seiTadT, o wd e I T SeheuHell G aHTdT.
VIS THSET ST O AT & =R o9 Hid 38d g a) fohar qUS@R i<t Fdt fhar  om
AR AT, SAchl=l Hord SATOT el & TeRT SATSLAT ST THTSIT! foet § 6= STS[r™T = e Uit
3Tt WA TS SieeT HTdel S, deal SHTSId A1 Sefud STl 318 Fevial J5dl. STheahined Had,
sTae-fae Adiamed fi=Tar o1ad; qufy s -aHed STIUT Skt F 9T JTHed GUaTE F aHde STt
AT, FRUrSrer AraTiieh T Seefid 81 STt 8.

ISR <IR SF YR AT : diea, U= =, S AR hrreadid RSJar ST
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WET qaM foareft firer S ae ST, Sa fooer smee w1 U faera areeEiE afeend g
EIESISIGI

Y NG =4, S Afdshar ST Uik afterdielt gafid sraat ar foeme smfor arpashen feny
AT TSI STAH AT ATHT-ATSeTe ATeY FHUATIE AT STl AR e AT gl forawom shet
ST, AT At AR et foeft S, ot shaes AUt et anse an] T v an Mo dfifedrag s
HTHTISTE =T Ui fiead ATet Ty SARMTRIOn=AT e e Tea Sasrd fHHior shdrd.

TSI HATARISFATHE FHTTST <=IRITS ITe ST SohR € ST

(2) SIhI=AT, TYEr=AT fehdl A=A wavia = Tmymma fHesterr fohar ATt 1= e &1 2 el
ST T SHOTHIHTHT SHEaT el st

() ZHT YR AU =TT e STl ST §aFeh, ol Tohdll ST S HIeTehiel 3Te, O o ITeTT fHesTel T §
qEW B, B SR AR It ST, AeRmEmey Yes AriekTer 31, a9, fam, s, e
firesvaTen gerd ATRR T8, SToaTE, TSV, §oe HUATE], HagHTeT 596k 3R, § &6k el
ST fiesdard fhar AT, ¥ wred SRuAmdt Sy e ST Uesh TsATsl e AT HEe
A, 3T ARG TSTHT HOAT ATt TR, Tedsh TSATAT FhRIhe T =ATera et fasamsh
gt focreft o1, 31, TR E e i TRIERIST TS ST TSR ITqeiian ThTe SRl STRae e,
T AT ATV AT TSI H=T= ST

(3) TN -G T4 HAaTs! HOATeTed IgHadl. TeRished Sieiel JHaH I TEHwRT
Y, TR AT fHesTe ATe ST dred. AT el SR R € YTl AN HE Sl Sl
WIS, G G 3. T hRATS Bid 19, AT AT § stfereh Afeer, gfgfs, afdher aera smenfa
3TTRA STIOT FEUL AT J =T IAATRIT ST ok FHTBTaHE S 318 HIe T,

(¥) a9, I, o, U, IEae, geer arge fmier SRt faswar Ty e e ged g
TSI T8 ohel HATed. qoe I TIEUE qai—T GO QU STTel TR, TevNre Jeehie
/AT geft fresredt arfest

() TE=Rft areu/a et BT YehR TiehIOT TS dTed. ST TEHYE, YQT g e ST ST &hl T AT, ol
oRTER 3TTRA ST et YTeT=T foram Shal, O T Sohia THE SaU sRIsCeaT T8 s Ieheiie] Jaum
TRTETT T BISe AT BT TafT FTSITdiier o TH=Ird a1ey et urfest. o71fefe ferwwmar g3
0! T ST

HAT, WA, foaaye e, Tseh, ATTeieh gaeh, E-J%Y THT] GUSaid @9 oahiEr
Treqorreh, foemram=t Teft o1dt g enfor o & arfeeR =TT 3R B, = @ wHet HeheaT sTaemyes
T TR, =T SheaqT =T - aTSITa o -aiTest 378, qHe ST ar fd=aTd heed QlaTd. el
R e M forem aitRudia s arg, k. Fefiret arscred ferdt otad. 3ar., qat war Send
(FTAYYETTE Heh HATRIRR BIaT aF L3¢ WId AT 9 =AY AT SS. ST S8 FHMTT HeuT
TSR] AT S T AT HAQHTET gafeh ATehI0T ST RIS, qTY Shiel THTSId STy Eiehe revarer
SR 3T a&] T ST o femr= @@t 8 fhar dresten Sfadma o= €0 AL aefid
FHTSTAT T hTe] STATIHNE d1ed ATal AT Heware U FSRT=TeT Taeier 3T 2idl, 319 J1ed ATl
TS - SV ST B, AT TIHM Hhed-all qehle FHISITE AT STTavah T GHIsH=T
TR T HehedqT AAHT 310q =1 s A1 Fredt I3, T <A U S ST ST o
Sfcehrrel Sesarcdt o BT, @elt, STetfodTe, YY), § S aallh A1 3T F@| (obea FHTSTel dTeehles dey
FHIET AT, T A1 T TS TS I STt TR, 3 SO T el
Tt Mk wedT @ e Qe TiE foRmad <ol 3§ =mmEt sheqer « fuafedes ar g wieet
YeRLUTTE T “ On Justice ¢ T2, T AR TY 3772, fawiwd: e fomamaart =mrht arme «Rrarsf
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T, T2 A S AR ATl gaiial Sdl read @ AU I o d. Yiae 99y =
ATl 3. S AT 319ar @ et Sdl o St Sfieta et ar =Rl stedr. Rt g mea
SHIUTTG =T SO 3t A=) Tohat drgett il ek fomamadr=an #d = 91 Sehedd STel adv[sh ST
TGk TIeT AT QI ST THTITS e STEaTd.

A WRIAIEAR RN hed T Fead el 3eh foemadr meeae! ®edl aw s d
STEITATE GET=AT TR WIS ST TN =, THAT ST o ¢fca IT T T SIS0 FeuISt =TT 2 .

HTHTISTR =T AT STeaT= 372 STV AT GU A TS HHISIA A Hel &S 3= T B3 SAhiel

SRR, THISITS fed [ JTTEHTE STTeRT |, FHosur, <ee™ Heee= dlhse! gaane Tsgme foehe [ Jrdt
T T AT GateT IFT g9~ TeUISl Q1SR =T 81, 9T 31T o |reepfaes foadden smenfa
STV GHTSITT HHIISTE =TT ST TS STd . ATHTISeh =Iraret s ekt 37eft 3112 3, TSI Sam s =t
faffdt g e foraor St awTSTa St Wit wTe ST euTSiTdte gat o1, % STer far 7 gerya
TSI QUT ST UTIESTa. STTS9aIeh TSI U1 ShUTaIT JcehTcT STTEIehIT STET €t WTHTISeR =TTl shedmT 371%,
TTTRSTR =R 14 YaTE
%) TSTEhRT YaTE  : TSThIT =IRIT ST §dl ARTHERTT T SRR ST, TSThIT =TT T | AFTHERTT
fareft Frremm=r T wteguy foshreT=h |t ST TS 9 ITH HAuATd TS WEWTd | 0], JAT SRR
GO SATE T THTSITAT ST ST TSTh I GATT ST STUEIT=T TR 0T AT TS TSTehid =R
THTE T,
R ) IR Y18 : A1 =ITITd ATHTISTeh ITsaTedT SRy Hexd TR, 1 3168 B AT TR, Fffe sqaeddiet
Joof T foriy HATUeRT STqard. ST frafien sheft foherg T =T SATIRRIarE A o o Sact Serigar
T IOT ST JEfiet wHt- ST ST, HHTAT TEUTae Shial a1l 3tal, QIHes ferrEr=aT arer Uaer
ST

TTuTiSTeR IYAT Tt T forehrareht el armTioren FomT, S, ST W, ST, Seal R 9E 9,

3o Tl foshme! oy wed fE fawmar Tu ot amfsien ot 8/ armiferR = ST S
TR TR TN 3.
3 ) STk YaTg : T M sk T 3T o omifdien SETdier TR g Senie T STty "rHTtern
ST AT TATI 0T ATEY. SATHAH Helel oIl FATel STE 7L ATHTISE ail, TSIl S HATM0T G d
ST T SHIvTaTer 31 A AT, TR =TT Gahedd 1o T forekgiartor smifor groxfi=an aared 9
YU HR A3 qhEd g3 O & I o THIfGY ATed gail THEH SFIAT 959, Sas 9 SRR
IUIT BT ISA, MO FeAT BIdT Jed. MR SfaH, T, T, smfor wisdqear=h st s
IucTed Biget STt feerdt fmior gror 3 st smifier = wwieE sTeard

aifeler ~TRTETS! TSI ST fasmaT 3T Tl TR TR TSR ST 1T TATI ol
aTfefer =TT Ty TR,

forauTTeRes =T - ATTE hTel TSI ATHTISeR =TT el fordqioneres =it et Hreetsid
. T ek formard STliereat ammTiTeh =T YerR farawuneres =i 3y e = 9 ufiade = a1 |
T YA ST .

AT e 3a= ? fae T Fga gyt aaee ARy s fid 9 s fRd o §
St gyl STeRR TaTSET o1 2 foatoreres =mamett SIfnia oTR. q@e Sarar e amar a8
TG fael ST g ohd AT U —ARHTT S0

ST forfaer sachiaT STk 3T, 3TUT STHAT . cATsh! ShivIcaT 35T <A1 3R 8 shacd TS
AT ST ST A HTHTISR AR ST AT IMe, STaevft Tqet |, |ree goedi= aigof
faferr Rrerongar aum geft, o STeda Sed a0 foawer 3 R SfammTen TSt eidaiT aae
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AT | T T S, A fRreqonar =y gk fovndet et T9 , o guaAr armeeen g fud
ST SHIAT T . SATEIT THTSIEAT 0T T fIswaT Sl o= Yo o Sa¥ shie! oTell ITd THTas
TR .

TR =™ & AR §EN GaT auH S wifesl g gt smsien foer shtar Seafurfd
fareqer €t A1q ST Tt AR fW1eTR |1 I @ O FHISTAT 3o YR el U Wl YTdesien
STTUTUTT Wk HecaTa Heeh 3118 371 aie ST 7% (freteh — WTeameh )2 e d ST A7=a1 I qaiT H1a
STEET UIfest g WIfeT shrel ShTesTaryd frereh, yreamass ar=anfawefl et = arear =g=n, FHa=n fowr e
TR @ FF STCHETd 810 ATET . ATATNEE 3aue v Jur |y el . gt o, 59w
. TS e ymeATae AT AR ST S8 ShOT SATE I ST [3TTE W SIS AT e adt
STS[ET ST FoRTUT SO 3% SEUIRT 99T AT @M ISTSeiall ,3TT9e] §@  dl hIvITelel |17 S1ehd ATer
SHTIT ITST=AT SHTeaTd {3187 TevISl f3TeTeh Jo T T 3Tk YhR 3R . TR UTeedT ol f3Terehi=r 9ot uae
TR STEATT ohT T HATAT TSV 55 SATR T JATIUT ShIVTeT FehRId WISl . Uehel Q&Tf0Teh qridT ST o1l &
YT TR &1 AT =T 3118 T 3TToi 59 Ra=T &id . |mTfsies ==t g8 difed fRrefepr=m,
YTEATISRTHT Tore AT ot T31ershT = Jeh Ul ......

Rreepre ywR
1. %00% IrgaTa frarh 17. o0y YalE, AIEH UM ISHAT Hicid
2. IIQ: AT foregen 3Mee fooiel W[ Facfia &HaTd FHUm
3. for srgaTfa fareres fRreren
4. wem o sgarfra  freres 18. STi HTEAmTd e f3Tereh
5. @ STduTEIRAd frerh 19. TSI fRTersh
6. R UgaTE ST f3rersh 20. TGS IS er 3187k
7. UTETA U8 AT W AT HIIAT S ford 21. 319 Rregar
farern 22. TEAT! dTfekariet frerh CHB fareres
8. UM US HYI ARk WIRIAT UMW Wq 23. AT Rrerh
aTfefer auqdi=aT sfterdier foreren 24. THIET 1Mk IMMe3al T HIUMT, ThHid
9. STIETE U S GRSt R FHIHIR TUT e quleles SAete f3rerh

10. fommergara, qeATeaa 9= Wg 3TE™
3T fRreran

11. JTSHE T 9Tg Mk qat=ar Jeiard
SR CANIEED

12. 3TEH T, 0% THT HT TR TNIRA
Y ST ToATATIfardiet fineeh

13. TRveror Saren( wieT. e, fdfaei)

14. =t U= AISHT AL STHOM fRrereh

15. 9 afeaiid STvEE URE AsHde
fRrersh

16. Q004 I T FIC: A TETAH
EEIEREIER ISR RN ANESE

25. Fafg® W SAfhd WRIGEAT Sdtad
SRR f3TeTeh

26. Affch fErerss

27. sl 1eeh

28. shier f3rere

29. Jewda Fraeqd frerer rrar ol focrer
T AT f3Teteh sl geterd SO
T 8IS =Tt f3reren.

30. 3023 T FRIT I WI=IAT ITH, e
SARFA Wl WA AN kol d
I DIKRIERDI DA

3]. Gt FATIUET f3eTeh
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T ATl HTET FRTeIehTT oI TRUIS SR TR FE ST i 2 Foirefiel T S IRl e, e
TR TG TN T ST 9OT I T8, T BRI HHYT ST, 3T HHEF 81 %R HIST fIehil w168 31, 31t
T e forclt oot SITd. ATE TeuIet TR o8, A ey, BR[O ST ISR et 31ie famrer afgemer, ar
T Frfia el AT gAY FH AU — et AR AR ST O et ae et
Bl 1 , Siae MY 0N TEd =T f[due @9 o At STEdl A1 HEYAET SYINT fSrefeRTA
HIVTT FETISRT TS AAT AT ARG ,SAThgT  IHU Hacidd HeUl fordT FHURGHAL TSI gl
TFRT Tl T8 TR heUaTaTS! TET SHIEET STANT BT, & SR Y T8 Joieh Hig=arel faet aX
AT ATSAT FEeR ITEHTE I IR AT ey s Fewia Rress, weame st
e, TreATIRIT fREhIe Wed Hdld. HIH  STEe | e foTeTgara e foRar
CHB TeaT9e a% dl & e foad e ol 3T SR Uredeian 3@, 391, fomm srgarfa fnee,
3T e e, TRt ek, CHB e wevrS) oIgamedl QTSmO 907 SeEm @ehiT
qEed Hl, L TH JEET Yoo ®YY IO U q oTddl dX W AEaga  foRdl. i
foRefT... FEUST AT IO TS ST 90T YIS ST TSI Uaed drg Ui oed a, quf
T 210 UY&AT STET T8 ehId.... TEUS asid 210,19 W1 Afe=me fordft. 12 afey aued fordt aa
for et W (ATe) T 8 ST, $2d el aTcradTel Tl gol A< TSR ol & o] 318
TSATT FHIM AGd FHIRE..... 3H T2 AT TR gUSH Hd 1eIhTa] IreamdesT= a9 =
JTEAT TS FHT HH G aH THAT dTfest.... Fleh STH all TI@T Fehl.. I THIAT il §,7000/-- T
THTAT 125000/--F. AT S THTTR , AT forswaT Higam y@mmg ared.
AT A Tk o R A H AgaE , forergera R AR heam R wrs
afeda Tda exeft wifes Tl STgara ofie foTeTgaia e fohar CHB freres s,
CHB & SIS 19 TR, FeUTS! qUides fTafeh, JTeamish JWu[eh ShedTH ax cTell S T, aa 2mdl
AN 3R YT TR 319 SIRhiAT JHEe, Sl §9¥  HUaRe.. T8V el BrRET

TSI, ... T AT e IR . AT 0 Refehl UeMes, =1 AHEAHes. & df Whaes qUiae
R1erh, TE=IS UTSAYR TS M ST SATSTALIU FATH Wt HdET AT foaR. Bigers. . 3™

I AT T Ihd Jo WA e i ffeR e R el o e ared
TR RS WL ST T & e 3THd. ATes el CHB STEATIehTT STaTdiel STeiall =18 |ieal ardl.

LT
%) TSIhi fogrd 1. SfiehTd IIITS,
R) R TG ST TTFROT fid T o
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T Mrarer, vamaedt AT, wrefi werer, wdr gt a1 R @it e A Seorg s s, feeefien
v e fefera an foeet e foswmmft 3e ad g 9 v sl o fewa

3feTehe T TE TATCT TTTE U el Faurst ArfsRm T el Trsfiarsfi=ar get Ta€ Tad: Tehedd TSThruTd
USTT I 1 UE FEITAT STEAET AT, {oQefl AHTHGhed &1 F&Tek HId & o T gear foshfact. wreid =
SPTITEeg ferdeRTetiert QT SETTdter foreat shaTeRr=aT ShITel Ofge =iftd ol qee MiSaa a1 Jaaa
SHTYRIGA HeaseiedT GHA 3T g 330 AT A=A A6 T Hafael, Tave qar=h 9d N Iosel! a1
ATt AT TG T hedl,

TSR Uieed JEawaT T[T ag e TSl AT-T HRAR IfEa aw - Aiear=am Wdt=a ok
TSR WX faaT, TSThT ST ShRitd STHUIN Ueh STMEI S ThHcd GHT SIS ST WRA ST G&T<aT haa
oAl B BRI HTSI ShRAE TS afeedn hsid 73l o AISo=AT Ui Aieal HerEiea g 0 &1
fhrara.

TGS THTS TeIT=AT HIATET TSohid F |THTISeh i STET ST o 3T SHISId goi geehi=an
ST T ohel. 3T QT JEAH AT FRu[a i ohel

FTRTET Heyeht T efl, T ST, STRae TR i I A= Herdia of foret i) qurget i 39
TEIT=AT STEAET TAT TTHH TICT=ATY I =t HereT Sif AT 31k o Tsehia shifd ST ST

Taifeeh o™ WA= AeaT=AT HIBIA Wehid I GordT U], ITEVT STEHIA A= goa
IR BN HewH Raam= ywma fUheht gedl WA R TshiT 989 81 999 Heamdia
= shardte fowa ufeen afeeen wameesta afee fafet T afearar=an TsigArt 31T &R fFHaeen
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T, frer wifsET g, fosaraedt aiea g femn gy gearde sen §faustiean sem ferar fow
SRR e ATTRL. ST =ATehe STfereh @it foer el

e waTirer, e defavare stfesr e et aur @At st foRdt R warfesrrer shder
STedTd.  fohelt fommm T Hag™ sdrd & Hecarn Y3 311, fernn fagus aefavare sfusr ure gt
T AT T TSATHAT TSl HEEIT=AT SHRhaiaR Foi ZTehaT & T&aT it fomd 2]y & a ufgar af
SIS 3ol 318t ail R =ar Terhie TesmTT=T feerdier wraT gfom giet ATe. Fev[ femn=n Tsshronde
TEHT &1 TETT =T Ge9RT=AT Ja-d Al 3118 FEU[ d e evare T 31

TSR A ST TeiT, FAT TS ATAHT AT I a1 AHes I 9 wshia R geft fresd
TET. qHE TSRh SrEAfd qedHT Bt ferar st gfaga aRierder die e anrd. e fahe
TrasfamamargT @ e ug fresfavaraeia aretet o wudt anm. feemae smreskar Ard. e sweiem
e, e wrafeR STEaT. QT TSEhIReT HHav TS 3T ST& Hadt Star. qo1 g4t e Rt
A TSR e IR,

ST STIATE ST T HIGAT IGTIRI T B IhedT Fogcdl hard ST TSaeaak el HAH SeB1q
el T St 3118 TRATATEAT SR ATHENT ST YaTeR foxremT groarh gt strsmota faamm
AIEAT Tl 3R, ST U] Fev feett HIF HesTel 31T, 7o Ue ot Hefed §7 T Ihd § ot 3T araad
ST, ST THTOT STTTAT TSTohTT FET TG USThid &t e STHT ST fowra o1

TBTTEBTAI [T USHhia HEHTT JEdUITEre! 3 o oy ST Hedl §E&IJar Raamr amd=id,
TR Gt 7 fSieer aiteme) e ST SaeTyes AT QIERTd. ARkddiEET SIS el ST
e fodar o718, ATHEeR USIhRUNG T9areyd feaumat fem =1 teia srmye devfaien aecen
fooa atmea. & useh, amTiie SiEd-TeaT afshdicl BR HecTe e SR, USThI THTT ST SHuaT=al
49 TSl © U Heca TS TR,

3T FeAT gEEd! e TS Sl 9 S Gal drar=ae e i wisa aea e
ST, I M G T TRUTReR FRIeH TgH T AT =R ST, AT STIelt H 71 AAnTedt  f¥reor,
FHUINYT, AR, 7ol T=adl AEEd SITd 89, Arledl & afecamare taean Higar @@y i freor
Tfshd TRIITT STeaT TTq & TR St T AHUShIRST d 3at &Y HaRIIhed Hehr Mesd el e
ATIER ohel ST, T&Y U R =T STAT@Te! Sh1d HUae G F9d] diel 7 fo=mar 96 iR ST g
BT STTET IS STMEaTd. q faeATer ST 30 AV el Iea&-T higT ST,

T AT Hag SfTeiean fem ik ShrRierwaur SATT ST il i1 feuard. geardiar
TSR & R aenTgehie, JEHT aoedTe d ST STee & 31Tg STl &t ST al o SUvR ATer 372 fidiaidy
fohe Ta 377t RecieaT Gatemart R faeushid W @R TR Fud & SHETR T arTd 9o §
ot TegEe eted TR givnedia wredt R strenfaraman wenfes TS STeE ANTeT TR, U WEATdT
e fomme sffe =g I¢ 90 3TRA.  STWaH ST SIJH ST J A 3T A A8 3T Tedear=
YT IR e T SIS 36T USHhRUIET 3HSY ANl Hled  [H-Rieeal Tarrel axen fa=nn #ea
FOTETE! T ST MR Ad-airad Reemardt srerm et o oed. | wva 9 afesr s7em wnfedt
qfRehT 3 Ttk ST ANIGRMTET! I ITITTHIST TR A AT TStadT SEIeHTS Heash, HEeiieh g
G G, ATAH & el A2aeh ATEN SR Higal=T AFIGR hid HTed ot ferdt AT forameft
L.

I TN AT TSR T dTed ATee ST SaT e Uil STl Ueret fred et
= faehramhs T waTehe et HTdet STIOT =TT 3 i kel X TSI STt Reem=r wamT
ITEIUITE Had TS, e Al =T TSTehIT TR e Sem=T forehrer STIfoT St & Bisel ey siiet Tqmfeieh
TS TEAe HeaTelea SR T TSI Usiehid SfiarTa qardor i ammed. faeue yor difeda
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= e Qe s1firek fowrt o1, SeRt ST Yo, Afeer Hestd, qeam Ara el wm St faua
HMRA. 3T feOd ST TeviT 87 femues 2ia Tacied s aides 3118 Feu[ &1 fo=m e saar
ST SO 34 3T FeUITe AT,

Ty
1. Slohg HIfeHT TR TRt femm fors wehmem, A JaRooc.
2. Faae ua e <hl Teaes ST Jau=T =T TevNT T&Y JRIYH ST, STHaR 004,
3. HIEL AT TR ST HEImEe TSRhRuMd e T
4. TGN JVUMHETRS AT HHedI Afear= Teunt (Fffefi) ueh geia aier 7 2004
5. S1UTee fotat <arefRr &t Sfrae Hedr afsa 3T aTed, T, Jar %% 0
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JETIAUST SAIET SATIOT HiRAT STREVT Siom=r fafehedes oTw=rmd

SR AT AR
gy formeff

e Herfarne™, el
arfs. fEmett- 431513

J&ET:-

TRATAT 15 SR 1947 TS @ el Areneiel Se-eaee= Rawr svmd STTe. Arheme
TEUTS! ATRIT AThT AT BT hge aTCITIeTe! /e 812 WY SeAedTd & JTeereel] SHTSTHETS el Hecar=
Heeh fohal T FTead AU SV TETeTd fHesd, *Tes Al Rashi e qeid adT &
THTSTA A T TeTHENT HeehTld Trgaeare STTIUITH UeTaaTe fHesd Arel. 7 & & a1 Usrhi Sfshdrg 9
T A ST JIUME GG Ad IRAHE TS HTeI=T HIHIT AR [ooha e I
TS AT, AR TFhAT THISITHENT TR HUTe e ST & ST FSI(var S TTIaTrst
SFEIAT AT T ATIUTE JTeredre Hesd, oar & foshdia S saeeial Jois gewwid
TEATITET AR qTeSH s HSle[d RIVR TSI ATehidTe TaRIGUSTeIT HTEqHTq | & quTsT=aT Yok
T T A0S T Ad, TR AT FAIEA fohal AThRITE=aT SRR SHTSTTe e Hecarar geeh & &
geaT aford g Y o GeaT ATed Herit serel, foehTer=aT SareTd ATell AT 73 ST F 74 AT HH1g T =
T AT GEAHE Ee33% FTREVTE TGS HLUATT ST, FHIR0T TEHNET T TEHFTRIAT STRETT SAT0T]
B TRTCA HleT=T TS BrT. ARG T &7 7 UfshAarg e SAfetd=r Ted BIc. &1 Uigel STREAvTT T e
TSI TR - UehUTe el IR ST STTIud fog Ad.
Se-

1) UEEAUSTHE T ST STETET Hop
2) g qefier afeer=h feerdt T it arsdfaes 2t faferea ot

EE IS CIRUTHIEER I e

IR 70 ATE Gt 3T TRamea 80% SHaT & UTHI0T 9T TRV 3TTe. ITHe STFasqtd 50%
TfEeT GeaT HATed. TRATEAT T foshmereRiiar o arefior i faeme 2o e o112, & g8 Wi
ek Tk SIIsRH TeavaTd ST, Tig el (el dae I%T fiestel A8t AT g 1957 it gaartvish
AISHT Yohed T #ff STereatrr HedT <A STeraraarelt Tk aftdt g el an afd=n Rrerefae
T UTaiaieT T TsATSRLAT TaTIarsraT ST dIR 0T STTAT HERISTd UIRILSTeT GreT Sl STETeT
IT AT deehlela Hegd U3l SHaud TEeh AT STeAeIq@Ielt crehamel forehgiertor aftredt 27 S 1960 et
AT ST, AT WU SATTAT eI 15 016 1961 AT WL Hedl, AT Geal AHcT=AT HTEAHTGT TaRIasT
ST ST AT TR L W AT A1 hoarel ard [T Toq, hdles shetal qld A e
IeRIT=aT, AT HRANT ASATHT HeHTl QU § STEwsd A A1 Tl Geek a9 dfeer FY®
FLOT TG hefl. TG AT AT Higer= Ak T8N el Jrea ATe) ge eid Aieer=aT e
TRt @=a SR’ S ST A9 ARTEH] TS TaRIaS §Emmefie Tuupsht s Hige = St HenT STerie
aIfESt AT AF haes ATHET HERIETE qaR ST, =l Jeaald URemHe[= JevrT fogd STe deehrend
HIBHE AfAT SAOT TSRRVT TN A foreeg faRI ST yaTe SHTSIme STTque qeiead foed Iard. e
TiEAT=T TEHTT BT hales ATHATA J HRTRITT STl
HIGEAT ST SRV TRIGIST Weliet arifeiehat-

TATIeh TS HEATHEY AT TEITT STeTal =t TaT USTehTvTd, forehraT=aT Jarera dshis ggvmft
SET. T GERT WHTTeTeh, ST JUAT TeTd SeToaTd AT SeM Tk Hecd T Uleet Fevst 1992 < 73 =1 o 74 <ft
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FSATG BT I AT TG Tl STHATSIGUI 1993 We FHIATT ST, AT HATG TEANE T T T
HEAHE 33% AU TS FHUATT ST, AT STREUT=AT ATEAART d AT e g ST g g
TS B, o STTAT ST B @1 ST T AT TSThT TshId Tt 213 anTetl. I Afge STREvmyes
AT GTH TIMER JTEeiel & JoW T ¥ AN ST JEAT=T qhaiial el Zehd. TR A3
forepraTa Tt 81 ArTet). S STTIeT HE e WTTeET TEH T AT TERIGUS HEITET HRIR IR U1 AN
e T A 3T Y 33% afee STReT e Hiee =T USTh HEsHTT=AT ShegTal = ATSUT=T Yshidet g
A, IS gag Tgmed fafay Taais gere S9eu g ar@ e FHagd Ie i wlia
T AU fGgT Ad. T AN TR Ted U A Aieell fHag ST e foga ad
HiEeT=T RN RIS ST 70T ST FEUrSl HERTSITd 201 1 U HERISE IME TITIaUs aemed
ARATHRIAT 50% ARGV TIE el AT Afe NEUMHeS TaRaus WATHe AN @l "igar
SArRATE FRUT T i ST STTIUITE Y™ fHesd, AT wRias JE=aT HRIEHT Taed ATH
T STV STTSTEIEIAT UTETare e fiesd T8, AT S STIIUIE HiEeT=aT STREAT ERTAT 33T ARle ST
T ST fersh e TATHIE TehId TSTehIunTd Tevmi Shat.

e

TERIAUST SHaEIHEY Higell STREIV YRUTHe GeEdiSTeal SAEHISH Tshamed Afear Jqcarst
USRI TEpdl, TSTRIT |TATISERT, TSR aueas fogd ofel amifses =mr=n giie afgar=an
FeqefieRTuT=aT S EI WO YRR AT ahiiaT ToTcHe STATeRvl IR 3ol TRVl BT TR0 fieamat
AiEaT Arehulafeiar ey HewrT TSkhid JehIdd, TS SEhrd aTed SdedTe AU g ad. Tmeh
U aiel AiSeATT & HewrT= Gefl S Afear=ar FTRG=T GRUHes MHeaTedr HIume fog A4d
Al TRV UTHIOT AHTSTHE T ITqcdiar Afc ddiehs Hufur Simet. Tomfaer wiar=am Sqaren
foerraTen sTgFe arareRr fwbr grer, I yrTmeie Afearar AfeT steem YAt geft el @
Al ST JTeeT

TV TS SEIAT TR AiEar qevrt Siear. @i foehmdr=aT Jarerd STTOvaTel, eensTare
TR TEUNTT HOATd, AT USRI Tshl e IRl SHudTell Aiganr daeais aeemefia
STREUTITI ST JRT ST SATIUITE | 2l

oo gt
1) TSIE S8 — Fem= Terhrumaefier Temt
2) .3 ufEd— gemarsT AT Tt wger
3) YETH Yo — STTE HEAT=AT HASU[RRATTOT HERTST=! TSR,
4) AR ITer — Tt Tt geemgeie Rt g
5) Wikipedia
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yatawer fawm snfor e Snfeamr

1. AAHRS T MARATS
TSI T
TS AT, BT,

TEATIAT

31T SHIVTTE T <A WISTHTATET oY 81 faeh 3T, TSRO o YT 94d hdes Uehd
T TR, f  TeUN fgRr. W At hivTcrel fRAdieR Sel ifest. @1 faehr WA U o o7
FATTUAT 3Tt o TEUTST WPERt Faira [ Ut SFaRiel ggest ST qumen foehr RS J9mel
TYeRl. YeRrar gur 7Y Fivaa ot Geptad wuATd STeT ST, U ST GRreATEr ST TaTe
TEUTSt YR U7 1 WA A, TS SRS GHTeH UTeieid A1 SaTeETeAT ST Tael & ot
SR el 3. IS 3707 ShUTel Tl bl SUard qaR ST, 37T Fe af Sl <0 S@er
e I, & TTEH STedrenl HEqa fHead. el 9 IRaer e 3% SImTelt ST, 3T
IR &7 &3 ANl 3. <l 3TUelt YRl T &S ATTell . T adideh YaeieR 390l RS &%
TR 3T, ST YE8 & 3TV Fieh SHA €erRrd 37, a7 §d SRUMS 3T edl J9R 3%
T9 3 Uleel ST, AT a5l 0T HeqmT SRaet hofl Taedt 3. VM [T fEooti= urg ereh.
ST ST FaiTaeh Jga Ied Ol 81% il 3718,

T SR T ST e T AT @-AT ST 9o Teumal 1 Y9 USal. W ATell O Teot O
T T T oot e T A A B Sfgel U9 Uedl. W ATel faeh Al e @)
T fhTE WUt 1 R I foehrd Yot AT TR R0t ReuTSt TR Rd STAT e st
FHHT IR Tewel o ATl el & Yoo @es g YR Aleet a1 hS 8l 0 Td TRed 37R.
WA we FHIOT gt i, FiE STEESRI e v EAEErEl. X & SEERRe g A
SEATE 3. 6 TR 5T FaeH GRUhE! ZaHTah- JRIehtd 0 JAR0T Fofl STaraart
ST 37, T G-AT 1A GATER0T [qhr T gieet. T helcd TAERONHARE HagTeT fauamer
ST GeT= ISTehRUT hed U9 YOI ATl 3eie @1 U9 STeehiess Tardian gvarer 3¢ IRl

. TS TAERVITERET [Ioamer. o &, ISR oAl T &% 0. e TKqd oy
TEETATE! TATEReT e TfuT TASTehid Tetral STie<araT a1 faware) FHae Hvam 7ol 1.

Tl I
TR T e S Hivad FRuAT el HRd. T Yerel FHIul T ST Al
» TATERuE quE fowdt ST Sy ol
> SIed TAERUIE THEET STl ot
> TTEROT, TR ST STt TeTie THargureh STITeRATHT AT TR TeTeTer ST ot
» qIERUT e TR TEUIS hi ATl STErET B,
HIE et
T IMEHEETE! JUHTEE ST [Teeiuchss Heie= Uesdian facia svard 3ol 3.
T TR TN 3 WIEATER SR 37, e a¥ier ! fafas geefiier, smmsidie o,
UL SR RIS U o, fafay ad Fifeics, Hohaeies, Samrar aTR odrd 3Tl
3.
e FHE T fawe
3TIST TTeTT 3707 GOt AT GRIe Ueh Ao THE SSqmEad 31, df ot qaieRuie Tgeor
I IR TSI SYeAT TR faRraren Geheuq AT Shedl 3Ted. hRUT UIEviE HEH,
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FATEROTA §8e1, STl aM9HIdel g, TUsd vl el atg, Sig-fafged=n &, e
ORTET BT a7 ARG 3Tk T A7 SR J07 378, 379 Tl J5et.

T e THET AT IR AEEel TEeRvme AT JhE e HT hedl 3TRd.
a9 [ThTTeAT TERETel SRR & STRITeRoT e a7 TATeRU THET (70T shearl o7&, a7 TUe
b TTSF, URLUet, ST, &4, O, Sia-siq, R I aRons gvary geead el . o
IR U 9 Fehmed IRad- glg arTel. 3T,

STTTRROTTEAT TR T Tel HET ieaT S1eeh FHTuTd i gvary gEard Selt aldl. cees|
319 T hl, ACTERUTAIA Sge SIdeh aIIHTNdeT ole Seo-fafaedr Tehe I ATedr Sa-THHer
el fquie aRkomT gUTR AR, 31 TURT SMUeA U §U §X 3. JT ST SMIeT X 9Ad FHel ey
ATl T STFIAeRIh0T Ao a1 |HRT el SR Jaed J97 Tleaedl 3Ted. 3TTal SMUed JErs]
T ST 3Ted. ST AT ST SHTeA SaTeR TRuTH gvarg Eard Sell 3T, AT a6 § oAefd
Tl ifest i, a1 T UG STl STIETAT 3T AT AR AT, 1A dobrd SUTASTHT el ANTdied
ATEl TR qATERUITT T 3TehTc3-Td5hIes 66T IR0 e U7 AfTe gt T et
qgteruT ek faem :-

3T AT foehrarea a7 GehooHl 3ed. e 98el S0l 3Td Mavasd 3Me. HROT
fasrmaren geren ded TOR SR 38T g Ufeet d YeseRiel S Siiae e ST TR
AR, IE! faRarT URARe HeoHed GURUN A JaeRvl [ [aehrarear dehedT ¢ STy
ATLAF 3. AT Uh 91T WUH IPad [Tehrarean hoael ST 3Tdd TR 3T, I faehrd
TEUTSt STTIe TRST QU7 i STHAHT HTThTel e TRefrar foaR e qaiarond e wH
TR 5 JAERT Tk (TR 01, ARl TR fTsTehrei= fUedn SMIearel Wk 0K ARid are arl
3T, WU YT I A7 TeT -7 aureAT Heird ST Aet. A1 SIeAl Hofi el T99 [garet 1. =i,
TR TAERUTRE HecaTe [quaay &l aictd A8l .qwl el Siasmel & Good 3T, 3T a1
el T TaaRet oT%. STivT Squr SIer 3@ Svard 91 Urect 37, 31T UehT qoit Ted foramen
3. J&AT 3T b ToTil STUCATAT 6 [TaRoag Goard hodid S0 HE 3T 0N SR
TS F3d T BIgT TAaR0 [ T Heel Rl STavae 31,

FraguE SfeETETE TEiERT -

TERUTEREA HaeR  SARTLT TSR SAHTo ISTHRRUT el S 3. d  qaieRom=AT
TeNaR foerdia g 3T SIfarehraia e 379 Yokl faasT g ISThROT g& TSl 3. JIeRvi
e fe foeiaa Tt (T Shefl SR, 319 WA Sifaehidd I 3fed. oY YATeRoNg SHe HEr
BT aRad T & Tl SEERR e, S 3R fIRad ULRRS el STl T
TATERUNT TR faehitad Snfur Stfaehiad I 31T JIeRN U FHi0T S 378,

ST AT TR ER JAER0NT ISTHRUT &% ANTel 378, TayHT I qTdesiak
G U RA SEiel JaeRvl ISTeROTe Goard el 378, HRUT 0%¥ =1 d R0%] AT
TaeUEmMel 378 T ISTehd Tel! STuedl Sed"Tand TaiaRvl a1 fasae U 3fsiel BUE &=
fSor 218, W a1 37SIeT e FIAad gig ¥hell Ael. e TAERuig T8 07 arareRvTdel 95e
FieAT TROTHAT Al JTATTat FHeSu[sh STfedATaT 1T el SFHeTasTautt Jieat 3y FH-a J dleHes
HTAUITE STEVIRAT e, ITH T ST AEATITT TATERUIAT M g9 Te YUk AR T
TR TSTehi & X S TedeT el sk ISThId TeTHt JeTaeieTars UaiaRoT TXeI0T g1 &l aich

T59e5 2lg THUR ATEl. ARl ok JAeRvl & Yo Haeud Siearaiad sedh SuedI¥er IR

.

TITEROT AR YA TE 38 ASThiA Ue Ied. SAHl Suedl HEeuRh SiedAran
AR T f5e1 37, el SR, YR ST UeT, ST SIS e, W9 ST 0. e, |6 e
HTSTATE! Ted, JUET hitd, TOraeT a1 T et STued SiedArrd qaiervl 9 faeh a1 JeEr &=
feeare fSge aq. STir a1 Heneas TSRl FR0A GEard hell 3. 3T 31el aXt e aiaRon
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AR AT fIoaTeR. SRVl TSI TefiFt TSTehRUT 7 SFal e 3 el HIdshd .
e AR AT ASTRIOMAT "B STI0T 3706t G [ ThAM o HUIR 3. & T TR,
ey :-

1 I WY U FEl 3o SRS Hevar et Y. SAHE TSI STedT el
foreRTaTeaT Hehou==aT AEETell JAEuy T AT oA SRd. AT STerEl HUA el ST,
T FRTEROTREARE faoamey. STaRrsed TLT F Ueeish ey ASTHROT hel ST 37, AT
TGt TaveouT Shet 3T%. AT SRIeR JATaR0T JReh foehid Shall hofl Uifest. € WiRTdel 3. 37T wiaet
TRTEROTHREAT TaRATT [qSaTay ITehd qefTehe el TeaH ISTRRUT 6 olihie o1el faaeiid ool
ST 3T, AT 3TEaT HUgTe 3Tl 37, TFeRIaY. YAERUM haled el YR IISTehROT = Sl &f
qATe SEERRI 3T, AT oA a1 TS Uifee! aid TATER0T TXET0T g9 ¥ehel ATl ok =4 31

S IR,

WU :

Economical and Political Weekly
Yojna

Kurushetra

The Hindu

Loksatta

Lokrajya

Frantline

AR S o e
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WRATA &fHer ARATS TR
1. 213 iR
TSI [TH9ET TE

TRATEAT

TN W SIATTe! HAmm Sevashal e 370 el HJsreal Aeld 3ol del o oH Frere T
STHTCAT STel 30T & SMER el Hoot forar SeaT Wl Bel 1T heal o @1 3R et Sia- =aedid &% AnTer
W AT T & g Uael YISl SeTl i, Wi Fe T TATEie shodl e I Tl 378 WX, = ger o
FATaR 3Ie =0T SaUAT AT hoft. STV I SETET SRAST AT EATd e, a7 SRy S §¥ HarrE
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qT.ATET 1. 3EmETE

1.0 T9ETT (Abstract):

19 =ATATIOr 20 AT Tt AT ATAAT FELSATAT (AT ITIRHAT T MIAT 7 qeqTd
T I, FEATAE ST TATSATT g ATHATAT AATEIT SATAFRIT ool AT qT HTB=AT AETT
ATATA g ATHA, TEHUSATIEAT ATeH TAATT ATAT A .3 LTS ATSAT ZIAT STTehar
UFdeH! g, WEATHAT (=T FAT a¥ TH [T 6l, Tehersd GERTIeAT Faa<hTT ATeF TThiermett
FYT TSAMT 48T Hgaahiay ATead Ugd AN AT 6% F T TT=AT e Fedl Id T
ATAET haaehT T TR JT=aTd HHY [HHTIT gIaT|T (Qaar. ST TeT=ed=T ST hod T
¥ fomd &1, WTa g TeeasT g, T AT AT THsdTs TATqY THRIH TAaed e
gramT .
1.1 AE@T 5% (Keywords): HE¥TST | 5Had Ty, T STaLhIY, FT, TR, Ha, AT
TSTISHAT, ATHHLST, TRTHLSTATET T.

2.0 7&q1aT (Introduction):

EATAATHIGTT SATASH HaIST  ATEATHHAIHRIIATT Al Bidl ATdod  HEIsATd
FEATEATAT AATGT ohaT FHT SATAHRT I0ATT AT gld ATARIBIAT ATATT hxHIHL, TeHIT
ACHTIIAT ATeH TAATT ATAT Mg, A HILITHS ATSATGIAT AT UFHaca! Alg. gl halwor=r
SToRAT I Tt A< ST ST 37T,

1. ST VAT | SATHEISATT FEHT0T AT S ATAT S(ATE TTgaT o9 AeqTd Id i, aofie
FATHLOTHAT AT AT TEAAT ATAT Mg, SIALTATT HAATTAT AATSTATATAT SATALIAT A .
ATATA HGATHATAT ATSTAT ATAAT AT SATH AT 3 ATAAT IITT 0T FFaehr<e e,
TS THTLRT ATHHATIHILT HIIS HLOTAT ATARTE HRTAT (AT 3. ATAT ATTH A ATIH
I o= HIFALTATT AT RSl Ol SHRTHATATST GeAT hefl el

) T forefisr : 18 =T gAFHAT=ATRISTd (A, T 2. &A1 ST ST SATAT ATHS T

=0, STaTargHT ATERE!  AAwe  TIERT MHATE SqAsy AT AT dgdhE T

FEATEATHRS FEAAT ATIAT=AT oA Hob, FHaT ATTAT ST =l

%) fAarEii=T e - fEh T w19 =7 odwd SEHaaTet fAETeEeit arerersa

TATAT BIAT. AT TEHOT QTEATH FHIAT HATGd ATA gid. HEAST F GAAeAT T@0 F 3907

AR TASATIRT H&Ad: o AANGT glid. AqCATRIBTA A GHTSATT [T 0=aT AT AT THD

Aoy forva @ FATERT ST HEheud=AT IEATH, USHES=AT HAFAT FR1acdr.a=s &and

T(SALTET ZEAAT FF AN, ATARAAT ART FFUH HaF TSTEHEATET ATTE AT Haorer, ad o
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FRATaATEEl HeTe. AT ATt seereat dfgw SaE Wiiiesd AT g AT
FEHATHRTCHS AT 3.
2.1 AT T FESTATET : 74T fem

THLSTTTEAT &l THIH hiaqeTad TREai=aruasit (deaid aradeaaeqT Fair :oar=r
TTRAT 3Tg. T | AT AT Flgl auTd AT ATH U o¥Te TR JTHHE S0AT=AT ST  FeT
g T TS AN, Fgil ATHAEEA=AT Sreldl AT AT GAAarSE el a7 o= saa=t 97
TTael 2. e[ T TErmadd FTel sUaias TTaE ggar=ar T=ar yenararst e
TIREET, 99T AT F I Iqa =T STI|T H0ATd Aol 3llg. AT=AT Ateahrer=t, Hef= avqe
ATAT HIALTATTT et ST, TATHT, AT AT LIl TAATT ATT=AT AR, BT T IH &< FHHIT graod
FTT FEANTATE GASTATEST THT A4 TAETHT 9T TS,

T qieel < ITYET Siegl gl TRATd AMBIUTHT FTAAT TBTacA! At degl ALard
ATILATIET 5T TN ATl AT TATHh T HAEAT [HHI0T FX0gTo gl TIRT AT AR,
1970 AT IATHTT ATTTIITATA AT AITTATST, 1980 AT FITHTA T. AITASIT FTSTANT (ST TETS
AT 1990 =AT TraTq TAgHele SARES AN T HEol TTIT FL0ATH TR AT L. &
SETT WRTCE F9EET ATl STH FgUTdT AU ATal. SANTTaTE LEUATHTST T TSI qesiiel SLeaT ATgd.
2.3 FHUSTATEAATT FETA TSTRILT:

HESAATEATAT ATeaTd Uahdhi allg 3T HIAUATA HILU ATsl.1990 T Aifegad AT g
TOST Ped  dF  Headdlsd Faad ATALATAGAIE  JAEATegaT AT HasdTaal  faeed
AT ATLATSAT gl AT TAYA-HYH Hlgl AAMTATET TGl ST g2 fwaard. 1970 a1 9t
TTREATTI AT THATATT IT8¥ TS Fqa dTATST g Ueh A1 ST avol. degl HesdTd g

TSR STTEAAT FhaT SENTTaTE STATHOATd AT AT JTHehTo HgedT= £79 32, 1950 =T
TR ATLATA ATTUS AT IATAEA G HIST ABAD ATAAT gIcil. ATHT TLTOTAT ATT=AT AT
FEHITSATAT TALAAT FHL0ITA AT, 19607AT IAFTT ATABAT TATALSATA ATT=AT TATAERA TG
ST AT O T gOA™T 9T 9 T TATE ATAT gial. Ireqorq qroedt AT Sreror=aier
FTASHBTH T FASHATRSITH AT TATAT AIcATATAT FHlg i ARTATEl ABach IATLEAT gIal.

HELSATA T B XATATETH FHILUTHT ST AT Teh e Fgurel TiHaE F (i [Hadr aT
. AT TALSATATA HehTirsdgl a9 ST e Hehias AT g o SAT=gdier
HTH- ATTAF TE FESATT ATHETTH Agd o ATSATT Uk FHLAT Sieradr ard Hweqrr
FMeEad. 1980 =AT IAFTCA USTEHNT Fiedd Fad gl ATATF Udh qqAT Ale. ATLard i
TITIFST TSATd ATANAF  AeNFel Fpad! FAT  AFqMET RHard. A=A F5 9
TAITATAA  AIF  AHITHSHET 658 d A=A 999 i gramr  @Edr. awe
A IO HTSATAH T 3 ASUDb AT,
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3.0 HerreMT 98 (Significance of Research): Y&qd  HeMedTd WA Ho1T  SFAFEIHT
T, o= areare AMET AT w0 A A AT ST A e H H Y ATt
AT THTL STHUATT AU AT,
3.1 GemeATHT SEissT (Objetives of Research):

1. FETSATEAHT JTACET LTI

2. FERTSTATENAT T A ST FI00
3. ATEATAIS TSI T aeI=T T ¥ THI.

4. TTEATT FESAATEATHIT SAFVTAT SATEZIATAL THRTLT SR
3.2 gt IR (Hypothesis of Research):

1. HETSTTTEAT Fad RThe Txd geqiaul F Hulshol gid ATe.

2. TEATAUT HERTSTH AT 9T 3Te.
3. WTRATd HATSATAEIT dobohe FLUATHATST STHTIO T AT ATS.

4. I HAOSTHTEITHIL 3TF TRTCAT STeg T AT
3.3 Herre 95T (Research Methodology):
TEQT HETEATATS HIG =T SId F2UA (g 19 q2d Hehelsl HIeAT=T a9 FHI0AT ATAT AHA
TETEAT=AT FUATHS o A TOTHS AT FTLATZA AT ATIL FHLOATT SATAT 372,

4. w9 (Conclusion):

1. HYUT SR TTATaY A SaHTRIIET g TLhThs qeid HalhT gIarT (<.
2. AT HETSATA Hxe T aeAT Jedh GLhTIAT G240 TSlT JTH SATAAT [aHdl.
3. ATLATA HEATHA T HSHLSATIATEAT ATATT AT AT 19 TAHE AHATH (S,

4. TUTATE, TEATaTE, TAaTe T H5-757 A% G g TE Feh ATAT TSIy sAegle ]

feam.

5. ATEATT TAAAESTATEAGTL ATSATHIL THTITT T A <h0T FS A SOOI ST TE T TS

AT TDehe FLUATATST TTHTIF TS AT ATal.

5 farwT<Et (Recommendation):
1. HERTST SHAATIBFEHLIATATST TZHTET THLSAGTIET AL JUATT ATAT.
2. FIUTATST ATSTAT FIATIead FLATAT T LT T TAATAT ha T TSTHLRTLAT gt fersamara =474,
3. Z9T=AT YT 9 THAT FershTaray 9% 3097 74T,
4. TISATAT AT FTIAT {097 ATAT.
6 G (References ):

1. T A, TGS THL . 9T, TSTHAEAT T FHLTSTATET.

2. STreft FATHT, ATLAT ATHA SATTOT TTSTRTLIT.
3. e vy, TRTAaa.

4, ST qTERT g9, 2019,

5. 3. AT AT, 2019.
6. The Hindu, Daily News paper, 2019.
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Y. FATR ETS
TSI faamt

FHTSTIT TR FISIR AEIfenea,
BIUNATEHR, a1 .zaer, 5790

T —

H—ET T [T fa@rRar 9 Ak oed. Wd AN 3E YA fEi wWueT deEnd
SHAT TS IR, TASHARAG TLAHHAS H & Hew@El 7o 31e. H JASaedie el Had 3T
VM= iR YA Ufdefdes Hewrr it IR USSl ofe. fEdT At g YeH Sedlfvier W IIe
TE. AfEHIFS BT FET RIUTAE! I YA FE Ihd ATEl. TRAET FEpder gt stee e uieny gt
AEFAT ®G 9 WA A1 99 faai=ar fairds w1 wq aedr. e ST Fleldyd faaiear W, fEemmmr
F AT AU TU[E URvATEl 3eW gfedd AR ofer. feair wrer fGamer w9t <var etet. faar A emie
= A 3gF TSI w1 qHTEd & ®0d S, fEa 3ER S der ame Sifad 5o,
T B AT 19 TFAH ST I3, AT=ATIS T ¥Teor e carsaa aei shidt T e

IRA W@ FMM R Togeedd ol Jd YR M= B g8 qeEr 99 Jaey o7,
e faaar gmar, @rids g ayar 9 Gee Ard A ®E k. WRA™ JSaEedd gAde
HFRee oTe. dRAE TgHed & 9 TEY I S0 TERAl HeHd dd el e stEeREmer ger
Sfaag® FES, T T FEe, fig arar &rae, foyar qAfdare #@er, Idt & dEer, 9AF dad wE,
TMefgare dd FEe, JRon foEr #aa o™ e F1a¢ Fede Afeer=dl AMifsd, 3mfdes onfor aHfas
o 9o Ted 3. YRdg JfauHH TaHa dd RaeRedrge Afeai™r ageTam fa@m g vThdl. e
AfeeT TS 3% Hewyol e IR U5 BT 31Ted.

IR Sy e TR —

?) GHAT SIFR FSH ¥, L4, L8):— WA TFEHN #H—T&T fFar 3R FIorear JeiEg ot Tam
Tod AR e M.

R) RN 3 =fFaa Wesa ai=ar GREUMET IVER (FSH Q):— o FER & F [EuET g0+ 7.

3) INUIREE SMAFR (FSH 33) — FHIHAT I HAET <8 SAUN S0 SE@le Tadt qfqadid &o 3.

¥) Sufsreihe qaia qe fAafvamT @R (@H 3R)
MAE T B—TET MRS TSt Iufsdie ArofavamEt waia o frefavamr sifier o

Y) FSH ¥R — I FOUHER ANREAT FH UGS Hed AT AT SHOT =g A 3T gt
IUGH FHEA AT

&) T TeHUTETS Foo! 03 d 9% df JeAgea! T Afea T,

w3 oft T 9x o AT FEAT —

2% U@ 2293 TS T gE&ies Afce TNHF W@Isd TIT UF JfaaiyT S TEia 390ard. e
aMmed. a1 fofame ufesr To@romd Afv=ds 9ewm e o], 99 e TSTRRONaudET  sefavary
TOMIST 3T WS W=7 Faed TS A9cd [Gg FIAT GG 39 37,

FIFGUASG A=A eI ST ST ST 378,
QR4 T 0¥ TATEAT BIHYHT Y& T&W  Higsl Iiel qlag:—

T | TEY GHCR & | E GWER &1 | TR
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Q00% %Q¢ ¥y HW¥3
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Q0¥ ¥LR &2 YW¥3

Fie IRUfi=ar favownmasd o/ T Bd &, R]u3 A& ¥ Aol WHeR aedl. M W Ued of 9@
R02% T €2 R TREG! 3. YT TSTHRONT AT Tha Teum Aol g I, FR0T YRamsd qfeo-
AT, T, TS M T Yelek FH Foo [T Id. IRATd Afesi=n T ST GG I o1, aRaH
BRI TS WFRST AR, W @ U Shadugdl a et oM. @Idsd, J0dr d aydl, = ar qearqd o
Staugdt Afeed 2. wRd Sfeumrde fafay @aeear arawge e (EEE a9Edd g gt
el =1 adm [GwMer Fre-T et o7, &> gaend 7 THEE S ™ e o
UG T TERAT AT G ATS &4 TG AGSHT FIISTR, TSTRg, ST &ad TEu=ar sad- 3Ue w95
FO AT, THY SFAET Sa@ede TH I fEar AT USEROTd fEai AaeHETe ©F Asedl. d %
frefguarardt faar T e arar SNeT. TSHRNd ey HUarardl 33 I STRETE! Iel FEad [Haard S,
a0 MW ¥E JuHET T97 T=Ed Hael Tedge e sy G feaien Teum w3dr JumeR. aee!.
Teft firesar TSERoTTel fER SYe gE U @hael. TS A THHE, TE A7 TSNS o 5
e HiAT MeTaed 3ed. el fHar gdv o S 919 fAed eTEer ade WHIvT wiidTe fEarer W Am
Tfeear e, T urde fEar enfeard fFaT S JTMdie HaTel TSTHRoTT Tshig T 5d 3Ted. &t
RUA HEs Y NN fgeR e Sefavarar wrEwiqd viande fik STevardd ome  "ht faarer
TSRS FovT TEUITAT T F0GTd ST, T qlet T ST TSird Il Ty a1 f&ar 3ve wocd
TEad ATed. Aiudr e Mt A IAEE g Saeet Hed WUl <Al RRYR qHAT0 Tl 3. TSI
TEAATAT TEUAr GereR fiudt SfquTa Ui A UF Afeel WUA el 391 SHedel ofe. o= gfRdd
ferar f1.5vr wdirereR e, PRI &ard @1 Tesier I e Fid 3.
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H—qEy foumd=t ARfGEAr FO9 oS! foud. JEWEST fade @eAed g A9 JEuE
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Issues in Indian Politics

Prof.Eknath Sitaram Nirmal,
HOD, Dept. of Politics, PVP College, Pravaranagar,
Tal.Rahata, Dist. Ahmednagar

Women participation in politics

The Economic Survey today called for more representation of women in decision making process in the
country, saying their political participation has been low despite them accounting for 49 per cent of the
population.

The survey for 2017-18 tabled in Parliament said factors such as domestic responsibilities, prevailing
cultural attitudes regarding roles of women in society and lack of support from family were among main
reasons that prevented them from entering politics.

Though women have made great strides in the last fifty years, it has been easier to gain rights, or
descriptive representation, than to fully implement them. Countries where women are well represented seem to
have more pro-women policies, for example, the governments of Sweden, Norway, Finland and Denmark, have
the highest levels of women’s representation in Europe, and have shown the effects of that expanded
representation through policies that address some of the conflict in female roles between work and child rearing
(Stockemer 2007 p477). Ideally, the representation of women in legislatures would reflect their numbers in the
population, however, even partial representation can generate gains in government response to the needs of
women (Schwindt-Bayer and Mishler, 2005 p424).

Greater representation for women, even when it is far lower than the population ratio can provide an
ideal focus group for testing how democratically consolidated a country is (Schwindt-Bayer and Mishler, 2005
p408). All minority groups have identifiable interests and may be underrepresented, but it is much more
difficult to compare them systematically because these groups are so varied; a group that is a minority in one
country can be a majority in another and absent altogether in a third. Women, however, constitute
approximately 50% of the population and live virtually everywhere (Schwindt-Bayer and Mishler, 2005 p408).
If the interests of half the population are underrepresented in the legislature, the policies of the state are less
likely to represent the interests of women, and result in less legislation that meets their needs. More broadly, the
state is less democratically consolidated.

Political Parties and Groups

Political groups outside of electoral institutions may be just as effective at pushing for greater
representation of women as parties. The Brazilian National Council on Women’s Rights between 1986 and
1989 acted as an effective de facto women’s lobby and coordinator for the women’s movement, holding
conferences, seminars and public forums all over Brazil where proposals for constitutional amendments were
being formulated that culminated in a Carta to the Women in Constituent Assembly. The Carta included a range
of proposals, such as changes in labor legislation, family law, day-care and other improvements in women’s
rights such as the explicit recognition of equality between men and women. Eighty percent of the demands
made in this movement, ranging from the recognition of women’s sexual and reproductive rights to 120 days
paid maternity leave, were accepted (Waylen 2006).
Ideology or Political Culture

Do ideological compositions of national legislatures influence women’s effective representation in
those legislatures? Political culture could be described as the embodiment of the attitudes and values of a
society, which define the roles an individual may play in the political process. Cultural and traditional values
promoting gender inequality seem to remain a major obstacle to the election of women in more traditional
societies because female participation in legislative politics is likely to be discouraged by elite opinion leaders
and the public, both of whom want to maintain a male-oriented status quo.
Electorate System

A women’s position in a political party seems to translate into gains for women as candidates only
under proportional representation systems (Kunovich and Paxton 2005). Electoral systems with greater
proportionality and higher district magnitudes also tend to elect larger percentages of women to legislatures
(Schwindt-Bayer 2005). Investigations have consistently shown that women’s representation is higher under
proportional representation than under a plurality system (Stockemer 2007).
Ideology in Politics

If, as Max Lerner stated, ideas are weapons, ideology (in the singular) is a loose cannon when used
professionally. We find it in the ‘slash and destroy’ mode when used to rubbish another point of view. Daniel
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Bell referred to the ‘trap of ideology’, to ‘apocalyptic fervour’ and ‘dreadful results’ and to ideologists as
‘terrible simplifiers’. We encounter it as if behind a magic screen, whose removal suddenly enables the initially
hidden and pernicious attributes of a doctrine, Weltanschauung or set of social practices to become hideously
exposed by the knowledgeable ideology-critic, much as the Emperor's new clothes dissolved through the eyes
of a child. Marx and Engels wrote of ideology as an upside-down sublimation, a set of ‘reflexes and echoes of
[the] life process’, of ‘phantoms formed in the human brain’ detached from the world. Describing the ruling
class as ‘conceptive ideologists, who make the perfecting of the illusion of the class about itself their chief
source of livelihood’, they saw the demystification and consequent elimination of ideology as dependent not
only on the actual ending of class rule, but on the intellectual process of ‘outing’ ideology: ‘One must separate
the ideas of those ruling for empirical reasons, under empirical conditions and as empirical individuals, from
these actual rulers, and thus recognize the rule of ideas or illusions in history.

Separation of religion from state

The separation of religion and state is the foundation of secularism. It ensures religious groups don't

interfere in affairs of state, and the state doesn't interfere in religious affairs.
In the United Kingdom there are officially two state recognised Christian denominations — the Church of
England and the Presbyterian Church of Scotland. The Queen is both head of state and Supreme Governor of
the Church of England. There is no established church in Northern Ireland or Wales. But the 26 unelected
bishops of the Church of England who sit in the House of Lords influence laws that affect the whole of the UK.

Christianity is one major influence among many that shape our current ways of life. We are a nation of
many denominations and religions. Large sectors of the population do not hold, or practise, religious beliefs.

If Britain were truly a secular democracy, political structures would reflect the reality of changing times
by separating religion from the state.

Secularism protects both believers and non-believers

Secularism seeks to ensure and protect freedom of religious belief and practice for all citizens.
Secularists want freedoms of thought and conscience to apply equally to all — believers and non-believers alike.
They do not wish to curtail religious freedoms.

Religious Freedom

Secularism seeks to defend the absolute freedom of religious and other belief, and protect the right to
manifest religious belief insofar as it does not impinge on the rights and freedoms of others. Secularism ensures
that the right of individuals to freedom of religion is always balanced by the right to be free from religion.
Secularism is about democracy and fairness

In a secular democracy all citizens are equal before the law and parliament. No religious or political
affiliation gives advantages or disadvantages and religious believers are citizens with the same rights and
obligations as anyone else.

Secularism champions universial human rights above religious demands. It upholds equality laws that
protect women, LGBT people and minorities from religious discrimination. These equality laws ensure that
non-believers have the same rights as those who identify with a religious or philosophical belief.

Equal access to public services

We all share hospitals, schools, the police and the services of local authorities. It is essential that these
public services are secular at the point of use, so no-one is disadvantaged or denied access on grounds of
religious belief (or non-belief). All state-funded schools should be non-religious in character, with children
being educated together regardless of their parents' religion. When a public body grants a contract for the
provision of services to an organisation affiliated to a particular religion or belief, such services must be
delivered neutrally, with no attempt to promote the ideas of that faith group.

Secularism is not atheism

Atheism is a lack of belief in gods. Secularism simply provides a framework for a democratic society.
Atheists have an obvious interest in supporting secularism, but secularism itself does not seek to challenge the
tenets of any particular religion or belief, neither does it seek to impose atheism on anyone.

Secularism is simply a framework for ensuring equality throughout society — in politics, education, the law and
elsewhere — for believers and non-believers alike.
Secularism protects free speech and expression

Religious people have the right to express their beliefs publicly but so do those who oppose or question
those beliefs. Religious beliefs, ideas and organisations must not enjoy privileged protection from the right to
freedom of expression. In a democracy, all ideas and beliefs must be open to discussion. Individuals have
rights; ideas do not.

Conclusion

Economic issues like poverty, unemployment, development are main issues that influence politics.
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T UTS A WIS TR 0T | RTdet J& Heh Heshi] Fev[d STl BT R STTaT A cd el & anTedt
Tt T I TR 939 d Wi e THedes T T = GediT STENRad ST,

1931 ALY GO TRIG AT<AT STEATA@TEA H o1 AV Teh THT LA SATA Heca = LT 21T hl STefier
T FHMAT TE AATIRRIET SR STETET F THT A THATeR USRI SARIRR STETed 1931 U= AfEeHe
ufeq e sTeadETel e, ST HeeH! Sl-GETATEaH Fay q TR STl ST TSTehid ST =
THENT & S I8 T T hel. 1937 =1 Haeuyehia Afean=n gaq At fowar s 1937 =4
e shia 42 AfeaT e SRR (HagH ST J U= Higa AT 1S THRETd Y Huard 3T,

1942 It ST (BTE! A HTICH) SATIGHT [T S8 +d SiogT JEATETdald d &l 9edes "q gl e
et ferRTi & STEIe qe ol SATd {1 SISl IeTE Sea STV 3TH SUSHE I SIcl ST 3T I,
a1 Set, it I, Taradt SH, g TieTs g RIeae, U7 Hgdr A= 1942 =T Jodcid GednT ardr 1943 7elf
AT 5 T T AIATHIE Toh S Johe! aoret! SaTel 1 "giTRf= quft ASHe" 319 Savard 3Tl 9 &=
THE AEHT Ve Bl ST

R TRATAT AT I AN J ST AT a1 HewRT ST S JTedl 9 e gw=ht
SIS 1947 T eI AU A127g, g TeTgeerg @, W, ST §ATHEAT ITd HeTT STeT,

T AT AR ST T USRI el TEHTT STEaT 3Teh eIt TSTehoTTd S vt SiTedT 9or &
TEITT ST TR, 1993 Tefied 73 ST T 74 T UG S A TSATT ST{-eh ToIST HEId 33 Toh STREI foet
ToT eIt =T HAgHTeT HEWT STeaT 3118 ST =Tl Wi =1 TSTehiT UaTd Swiel oI e =T UaTal STd
T & geIiiaT aTecelt foua Tl andi afear=a dekesdie ST 14 % YaT dTeddr ATel afge
ARG 22, 13 T hadd 42 Oieen fagd oedn 9 & aparil 9.2 % Bdl. X 17 a7 drhad
sTTaTRta=T SferaTdier Tatd Sied Fevrst 78 ufee fafet fag st smed ar=h caerail 14 79k TR 545
TEET STEUTAT AT ARHN hales 78 HiGel STRd TRUT 29 H2ah U Ushl I Hh Tsd AT ATed a9 Tha!
Tfge Suear fag stereft et 48 9% TfEeT < ARt STHAMT & TaHhdTl 14 % TR S ITIed STHeT
oA,

AT fear STREIU frgRreh 1996 R HTEL shet ST 3712, 1998 We Siegl ¢ fardres areet iy
ToRT TAREIT UTET TeTe5 HTSICT J AT STV frerershreit Y et BIgH %hehvaTd STt o 3T 17 AT Alshasd
TEA & fererereh ure SivaT=it aTe uTeul Ueed WRd T Aigel Sid 3.
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5) et -
1. 9RdRE TSEeH Afear-T JE=al siei ToH foidl /9 aft seia Tsirum=n foem sheam™
TSTRIUTTA HfeeTT = SHTOT STeTd ShHT ST faga3d.
2. THN GUROAT HIBURT GiecAT=a1 feorme a1e gid Tt 3R W & a6 3o s =
STeTclter fag 3TTeft 31Te ATt S e gt o71foT gt vareamq tareraatfad 3.
G TR AT=AT AT WRATS Al = q (e T HAGHT=T SRR fHeTa.
AT TR 1A ST HigeAT AT e RT STced Ufeel 3Te.
17 ST AIRENT THUT 29 T TSAT Ukl |1 T<eh TSAT Ueh &1 Higen Tiar-eft fHaga streier ArE.
THIT 33 T AT TRV fI&reh SIS AT SIvaT=AT Jalard 3Te.
FeRTaT SRR TeymT aTeTar ATETdt I we foet arfeT.

N kW

6) 9IIA:-

= ST Ueh 37 T o shevarmeht st o17sT fmor Sreft o11e s ofiweht s feumediaat
T & AT TN el ATt AT ST Shees T Udesiar fiet et 31 T8ed ISl d Uid &l
ket TR TTR TS WA B3dT Gl IAMT a8 A T8, TSHhId STfle STRT BT fae= I 3118
TR TTohTT S T STt Heed EATIUT FHIAMT [0 STTRd T HeR e[ o SHeaR Feu[Te e 3T
17 =1 Arerasd A gfafefi= aredt g ue et fo fFHior s A=ed e atH YR wfear=t
ST T Teerelt Femuamd Hed BT g A 3T,

7) TR T :-
1) T foega et - Far=ftaresner”, ST SR, IO, SeMTE Tt 8 HIe 2004
2) I fagaTy. @, "aHehRTel TsHIfden T2, TEHRE0 STErd, STRI, T ST 2007,

3) Internet printout.
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Political Participation of Women in India

Dr. Namanand Gautam Sathe,
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Tg-Kallam Dist -Osmanabad.

Introduction:-

Democracy Implies equality for all human persons, men and women. As against this basic notion of
democracy what is normally seen is that women are exciuded from different walks of life, more visibly in
politics. Equal treatment to women in political life, to be meaningful and effective should start from the
grassroots level. "As long as women of India", declared Mahatma Gandhi in in 1925, "do not take part in public
life, there can be no salvation for the country."HeFurther declared, "As long as... Women do not come to public
life and purify.... we are not likely to attain Swaraj". "Ever if we did", he added ,"it would have no use for that
kind of swaraj to which women have not made their full contribution".

Objectives:-
* The purpose of the present study was to empower the role, status and position of women and politics
in India.
* To study the Women's place in legislative system.
* To study the role of women in Indian Socitey.
* To study the equal rights for women in Indian political system.
Hypothesis:-
* Historically women are supposed to carry forward the traditions, norms and the values in Society.
* In political system, right from the developed Countries, presence women is very low Compared to Man.
* Besides the exercising of voting rights, the representation of women in legislative bodies as policy
formulators or decision makers is very low.
* The attempt to access and evaluate the level and extent of women in politics becomes very much
relevant.
Method:-

In above Research Article Researcher used primary and secondary resources
Status of Women in India:

Historical records show that the position of Indian of women varied through the ages. A historical
understanding of status of women in early Indian society shows a declining trend in the position of women. A.
S. Altekar divides the society into various groups. In the Rig Veda,(2500BC to 1500 BC), The position of
women as fairly satisfactory. The girl were educated equal to that of boys and had to pass through the period of
brahmacharya. The marriages of girls used to take place at an advanced age of 16-17 years. In the eyes of
religion, women were equal to men. Both boys and girls were allowed to undergo 'Upanayana’ (sacred thread)
ceremony which initiated them to education. Women had considerable freedom in the different activities of the
social and political life.

In the age between 1500 BC to 500 BC there was a gradual decline in the level of female education.
system of sending girls to famous teachers or centers of education was discouraged. Only male relatives like
father, brother could teach them. There as tendency to curtail religious rights and privileges of women. But
women had honorable position in the household and she could move freely in the family and society.'* In the
history of Indian society, the age of Jainism and Buddhism are considered as little progressive to previous
times. Women enjoyed a bit of freedom and certain opportunity, particularly in spiritual matters. During this
time, female education was encouraged
Women in politics in post- independent India:-

The constitution of free indie has guaranteed all its citizens justice, liberty, equality and dignity through
several provisions like documents of fundamental right and directive principles. several articles are incorporated
in the constitution in order to materialize the desired objective of equality and justice for the women in India.
Besides the preamble, the articles of the constitution, which impinge on our subject of enquiry are Articles
14,15,16 under part III, Articles 39,42,44 under part IV, Articles 51 - A(c) under part IV A and Articles 246
under part XI are noteworthy.”

Table- 02
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Percentage of women Voting Participation in LokSabha Elections (1952-1991)

Year Male Voting % Female Voting % Difference ~ with  Male
Voting %

1952 53.00 37.10 -15.9
1957 56.00 38.77 -17.23
1962 62.00 46.63 -15.23
1967 66.70 55.48 -11.22
1971 69.70 49.15 -20.55
1977 65.62 54.96 -10.66
1980 57.69 51.22 -6.47
1984 63.61 68.17 +4.56
1989 70.90 57.32 13.58
1991 52.56 47.42 -5.14

Source: Elction Commission of Indid. Reports of Various years

The above table shows that from the first general elections women's participation by way of voting has
been growing but not steadily. It has shown that there was a constant rice from 37.10% in 1952 to 38.77% in
1957 and 46.63% and 55.48% in 1962 and 1967 general elections respectively. In the following elections the
women's percentage of voting kept on fluctuating. In 1984 there was a greater turnout of women voters, i.e. ,
68.17% which is 4.56% more than that of the male voting percentage (63.61). But again it declined to 57.32%
in 1989 and 47.42% in 1991.The difference between male and female voting percentage shows that except in
1984, women always lagged behind men in voting turnout.

The political participation of women in terms of voting in elections is not pathetic compared to their
participation and representation in law making and law implementing organs of the government. It doesn't mean
that women failed to play their role by being elected to various elective bodies of the government, particularly
in Parliament and Cabinet. Recognizing their role, Raj Bala says," As parliamentarians, they (women) have
played important roles in the growth and development of parliamentary institution in India."** The following
table shall be a true indicator of the low profile of women's representation in parliament between 1952 and
1991.

Table- 03
Representation of women in Lok Sabha

Year Total no. of Seats Women contestants | No. of women members Percentage
1952 499 33 22 4.4
1957 500 42 27 5.4
1962 503 65 34 6.7
1967 523 66 31 5.9
1971 521 86 22 402
1977 544 70 19 3.4
1980 544 142 28 5.1
1984 544 173 44 8.1
1989 529 198 28 5.3
1991 543 307 39 7.1

Source: Election Commission of India. Reports of Various years

The table 2.2 shows that in the first LokSabha, out of 499 seats, there were 22(4.40%) women members
elected to the house in 1952. In the subsequent elections their number fluctuated. It was in 1984 that the highest
number of women members, ie.44 (8.1%) out of 544 members entered the LokSabha. But this trend was not
seen in the following elections. Their number was only 28 (5.30%) in 1989 and increased to 39(7.1%) in 1991.
That women's share in voting is not properly reflected in their overall representation in the highest law-making
body of the country is a fact which should be taken into account while discussing women's political
participation.

The table 2.3 gives a statistics regarding the representation of women members in the RajyaSabha. Here
also women's share is marginal in comparison to men. It was in 1980 that the highest number of women
members, ie., 29(11.8%) sworn in as members of RajyaSabha. After 1980, it assumed a diminishing trend and
in 1991, there were only 17(6.9%) women in RajyaSabha. This trend indicates that various ruling political
parties in the respective states of the country are biased against women in nominating them to the Upper House.
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Table- 04
Representation of women membars in RajyaSabha (1952-1991)

Year Total no. of Seats Women members Percentage
1952 216 15 6.9
1954 219 17 7.7
1956 232 20 8.6
1958 232 22 9.4
1960 236 24 10.1
1962 236 18 7.6
1964 238 21 8.8
1966 240 23 9.5
1968 240 22 9.1
1970 240 14 5.4
1972 243 18 7.4
1974 243 17 6.9
1976 244 24 9.8
1978 244 29 10.2
1980 244 29 11.2
1982 244 24 9.8
1984 244 24 9.8
1986 244 28 11.4
1988 245 26 10.6
1990 245 24 9.7
1991 245 17 6.9

Source: Elction Commission of Indid. Reports of Various years
Thus, the representation of women in the LokSabha as well as RajyaSabha is very low when compared
with their voting strength.

Women in legislative executive:-

There was no meaningful effort to provide satisfactory representation for women in the legislative,
executive and other similar bodies. It was in this background that in September 1991, the Congress Government
under P.V Narasimha Rao introduced the 73™ (Panchayats) and 74™ (Nagar Palikas) constitutional amendment
bills in the parliament. They were referred to a joint select commintee and the LokSabha passed the bills on
22™ December, 1992 and the RajyaSabha, the following day. Following the ratification by more than half on
the State Assemblies, the President gave his assent on 20" April 1993, and the acts were brought into force by a
government notification on 24™ April as the 1992 constitution (Seventy Third and Seventy Fourth)Amendment
Acts.

Conclusion:-

Thus the researcher states the conclusion of Women and Politics in India. Researcher found significant
aspect such as nature and scope of political system, Role of women in Indian society, political awakening
women in India, women in legislative executive statistics of literacy rate of women etc.The present research
article focused on the place and status of women in Indian political, Educational, legislative and Social system.
Following statement for the emancipation of women took place mailsin three directions. i) To make necessary
laws for Social Reforms. ii) To provide maximum opportunities for their education. iii) To provide
Fundamental Political rights.

The leaders of both pre and post independent India paid nothing but lip service to the upliftment of
women in various walks of life including rightful representation in the legislatures, both at the center and in the
states. With the result that even now women do not enjoy pride of place in the power centers of legislation,
administration and party leadership.
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Abstract

Women’s empowerment is defined as improving the ability of women to access the constituents of development
particularly in health, education, earning opportunities, rights and political participations. Women empowerment in
India is dependent on many different variables like education status, social status, geographical status, age etc. This
paper is focused on economic participations and opportunities for women. There is very close relation between economic
development and women’s empowerment. The main objective of this study is to identify the status of women’s economic
and educational empowerment.

Introduction :

Woman empowerment itself elaborates that social rights, political rights, economic stability, strength
and all other rights should be equal for both genders. There should be no discrimination between man and
woman. Swami Vivekananda, one of the greatest sons of India, quoted that “There is no chance for the welfare
of the world unless the condition of the woman is improved. it is not possible for a bird to fly on only one wing.
India needs to transform its colossal women force into an effective human resource and this is possible only
through the empowerment of women. The Govt. of India is running various welfare schemes both at state &
central level for the empowerment of the women. All policies and programs of the Govt. focus on social,
economic and educational empowerment of women across various age groups.

The major types of empowerment are -
Educational empowerment: Education is an important factor for progress in life. It means empowering women
with the knowledge, skill and self-confidence necessary to participate fully in the development process. It means
making women aware of their rights and developing confidence to claim them.
Social empowerment: A critical aspect of social empowerment of women is promotion of gender equality. women
face many social challenges today, whether it be working in an office or doing her own business in order to secure
an income for her family.
Political empowerment : The existence of political system is favoring the participation by women in the political
decision making process and in governance, infusing other government policies and decisions that affect rural
communities, changing town based peoples beliefs, networking with people in government and industry and other
women in rural communities.
Economic empowerment: It implies a better quality of material life for a sustainable livelihood owned and managed
by women. There is a strong correlation between economic development and women’s legal rights. There is a
bidirectional relationship of economic development & women empowerment defined as improving the ability of
women to access the constituent of development. Economic development can also lead to the empowerment of
women by freeing their time. The world that is interested in women’s rights favors for economic development.
Women contribute to the Indian economy in many ways. Apart from her importance in the social framework, a
women’s vital role in village centric community activities, protecting our culture and in determining the consumption
attitude makes her special for economy. The high growth figures of 8 to 9 percent of Indian economy depend
basically on high rates of its GDP of which 70 percent comes from household saving, 20 percent from private sector
and rest 10 percent from public sector. Household saving in the country is all due to women as it is a part of the
culture of the Indian society to save. Report of the working group on empowerment of women concedes- with the
growing globalization and liberalization of the economy as well as increase in privatization of services, women as a
whole have been left behind and not been able to enjoy the fruits of success. Although most women in India work
hard and contribute to the economy in one form or another e.g. women plow fields and harvest crops while working
on farms, women weave and make handicrafts while working in industries etc. 90 percent women involve in
informal sector. The informal sector includes jobs such as domestic servants, small traders etc. We understand that
contribution of Indian women is neither appropriately accounted nor our policy makers have the vision to measure
the importance of women for development of the economy.
Major issues in economic empowerment:

1. Economic backwardness: - Women constitute only 34% of the work force but forms majority of the destitute in

the country. The World Bank has identified empowerment as one of the key element of poverty reduction and
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a primary development assistance goal.

2. Implementation gaps: - Through all these years the attentions is focused on developing & devising new
schemes, policies and programs and have paid less attention to the proper implementation and monitoring
system.

3. Lack of political will.

4. Women as unpaid family workers in agriculture.

5. Low level of technology and primitive farming practices.

6. Poor access to credit and marketing networks.

7. Social and cultural barriers such as executive responsibility for household work, restrictions on mobility etc.

Conclusion:

Empowerment of women socially, economically, educationally, politically and legally is going to be a
Herculean task. It is not going to be easy to change the culture for disrespect for women. Only revolution can
bring changes in a day, but reforms take their own time. Women have a unique position in the economy. If
women gain economic strength they gain visibility and voice. Women’s direct participation in decision
making capacity and income generation activities can make significant contributions towards women
empowerment. Entrepreneurship can help women to gain economically strong which may help them in
improvement of their social status.
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I YAt Mige & uR  qed oY fyrem &1 gay

JTAAST Saudd IS
ENENIE= R DI C]

gt fa@ urdte weifaaned
JIUTR d1.TRTdr 37 38 HeTR
gifeas go qu faemdts

ATl RENRE M 98 TR & Ud TG I9dT, <ife Ud guegEaRs e | i
Td o9 <RI ¥ WERME &t ST &l Y AT & ATEN @ AMd $E &1 b fhaT IR &
TeH Eie JUIEy,ud grre Hasl W 3A® e 33 gU =ik 3 3El iR gl &
fadter oM &t STt arvit @ yurea fhar ] RIS 3W viEfEY & uew @} 3@ qod oAk firam
gt fa & 9Tgd ST 9redr § |

Il Rraie Miue T geagadl fERl @ e wid g8 wed §,AMd 3fd ug faear
wt aafed W avfivd T UAT &I Ud B SIGT 21 MR IAUAT ST FheUW FAr =) AR A Yt
3fea o 3@ waHta fawal & ydl seRs(uT @ | 99T AST INTal, IWMAl, US  MEhR HI Irfavrdar
7 g T 90T X BT 2| A5 @t 37 U 3feal & Sifvdt gt oft 3 I a9 5ar 7, e &
HROT IGHT YA il & | A5 71 gt gt &1 srfvdt asft & ghar w9 9%

‘YAl AT g T, IHG 0T AT, goaiar gar mwa
39 Y 1 ATHL T qAT A, 2, 9, TETS ¥ W & AR AFg geat « iy gmifa @

Imard REg MES 3 AW Joauadt fat & wer @ %, 979 qed & 999 & AR
R ©d SR # T g wa ° | SR 3 dawdis, g, gitgios wd aeHfas faer
gar 21 3R 34 o A frem &1 wecyel diwer 21 fem &1 smeamfYrer e & @)1 faem & @3
forem @ gecax 21 frem R & gAieEt &t guf a1 wifecd, frew, @or, famm, Sedi, @y
adt =aeiRe ST & fou Swahht fawy frear & wdlet 7 smd 21 37 fwal qamr S STreHe,
ATAATT YEROT, SdeafIsaT Uq YATSIFST & ol ST & SUal 8 @ 7759 A Ieyiardiar
JUTATT & ST @ a9 SR I &1 99 yUe @ Sar e |

A goal &t SURYAT ugs R dfiEld g uqcal b ST A § Syaewfed,IuTET,
AGTEAT FHISSM TS @reard 37 g $T 3R AFdt 09 @l 9% e’ @ g o 21 @
quiqar farer W ¢ia @, Rrem & garr @ areEl god ST ® wdadiad @ S @)

dd® wifeca ® forem &1 go™R AT wd dgrd @, e ayuf e stafaen wd wafaem @
TOTEd @ WfaRm g AMe YRR 991 A S e @ gadia @ @ Wi oee 9REE @ g9dta
21 WA @ meAd # YWl @ Wehdl €, Wq  STUNTAET ERING U Teaftmigr & IH &3
gohdl 21 3 At faamen &t fren [A9@ TE & Iufee g8 AR war @ 6, faEm @ sy
Yraggds ST IR, 3HHT TSRO Tagiar & Rra & &7 7 3ulyq {7 &1 a8 %97 € |

|| FTFUACST TRaEdHE: | (=N o aHaredar |
TR f=T gEiaa | fvaws iy a1 @ yo=w 0 wEgar 3

g Rt Mud & AR 357 & Tidt wdeafaqgedr &t 21 3qH 9 & iy geaaiy
ot 8 g1 21 sHifor 3@ Rrem #1 smavasar 2,6 geat &1 e orcdd fdwad e faeRam
T iR FE e @ uen ar gree ? e utew @ yeend, sieyl ud gedl &1 9 yr|
far ST gehar 21
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AT 39 G99 # T W &t [Wh “ THIa9Iae CoHuAISHY UZaqyd b douayd ” §
Fel & %, MG & Srggal # fasdid €@ & fou ud e arar &t qivgar & feu e &
Teaqul JHTEE "ET 2 18

I % IR, “AHHT qed Sl U d% WIS AdT &l TR Fd 2, 98t g W&
a7 & daifFas aT # reRer &t yfaar derd ? 1 W @ 3@ ogw ¥ +ft gl 1 Scpssar
foemm 31 geat it wecar fue w9 e R gHan) ST 29U 3¥ AR Bl SWMR FQ T hed @
%, “fagm &1 S, 98 YRl S U9 399 gaHid 9 ® | AFdt godl &1 9R 9 fage & favg
T 1 9% UG gedat & gR A @i YIS S el X Ghar fhq ddte geat & faar aw
g ST daa 7€ 21 TN ae favarg @ f6 stemtfore ad @ fam gER, ey w9 gdivug
ST g 7= 27y

g & AR fage a1 dwfrw &1 fiaT yIqel ava & dhar @ fhg U gwr A Afaw
godat @ iy et ? @SS HITGAT fINTRR & GHhdl ? SR AL IS ® dehfIawt fawme A
Torar 21 @ fagm 3 U U @i fhe @ 9@t fawe e e Raa w@ sifaa @ fou ww srfireny
el

AF9 A A GoAaTT I8 483 Adis <o @ adt @ | R gea, oneyf & ydl fsst wa g
H THRAT 79T T . Bt 2| AL B WA T gt g & gue @dt @ Ry
frasyrl aeR 3@ Yoga™ 41 ar 217

A9 Fg YW AET B, S IMYAd JEEYA! T dEH 8| SqH 999 $SHAHHS ER0T U
AT & Yo BT =1 Hod AHG & 71 & & gdhan) Brem @ o gea 7@ @ gwan sufeu
Teq ug  frerm ofads g™ 1 29@ ¥ & goa &1 3T FaT ? | sHifeU w3tufe ® afwdar 3
Fag & Rrem # @ @ guen ? IWHE OIS g MR 399 @ feu 93g A & IS @ o §,
S9 ® YAEH EY ATHAD AT Bl AW & A9 HLdl & 3N 9€ A7 FgaurEtal & 953 a7
STaT ® 1§

YT IRifl @ Wt I' A ? R, uHasiad & Schd qodl & Wi Ud gEeiT @
ghar 21 3l 9 @ fgcdt g firem & Areaw @ @ w99 2 WA @t gt @ e vk g smem
H YUiAT YaH HAt 81 SRE d IMIER, “far R @ W @ wew IR &1 fmiu @ €
Yhall I8 TAUNIT I8 Tee widl @ %, 995 &1 galiior fae dae e @ € 99 @) =afea &
grmifss, Aiggfas s |, Trifss, aEafas, ek sreafars fasm a8 AT ggun & A
T @ guag 31 3T GSU wT Aty rem @ oureaw @ E @ ghar 2 SR B Y9G @ W R
AR, HdATEUEI, TUSR, TH, YA Nt ureta geal & fawrg gar 31 e o,
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3, AiETITe TSThTY HeTethtoT AT ehdT STHITE.

piiGER

% HT SHTeRTAT &A1 Heed Tl ek SISl

R. ufgarar Sufd Tserrend T eft fireum e draia Tstehi Heretiehtor gom ATe
3. WA AT TSThia HeHTEal ST TSErAT Jai-d ST T 378

A g
eI d I Faemat farsgsmTenss o gurTicnss Tmer TG aTat oK ST 3T, et
I § 22 3N 7YY ok, I e fraehtiotsh o SdaTYS 3,919 SHuTd ST 3T,

ATt fersaor

g auie e aer € gEY g T aredfaeh AT Ry ey TSR Afecrar TSR
TEIT ATHE B FasHaT STeeiell STueaTe fawd, RigeTr= TSThiT HevT aTeauaTaa! ¢ Wy Test Hear
Tftd = FmaETdeR 39 o g S Rien sefiverrsea 9:&8 A= & Rere anp o
T AfEATST TSTehie Saed ST STTed TedTT STETaT 3T 7 g K.
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WclieT dehT Al 4R d R02R T fardt 3rar @ el

g, SArRaT SR LIS EI Fraga 1o v
3 2] ¥’% 43 R
R 2’41 goo o 2
3 9RER Yo3 &¢ 3y
¥ 2R8 433 && 32
Y 2R0%, WYy ¢& R
& 9]0 4% G0 2]
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HERTSZTcIeT AigeATaT TSTHhIT T :

(General election to lokhsabhastatical report -new Delhi )

T TR SIATAT TH-GFT AT Ueh TSThIT TR SATHIE TR 318 TIE Bl g FATdaie
AHTCHe STYITH Shell STEaT 3718 sy et

TENISE T STENfTeh SEAT WA 31k WIS, AT, I TSThIT Te5acii= ITH A ST TR,

IS Bot AT AT Te5aes & e Taiior Higell JSreHTe 13 shel AT AT TBTBH S
31 U TTHRUMT Tshi SRR STRAV GBId FHaeushia qicgs Afea e o fiesdr 3w
T Higal = Aqcd aTee] U] T (gt TSR g ST SITd el

HRRTSETTET TSI SRITET T ETetiet decard &IE arar

31, | foramenT faeu s ad | awee gE
S gR&R-8&Y &.¥%
R gREL-LR ¥.%¥%
3 ZRR-LVY 20.3%
¥ qRW¢ -¢o 3.2%
“ gR¢o LY %
& gR¢4-Ro 4.4%
© 2R]4 -’Y4 R.\9%
¢ gR%4 %% 3.(%
R Ro%¥ 3%
go Ro2R 3.%%

(General Election to Vidhansbha Report Mumbai )
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\93 it T g AT AT ST HERTS:

TeaT FTereft ST STvIEE! W 2R¢R HeY ST HEIHEN HiRaHT 33% TR0 fadde
FEST H1E kel TG d AL Bl Yokt ATel g T T 9t d a3 o vy o o g o sed
TIIAUS Joedd HEcdqUl e ugd S0l AgER ¥ URE /%3 U Afufm stdicana
ST ATREATT 33% TR feTer Seet g e AieTT= THITERER 3181 YA eI ST foad
TR SHIOT JESHAT SHRUTA fowd
T -g& G TSThT TeTeiiohtT AT SOl

T USRI Saedd T shieki= T JTeaT FeU[d ITTST Tl UsToh ™ THTSI R I aTdl
TS H I STETIH ST ST ST T,
fRregqor : freqor 3 safhaca fospmamer WTeM TR FEU[A WRATT ST Hedd R ST HerdTd | - T
frequmren Tm AR o1, ATl ATfEdt wfeeT o O AT TR Felrer HEr grom? fwry reors
T =T, TERad T, fSIeeTaiseTTes STRE0 r] FudTe €0 FhRd Tafdel TS TSehid
HAATRMIETS! RI&0T 5T S AR,

AT TSThIT Fect I e ;

R. TENTEHT HIEeTHT TSt HeIehehtul d HEWTT STeel A Hieell =T HIGAT SHToTd U o ST
UTaeia ST HuAT=H T et ITH BEe.

2. A=A SR IE A My aRIET o quTsia-d URoT e AT SfeRa aTerT e

3. i USROS STedT Hevi o8 THTSTeiet Q3T foshd a5a

TN :

TId M "H-E O T aRdiad T fORY dgd TSRy Afed e TsehE
SRR FAYTHH TAE ST WA WA TSAT Jod TRAT Afgen = G o Tsiehrd
eI § TECRT TeUd a8 dTeel ATel. 9HAT § dcd STl T iehielell T8l dil WRATd 9Ot
o= TTeT SHMEEt ST Afeee T&H UShReT A7 Yishaal =TeHT fHeed rel. Afgerr
JEITHH TSR | et fHeorararat Tsiehid Smadls fHesed Ul 9 = UsTehi™ Heieiiohul o J&u=

T LRI ATEhded 344,

oo :

%) T A SR TSl AAfEeTaiehT ANTaTH, TS Usciiohy™ 8188 SYL 008,
Q) T ST, ATETRIT IS T Higel Anathioht, §oh Tideid S0 ok,

3) TS ITTHT,FE TR Tl T&T THAL ST FhITH TIR088.

¥) TUY JETT R Srerfheh Tear, ot . Sty o
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TISATet dbacs M7 H-El TFh
gl fow Mgz N
TSAeneE fqam 9@,
Fot, fagm for arfirsa weifaenea,
T . 3THETR.

&Gl —

ARATT Sed=AT 3Mqdh JI@HA 9 s dia dfSeH 9 ARIYES=al ANHa Y ST
2% US MR dgTedis SESIqT qFd ST, 79 WdT ARAI & SHART ¢yo AsH gty srvit
ARATT TSIHAT WHRST M IRAME SIHIMRI=AT JAMST YEad e, ARdd @asaral sieal
TR @R fmfor e I aRam=d s[A® v urif Srdie STT IT¥ A A% HeTgEwil
FA HST Wq TUMEl ddel g, Tfd®, wiwgfas, 3. gawwn fmin g vder A enfir
staemel Fffdi=aT sreuasitaa 3% IuETEr AT HAET ST AT GIEMNHT T9Sae & T 70"
U AR

AN AFSATE I3d3 ARATT TSTHRUNA  JATSTHRUNG D aeAHT TS ST fqod 32, TeASaTEd
IHISET 35T LR&9 ST TREN el TqSGaEl AEr=ar AN S8 del. JWiid gaead
TNME S TAT Sedidl &AM AS. AT B3B3 AIH Y GR0T 5o 3. HARAMISG R0 HIH
TATAS R0 fIer 3T AFSARH YHET IS YA AMEA AR 0 TR YA, Yo &R fere
FEARd HEAW M. AUSTHG UUANET <R foEwdivdd @ e sy feRINTde
facuafvda a1 sdioaH ISl @R T 3R

SR oTiffd ynuvnfaes otars I3favararst st gfrcar Tavul, WAt SfEeREAT
St S@drgT T A faqT <0 8 A1 J2adidt gEArdEl e widl. A 2R¢o T & d3dB
AT fCRMYT T AST. IMEAR HIVIAEl 3UHH fhal HANTHR FST SHadd Teq T <0t
YISt TISATEl TSISH I FHidAT AM RadReT.

AT TWHRAT AR W Q0T FaeqT ISFT SAd 6l TSAIST T OIS G
gus w0 7 AgSare™ Ny 3few 3R, A FROMA ARNAIE yAeR ®R g ga a1 eme  snfer
FIVATET THA THH, GO, TRIAAH HES 1 el Tha®l IsqvATHl AN SISt A=l 71F
IAHIAT THRA qSF I3qrdl T Areniardt veR fed@=r Anf dig r=ar Arvar=ar (dagret SRt
Taf wuEt v fiwr R Aadt AR, & el Svramed Sr gfcdarEr gEmaer R adr
HEl AFE TFh HADd, JATOUEIE Fdhd, GHMS dSdSdIe HAGd 99 ARAE HHIAS T8
AT AT ATt FRIfSS UF 3. YR 3R, AUTeHE= SATYATUT 4TSt HI99 9 A HHgFss I
it ARTEE dHadiel SIeIel ¥fedd AMET 9d0. d4d9 ARGyl 95 Ihd 14T favamm ar
AT 9 HrAbcAT areat.

A faREiqT 3M TAodl J9edel dsadiel i Uedes fied dd 4 e §v
TG HE OO T AT IMR. WUAH THodl dSdsd IEd WrEieR InfdT AT Tadior
el JEAURT G AETRAT A[ETETSl, dMATNHAT GHEAT ATAATqT YA Juea 84,
FIAET IR H@HT fGgT A9 Med. IHGdAKEl d3ddl &I ¥ JAAW  SMUUATST ATt
fasoor A a1 = MEAAT AT FANTHIEST & d@a dISdid UedET <@l $aT Sl ol
wifoa Sd=ar fRareit S g9 g A9 . 3o AR IEYITEISN AR QUISAT cdr=T
T HAER TR 3T @ MG HEUVAMT TI JIHRBZT HST A 3R .

PG 9 TSAUERAT A fafad sTRyYA Yafauarg o . STRYA Wuas, TRyYH uiar
g, MMIA ¥ THY, TSAT A, MMIA HFT, ANRIA TH T2, T9S SMHAGAYI IS, <& I
UHWT, THSare falst Wfew 02y, TS AT IURATHT TYUT 020, STRIM FSIH HIfRW 020 3
ATEATA VMGG AASGAE ddacs I8¢ HATd HISAT YHIUIG I IS 3Me. A STSM= TG
TWH AT T el QU AFSAE SAT TdH HHAKAd eidid A9 Tdid I8dd, gors=ar
fafag et god fmfor oMU vRA TR AF arednr fogT Adt.

023 WE WRATISG YWEA HW HOMAT ¢ WRNGRET ©2 HAEN ArE et a1 =
T T8, U AFM BEAR 302¥ AL T THRA 0¥ BT FHSAME! It Shadd qre dat
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edl. IMed TRRIEHET faR SEET W TR SshRuy feardl fram weigy ¥9e, sidiert
afeardl afkeT gued, FRE RIcgyrd suisfles ©e ;oreg (g aiegdtsd d@qa (fae), siam
AYIYEIA 3N NIed B FRE, B ML REATGH AT T, HAR HGMA, ITTFdt Jar
9 AT GEHSATAT ATd GHTAYT @il

TS ¥R ATTaie Fd@arKt fIaRaui=T gl $UEET 8% T had el dRAGAT 3TH
FHET AIS BT a1 hacs NfGUTAT TR ST ATIUMY HIAT VIR TTRT. &7 JIATHIEGA] Tqoa faar
TAM e i d 9¥Ed Jold U9l Uifes. SIS el ANMGIe AHodKl g9ed afed s
TRV q&UT 3EETY YRAE U 3. Y9k AMA 9T g2 ¥Hhd ARId ¥ =l wrdtdhar
ISt ATe. TR MUSATT FHTSIET AN STUVRT & T8I 99 WA fquras Aniies aaar el qifes .
AFE ARSR AT TFSaE] Tdaa —

IFSATS ANMAIS AFAl TFhI<AT ScodddEd Sl 3% THST 3Med. JdSacdrdat
TifeuEial 9%A® 3ISTST &, a1 oS TGS qI9] Udrd, AT Al TFHI=AT Ied oATET
AT A0AS 814, A T90 YHIGT A7 TISardssd SHdd ed® Aol el gsfas Smam. g
T AFAMISR ST IR V6 =T Fled ARId. AISH AqSdel ARS SAid 4ol Thddd dlet
AFGIGR THET Edid 90T I RS 9 86 IR TIodarbgT IRS hd deel o Gom
T GROT HATd. IS AISATAREAT A1q Iiwl Fmfor @d 1 oren o &1 wom=ar srfsaarr
IAHT HE Bl 3MMR. AT SIhIAT AT TARS 9 AfHT=ar ARG RIERES HEF qEd el H12 &
T BIHIAT AFARBR TG AT aq AT RGAST o7 18D

g —
) qHRW Srd, Te IR, aFdt gvh, < i Srhsht Tul, 024,
) W . SR, Y THSATEl dSaAEl, TRA g0 INEd WSS YU, 2%%¢.
3) sf. 3w M, TSaK TR SIHIRIYEHS T Th Mfhcas o™, fua st yag . ar.
anr. w. faemdis, sitdwmEre.
¥) ga@e.
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HiFATT TSTHROIT TETRT
TRt gemra TEa
TSI o @
ST HRTSH HRIETerd TS

TEATSAT -

15 AR 1947 TSt IRATAT TTd = THe3Tel, TTd =2, AT, ST 3 =T I7 G Geiar ST
AT TSAESAT 26 STHART 1950 TSH 1907 Sfehieft. 1950 I IR Siel TShRoT=t g’ geft
AT, YA TsTee R QET=aT sRisH IR FeTel ohel T ed R ATHHTSIR U SRise
TSTRTOTTA |HTST aTeT THeaTeT. AT WrIeT shiet Heaeht &t feam=t St T Tsrerrona Tt gl
STIEAT ST SHT AT, T AT A T T TSI o ST TSIt 2101 A fHesdett 9
I S AT IR T STl T 3ies@ AR hefl, T == ateaT TR TSTehuTTd et el
TEET=AT IR TTohoit e e o T ATl S7ies Hel Ie e eTd e SugTeT Te] shedll 3718

Hieen Gerfiertm=ar ghRe ufeel gfafee smfer w@rdsamn SEEmr snfor e saeht
WA ST Jeoiel fafd, IRdrd 19 ST STdeshr=aT Iaeid ST 20531 Srdehrear 3THeft
THTSIY TRT EET THFTHIST TS 33T S HYET T HFT0f sheme faad
e e 3eT:-

1. T TSt gefiet R = TsTehrer ARTeT STy
2. HIEeATT TSTehIUTTd JUT=T STSTUii=T 718 HLol
3. HiEeT=T USTehia gERRIuT STTUT SITufiel ST ST shaol,
4. TREATH TR TSRO Tt ATEHIET 3TITE 0L
5. Tfgar Iqcareht qrdye aus g
Tideh -
. WAAN® SR Ish geaT sy ared o
2. TERIAUS SHAEIH o TR AT e e =T gl ¥R 9ed 3118
3. EmaUS e R =an IqcaTd HgAT THIONG o1G B 318
4. e TR TR0 ST 9 ikt =1 =Imer 3 TR
e g5l -

T STITEETS! fFsgouTeheh FNeq Ugdien Saad FHudrd Jeiell 31T & GeharTana

T o [TfYeh, FAHTIS AT STFNT HTATT HTeT 3T,

forerr fersgpror -

TSI HIETHTA hg d TS AT St STeprr=ht arevfy sHvara TTeft IR wnfes
ST T T oW UsT Gaved 0ard ATel AW WiaauiHa fafay gew Tsarft wad wra
ol afeart feudt T e gamuarE TSerEe=AT e YTt TsaT=aT Aniesis dwraes uigarardt
AT WA AT AT AT o 38 Hed Afgar=ii= et Gmes @r=n amiisies o 1w gl
FURUATETST ST T "I = fesg T JvarEndt diqeE HuArd STielt v 39 Hed ufger 9
STARTETS! LT THTUT JUTSTITehe HTE 3UTeY e QU] =T TLEAV] ST, T SHLuIT=T fSehoft
T ot SHATEAT FUAT TSGR TS =t 316 3 Teeel et
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AT TSThRUTT HigeTT = TeHNT & YA WA ATIICHT=AT e STetell 3T g e
el TS T12rg, AT TEF, Gordr puatH, fosrreredt afed Terpam STt g 3§ Hgar 3w
FEHIAT JTEREAT HieAT WA AT ST Sl TR AfGATT TSTHRUNT o FHISTHRT
YRR SUATHTST T > AT el AigelT SKUMETT 3o U GoAdHT, SAfeears giezeht, i qoft
TENTT TEHiaTs A7 A AU SR WIaaqd Hed daal e Sl IR TSR
TRt AfeeAT=t et Rad o Tehd e e o YEHTde 36 U8 TH e Sraeel SR amies
T fosErasft ufeq @amey fafif), goar Fua (W ey gews), Ffeh gt
(M= gem ), 3feu mef (e yades), ST afar (@ fierg gems), teddt (e
gEn ), gEEd (W T G ) AfyEm s el ot e, gEEr WS, S I,
forsremarst 313 379 S1eh Aiget =T THIaST 31)

AT TS GEAT AT ABIMET TAYA Heh THTAT SITATd Te0H el g8 hadrel e
T AFHEAT 50 Tk AT WEATT TeIAST TETHE TR ] S0 SAT9eh T8 T oSt
TefieT afeetT=aT TTehTa TRATTIHT ShTTET foe Shiul et eeheTie B e T v 3118
TATIR ST GETHe e TEE ST o6 SRITdici6 9@ 75 TSR Higell HTHd == 9aed 3Ted ST
75 IR 3Afeeh Hieell SX9F AT HYU SMIr37523 HigaT Tamid | dawt 3Ated ® 1500
afgar Tt 3TRd T 3161 AiEaT fSeer uitve ewr SA1Rd. & 122 Aiga fSear uftyg steer 12,
T JHTO] SRS HRIET U3 HERISIae! TTfHeh Wsd e famdl et (Fenrserdie Hagus®
STRINT=AT 2004 =T JTEhSAIZER) 93333 Afeel THTTAC=AT 9T 3ed @ 9125 Afgel TWa=
IR, =T AT 1200 AT G968 F 106 UiEar aurddt 1ed. @ Near uftwened 576 ufgen
T 3Ted T 10 Al Neat aiug sTeet e, T1en WIsT eITwed 50 ok STRFVT s Higet =
TSI AT TSR T SGell TR, 73 541 TeHTg S&d - HiReATH133 Taeh ST R sherg o
AT TTHRTT SAAT & T TR, AT 372 76T I, SAREI0M o5 AT =T TSTRRUIT JaT ot
Teft fesTedt 3172, 9T <1 Wl Wi FoamEndt Afear=aT JHTET 0T IV Schi=] ST, ShioredT
afifeerdfte wvTa uear o1, ot aitRerdt Heart 7T e
YT :-

SATRIMET TTST BT TRATRIAT YUl TS 31T SATHE |1 Arhamel Sfafei=a gt srad. amer
TSI BT, GUTHET (e ST AT AT Tsieh ™ TTshdd HeHTT STUfard 18l camaed fef T, S, &,
o gcATd) SISl 0T AT, ATHITRIAT TIRST HIOATEATST AR =T 50 Tk AT g1 gad
I e H0T TEwaT 3Ud. TSTehid TN TeURS ANTHRT =T TsTehiT fshamaefie TevmT S1g af geret
1 Tyeicar ot feiturhetear Tdu[ehler T 3Tdl. ATREeTTIRTET AIhE! TR BI0R
AT, T o5 TR TsTee-Hed Tt TsehiT TevmTaTd! forey JTaem sivrd sTiefet 3ed. T
e stferspiiRres Tmenim @ sHfvamandt @ 31T stEciean fafaer Tor o awar=n fasm g e
IR, AT T YT TR I 07 et
%'ra\q‘;ierqﬁ’r:-

1) < STT.TH., TR TR Ta=T ST : T ST foena, femTers afserehy™ gred, a5 1978.
2) WIS .., YRR Tsareaee, fruasrqt sfe shut afecter 2003

3) T T, T IST JeIer §EI] 3197 2004-05

4) TorTSTERyEITEeh, R TATI 6k TRTE TTT, ST Tfectoh AT

5) v &, fEmor &t fRreor weem gu; fedet-1967

6) <3 fa.11., &t Tac=h aredTe, Gomar YerreH, gul e 2002
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HiEeTaT TSR FEHRT
T, T, T, 98
TST9TE Tt

TSV AR, BT,
[GISISIGICIEH

AT
WA 39 THIT ARYE I Tegdrel o WeRod TeRdel T@hR hell. e &g o JeH
T STEHRT AT FHo HERET o Teeh AT A el Aigefiea JISTRoNdict Fedreal & Hfaretcaren
. AT I IS TeEA Afctie RSee qord o JoureAT  aHeiere oHa Afeetid JidrEe o
TN 3T AT e G0, TR TSRO gt TioTeht 381, Afeel Ageaaed o Sateicarsree fhar Tshia
TAIeT WihA=AT S ST Jeiiet. & TS gRF o 919 /e G,

IR T AR, 31 ISTehid, TEhelih o eI Sieidid,. d ARl o THe SehiT THT
MYFR o &FF [Soicl 7%, I AHTAHGH FHISTAT FeeETd IHad qeel TRua FRoarel Te=ae - fSerel foed.
& TpUTE AT Sl ST oS AR SR €l e ST HUAHIS! HAET S
TEHTT O Ut &, ISTRTOTdIet Tl o T FiaiTeics Higct oiehaeea WHToNd e wHl 37E.
FHUT TEAE T F U FIOA 3t § SA0A HUIrel JaeT SHvard Selell 3. HeATHS SR s
HigeT SREAVME TR 99 03 T I 9% AT TeAGeEINd Heed, Yo [oeiiHees o Sasdict STReomar we, fafae
TSI Uetielt Aieel St iereredet JHehT Scma!, HeceTeal [auaran d Jareal ST Aiectiea ISR Feyre
AR T SV HUATET T holell 3Te.

S : TR SnufeuTE TR e Ffvad wRua el ST, § Yeiet THTut T T Al
> TfeAraT TRV FEHETer 372 FHSI0T =,
> Tl-U5Y TEHEAT ST G SR St AT ST Ho,
» TfEe Aqeer HiHdt Sl S aTer ST H.
> AfEeT TSRO - o WS I SIelt b1 JTer URTHST =t
2 3 A7 AT TR FEe ol STeied! (ST,
HING qeadt ¢
GO 32T WIEAER STHNG 3R, d ieR a! fafay dxeivy, gommusidel o, e gRuamTeiel uhaes
HRAT WIS qeqat

IR WOEFH S o O @i @ied [Genamae! Rl Tee 07 Jagd SUeR ek fSete TR,
Tl T 2} T 34 HEH ANNHAT oiedl oiyd SR TS Tholell 377, I IR FHd= 3UFR,
AT SHR, e PR, INTUNaERTn AMUHR, AeIfvrh o TRepdls AHR, o & KX TAHS
IUTFSHTET SEFR KT 3%, a1 SIHRIA ANTRGHAT FagHTE & @ie SRR HeevE dgauaral d FaeT =
FIOATET SRR fGlel . dieTTd SFaien Tarmor Sare fohm @1 BUE 3R YR Hel Feamu wR
feetet e,

O3 A T 9¥ o TEAT THEEY Weed - R]]3 O WIIHEA 93 A F 0¥ o HSAT JHEA AT AcA. AT FEEA
Hewd RO Aieetel TSRO HeHIT SeTdl BUd Hiecil 33296 SRE THOT F I S @Hed 66
T U . T STRETUT Higoti=an Tiehde=ar /3 SMER A 1.
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03 AT FSAGEEAA AHTT TAHH TRT T TSt Jamd, demad aidt o fSesmaikeeres afedin 33
TFH FIREAT ot T by F FARGEEH Wel! M WRIT VT WU TR Tefichd, TR Teiishd AfeetiaT 33
THFR ARG fgol. 9 AT STRETUNG AT Sofl fqoll. e §  3IRE0T Lo ok HUAld oMt 3T%. a1 Il
ARG s TeeTHT -7 ST TR =g W Sell 37 el I8,

Toa faedives o Geder e -

T ERST TS Aleoti-T @A 33 THh STREAV Soanes Isafaeiifics 3 Hoed AT 33 THh
AR W3S f& Tmmolt g oMol faeiaer 2]%& TN eHRaY=A WAt Hogumhide fafay ISR vt stmae
STEIATET 33 29k TRETUT 0T 3T foot. W a1 Faeuehid ¥ga STEEM THR 0 3ol a1 GIhR-er
HIE T Afeell JeIaT T Tihasd AfectiqT 33 Zoh STRETT Mo U ORI hefl, o 7 T9id 9ay & el
TR AT TR TR STREIVIET S HISUATd AT ARl STeAl HRUN Je o STREVEN e asfell aRe I
3T ST JeT o HFSAH! FST9 a1 So1 A1 TeT= Aieoll STREAV S STHAAT 371 .dF Afeeaiana! STReT Juarel
AET hell. ¢ TERA GNTEl HEAT Afeciidrel STREEr HE hell. 8]%\ O B STREAUIEl WA Gehed

TTTHHES faaM Tud 3 HEe= HS THNRN BUNTd ihasd A=l 33 2o SIRET=! AFol
FIUGT STl T Heeard HRUT 3T o, (€M o= o Ahas=al ool el Haevphide S Jeere S
AU UG THI0T UTd AST.TIh WA THUT L ¥3 el ol S {/uR d el FHaes S aee
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Abstract :

Sardar Vallabhbhai Patel was a political and social leader of India who played a major role in the
country's struggle for independence and guided its integration into a united, independent nation. In India and
across the world, he was often addressed as Sardar, which means Chief in many languages of India. Raised in
the countryside of Gujarat and largely self-educated, Vallabhbhai Patel was employed in successful practice
as a Gujarati lawyer when he was first inspired by the work and philosophy of Mahatma Gandhi. Patel
subsequently organised the peasants of Kheda, Borsad, and Bardoli in Gujarat in non-violent civil
disobedience against oppressive policies imposed by the British Raj; in this role, he became one of the most
influential leaders in Gujarat. He rose to the leadership of the Indian National Congress and was at the
forefront of rebellions and political events, organising the party for elections in 1934 and 1937, and promoting
the Quit India movement.

As the first Home Minister and Deputy Prime Minister of India, Patel organised relief for refugees
in Punjab and Delhi, and led efforts to restore peace across the nation. Patel took charge of the task to forge a
united India from the 565 semi-autonomous princely states and British-era colonial provinces. Using frank
diplomacy backed with the option (and the use) of military action, Patel's leadership enabled the accession of
almost every princely state. Hailed as the Iron Man of India, he is also remembered as the "patron saint" of
India's civil servants for establishing modern all-India services. Patel was also one of the earliest proponents of
property rights and free enterprise in India.

Patel travelled to attend schools in Nadiad, Petlad and Borsad, living self-sufficiently with other boys.
He reputedly cultivated a stoic character — a popular anecdote recounts how he lanced his own painful boil
without hesitation, even as the barber supposed to do it trembled. Patel passed his matriculation at the late age
of 22; at this point, he was generally regarded by his elders as an unambitious man destined for a commonplace
job. But Patel himself harboured a plan — he would study to become a lawyer, work and save funds, travel
to England and study to become a barrister. Patel spent years away from his family, studying on his own with
books borrowed from other lawyers and passed examinations within two years. Fetching Jhaverba from her
parents' home, Patel set up his household in Godhra and enrolled at the bar. During the many years it took him
to save money, Vallabhbhai — now a pleader — earned a reputation as a fierce and skilled lawyer. His wife
bore him a daughter, Manibehn, in 1904 and later a son, Dahyabhai, in 1906. Patel also cared for a friend
suffering from Bubonic plague when it swept across Gujarat. When Patel himself came down with the disease,
he immediately sent his family to safety, left his home and moved into an isolated house in Nadiad (by other
accounts, Patel spent this time in a dilapidated temple); there, he recovered slowly.

At the urging of his friends, Patel won an election to become the sanitation commissioner of
Ahmedabad in 1917. While often clashing with British officials on civic issues, he did not show any interest in
politics. Upon hearing of Mohandas Gandhi, he joked to Mavlankar that Gandhi would "ask you if you know
how to sift pebbles from wheat. And that is supposed to bring independence." But Patel was deeply impressed
when Gandhi defied the British in Champaran for the sake of the area's oppressed farmers. Against the grain of
Indian politicians of the time, Gandhi wore Indian-style clothes and emphasised the use of one's mother tongue
or any Indian language as opposed to English — the lingua franca of India's intellectuals. Patel was particularly
attracted to Gandhi's inclination to action — apart from a resolution condemning the arrest of political
leader Annie Besant, Gandhi proposed that volunteers march peacefully demanding to meet her.

Patel gave a speech in Borsad in September 1917, encouraging Indians nationwide to sign Gandhi's
petition demanding Swaraj — independence — from the British. Meeting Gandhi a month later at the Gujarat
Political Conference in Godhra, Patel became the secretary of the Gujarat Sabha — a public body which would
become the Gujarati arm of the Indian National Congress — at Gandhi's encouragement. Patel now
energetically fought against veth — the forced servitude of Indians to Europeans — and organised relief efforts
in wake of plague and famine in Kheda. The Kheda peasants' plea for exemption from taxation had been turned
down by British authorities. Gandhi endorsed waging a struggle there, but could not lead it himself due to his
activities in Champaran. When Gandhi asked for a Gujarati activist to devote himself completely to the
assignment and Patel volunteered, much to Gandhi's personal delight. Though his decision was made on the
spot, Patel later said that his desire and commitment came after intensive personal contemplation, as he realised
he would have to abandon his career and material ambitions.
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As Gandhi embarked on the Dandi Salt March, Patel was arrested in the village of Ras and tried
without witnesses, with no lawyer or pressman allowed to attend. Patel's arrest and Gandhi's subsequent arrest
caused the Salt Satyagraha to greatly intensify in Gujarat — districts across Gujarat launched an anti-tax
rebellion until and unless Patel and Gandhi were released. Once released, Patel served as interim Congress
president, but was re-arrested while leading a procession in Mumbai. After the signing of the Gandhi-Irwin
Pact, Patel was elected Congress president for its 1931 session in Karachi — here the Congress ratified the pact,
committed itself to the defence of fundamental rights and human freedoms, and a vision of a secular nation,
minimum wage and the abolition of untouchability and serfdom. Patel used his position as Congress president
in organising the return of confiscated lands to farmers in Gujarat. Upon the failure of the Round Table
Conference in London, Gandhi and Patel were arrested in January 1932 when the struggle re-opened, and
imprisoned in the Yeravda Central Jail. During this term of imprisonment, Patel and Gandhi grew close to one
another, and the two developed a close bond of affection, trust, and frankness without reserve. Historians have
described this relationship as that of an elder brother — Gandhi — and his younger brother — Patel. Despite
having arguments with him, Patel respected Gandhi's instincts and leadership. The two leaders would discuss
national and social issues, read Hindu epics and crack jokes. Gandhi taught Patel the Sanskrit language, while
his secretary Mahadev Desai kept detailed records of their conversations. When Gandhi embarked on a fast-
unto-death protesting the separate electorates granted to untouchables, Patel looked after Gandhi closely and
himself refrained from partaking of food. Patel was later moved to a jail in Nasik, and refused a British offer for
a brief release to attend the cremation of his brother Vithalbhai, who had died in 1934. He was finally released
in July of the same year.

Patel headed Congress's all-India election campaign in 1934 and 1937 — he would collect funds, select
candidates, determine the Congress stance on issues and opponents. Not contesting a seat for himself, Patel
nevertheless guided Congressmen elected in the provinces and at the national level. In 1935, Patel underwent
apiles operation, but also guided efforts against plague in Bardoli and again when a drought struck Gujarat in
1939. Patel would guide the Congress ministries that had won power across India with the aim of preserving
party discipline — Patel feared that the British would use opportunities to create conflicts between elected
Congressmen, and he did not want the party to be distracted from the goal of complete independence. But Patel
would clash with Nehru, opposing declarations of the adoption of socialism at the 1936 Congress session,
which he believed was a diversion from the main goal of achieving independence. In 1938, Patel organised rank
and file opposition to the attempts of then-Congress president Subhash Bose to move away from Gandhi's
principles of non-violent resistance. Patel considered Bose to be un-democratic and desirous of more power
over the party. He led senior Congress leaders in a protest, which resulted in Bose's resignation. But criticism
arose from Bose's supporters, socialists and other Congressmen that Patel himself was acting in an authoritarian
manner in his defence of Gandhi's authority.

In 1917, Sardar Vallabhbhai was elected as the Secretary of the Gujarat Sabha, the Gujarat wing of the
Indian National Congress. In 1918, he led a massive "No Tax Campaign" that urged the farmers not to pay taxes
after the British insisted on tax after the floods in Kaira. The peaceful movement forced the British authorities
to return the land taken away from the farmers. His effort to bring together the farmers of his area brought him
the title of 'Sardar'. He actively supported the non-cooperation Movement launched by Gandhi. Patel toured the
nation with him, recruited 300,000 members and helped collect over Rs. 1.5 million.

In 1928, the farmers of Bardoli again faced a problem of "tax-hike". After prolonged summons, when
the farmers refused to pay the extra tax, the government seized their lands in retaliation. The agitation took on
for more than six months. After several rounds of negotiations by Patel, the lands were returned to farmers after
a deal was struck between the government and farmers’ representatives.

Patel stepped down in favour of Nehru from the 1946 election for the Congress presidency, upon the
request of Gandhi — Gandhi had declared Nehru to his "successor" in 1942. Patel had the support of 11 out of
15 Congress PCCs, while Nehru had none. The election's importance is in the fact that the elected man would
lead free India's first Government. Gandhi is criticised for not backing Patel, but Patel respected Gandhi's
judgment, and knew that he did not have Nehru's assets: health and youth, mass popularity and a likeable image
with the country's Muslims and youth. Some historians argue that Gandhi asked Patel to step down as Gandhi
knew that Nehru would be unlikely to accept second place, and feared a split in the Congress. However,
Gandhi's real desire was that Patel and Nehru head the government together, with the distinction being only
titular. After the election, Patel began directing the Congress campaign for the general elections to be held to
elect the Constituent Assembly of India

In the elections, the Congress won a large majority of the elected seats, dominating the Hindu
electorate. But the Muslim League led by Muhammad Ali Jinnah won a large majority of Muslim electorate
seats. The League had resolved in 1940 to demand Pakistan — an independent state for Muslims — and was a
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fierce critic of the Congress. The Congress formed governments in all provinces save Sindh, Punjab
and Bengal, where it entered into coalitions with other parties.

Governor General Chakravarti Rajagopalachari, Nehru and Patel formed the triumvirate which ruled
India from 1948 to 1950. Prime Minister Nehru was intensely popular with the masses, but Patel enjoyed the
loyalty and faith of rank and file Congressmen, state leaders and India's civil services. Patel was a senior leader
in theConstituent Assembly of India and was responsible in a large measure for shaping India's constitution.
Patel was a key force behind the appointment of Dr. Bhimrao Ramji Ambedkar as the chairman of the drafting
committee, and the inclusion of leaders from a diverse political spectrum in the process of writing the
constitution.

Patel was the chairman of the committees responsible for minorities, tribal and excluded areas,
fundamental rights and provincial constitutions. Patel piloted a model constitution for the provinces in the
Assembly, which contained limited powers for the state governor, who would defer to the President — he
clarified it was not the intention to let the governor exercise power which could impede an elected government.
He worked closely with Muslim leaders to end separate electorates and the more potent demand for reservation
of seats for minorities. Patel would hold personal dialogues with leaders of other minorities on the question, and
was responsible for the measure that allows the President to appoint Anglo-Indians to Parliament. His
intervention was key to the passage of two articles that protected civil servants from political involvement and
guaranteed their terms and privileges. He was also instrumental in the founding the Indian Administrative
Service and the Indian Police Service, and for his defence of Indian civil servants from political attack, he is
known as the "patron saint" of India's services. When a delegation of Gujarati farmers came to him citing their
inability to send their milk production to the markets without being fleeced by middlemen, Patel exhorted them
to organise the processing and sale of milk by themselves, and guided them to create the Kaira District Co-
operative Milk Producers' Union Limited, which preceded the Amul milk products brand. Patel also pledged the
reconstruction of the ancient but dilapidated Somnath Temple in Saurashtra — he oversaw the creation of a
public trust and restoration work, and pledged to dedicate the temple upon the completion of work (the work
was completed after Patel's death, and the temple was inaugurated by the first President of India, Dr. Rajendra
Prasad).

When the Pakistani invasion of Kashmir began in September 1947, Patel immediately wanted to send
troops into Kashmir. But agreeing with Nehru and Mountbatten, he waited till Kashmir's monarch had acceded
to India. Patel then oversaw India's military operations to secure Srinagar, the Baramulla Pass and the forces
retrieved a lot of territory from the invaders. Patel, along with Defence Minister Baldev Singh administered the
entire military effort, arranging for troops from different parts of India to be rushed to Kashmir and for a major
military road connecting Srinagar to Pathankot be built in 6 months. Patel strongly advised Nehru against going
for arbitration to the United Nations, insisting that Pakistan had been wrong to support the invasion and the
accession to India was valid. He did not want foreign interference in a bilateral affair. Patel opposed the release
of Rs. 55 crores to the Government of Pakistan, convinced that the money would go to finance the war against
India in Kashmir. The Cabinet had approved his point but it was reversed when Gandhi, who feared an
intensifying rivalry and further communal violence, went on a fast-unto-death to obtain the release. Patel,
though not estranged from Gandhi, was deeply hurt at the rejection of his counsel and a Cabinet decision.

In 1949, a crisis arose when the number of Hindu refugees entering West Bengal, Assam and Tripura
from East Pakistan climbed over 800,000. The refugees in many cases were being forcibly evicted by Pakistani
authorities, and were victims of intimidation and violence. Nehru invited Liaquat Ali Khan, Prime Minister of
Pakistan to find a peaceful solution. Despite his aversion, Patel reluctantly met Khan and discussed the matters.
Patel strongly criticised, however, Nehru's intention to sign a pact that would create minority commissions in
both countries and pledge both India and Pakistan to a commitment to protect each other's minorities. Syama
Prasad Mookerjee and K.C. Neogy, two Bengali ministers resigned and Nehru was intensely criticised in West
Bengal for allegedly appeasing Pakistan. The pact was immediately in jeopardy. Patel however, publicly came
out to Nehru's aid. He gave emotional speeches to members of Parliament, and the people of West Bengal, and
spoke with scores of delegations of Congressmen, Hindus, Muslims and other public interest groups,
persuading them to give peace a final effort. The pact was approved and within a year, most of the Hindu
refugees had returned to East Pakistan.

Gandhi had profound effect on Patel’s politics and thoughts. He pledged unwavering support to the
Mahatma and stood by his principles all through his life. While leaders including Jawaharlal Nehru,
Chakravarthi Rajagopalachari and Maulana Azad criticized Mahatma Gandhi's idea that the civil disobedience
movement would compel the British to leave the nation, Patel extended his support to Gandhi. Despite the
unwillingness of the Congress High Command, Mahatma Gandhi and Sardar Vallabhbhai Patel strongly forced
the All India Congress Committee to ratify the civil disobedience movement and launch it without delaying
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further. Upon Gandhi’s request he gave up his candidacy for the post of the Prime Minister of India. He
suffered a major heart attack after Gandhi’s death. Although he recovered, he attributed it to having lamented
silently for the loss of his mentor.

References :

1. Parikh, N.D. (1953): “Sardar Vallabhabhai Patel”, Vol.I (3rd Reprint, 1996), Ahmedabad:
Navajivan Trust, p. 11.

2. Sardar Patel in a 1921 public speech, quoted: Parikh, N.D., ibid.

3. Parikh, N.D., op.cit., p.20.

4. Parikh, N.D., op.cit., p.36.

5. Vaidya, Prabhakar (1977): “Vallabhabhai Patel - Ek Parakhad Mulyamapan” (Marathi),
Mumbai: Abhinav Prakashan, p.28-29.

6. Mahatma Gandhi, quoted: Parikh, N.D., ibid., p.92.

7. Gandhi, Rajmohan (1991): “Patel: A Life”, Ahmedabad: Navjivan Publishing House, p.49.

8. Nadurkar, G.M. (ed.) (1974-78): “Sardar Patel Centenary Volume” (Vol. 1), Ahmedabad.

9. Gandhi, Mahatma: quoted: Gandhi, Rajmohan, (source unrevealed), op.cit., p.75.

10. Desai, Mahadevbhai (n.d.): “Day to Day with Gandhi” (Vol.2), Varanasi: Sarva Seva Sangh,
p.323.

11. Gandhi, Rajmohan, op.cit., p.79.

12. Parikh, N.D., op.cit., pp. 111-12.

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 260 |




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

Global History as a Trend of Global Studies
Shri. D.R. Nikalje
Librarian

Tuljabhavani Mahavidyalaya,Tuljapur

Introduction:-

The concept of ‘global history’ denotes both objective global historical processes and a research
area where their investigation is conducted. This article focuses on global history as a research area. The
idea of global history has been formulated within scientific thought since the mid20th century (its starting
point lies in the scholarly publications of the second generation of French Annals School). The emergence
of Global History as a distinct field of study focusing on social processes of ‘long duration’ took place in
the late 20th century. Methodological sources of global history should be found in Fernand Braudel's
works: The Mediterranean and the Mediterranean World in the Age of Philip II (1949), Civilisation
Matérielle, Economie et Capitalisme, XVe — XVlIlIle , (translated as Capitalism and Material Life, 1400—
1800) (1967—-1979) etc. “We (‘the global historians’ — T. Sh.) are all heirs of Braudel, whether we like it
or not. He is part of the air we breathe’, writes Alan Macfarlane, one of the founders of the British school
of global history (Macfarlane 1996). In The Mediterranean, Braudel for the first time suggested the idea

of differentiation of historical time and introduced the concepts of long, medium and short duration

(Longue Durée, Moyenne Durée, Courte Durée) which reflect thousand-year long changes, century-long
changes, and current changes of natural and social systems respectively (Braudel 2002).
Objectives:-
1.cultural and economic ties of the peoples that inhabited it.
2.long socio-natural transformations has become a core of global history.
3 A clear awareness of the plurality of social time is indispensable to a common methodology of the
social sciences’.

4.humanities and social sciences in solving relevant problems of the present.

The least structured of all the human sciences:-

Is open to all the lessons learned by its numerous neighbors, and is then at pains to reflect them
back again. So, despite all the reluctance, oppositions, and blissful ignorance, the beginnings of a
‘common market’ are sketched out. This would be well worth a trial during the coming years, even if each
science might later be better off re-adopting, for a while, some more strictly personal approach. But now
the crucial point is to get together in the first place (Braudel 1977). The essay History and the Social
Sciences: Long Duration became a key event in the history of social sciences and historical science itself.
The essay was translated into many languages, including Russian. In 2008, the Fernand Braudel Center
for the Study of Economies, Historical Systems, and Civilizations (State University of New York —
Binghamton) held the conference ‘Longue Durée and World-Systems analysis’,1 devoted to the fiftieth
anniversary of the publication (Khakimov 2009). Global history studies cross-border social processes of
‘long duration’ and their dependence on particular environment. The
main subjects of global history are as follows:-

migration of tribes and nations, settling of territories, regional economic development, trading

routes, distribution of material culture, civilizations' spiritual interference, differentiation and integration

www.aiirjournal.com | Impact Factor 6.293 | Peer Reviewed Journal | Mob.No. 8999250451 | 261 |




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

of languages, emergence of the centers of statehood and their relationship, distribution of technologies,
anthropogenic changes of environment and physiological changes of a human being in long historical
prospect. The ‘global historians’ primarily focus on the history of globalization whose inconsistent
concepts generate the problematic field for global history. One of the ‘founding fathers’ of the American
school of global history, professor at the Massachusetts Institute of Technology Bruce Mazlish says ‘The
history of globalization — is both the heart and the novelty of global history’ (Mazlish and Iriye 2005: 19).
The question of what exactly constitutes the subject of global history is still one of the most debatable.
The institutionalization of Global History as a distinct field of study began in the 1990s. The initiatives
connected with organizational formation of Global History were stipulated both by internal factors of
development of the scientific thought, constantly requiring not only a substantial, but also a formal
modernization, and by external ones including, first of all, global changes in the system of international
order in the late 1980s and early 1990s and acceleration of globalization processes in the second half of
the 1990s. The requirements on the part of western education system, which is based on the principle of
intense competition and is very sensitive to social demands, have become an impetus for ‘globalization’
of social and humanitarian discourse over the last two decades. Similar to parallel projects (Big History,
World and Transnational History, Cross-Cultural Studies, Environmental History, etc.).

Global History was institutionalized:-

first of all, within the framework of educational programs, and only then within the specialized
periodical press and professional associations. Great Britain became one of the largest centers of
formation of Global History as a distinct area of study. London was the venue for the first seminar on
global history (Institute of Historical Research, University of London, 1996) and the place where the first
master program in Global History was set up (London School of Economics and Political 1 The
information on ‘The Longue Durée and World-Systems Analysis. Colloquium. October, 24-25 2008.
Binghamton University’ is available at http://www2.binghamton.edu/fbc/archive/nwslt-32.pdf. Shestova °
Global History as a Trend of Global Studies 103 Science, 2000). It was in London that the research
network in the field of global economic history known as The Global Economic History Network
(GEHN) was created in 2003, and the Journal of Global History2 was founded in 2006. As Gareth Austin,
the President of The European Network in Universal and Global History (ENIUGH) writes, In London,
global history began as an experiment and became a mission. The project began with a step which in
retrospect seems modest and obvious, but at the time was innovative and even radical: the creation of a
regular seminar in such a seemingly amorphous ‘subject’ as ‘Global History in the Long Run’. This was
convened (under that title) at the University of London's Institute of Historical Research by the Institute's
then director, Patrick O'Brien, and Alan Milward, who at that time held the chair of economic history at
LSE (Austin 2007: 99—111). As O'Brien remembers, ‘the seminar began and continued by discussing a
then rather short list of famous books locatable in this new field: Wittfogel, McNeill, Braudel, Hodgson,
Wallerstein, Gellner, Frank, Pomeranz and others’ (O'Brien 2008). Today's list of works on global history
comprises thousands of titles. Austin notes three
Main trends in the institutionalization of Global History:-

Educational programs, foundation of a new journal and organization of international research
network (Austin 2007: 99). A number of important works of LSE professorate on Global History and
Global Studies could be added to these three trends, in particular, the works by a prominent British
sociologist Anthony Giddens, which were published when he held a position of LSE director (1997-2003)
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(Giddens 1999, 2000, 2001). In 2000, the London School of Economics and Political Sciences set up the
first ever master's degree for this subject in the United Kingdom. This one-year program still exists (as an
independent program and as a part of two-year program carried out together with universities of Leipzig,
Vienna, Wroclaw and Roskilde). Another LSE department — Department of International Relations — now
also has a joint program on world history with the Colombian University (Third European Congress...
2011: 3). With regard to the content of LSE master's program in Global History, O'Brien notes: This
degree is advertised as global history, but (as you might expect from a group of economic historians) with
credentials that cover Europe, the Americas, Africa, China, India and Japan, the course is in effect an
integrated programme focused upon the long-run history of ‘material life’. The syllabus was designed for
graduate students to study what is (perhaps) the mega problem of our times, namely, when or why some
societies (located largely in the West and North of our modern world) became and remain affluent, while
the majority of the world's seven billion people who reside in countries (to the East and the South) are still
poor. Demarcated into component courses the degree takes on board a range of themes that underpin most
modern meta-narratives in histories of the world focused on environments, states, geopolitics, religions,
cultures, gender, diseases and of course economic change (O'Brien 2008). The foundation in 2006
Conclusion:-

The possibilities and prospects opened by global history are acknowledged by the majority of
scholars working in other directions and schools. local perspectives yield local histories. Global
perspectives yield global histories’ With penetration of computer technologies into social and historical
research, huge data files became available in the spheres of historical research (including those that are
not traditional for history). Machine data processing made possible an efficient implementation of
complex research programs. It became one of the most important factors for updating historical science
and qualitative expansion of its possibilities. Methodological achievements of such areas as quantitative
historiography, cliodynamics, macrosociology, etc. paved the way for creation of theories at the global
scale. The availability of empirical data at the global scale became the key precondition to form global
history as a distinct field of study. To the extent in which the global history uses quantitative
methodology, especially mathematical modeling of processes of long duration, one might consider it as a

part of new area of knowledge which is called Globalistics.
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6) 9T -

foeTa FMe 3T SieH € ardeaH =Te] Ut Ifsha 3118, ST 1Ty Siiere e € Wl
TGV AT HTQ TATHh ST TG JaTE ST TSR IGATH AT ITHAT T TS HRAHES AT JaTTet
ST TIfeh SITRrE T WIST THTUTA BT fawd 311,

TATIR TS a0 3fae™ TaAmes TS Siaerd fodivamd wed 2id. T Siaer et e T
sfoera uftqel Sar R TR wonfek SfoRmT=T STATETH MU WIS WO I STdedT gas Shie
TUSTOITE Hed 2. ATl ST 3ideTd HIEid ST9al. Yo7 3TIedT YHERTdIeT 3Tk HecdT=aT 51T fohaT Tef-eh
UfcreTelier wores AT T el € wifed frefaverad) wenfaen sfaem oham sTeid e TR,

T SfTET AL ST METT TiHeh Sfaem Fieaalr ATe ST METEr TGN TN e
TG eI deehletI |THTNTR, | R, eTeieh Tstehiar, sitferepar atifeler sTefi=ht ueid firevare wea a1gat & a
AGHTT STTIAT T I etet UeanT T o ST Ui 34a.

o -
1) aWTs #ifar, sfaere oramee, forn g dsctione , SR, 2015.
2) TR 3, SeTaeTies TNe STETHT AT oIE WU, S 21Tk JehTIH, ATeg 2007.
3) . TH.UH. TaTes, 3iaaTd oRaSITE, helld Ysciiohy, TS, 2011.
4) ST ISR, FTETEd ST qeakyT, 2t TTEHTS JhTSH, TRTIL 2011.
5) TR, TH. HRE e, 3MIE CERITe I SieTaenty, o gad dociihe, HITTETE, 1919.
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Subaltern Studies : A New Trend in Writing History
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Tuljabhavani Mahavidyalaya, Tuljapur

Introduction:-

“History is the recorded struggle of people for ever increasing freedom and for newer higher
realization of the human process. The common people possess the capacity to make history. In fact the
historic initiative of the masses has time and again produced social cataclysms that have changed the
world.” The subaltern approach centers on and around the people, as people constitute the central theme
of history. The subaltern studies of history claims to be an improvement on the elitist mode (both Marxist
and Non-Marxist type) of exploring and explaining history. This mode of explaining history also known
as “history from below” aims at constructing the paradigm of subaltern consciousness manifesting in
different forms, at different places, and at different times. ‘Subaltern studies’ is a new trend of writing
history, like other trends i.e. Imperialism, Primitivism, Nationalism, Marxism, Neo-Marxism, Feminism,
Ambedkarism etc. The need of rewriting and revaluation on the basis of narration of history is being

expressed.

Objectives:-
1) Explain the meaning and nature of the Subaltern History.
2) A study of rise and growth of the Subaltern History writing. Subaltern Studies : A New Trend
in Writing History.
3) A study of available sources for the Subaltern History Writing.
4) The survey of early contribution of Subaltern History writing in India.

5) Criticism and Response of the subaltern studies.

Meaning of subaltern studies:-

‘Subaltern’, meaning ‘of inferior rank’, is a term adopted by Antonio Gramsi(1891-1937), an
Italian Marxist and Communist Party Leader, refers to those groups in society who are subject to the
hegemony of the ruling classes. A subaltern is someone with a low ranking in a social, political, or other
hierarchy. It can also mean someone who has been marginalised or oppressed. From the Latin roots sub-
“below”, and alternus “all others”, subaltern is used to describe someone of a low rank (as in the military)
or class (as in a caste system). Subalterns occupy entry-level jobs or occupy a lower rung of the
“corporate ladder.” But the term is also used to describe someone who has no political or economic
power, such as a poor person living under a dictatorship. Different kinds of synonyms are used for the
word ‘Subaltern’, like: common people, lower-class, underprivileged, exploited, inferiors, minors, weak
etc. British Historian, E.P. Thomson wrote an article in ‘“The Times Magazine’. While giving his 82
Odisha Review November - 2014 opinion he used the words ‘History from Down Below’ Italian Marxist
thinker Antonio Gramshi has used the word ‘subaltern’ for minor, poor, downtrodden people. Subaltern

means overlooked, neglected, disregarded, and treated with unconcern and indifference.
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Nature of the Subaltern Studies:-

In the thousands years of history-writing it is clearly seen that there existed two kinds of people:
Superiors and Inferiors in the society. The superiors have been given more importance. Therefore, it is
expected in Subaltern studies to write the history again, making it free. The inclusion of lower people or
common men’s history has been agreed. This trend of writing consists of the agony of exploited workers,
labourers, oppressed caste, and women’s income beyond the world of thoughts. The consciousness and
autonomy of lower class regarding consciousness is the foundation of Subaltern studies. “In the work of
subaltern studies it is necessary to reach up to not only the ideological part but also the livelihood of
common people i.e. poor farmers, shepherds, workers, labourers, oppressed caste women. They are also
human beings, they also think, take decisions, decide the way to live and grow in the society. The
subaltern studies, therefore, defy those historians who regard people’s action as external to their
consciousness. So, the chief concern of the subaltern studies venture is thus to appreciate the people’s
consciousness and their action. A proper analysis of this consciousness and its due recognition by the

historians would rightly present and project the subalterns as the maker of the history they live out.

Rise and growth of the Subaltern History Writing:-

The subaltern studies were proclaimed by its adherents as a new school in the field of Indian
history writing. In the early 1980s, there emerged in India a ‘school’ of history that goes by the name of
‘Subaltern Studies’; this ‘school’ has now gained a world-wide reputation, and ‘Subaltern Studies’ is
beginning to make its influence felt in Latin American Studies, African Studies, ‘cultural studies’, and
other arenas. Where previously the history of modern India, and particularly of the nationalist movement,
was etched as a history of Indian ‘elites’, now this history is being construed primarily as a history of
‘subaltern groups’. ‘Subaltern studies’ is a foreign trend of thoughts and the philosophical foundation of
this trend is found in the writing of the Italian Marxist thinker Antonio Gramchi. His thoughts were
upheld by many thinkers Frants Cannan, Jivche Zanax, Eric, Hobbs Bon George Rud, Shiro Brizand can
be specially mentioned. Antonio Gramchi was the founder of Marxist Party in Italian tradition and famous
as a Marxist thinker. He was the organiser and leader of peasant revolt in Italy after the First World War.
He wrote many articles after the rise of Mussolini to attack the dictatorship government and asserted the
need to organise for changing Mussolini’s government.

As a result he was arrested in 1926. During his stay in prison he discussed with the prisoners on
the political condition and collected information maintaining the daily record. He died in the prison itself.
Later on his writing was published under the titles “Selections from Political Writings” and “Selections
from Prison Notebooks.” Gramchi tried to give the meaning of Marxist theory regarding the changed
condition of world. “The process of production is the foundation of social development and change,
economical transactions determine the direction of social development, thoughts and culture.”Gramchi
makes argument regarding this theory of Mary and says, “Though financial transaction is the foundation
of social life, the cultural building on it is of the same 83 November - 2014 Odisha Review importance.
Social change gives speed and direction to culture”. Again Gramchi says, ‘Be an Integral Historian and
join the ranks of organic intellectuals in recognising every trace of independent initiative on the part of the
Subaltern group, rather than reproducing, the minds and analysing the actions of the dominant group’.

Through the thoughts of Gramchi, the trend of Subaltern studies became conventional.
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Writing of the Subaltern studies and sources:-

The sources of subaltern studies, the social group on which the history has to be written, are not
available in large quantity because these groups at the low level of society is not capable of expressing
their thoughts and opinions like the superiors or leading people. Therefore the literature expressing their
revelation is not made we don’t have documents and sources of written correspondence. Therefore,
Governmental documents, Govt. Reports, Reports of Revenue Department, Census Report, Documents of
Police Department, Judicial Documents, Folktales, Folksongs, Folk-recollection, Interviews etc. are used
to write subaltern studies. The meditation and thinking about all the above sources as well as the help of
the different branches of knowledge like Economics, Sociology, Census, Anthropology, Archaeology,

Psychology, Linguistics etc. are necessary only then can be created subaltern history.

Subaltern Studies and India:-

The founder of the subaltern studies is Ranjit Guha(an Indian) and the trend of ‘Subaltern studies’
prevailed in India, in the last twenty years of the 20th century. This new trend gave a way to new
challenges by crossing the traditional writing of history. It provided a new direction, new amplitude and
helped to begin a new chapter. Indian point of view of Subaltern history is similar to the trend of writing
in England, which became famous as ‘History from Below’. The ‘Centre of South Asian Cultural Studies’
was established with the assumption that without knowing the work of downtrodden people, it is not
possible to obtain the true sight of the contemporary history. Dr.Ranjeet Guha played a vital role in the
establishment of this institute. He discussed about this view point of history with some of the Indian
scholars. The historians, who experienced the need to study the new point of view regarding the revolt
movement during the British rule in India, came together and deliberately started new experiments in the
field of history. In 1982, a collection of articles edited by Dr. Guha “Subaltern studies” was published.

This first issue of Subaltern studies can be called a concrete invention of the new trend of
thoughts. Guha tried to write history of subaltern from the subaltern perspective. Then and then alone
would it be possible to notice the kind of role that the majority of the population, the silent majority if you
wish, played in directing the course of history. Inevitably, the issue is who was dominating whom and
who revolted against the domination and in what kind of manner came to be central importance in these
studies. The philosophical base (foundation) of Dr. Guha’s ‘Subaltern studies’ is found in the writing of
Gramchi. Later on, eight issues of ‘Subaltern studies’ were published. Through these issues he gave an
outline of common people’s history. He also wrote “Elementary Aspects of Peasant Emergency in
Colonial India” In this book he wrote about the main parts of peasant’s revolt “A farmer is the creator of
his own history”, says Dr. Guha. Dr.Shahid Amin, a close associate of Dr. Guha, has important
contribution in the writing of ‘Subaltern studies’. He was the founder; editor and worked as teacher in
history in Delhi University. He has analysed the 84 Odisha Review November - 2014 effect of Mahatma
Gandhi on the minds of the farmers who participated in non-cooperation movement. He has tried to know
the intention of different elements of society related to “ChauriChaura” incident. He wrote an article
‘Making the Nation Habitable’ and a book, ‘Remembering the Mussalmans.” He has expressed his
thoughts about the dangers and bad effects on history writing from the point of view of any religious
group.

In the trend of ‘Subaltern studies’ Dr. Sumit Sarkar also has contributed a lot. He is known as a

brilliant historian, he employs the term subalterns for tribal and low-caste agricultural labourers and share
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croppers, landholding peasants, generally of intermediate —caste status in Bengal and labour in plantations
mines and industries. He studied Marxism and his important writings consist of the history of common
people in national movement, history of neglected group, leadership of Mahatma Gandhi in national
movement and the dominant nature of foreign colonial government. In 1977 he discussed with Dr.
Ranjeet Guha and turned towards this new trend. He wrote book like : Swadeshi Movement in Bengal
(1973), Popular Movements and Middle Class Leadership in the late Colonial India, Prespectives and
problems of History from Below (1985), Writing Social History, Modern India 1885-1947 and 1983-
1985. He wrote articles as, Limits of Nationalism, Decline of the Subaltern in Subaltern studies, Beyond
Nationalist frame. Dr. Sumit Sarkar is closer to the concept of “History from Below’ by Edward
Thomson. In the introduction to his book, ‘Popular Movements and Middle Class Leadership’ he says -
“History from Below being by concentrating on local and regional developments, encompassing various
groups in the word popular-tribal, Peasant, artisan, labour protests and in the middle class a class which
started asserting some kind of regional on national leadership and which had a totally different
composition from Princes and Zamindars.”

Dr. Sumit Sarkar has expressed meditative thoughts about Subaltern studies. He says ‘Subaltern
studies with its critique of all verieties of eliticism, whether colonist, nationalist or even Marxist has its
focus on lower class indicatives, its pioneering efforts do represent a major breakthrough in our history
writing’. He does not neglect the leadership of organic group of middle class as insignificant. Apart from
this, in his article ‘Decline of the Subaltern in Subaltern studies’ he says that while giving emphasis on the

psychology and work of deprived group in society, their social history is neglected.

Criticism And Response Of The Subaltern Studies:-

There has been wide-ranging criticism of the Subaltern Studies from many quarters. Right from
the beginning the project has been critiqued by the Marxist, Nationalist and Cambridge School historians,
besides those who were not affiliated to any position. Almost all positions it took, ranging from a search
for autonomous subaltern domain to the later shift to discourse analysis, came under scrutiny and
criticism. Some of the earlier critiques were published in the Social Scientist. In one of them, Javeed
Alam criticised Subaltern Studies for its insistence on an autonomous domain of the subaltern. According
to Alam, the autonomy of the subaltern politics is predicated on perpetuity of rebellious action, on a
consistent tendency towards resistance and a propensity to rebellion on the part of the peasant masses.
Whether this autonomous action is positive or negative in its consequences is of not much concern to the
Subalternists: ‘the historical direction of militancy is of secondary consideration. What is primary is the
spontaneity and an internally located self-generating momentum. Extending the implications of the 85
November - 2014 Odisha Review inherent logic of such a theoretical construction, it is a matter of
indifference if it leads to communal rioting or united anti-feudal actions that overcome the initial
limitations.

Sumit Sarkar, who was earlier associated with the project, later on criticized it for moving towards
post colonialism. Over the years, there began a shift in the approach of subaltern studies. The influence of
the post modernist and postcolonist ideologies became more marked. In his two essays, ‘The Decline of
the Subaltern in Subaltern Studies® and Orientalism Revisited‘, he argues that this shift may have been
occasioned due to various reasons, but, intellectually, there is an attempt to have the best of both worlds :

critiquing others for essentialism, teleology and related sins, while claiming a special immunity from
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doing the same oneself. Moreover, such works in Indian history have not produced any spectacular
results. Even earlier, according to Sarkar, there was a tendency towards essentialising the categories of
subaltern and autonomy, in the sense of assigning to them more or less absolute, fixed, decontextualised
meanings and qualities. Sarkar argues that there are many problems with the histories produced by the
subaltern writers and these arise due to their restrictive analytical frameworks, as Subaltern Studies swing
from a rather simple emphasis on subaltern autonomy to an even more simplistic thesis of western
colonial cultural domination®.

Such criticism of the Subaltern Studies is still continuing and the Subaltern historians have
responded to it with their own justification of the project and counter-attacks on critics. The subalternists
took some time before reacting to the critiques. Ranjit Guha railed against the criticism by those whom he
called the vendors of readymade answers and academic old rods who supposedly posed as the custodians
of official truth entrenched within their liberal and leftist stockades. He peremptorily dismissed the
criticism by those scholars who have lived too long with well-rehearsed ideas and methodologies.

The subalternists took some time before reacting to the critiques. Dipesh Chakrabarty's reply was
more detailed and asserted that : The central aim of the Subaltern Studies project is to understand the
consciousness that informed and still informs political actions taken by the subaltern classes on their own,
independently of any elite initiative.® It was because, as shown by subaltern historians, in the course of
nationalist struggles involving popular mobilization the masses often put their own interpretations on the
aims of these movements and proceeded to act them out.

Conclusion:-

The subaltern studies asserted itself as a radically new form of history-writing in the context of
Indian history. The History written till now is one-sided, partial and not showing true picture of low level
group in society. A group of people is deprived of proper position. A great man or intellectual group
cannot create history. True history is not of superior group but it is shaped from the group of common
people. Subaltern studies became an original site for a new kind of history from below, a people’s history
free of national constraints, a post-nationalist reimaging of Indian nation, on the other side, at the margins,
outside nationalism. This work brings together all the historians through the new trend of writing
‘Subaltern studies’, so that the recipients of success should get justice and in the same way true history

will be written.
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iR ST T JaTg —FTfeh 3fiee — U ga

TG A TS

gfererar fermr

ST S YR AT 2IhTes,
ar.gare, fSramr

&G :

SfcreTaT= aTedt SATHT TEAT BT Tdiel e Jarer=h foe gior 1 THeie 3 3Ugh STRUshfaare
IR 3fdeTd SEaHEY T 3fdeTaT et W 'S ATl 3T EATe 3@ (Local History) &
THTYAT IR STAT ST ST STRTIRTeRUT=AT STIST=AT T SIRT{eh SIqeTeTel Hewe S8 &I ST,
TAT(eh SIETE QH 7 BT AT el St i AR S HEY & HehedHT 3G ST & AL 3% TsgTd &
o yaTia e oRae YaTeRd SHuE T %] WO, guTSiSiad IraT ST9d | {19 8
ITehRal. SATIET THIFATCTea THETIe 3Tk UdaTiosh aTeq, To7es, H¥hdl AT SiaaTd SehTeITd A I1ehd
worfe sfagraTeht ST :

TRUTHE STRTE TR ST AT TS &1 T3 ohel SATGHTHTSY o, TSINERI =T 9 3Mae J&g,
TE, X ATE G1erh T fGeaITer THsld. dehlela hieaTdiet ATk, ATHTfSTR, TTEhdeh T ISSTd A0
F T T SRR hedme Qg AduLq ST IEAT HIBIJUR T Tha JaTeTT 9qg ol
TSI SR AT SHaHTde foforer eehr = & TRt ST m shdm=T ST HToEr=ar steammft e Se=r
ST & TS TR 0l AT AT SATATSTT AT I AT ST FLOATEIST IR TSI e
T TAHT=AT TR STEITE 0T SHUITH ALY T S fed Sfied Jenyw, hengwr, HAer-faer,
T, AR HARSHTE |18 ATTEe ST Sl AT SAFavISie TSTiohd 3ideTd S hacd STV
T Tt o ATeRIe wnfeh AT ST T fore =10 TR 3Ty

SIS I T TSATAT I ARAHS T sfagrar=an AT g wearn sfaere fafeor
HTTIF SATR.AT YA AT AT ATATAT hial SeTe Al e foferer ame, wiey A, &1, faf,
IR A7 e TAIATET AT TaR S0 TR ATEe Siaamdren ST JIvl & Slerel TS 3T T
gfoem &1 TS SfaemTd et HEweT YT TR g eTell ITean=T foeamd uaht 3ufaa gaiferd seahren
T STTRTE TRE shald T 4, ITahall.

Tk 3faem™ (Local History) & UTITed ST SEATAT STeledt o HIRIAT UTaciet! 3 TIme Joreft
BRI, AT T JOTTA=AT HTEMTqT €Ti-eh Sfere Heiereh ATIedT FINEHTd AT T1ieh Siaem qeear=n
T, T 3freraTen gTe 7 ererdn defter wmieies, ST, arehfaen s fomm g e ot
T sfoRme SETdier steat

TAT(eh SIRTE TG L0l ST T ITYTh o SATaveh 3TEC TR T 3Tk SISV F LT AT FHal
TANTAT, AT gt THET FEUIST Skl SRATETET =T QreHT=vqUear= 3TTa fohedeh Iy g 9uTSt HaT
YT WA , HIeRdueT g¥ Tfeed ar oTel fafad que anr 39 w1ohd RIS T SeshT=n giae
fafeamr fiftes dreaTa stfieriien STaets e ArTdeT=it qruTiie TToft THIforeh sher, ke, 3Tt 1
UfcreTies ded IS AT 9 TRT a9 AT T Hearaedl ISdTesd JTevl T STdaed AT T+
AT =T TSR STIRIT STEUTAT AT ATEATT F JUSITET SR AT G 387 TR0 TS ST AT ANk =T
STJTA S ATISH hIVTEl L TG 39 T IHTAM 3HIEE Vg1 S a STSIUI AaTd, I el TSavTeR 7T
& FMERT IT AT § T 1ead &TeTT SehTRITd TTTeT aX STrerar ITd SR 9 <3 geat
T 3fiemar @€

Torrfeh SfaeTd TYMEATS JaTeT T Ts[ 5 3UYh 3 TR ST STWITE FHUaTTa!
AT TR FHST AT ANTdTeiee arTieeh e, STfeies aftferdt a1 aremd § ey Al
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YIMYH SR &
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AT F T AT FdIA ANEE IT< g Sdel! S0 TSI 3TTee Td dogldl I 8ISl Segl IT HEhlal
3TETHT=AT JaTeTd BTt e Eidel STSal.
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BT IRl
TonTfen Sfoema aneFTde Tt
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JeficT HTSISIEHTET 31T FUITETST S Heft SucTey B 3TRd. TETaT e Sfoer defier JeT, W,
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T, T4, WU AT IIRTE TR AT Feft NG Hesdenie S e, @ Arer giigee!
fafear J07 T EE TTETd I T3S SIS = 38T, SR o oI Hexd qud SHT, S JTaig! GINe
AT AV I AT AT SATEATET T, Tertehetr, TTIeT ATHT STSATEET AT 33 IehalEATHE ek AT
IFEAAT Torfarer ST g SAT=I 378 TAJE o Wl AT AT Bs ITehdl. TATH Ted B & TINedr IS
IRATT. FHIATE, TS, qTeug], RITehTel 31 3fe red! o SIveaq Ul e J T siaed fafevart gt 3ms
TIMEHTAT ST 37T,

TTaTE gfiee fofeur, Tt Sfae™ TeHTET Ush WRT o118 MaTd e Hew Uf am =T 3iderd F&
T TS T8 Tk 3iaerd fetfedmT Temees Ufderiees SIeT 9 et Hel ford STEu=T Sxhl JT=AT JTEN
IR TS T AT ST TR TS ST, I =T 3Frer ToameuTd e A ITehal
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TorTfeh 3firere & TeMeAT=h Td I 2 3foe Gl T T g8t YeH S 91 8
AT TS SRTHeh Sfee Hewaqul THT SITd BIaT. U7 371 Sfaend 4 YaTe 3Tl Jd ATed of
TINIHTTE GET A HTEEATHE STeE EHT=AT "Il 31k Juferd, geiferd wreshi= sfaem Ja gme
TS AT 5 SETETEhS UTEUAT= gUIeh 98] TRTAT TR TTeh 3FieTe SremyaTeTes Aet sfadie fafae
U< TheTT FHT Tohcll SATITIR AT T T A3 fTETET=T LT TN 81 4T a8 I 7y
TR T8, T TMaTdie T Al =aT TRETe! WO < GuTSard, TSRS AneH, e

| www.aiirjournal.com | Impact Factor 6.293 | Peer Reviewed Journal | Mob.No. 8999250451 | 284 |




| Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

TTHd! ATeTel Tehiel SPTYE SAVIAT JdTed TSt e shrgememsd= 3ot faeaiia & a1 Fe Jargrr
TTHTG T T A =TT Q07 I et 1Y

LECE PR CIE

TS o1 T, 3fe oie Teadt, Heeh JeRITH, Shieeiqd, 2011

G, FYNEehTT o, TGS JehteT AT

SI% 91T, WreTTeI o, SETETe ehTer AT

TER SIS, ST SIETaT= Siver ST siver, FHU JohTH, Siteraett

TRIHATE, FIIHTS, TTHT, Uit HITeus o T I 3T, heeh JhITH, hieaTqy 1989
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amifer srfawa gei=an ekt 9 faar fesren! FRieEt afedt sfom R wua stewd” JfaErn
Tt farferer yemre=an o1req. Teitor TRag FS g shae Ffag faewor gfég emfr st 31 vemgw=n gfaerh
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Mg SRR, SAAR, ATNE AW, UCUH, ST, FS-AlS T AAHd AR JaTAT AT HTSHRT
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.
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T, S, TG AT=AT HIATT AT Ueieh UGl I hT ST 3T

3T FEUIS TSR TR TSR, SR FeurS! SISt =] Siaerd Feurs! aneE, shigrd Feu
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ol ST TS, STTATY AT RITA HTE! MAT= AT TS AT TSR TSTILT &, FoaTe AT STSAATTE
FRTSUTE, TN IT HATSETET IS 3.TEF AT A7 JSeiell TR, FEdeT SAhl AT UaTal HT
A, T TEEEA ATSE UTH B, 34T, TRETIIST AT AR I Mardiel Iee STre-Taras
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T qafiRY s7efa Srerdreng g,

T2 2638 O Loy T 3fEA0T TRATER ARTelr =it |t Sie. HITe shiesTd afaqor gl TS dietamens §
I B, I SIS TS STRHIE el g 39, 2880 TRYH MG I HTTSIE ART STHATS &
ohell. T SRETEIA i  =Tar= A0 TR BIa 3T6a. & A0 TR 0T HH JEhi F WSR3 a=T
TAER 24 374,
TS AT TATIT:

TS ST ST (3TE0T ) forToft srerreeT=an arefenet @mew,-a=ere, e, forey, fosimgx
TIfOT REUETE AT HET USATd AT SATAeA! BT, TG T AT IAT=AT HRIN GEATH BId AT G
AT ITEUITETS! TehT GHIRT <Al HINTET THTE g hall ST 3TH, AT Seavi=m GHaR 38 e Sis
TS TS BEETe A 3.9, 2023 Hed Ui huee (e 3ot Yook fRUSTSIT W I iierar Ar=ht gfaqora
ISR FevH FRIThT Shefl SRS 3T WRTST HHTeT=AT Fo A 0t Hia Toiel HiTel T51eg Siel el qee SxdTa!
AT ITRRRT T & ST TS G2 TSTehrd HTRAT FHHI0T S1efl, SATem BRI B Se@al
AT H FHEE T 31 o 293 UsH SFT0IT Tard s TSI TATIHT Sheft IT TSI T FeTeg 2. W
FEEH I AR THTE HEHAGRTal A SATTawser 81 fohdre foam ST =Tes =T JxvdmE SR,
STEftRT, STTAESITET TR0 T8 FSYvTd 3T, T Tt STmes Siegmer e Tetae T seft
TN THTE AEHIEITEH W HHBET STTTOhse 81 fohdie s&Tel shell BT, oIiaeTe oaT=al SuaTe

TH. 29R% AT M TUSHTET T I HEATAT SFiesh TsATdIet Shrat Wi ez Tas FeUeg UsT
T dhal. T@ 2% AL YRATAT @A MR 3UeT SHdal Wa et T a@ «ra
TSATSATATS! STedT ST BT TANTAT, fHSITHTaR SfegT YA TR TTsehil ShIaTs shefl dogl HUSdTeT &ad
T, 2R%¢ HEY WA TSNS TS AR AT, T8 3R4E T AR WA= dR & TS i 9T
fIvTTet T, SATeT TRISATET &1 9T degT=a § o5 TSATal SISUATd HTAT S § FUSaTeadg g I
B IR SRR AERTSER SHEvTd 3fTel, Hgth HENSCHT T & | $R&o0 & FTell o feadmmgT
IS BT HERTSE TATAT AT ST,

qaw

TR STRATETE W& T Hieslae! T el AT SIeelTd |idared, aTee, TgRe, Ied, e J
e = et Aget wrerErd A9 i asadl i sret sTifer et staTdeRm aftgeEgEr Jefid
TTHATAT YaTfed SvaT=T SIe shell, g es AT TSreaia @ firsr Tl g ot firems st stieesdr

LT
%) TEEG T 7., HENISE Gk, hifrerveet THITH, GO, 003,
R) Fe WM., (FTATS) TeHT T 3frem, Hoifiesh o Wi, oI5, 2],
3) ORI T oY, FrdaTETeRTel HETISE, TToHT JehTeT, qul, 2% 3.
¥) Toreft amaft., arhTeeh Juclt ST =T hles, AL U,
W) iR SireREd T HETcHe! faRTTes SRR ¢ R-300'.

www.aiirjournal.com Impact Factor 6.293 Peer Reviewed Journal Mob.No. 8999250451 | 295 |




Aayushi International Interdisciplinary Research Journal ( AIIR] ) | Special Issue No. 65 | ISSN 2349-638x |

SR HETH AT T el HERISTlel UghR Ae3aes ; Ueh Ufagiiieh STere
1. Gfew S& Sy,
Hgch JTedTyeh,
forgertra urdiet HeTfaranets, #e,

aT. I=8TeaT, 1. FIeRTgL

EESICEIR

IS T3 HISAUATETE! 3Teh ST FHfed JaIeT S0l FeUTSl TEshi Brd, Teshi AT H3= yreauT: 37ef
TSHHHTT Had HUI fehdT Hat=ar fedTaret Ushiauur i o STET SqHeehIidT § 318 U6 foemer SHetae
AR SATHEY STIAT R fohtel qT FHeATIR AT FUATET HTaAT FHT Eid. a1 gEiehMT qredr dfesh
FHISTIA ARATT TS TEhRET ST hell S Sl 39 g Id o= §gehi HEal 90
oA YRATA S=ITe WRTIG Yeel SAagRId Heehire] §ohedHT o Hehire i =Te] STeret faeg= ad

%.¢ ST IAehT=AT JqUaid JUumed St STenfieh shrdt el f=ar aiommT geshirer g st
S ST, TAT ST ATk TG =aT TeehiRl Tdaei= TR &1 T enelier Jvet IT Mg e 18 Tt
TSI T SATSRITE HIGAT JHTUMTER HEshR =c5aes hIhraet!,

RATd IS AEh il T3l

AT TEhil Tcsacal 367 BT TShITTHISAT IqehT=aT Yael HRarTed FHHior Sieiedn SHd=a § @
STV I5ieh ATTATAR AT HLOATETS! STCTLHHETS F ATV STHT Hegerr= agal] AT o =i e
THIY, RS TRAR TSURT WhIe3 AT THEA TROMATYES ST 3cTed $iTet ATel aX SIqehTell STTaei
IUSTITRETS!, STHIT HEgd YRUATHIST I SXaTS! SI3Tald ANTd AT SATSial THITEE J=E 3T
Tram fier o1Tet fof O T sTaTd forshTel o eTTefier QTG Sdeh=IT=aT UTereiel ISieiel eIt STaNu, Afag 5t
T g ERIBUS FEUIS! IAoh=AT AT § T TRIG U 6 T TR e ATl 8T hoiaTSIauT=aT foiesedd
IS 3T,

RATT TEhil deatal S T ISuar= e YW F0ITd ST al RSl ITHI FeigiEeT J
FHI-TITVT BT B, HEehI! UGl BT st JLAQATET T TS WHATd Teshil Toodes G hvaraseff =it g
T 9, Bigeh FRlced, Ta SH-eT JTEREAT a1 gafet fafde aqr=an a sTenm=ar frerefiear smem
SETRET TS g I TF 4]0 3 T T TSIE AT ATHAT eIl Teh Tftrelt 497 foeamens a1 qummd Tl
TTT TTO FATATTSRAT HIIET I TEUTE] ST ATES RIBRI FHudTe 1T G e Jre Rrhrefi=r
ST TERRT TAUGATHT ShIIGTL R 0% T HHATA AF] hUATA ST, AT STt Teehi HIRIET=T SR AT
et qraHt TETd Saearer € foT At o e Tesacie A1 Sudiet gEdie STEeh JaTRR et et
T, G E=T I6ATT TSRS SHA=T STORIRAIT & Tedde AT GRITd 3TH uTaett AT, at foe st ek
JETHNIT BIAAT ST TRl Tdeiid § IR 3R
RR 0¥ =T HEhK HIET:-

IRAHE Iiect Heshil TaaeT=T el Y HE 4]0y USH U ST, AT HRTaH WRAT TEhR
TBIBE T AW aHe Jaal! e HIahRI=T IR [Ideh=re Ghdl FUal 07 Aqh=ATT A
SATSIEU g3 ] ATHEE TEe s, HICHTL, Tad AT=AT Gl ARRIT AT R 7@ g
TR BT, AT SHIFETAT FEATSA Feect Bid foh, R, HRATR STIOT ST TRIST SABIAT sherd, ATt
TEHATT WTaHT R ST ATH FaTdehe U= SR hell Sed

T IS I STCIT A HAHTEROTIU 8 R 0% T $%% 3 Td T WRAH ¢ 3\ TEhRT G Argfaedn
ST, T AT ¥, 3 ARG GHTEE B AT Tt Wedd WTSaet TTERUTu 3 hidt 34 AEid 8. &
HTIET TSI T ForoRreh FET=AT SEar 8lal e §%8 % AL WRA T QoY =T HIFRd IufidT g
FE LR R T TEHR] TERICATT HRATET FHATIT HRUT TEhR TS AT Taera=T ITH T,
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TEFR] TBac STeTaeddie STt ScaTeaseh el alt AT TEhRl Te3acii=aT =T STIETaT SuaTara! o
wmm%ammﬁ%%m%www&ir E. D. Maclagan,
[CS)AT =T EAEIT@IC Teh | Hetl, 1 A 92y |Tel U0 HEaTed Hat haAldT i
TERRT G TATIAT AT T M Th AERE AT deara Raspi woar U wecare Rrere shefl.
FIHA=AT 7d, TERRT T=sTe d Aad g% SI0T=I1 HehRl T€IT FR e ¢ TRUR AR & Jads Segd
STEAT UTfESt, T8 aTdTeReT T et uife,

e A YAt Heeshil Jacit= aTg TS T BId el Strifeh memdi(2 ] R )wid
el GTATR U, THTHE AT 3 U, WoscdT Y SIATS | TehH & T aTaatl.
HERTSZI T HEeh ABA3:

TRATA T HEh TS TERTSE TIHURLT STIEATHT e 3. HERISET e Heshil Tezaeiian Teie
37T SR 37TE. T =T JHSONEK A d ST ST Alh W S BId.AT=AT IENET! TEhR
TBIS FATH HERTSITT IEATH ST,

T R STFl JTATETST 30 7 $R 0% TSI TEehR AT AN hell (o8, |, TH. s fifogied, Rarsit
=g FeehRvit, i fimeTe fiaier uréier Ji=am AadiH sitest TTaTd S8R Jeaci=l Jaiue Uac Tk ox
=T HEhRT FHIIRT TSRS T=T ST HeshRl Tebdes= IR STl TERISTd TEhil Teddes BIbEvard
TehTCT STl TaTel Tt 2t S aaTel Hedl o @< Jeid Hf o] WIs AHeiaTd AT B HEd Sell caTeIsHor
. . JaRL, . T, e, WT. . M. hd, IT. SRR MeTiies, I, s, Tawres @iel, ALEae Jegiv] . 3.
e, fagaam R, 7. . Shessht, FHTATE HedT, WIS 9T, a1, §.as, fagawe foe-urdid, wrena
Sera 3. =i wed ettt

82323 MTAT SiTFel TTATT 3% LHEHT HIETHCAT BIT. ATHE A1@ gt |F § {3 A=At Sedia
L3 SATCH. TR AT AT TABsIdes A AT aTeet! ST Tedd TSI Staedsraes faudi areet

3. 9. 2]3R AT ATCH]-=Hhe GURUTT FHIFUTJHR TeohR & o6 ST Thiehs STTel g es T
LRI SIS TTATHIET W HEe HoATE! AT fHeTel arges drnfafei=n et Teadiel yere
A AT F Tad e F AR T=AT STUT Tee] ATewAT dvel JTeha TLeh ATaTed STeTe! U
¥ feler 2’3% TS Tod:=1 §oid TRl THTACATET SHRIGT AN Shell ST FehTeT HeT carstieft wReTdier
HIVTTEY T TR THT helell Fogdl AT ST o5 HgaT Tethee T sholell aldt’

HEAWTA —SRISII Hehl TBaS:-

ST STl GO TeTd Teleiiicl HehR desded WILe hughdd B, ST IIfayaesh agahr
HERIeAT AR ST BT, TR TETh el TAGTST HUTAT HERRT TEAT Tl I=grerdial aredt
AR B TEhRT T Slohg ©f Sl Bid! Heehi! FIATIAT UaTTHehi! AT AhaThiaR &g, heh haTs
FATITE ST T8, TERRT AHTICATT el & FeU[ TUTeB 1 hLUTRT AR HEANT - a=gTeTd eadl. W
I AT § T HE S0 HeehI Fcdacs =i HIeit St et ATe

Ul HEG At SIsh! HTCTAT aTed Tt o} STIfT SeTe TS 98] 3R-3 0 T Heshi
Tesacl=t feordt Gl Taqaat, forawor, G Sdl, Taaru(TaETT) ATHREAT S5 Ao e Sehedl TahRT
AIETIEAT ST AT, AT AT TR AT TG+ TeshRl T3deA el Sasi fdel a1 rar-t
TITETS T HRIGE! shel, T ]\ T THAT IME SRITHET (Royal Commission) =T ?gs;ﬁﬁ “TretoT
WIAT SR (The best hope of Rural India) SIS HEshil GT=AT o firehell Srer4 shett
T 2]RR TN AT ST A Es Heehkl Jedcid HIST Uakhl SEell T el Jesaci=h are
gt el a1 SATfae FemEges Sqsh! Seara-Tea fohrd! S=re JwTona HHT SedT SiaqnTereAr fRwet st
A Waw=ar= ek ot wuspad sell TR SdiaEme fE Rudt wHgaa e, @S
IAHATH TERN AERICATHRGT ST holie] WARS FHU AARATAT ITEE T A a 1a TS
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TITIUTETSY, TR SITHRT SRUATETS ST Ga=aT sheiie §H SRUATHTS! T sheft=lt WHTuft Sdeh=aishg arg.
AT, TTOTTHY erehaehiel 1T feadifdad aTed Tiel, |9 2]%0-R¢ HE STTET 0% STV YehalTehicl SHIT
T 8%32-33 ALY ¥o0Y% WId aTed.

IAHTATAT BRI fohAd! 3 RIdeh=aT = @reiTad arereiel! AT Rerdt amges offier stfeerar fmior
T, AT TERR! THFECIHT U1 SR S0 ANTeL, shaTehi=T STecl SHIU S Heahil dee
HTHHIST TSTEd ATeTel, Follel TAhS HTTIT FHIUT AT, ol ehld N TEhRT AEreIT=t HTerHaT
TS e, JTEd SV AehaTsh! J TTSd ATeieiell HehRl AIHTaeaT = HTeHdT AHes XTI Sgarsi HATier
TEHR] T ST TR §8 kel ST SHTHeRIS AT TR S o5 Tk AT fohAd! TeiedT
TR T IATHTATAT fohHdlt SReaTes I =T oAl T Seiel @Tes Heehit QaRIeaTTachia!
il TG FHL0T STTFT T, T ThlH st G| HUATS SUAATE ot STHIA feTeTTaTd 19l Teiel Bid ST
S fATaTd ShIecamd Iasiu-T=am Iaciedn fhudiges o JasiiT SRS fowor e el e o
TSI SO hIf I Tod. ©

T 43R WA AT 3feam wmrefwdies S=wi=m=t All India Cooperative Conference TITIAT h{0ITd
AT, AT FHIBTATA Toh HecaTe! STURRET AT AT FaUISl | 4R 3Y T FTetel! fgres sl 3% gfean
(Reserve Bank of India) =it FToTeT TATOHT 10T Rigre ofeh 31T ‘s;%mmgricultural Credit Department J7
Tl e e @ favmene Sdie TaqTEaT v @i AVT=AT STeTeedT FHEITTT SXATE FHEATET
SURRISHT AT FTeieR] Safavard STl & Tehil Jadcien fawm Svam Jad SelaT 2330
TRAREEE dF A% 3TSAM TG TEhR! HERCATT HASHIAT HE@Tal W a3 ash=AT=aT 99
StierTRl @I ST ohel

ORI G 2]3% A1 GHAT ARSI & A AL cATel T Heohil Jddciial TeaTHRdTd el
TEFR FBTSH J=8T WIdIhe 9 Hdcll, §H=T He|Ieal TRHERISR S=TE=IT=aT fohrd! areear «mges
RIARATS 39 ATETL, AAhAT Icq~ ATETIT [ st hevdTd AT FEATT shetl URUITHT LIehaTTshi=it TR
T 8]3¢-3R ALY 9¥.0l I &I T, T & 83 ¥4-¥E HEY ¢.¥R i TATqd @it AT, ™
SATfh AR ST Teshl HRRTSTIS HehRl Jaciclel SHeaTyem Tfeer A1d 89 2]3R Well Sfeiedn
STRTfcre HETH AT FEUIST 8] R3-1 3 U= HTeeh &=TdIeT shial YT HEAIHIGAT JHTUER ST 7l Wictar
&I B, W3R 30 T TEAT AqureAr=AT FRAd Ty o T Lo TR ST HHHIRITO! HERISgIeiet
TEHRT TEREITIL AT TROTH ST BIAT T $]3%-30 o T 2R 3&-3 AT HIA aiikel Yfere~Emefict Iraeh!
TAHEIHEY Y3300 6 398 ¢ T U SATCH, qT TUTHE TTAT RGRUER T& 2]¢R03 T Wreft el gois
AT Heeshil TATRICHT TEAT §% 32-3 HE L¢RE BT, AL B AT es T 4R 3-3¢ AT 3T
TN Yo% 3 HERN HERICHT JETS IEBT. T T Fed el df JEId: Rl T fad geshi! qemeart
AT FHT AT AT T TehalTehi<l THTUT S G U dTee e aTaed Johlll TaTaTehe HrafouaTe] el
AT feares HeuaTe aie Tt SEeaT=aT 3T TERIdiel YET=re JHTURT S JTed. Hew T
T ST Hheiies TeRHeRiS AT TET &M o HeT SFrIT1 ST ol TIEmRedT=T 9rT ISl O 233 =T
ST St SRS oAt SATCIeaT TUoh TIeTHST JIad Heehi ST Ie] GHET SI&T =Iel shied 3T g ouara
T, TTHIOT SIRTTC ST ShTaTSTUITE 371631 STIVTHTS! 8T RVl SehT TTIT SHLUTd ST et =t fImex
AT TRu[Al fefor 2R 3% T g wTfcieh amoT sheheft TATHHT UATd TTell & ¢R 34 Tt T STt
ﬁ%o_at sk ITH 3%?3” (Reserve Bank of India) ERIGIELBED JAYIST hT0TelEeT ?ﬁlTII'I#T ol 20T ShH
Tehtel.”t T R3% T $R3 WISl FHe(e A WATET, ThaTehie agcll FNamed g d& e 3feam
TRt e ST @T=AT ST i | A A ST el AR J8Ts J STUUTETRS Ty AT HT- deshrarears
g gt fomraT=h |17Te ST,

o WA= o HeIideIel qaud SxeTE HEIHT UehRl e B STediewdd el
FHINITTIF TAGEST FOMAT TERR HEORICATS QMU Y M 3WAToint and Unlimited Liability)
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3TETE § T Ta Rl Toiel STl ol o ITaTd o721 STTEdT i Hiamear=at dredid 94233y g d
FHICHTIV STHATT 0T eT BId ST L3y FAL LR¥Y T AT THIET AATIEAT STedia. T HASSIEvit
FAOITT ATl Toadl, ATSAE T SRS heh T HATSIIUI hell ST STAAT o5 Heohil TB3acd ARl
AT ST Bt 3T 2]3R Wil SIS Heshil Teaeiioedt Sehelt Hum=T Al Htges." fasa:
TSI el SeIehT SFSIaITSTRT T Bl foh, 82 d £ %31 AT HIG3A ANTAS =T STTHHAIIhT T&T THRITET
31fieh S AT =T ST et B, RETeTE TEIMT TehRl Sededi=l JHI Aiel FaeaTges shotelTet
TR Gl HTRRT™ TG I ST ARG 6 AT HSae §We aTed FHeme ST el Feu[T
oo BICAT TWRATERET T B4 T 0% AT ATHT ST T @5, HEATd-a~gTeSTd et Tgehiy
HERICAT T TWEE © T fSaTeaT 8o SToeiell $ed BIddY 8 8]¥0-¥8 e Fe3 Hhaand g &
A AL TERRT TR st SAeTd T IehaTehl qUaTeTat SHA forsrvar=r foha wreTor erehvar=rgash
F1 MHesTel T AFTR Tehil TSI AT HaSTell 89 %3¢ T TRIeria Aqh=AT TqgE3T
FMAT AT ¥&% TN (Primary) TEhRI TEEIT fGaTe@l S 1@ Bid. 3deh! =l
ST T et B,

T 2]3% =T HeatAT A O HEYE & AAH T IR ] ArTagEst TRy
et gadia fafaear A% anreft. diwfd Tesil Teadie WEY B UHT Bid. T6ed Fog aX SIFTfih
TS fareft hi<t el it 37 fewrd

STTfre AETEE gEaTd |9 $]3% He TGRSl STHE ail AT B ST 90 oF
TSRS TSI STt el B AT es TR FEaTd Seiell Hal AUl STTHITE TaTet wid AT HImed
SIRTfe STSRUSET Tk WRT ST Hdl TeHIe WRATqe! SHecl. AT SIFTde HeTHdes WRATdie T
HERTSI T HEhHl Fcaese HIS] Yaehl SHeTT STV FEehl Hesdodi=l a1a G el Trl. AT STfcish Hemages
[qeh! ICATEATAT Tohwet S IO ShHl STeT. IGHTCTT=AT fohd] shHfl Seamyes dae=ar= anfefen feerd
FAFAA T, TS ATHATHT TEhR] AHICATRGT HacTed] heliel TAhe vl Aqh=TT JTHE e
ITIAL & o TSI AU, TR SIGERT SUATETS! ST QaiwaT sheii< g YRUATHIS! T sheiret HFTOf
IAFATHGH TG ATTH! THOTHT LIhaTehi=l JHTOT fawifea® ared Tal. T 2] R0e-3¢ Tell STt R 0%, STHUT=AT
TehaTehT] IO & £ ]32-3 HEA ¥o % i dTee.

IRETh AT ATEC JHIVMY S TEhRl EATT RN USEd aleicd heliel Tahe Aaer FHarm
T, ol Uehid e TeehR] AIETIAT = HICTHT M3t et Sed SITRT Yehaieh! o Miad STeielelt Hashil
HERIHT HTGHT AT o5 SXTH I SgaTt AT Seshi] ARSI SATIAT ST 5§ el SHTIT ShTHRS
TSIt HEMEges Beh IS fohAd] SERe ATed at IquTr=aT fhd! SRieTges STastu-T=aT
TR ST SeRea. Qe TEhil HERICATT Thiel sl agel Ul SR 0], 3Th qeehil
IETICAT §€ ISl
SEECNS

8. Touerg, ey e, 9% 2, WA= de, TWHA 99 2w, 3 fea, 76t fawett, 2093, U A.8R-23,
R. ITFES WEH (T, IR TR, TRATH ah=ar=aT (e TTa=TMTS! STefHeh iy qaqiasT qehr

FEAT ANTET FEHRRT AT FEhRT TehTe AT 71, |IART, H. 00y, TH . 22,

3. UaTS ufeq Ft TERR TG TR T, BTl .. T Bict R (S INEERR FBTS 4R 0%-R00%, IAH

TAEHTE, ITUH. TH . ¢R.

¥, = Sl ., oo TN TehR HITUT T F I AU Fact, TS T (FUT), D Teh,
I, I . &Y.

G, SN A, I IS %, ST, TR oA, T-eaeet JehTeH, T, T, RS, M . 03.

& ha TITHOT OIS ST HRTITE ST, S F9Erd(@ ), Hewrg Ti= -6 HerrsreT JHehie] SHe

TRTRM UL 8 ]UY, I . §¥E,
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. HEh 3. fa., ToaTa SaeRTdie HERTSg=T Usehid Siaed, T {2 ]32-3R 3R, AR Ufectns, ur, fedi™
I, H,R00¢, TM . Yo,

¢. JUE, I . G,

R. HTUR(EN .. Teit T@adie T I TR § A TR 3FE 3% IegaiHe 3 TsgoheH
qU00%, T . R

0. Mathur P.N., Cooperative In India,Page No. 72-73.

92, Bk . fa., foramean srashrditer wemrsgr=n Tetehi e, e fae, 2. :2-2] 3R, AN ufscrsher, gu, fdr
MG, W,R00¢, TH . 4e

2R. QFFIT{iﬁ STIOT o5, . 3, The Cooperative Movement in India, LICEil 3TIECTT‘I('T,1966, Page No.65-66.

%3. SWIh, Page No.33,36.

Y. ®eF I, g, foamen vk FERgET TSR 3iie, T fae 2 RR%-3R3R, AR qfecthyd, U,
ol o, B,R00¢ I A.¥E-¥C .
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A CARIICIC R EE A AL
TESAFNMERS Jfead qe
sforere forvmT @ 3 ek ATiesie)
THATE T HET=ITAd, Blehl, aT. {57 SHHHTEE.

TEATGAT -

MY HAA T SR Tee T W el 3R, sfagrarea fafaer yehrmme
TTfeh iR &1 AfaT YR 3R, Tt sfaemara ma T fSiear dTdeiter snamg et Srdl. T
gfeTET=aT TIMEAT e3 U SfRTaTa R Ued Tev]H TATHe Sier 1 U gfagmman stfans 9
.

TS e UfeTehgSaT Hexd™ 318, Ycish TaTel UfeTieh JidT T9al 81 IRl auTsye
ST TS, M= AT oY, Mt mHeard, qUad 7 it 7, suf, e, arer, merdter gfires sroft,
STTSATATITSRAY, N T SeaTal=n SR SIaaTd TrEHT ST¥ITE ShLdl Jdl
EIRIICIC R 1 e

Qe 1.5 STHEE § T STHMTETE IeUdred 30 foh Y. 3 Arqaareil Ts9 HEmrTat g
ufgrrer 55 foh . smeffeem qdem 50 fob.dft. o T 8 o Y. TR AR Grehr MaT=aT 43| Sieie,
Tf3ET deas (o), SfTOIeT &S (QlehT) I ITAT ITEETS! § e 3R, HUSaTSITd el Tieell el arat
FHREMT GhT AT T,

Gl T §thes 2442.8 TFT I IR, AT TSI 15.89, AT 12.11, TSH 18.89, T
13.99, U1 @S 60.88 T 3T I I & TS TR, Sehl TET=AT 0T I ST SIS[H T et
I M I KII CIETACI ERAS I
Qrcht efiet faforer widk:-

GIhT TTTETd 3o BI-HIET AT AT g ARt 0 fot 1 gt a1 giee st o eshm g
T | HidteEr Murtear g STTer o7 @kt Mar=an ufEm a[" weed HiR o1 wiet ufwwa
T, o), ArTeaEdn, fe-urdde fer SR, qee e € 39 sea. wistrn I9en w1
qBSTIaT! T sfiare Tet ST evara STel 31 | fetemR i 31, qee Ty fog Tt et oy ey
oft Sreneer U et & gam fen oveft farfarer wfdt s
BREE PAICTEATA BIeh! T IS :-

TFME A TSI SR ME AN SR AT AT YHITT Ugd T e oo g
feararrft etud arft fRaa o 8.

TG Ghicredrd erehl Afied 38, 1974 T el el Wra=dde Rt Jeerta
|13k AT AlRT 9T BT Bl AeHIUIE A o RIE0 9 Waaaedciohe SATehvd giel afearear
HEHA o5 F TR TLE 12T IO o3 AT BRTSE HehioiadTd Jar=L0 4T s T ST B,

TSt AT @ W <A1 Fe3e] I3, AT I STHMTETG Jefict 9T TR Bid, f¥rarsit dregsh
i et Aol FFHE TE TR AU AT sholedl geedld M Had gl aa
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TS AefieT TRIT=AT HhHIa Sie JeRUATE] JISHT ST Bidt, T+l agaes (), st o fer=et
AT TR B TRRITeret Sfiehi shell BIaT aera @ikl Jefied Wra=aaf-es 9awd fogary aqs
sfioel T ST, THATY AT @R, §Y frar Al sfiuedt aemor Fea]e AT Sead
AT U5,
Qeh! TTET TSR SferaTd -

Sl MATE TSTHRIGEAT SEHMTETE A aTd Hew 3R, Jefiel fore arsfitra ag s A+t asthrr
AT IThET T hel 37T, T FFTETE Yhl AGATT T B3] T AT Saeit 2l T
HIGBTA AT T TSR Hsh T ST ST, foht STSiT T3 8 SEHHTETE T=mid i< ST aid
d MR SegT HidE i Teae qid. T 39, 1967 AIe FUT T=T i SR
femeT waer werqT faeuE defact gl o as it Sl A% denrel TRt WA hvEd
AT AT =T TEhTI FSATSATA TIEET U Skl HEeht TG ShI@T=T= TTIAT heft Bt

Behl AY AT Tkl TG GO TATIHT -

fhem aefien gz o fEsits T ot epr gft FeE GEas A= wehEd
TRISATSATA A e GO Il el TTER HRETUITE TATTHT hefl, HRG@HT HAEATER ITeiH,
Hreties 3 3o HTedtheh fRTequn=ht sawei & SuTd AT,

o ol -
1) ATt FrATa g, a1 ST,
2) AT STEET — O IRt TEshl TR SHRGHT .S SEHHTES.
3) UTHY ST 1T, STeh! dT. ST SEHHTEE.
4) GATEd - ST A8 ek Rrarsit Yegred diesh

5) & — TR, TARAd, TOY, Hehles.
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